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A  blind 
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Daily  Circulation  Lead  Increases  By 


On  Sunday,  the  lead  has  grown  to 
92,573  copies  and  total  circulation  has 
reached  839,841. 

Now  that’s  dominance! 

,|.0  The  Detroit  News,  the  USA’s 
.IIS  7th  largest  metropolitan 

newspaper  .  .  and  GROWING! 


The  latest  figures  are  in  .  .  .  and 
The  Detroit  News,  Michigan’s 
#  1  newspaper,  is  now  even  more  #  1 . 

The  News’  daily  circulation  has  hit 
680,800  copies,  up  35,784  ■_  |||q 

for  the  largest  year-to-year  III  ilUO 
increase  since  1961. 

As  a  result,  The  News  has  widened 
its  lead  over  the  Detroit  Free  Press  to 
24.323  copies  daily. 


Source  Calculations  and  comparisons  based  on  publishers'  statements 
filed  with  the  United  States  Justice  Department  for  the  six  nxjnth 
period  endirtg  September  30. 1966  and  with  the  Audit  Bureau  of 
Circulations  for  the  six  month  periods  ending  September  30, 
1985  and  March  31,  1986.  subject  to  audit 


The  Detroit:  News 


A  Gannett  Newspaper 


We’re  Winning  Blue  Ribbons 
From  Blue-Ribbon  Panels 

The  San  Antonio  Light  prides  itself  on  being  South 
Texas’  quality  newspaper.  It  is,  nevertheless,  gratifying  when 
that  journalistic  quality  is  confirmed,  as  it  has  been  75  times 
in  the  past  two  years.  In  1985  and  1986,  The  San  Antonio 
Light  captured  75  awards  recognizing  excellence  in  investiga¬ 
tive  reporting,  photography,  feature  writing,  news  stories,  co¬ 
lumns  and  design. 

OUR  RECENT  NATIONAL  AWARD  WINNERS 


Columnist  Steven  Kellman — Winner — 1986  H.  L.  Mencken  Award 

Sports  Staff — Top  10  Sports  Section — AP  Sports  Editors 

Reporter  Jerry  Briggs — 1st  Place  Spot  Sports — AP  Sports  Editors 

Photographer  Chuck  Beckley — 1985  Top  10  Feature  Photo — 
National  Press  Photographer’s  Association 

Art/Design  Staff — Award  of  Excellence — Society  of  Newspaper  Design 


01 


San  Arifonb  Light 

FIRST  IN  QUALITY— THE  ONE  TO  READ 


Hat  Riddle 

Production  Manager 
The  Journal/Lorain,  OH 
Circulation:  45,272 


^  ftir 


down-time. 


Affordable 
NonStop”'Publishing 
from  Sll  and  Tandem 

“Thanks  to  SII  and  Tandem, 
and  their  System/25 ,  I  don’t 
have  to  face  system  down-time 
anymore. 

“We’ve  been  on-line  with 


their  System/25  for  almost  a 
year  now,  with  virtually  no 
down-time.  That’s  reliability. 

“System/25  isn’t  as  expensive 
as  the  high-end  systems,  but  it 
still  delivers  the  reliability, 
storage  and 
power  that 
we  need  at 
The  Journal. 


“In  my  book,  it’s  the  best 
mid-size  system  on  the  market. 

“Call  System  Integrators  at 
916-929-9481.  Tell  them  you 
don’t  tolerate  down-time. 
They’ll  understand.” 


^System  Integrators,  Inc. 

and  ^TANDEMCOMPUTERS 
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NOVEMBER 

10— The  Cost  of  Technology:  Information  Prosperity  and  Information 
Poverty,  Sponsored  by  the  Gannett  Center  for  Media  Studies, 
Columbia  University,  New  York  City.  (Call  212-280-8392). 

14- 16— New  England  Society  of  Newspaper  Editors,  Annual  Convention, 

Hanover,  N.H. 

DECEMBER 

8-10— National  Media  Conference,  Sponsored  by  Larimi  Communications 
Associates,  Ltd.,  New  York  Hilton,  New  York  City. 

JANUARY 

6- 10— Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Greenbay. 

12- 13— Annual  ANPA  Labor  and  Personnel  Relations  Conference,  Bo<^ 

Raton  Hotel  and  Club,  Boca  Raton.  Fla. 

25-28— International  Newspaper  Advertising  and  Marketing  Executives. 
Mid-Winter  Meeting,  Fontainebleau  Hilton.  Miami  Beach. 

Seminars/Workshops/Clinics 

NOVEMBER 

12>14— Inland  Daily  Press  Association,  Building  Circulation  Seminar,  Airport 
Hilton,  Kansas  City,  Mo. 

15- 16— Inland  Daily  Press  Association,  Sports  Reporting  Seminar,  Radis- 

son,  Minneapolis. 

16- 22— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design  and 

Graphics  for  Spanish  Language  Newspapers,  St.  Petersburg,  Fla. 

17- 19— ANPA/INPA  Management  Skills  for  Newspaper  Promotion,  Hyatt 

Hotel,  Sarasota. 

19- 21— ICMA  Circulation  Management  Seminar,  University  of  South  Car¬ 

olina,  Columbia,  S.C. 

20- 22— NENA,  Copy  Editing  Workshop:  Nov.  20,  Sheraton  Hotel,  Hartford; 

Nov.  21,  Woodstock  Inn,  Wo^stock,  Vt.;  Nov.  22.  Westin  Hotel, 
Boston. 

24-25 — Quality  Control  for  Color  Reproduction,  Seminar,  Ferris  State  Col¬ 
lege,  Graphic  Arts  Department,  Detroit. 

30-12/3 — SNPA  Foundation,  Seminar,  The  Change  in  the  Agricultural  Econ¬ 
omy  in  the  South,  Memphis  State  University,  Memphis,  Tenn. 
30-12/5— American  Press  Institute,  Picture  Editors  and  Graphic  Editors, 
Reston,  Va. 

30-12/10— American  Press  Institute,  Executive  Editors  and  Managing  Editors 
(for  newspapers  over  75,000  circulation),  Reston,  Va. 

DECEMBER 

3-5— ICMA,  Supervisory  Management  Seminar,  Sacramento,  Calif. 
5-7— Oklahoma  Press  Association,  Circulation  Clinic  for  Daily  Newspa¬ 
pers,  Lincoln  Plaza  Hotel,  Oklahoma  City. 

7- 12— American  Press  Institute,  Developing  Management  Skills,  Kellog 

West  Conference  Center,  Pomona,  Calif. 

7-13 — The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/Graph¬ 
ics  for  Artists  &  Illustrators,  St.  Petersburg.  Fla. 

6-10— ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Hyatt  Hotel, 
Austin,  Texas.  ... 

14-19— American  Press  Institute,  Marketing  the  Daily  Newspaper,  Reston, 
Va. 

14-19— American  Press  Institute.  News-Editorial  Management  for  Non- 
News  Executives,  Reston,  Va. 

JANUARY 

11- 14 — SNPA  Foundation  Seminar,  The  Liability  Insurance  Crisis,  Raleigh, 

N.C. 

13- 16— The  Poynter  Institute  for  Media  Studies,  Writing,  Thinking,  and 

Teaching  Conference,  St.  Petersburg. 

12- 17 — American  Press  Institute,  Seminar,  Developing  Management  Skills, 

Reston,  Va. 

21- 23 — International  Newspaper  Promotion  Association  Seminar,  How  To 

Make  Great  Advertising... That  Meets  Strategic  Objectives.  Trade- 
Winds  Hotel,  St.  Petersburg. 

30-2/1 — Mid-America  Press  Institute,  The  Editorial  Page,  Clarion  Hotel, 
Downtown  St.  Louis. 
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The  Reuter  Business  Report  has 
been  making  headlines  across 
the  country  since  its  launch  six 
weeks  ago. 

“You're offtoagreatstart.  Welike 
what  we  see." 

“You'regettingalotoffirst-do^ 
analysis.  You’re  better  than  the 
other  news  services!’ 

These  comments  and  many  similar 
words  of  praise  come  from  the 
business  editors  relying  on  the  new 
Reuter  service. 


BREAKING  NEWS 


The  Reuter  Business  Report  is  a 
consistent  source  of  market- 
moving  beats.  It's  fast.  It's  accu¬ 
rate.  It's  thorough. 


IDEA 


REUTER 

BUSINESS 

REPORT 


/ 


ANALYSIS 


In  the  words  of  one  editor, 

“When  others  are  telling  us  the 
news,  you  already  are  telling  us 
what  it  means  ”  The  Reuter 
Business  Report  relates  the  top 
breaking  news  stories  to  the 
country,  the  markets,  the  world  - 
and  your  readers. 


EXCLUSIVES 


You  can  count  on  Reuters  to 
provide  a  continuous  flow  of 
exclusive  business  stories  that 
move  markets:  stories  you 
can’t  afford  to  be  without. 

Reuters. 

Our  Commitment  is  to  Excellence  in  News. 


Reuters  was  the  first  to  report 

from  Geneva  thed  OPEC 

ministers  had  agreed  on  criteria 

REUTER 

SEATS 

for  setting  oil  production  quotas. 

REUTER 

ANALYSIS 


...TO 

REUTERS 


A  Reuter  analysis  was  the  first 
to  note  that  a  number  of  leading 
banks  were  taking  profits  by 
selling  securities  from  their  own 
accounts,  gains  which  merely 
masked  setbacks  in  the  basic 
business  of  lending  money. 


A  story  on  The  Reuter  Business 
Report  was  the  first  to  report 
Uiat  President  Reagan  was 
considering  removing  capital 
expenditures  from  the  regular 
defied. 


For  a  free  test  of  The  Reuter  Business  Report,  call  212-603-3576. 


•  •• 


•••  ••••  • 


•  ••••  •< 


•  •••••••••  ••••  ••• 

•  •  •  •  •  • 

•  •  ••••  ••••  ••• 

•  •  •  •  •  • 
•  ••••  •  •  ••• 


Reuters  U  S  Inc,  1700  Broadway,  New  York,  NY  10019 
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About  Awards 


Lock  in 
recognition 
of  your  trademark 
in  E&P’s  special 
December  6  Trademark 
supplement 

Advertising  in  EDITOR  &  PUBLISHER 
saves  your  trademark  from  potential  loss  in 
two  ways: 

First,  by  publishing  its  identity  and  correct 
use  in  the  news  industry’s  leading  maga¬ 
zine,  so  misuses  by  the  press  will  be  less 
likely. 

Second:  if  your  exclusive  right  to  it  is  dis¬ 
puted,  your  ad  serves  as  a  testimonial  to 
your  continued  intention  to  protect  your 
trademark. 

E&P’s  December  6  Trademark  supplement 
closes  November  19.  Call  your  representa¬ 
tive  or: 

Donald  L.  Parvin 
Advertising  Manager 
(212)  675-4380 

Editor  &  Publisher 

11  West  19th  Street,  New  York,  N.Y.  10011 


IDPA  annual  awards.  Inland  Daily  Press  Association 
recently  announced  the  winners  of  its  1986  Local  Public 
Affairs  News  Contest. 

In  Category  I  —  investigative,  interpretive  and  back¬ 
ground  reporting  —  the  first  place  winners  were:  Class  A, 
circulation  up  to  10,000,  the  Wheaton  (Ill.)  Daily  Journal', 
Class  B,  10,(XX)  to  25,000  circulation,  the  Garden  City 
(Kan.)  Telegram;  Class  C,  25,001  to  100,(XX),  the  Spring- 
field  (III.)  State  Journal-Register;  and  Class  D,  more  than 
1(X),000,  the  Wichita  (Kan.)  Eagle-Beacon. 

The  first  place  winners  in  Category  II  —  deadline  re¬ 
porting  of  public  affairs  —  were:  Class  A,  the  Glenwood 
(Colo.)  Post;  Class  B,  the  Wausau  (Wis.)  Daily  Herald; 
Class  C,  the  Green  Bay  (Wis.)  Press-Gazette;  and  Class  D, 
the  Minneapolis  (Minn.)  Star  and  Tribune. 

In  Category  III  —  general  coverage  of  local  govern¬ 
ment  —  the  first  place  winners  were:  Class  A,  the  Duran¬ 
go  (Colo.)  Herald;  Class  B,  the  Longmont  (Colo.)  Daily 
Times  Call;  Class  C,  the  Quincy  (Mass.)  Patriot-Ledger; 
and  Class  D,  the  Kansas  City  (Mo.)  Times. 

Wins  science  award.  A1  Rossiter  Jr.,  science  editor  at 
United  Press  International,  has  been  named  the  1987  win¬ 
ner  of  the  American  Chemical  Society’s  James  T.  Grady- 
James  H.  Stack  Award  for  Interpreting  Chemistry  to  the 
Public. 

The  $3,000  award,  which  includes  a  gold  medal  and  a 
bronze  replica,  will  be  presented  next  April  at  the  Socie¬ 
ty’s  national  meeting  in  Denver. 

Foundation  cites  Talley.  Carol  Talley,  editor  of  the  Car¬ 
lisle  (Pa.)  Sentinel,  has  won  the  1986  G.  Richard  Dew 
Award  for  Journalistic  Achievement,  presented  by  the 
Pennsylvania  Newspaper  Publishers  Association  Founda¬ 
tion. 

The  award  recognizes  journalists  who  have  made  an 
outstanding  contribution  to  their  communities  or  journal¬ 
ism  through  an  article,  series  of  articles  or  public  service 
project. 

Lovejoy  fellow.  Herb  Block,  a  three-time  Pulitzer  Prize¬ 
winning  cartoonist  for  the  Washington  Post,  has  been 
named  the  34th  Elijah  Parish  Lovejoy  Fellow  by  Colby 
College  in  Waterville,  Maine. 

Established  in  1952,  the  award  is  in  memory  of  Lovejoy, 
who  was  fatally  shot  in  1837  while  defending  his  press 
against  a  mob  angry  over  his  anti-slavery  editorials. 

Reiman  receives  ISU  honor.  Roy  J.  Reiman,  president  of 
Reiman  Associates  and  known  for  innovation  in  farm- 
related  publications,  received  the  James  W.  Schwartz 
Award  for  distinguished  service  to  journalism  from  Iowa 
State  University’s  department  of  journalism  and  mass 
communication. 

Kiplinger  Fellows.  Six  newspaper  reporters  were  among 
the  10  print  and  broadcast  journalists  named  Fellows  in  the 
Kiplinger  Graduate  Program  in  Public  Affairs  Reporting  at 
the  Ohio  State  University  School  of  Journalism.  Fellows 
receive  master’s  degrees  after  spending  a  year  in  the 
program. 

The  six  are:  Lee  Davidson,  Deseret  News,  Salt  Lake 
City;  Cielo  Fuentebella,  Malaya,  a  Manila  daily;  Patricia 
Hampton,  Columbus  Dispatch;  Anne  Neville,  Shreveport 
Journal;  Randy  Quarles,  Newhouse  Washington  bureau; 
David  White,  Birmingham  News. 
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..  Times  Mirror 

mM  We’re  interested  in  what  you  think. 


“The  People  &  The  Press’’  Part  2 


\\buld  you  ^tvor  a  Special  White  House  unit 
to  investigate  news  leaks? 

7- / 


Gallup  pollsters  recently  put  this 
historically-resonant  question  to 
a  national  sample  of  Americans. 
Their  answer?  Read  on.  Our  hunch  is, 
you’ll  be  as  surprised  as  we  were. 

The  question  was  one  of  70  asked 
in  Part  2  of  our  ongoing  investigation 
of  public  attitudes  toward  the  press.  This 
time,  Gallup  focused  on  specific  issues, 
including  news  leaks  vs.  national  security. 
And  found: 

■  45%  of  the  people  surveyed  either 
don’t  know  the  term  “news  leak”  (16%), 
can’t  define  it  (10%),  or  define  it  incor¬ 
rectly  (19%). 

■  Among  those  able  to  define  it,  51% 
think  news  leaks  “rarely  compromise 
national  security”;  41%  think  they  “fre¬ 
quently  threaten”  it;  8%  don’t  know 
■  44%  think  news  leaks  serve  the  public 
interest;  42%  think  they  harm  it; 

14%  don’t  know 
Government  &  The  Press 
When  the  entire  sample  was  asked 
why  they  think  government  criticizes  the 
press  for  reporting  stories  about  national 
security  issues... 

■  39%  say  it’s  “more  because  tbe 
government  believes  tbe  stories  would 
harm  the  nation’s  defenses”; 

■  49%  say  it’s  “more  because  the  gov¬ 
ernment  is  trying  to  cover  up  problems 
with  the  nation’s  defenses!’ 


Who  we  are 

We  own  the  properties  listed  below 
In  terms  of  sales,  we  rank  135th  among 
Fortune’s  “500!’  In  terms  of  net  income, 
we’re  70th. 

Times  Mirror  Newspapers: 

Los  Angeles  Times:  Newsday;  The 
Denver  Post;  The  Hartford  Courant: 

The  Morning  Call  (Allentown,  PA); 

The  Stamford  Advocate  and  Greenwich 
Time  (Connecticut). 

Times  Mirror  Magazines: 

Popular  Science;  Outdoor  Life;  Golf 
Magazine;  Ski  Ms^azine;  The  Sporting 
News;  National  journal. 

Times  Mirror  TV  Stations: 

KDFVl',  Dallas;  KTBC,  Austin;  ICIM, 

St.  Louis;  WVTM,  Birmingham  (AL). 

Times  Mirror  Cable: 

Fifty  cable  TV  systems  serve  300 
communities  in  15  northeastern, 
western  and  southwestern  states. 

Times  Mirror  Publishing: 

Matthew  Bender  &  Company,  law 
books;  The  C.V.  Mosby  Company;  medical 
and  college  publishers;  Year  Book 
Medical  Publishers,  medical  publications; 
Harry  N.  Abrams,  art  books;  Mirror 
Systems,  computer  software;  Learning 
International,  training  programs; 
Jeppesen  Sanderson,  flight  information 
and  training. 


Three-fifths  (61%)  say  the  press  has 
the  “right  amount”  of  fi'eedom  to  cover 
national  security  stories;  19%  say  “too 
much”;  17%  say  “not  enough!’ 

Finally,  46%  would  allow  the  justice 
Department  to  block  reports  it  feels 
threaten  national  security;  20%  would 
require  senior  officials  to  take  regular 
lie  detector  tests... 

And  34%  would  favor  a  special  White 
House  unit  to  investigate  neus  leaks. 

Food  for  thought,  we  think,  and 
cause  for  concern. 

What  do  you  think? 

Your  views  will  help  us  serve  our 
readers  and  viewers  better.  Send  them 
to  our  chairman,  Robert  Erburu,  Times 
Mirror,  Times  Mirror  Square,  Suite  100, 
Los  Angeles,  CA  90053. 

He’s  also  the  person  to  write  for 
our  annual  report  or  a  summary  of 
“The  People  &  The  Press,  Part  2!’  Or 
you  can  call  our  public  affairs  people 
at  (213)  972-3946. 
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A  hot  story  takes  shape  at 
TIME"'  Magazine. 

But  at  any  moment  an  even 
hotter  story  can  stop  the  presses. 

TIME  can  move  instantly  to 
handle  it. 

And  within  24  hours  the 
new  story  is  printed  and  ready 
for  distribution. 

All  over  the  country. 


AT&T  helps  make  that 
possible. 

An  AT&T  account  team 
worked  with  TIME  to  develop  a 
system  designed  specifically  to 
meet  their  needs. 

The  system  includes  both 
AT&T  SKYNET"  Digital  Service 
and  AT&T  ACCUNET  "  T1.5 
Service. 


Via  AT&T  satellite, 
SKYNET  Digital  Service  trans¬ 
mits  data,  video,  graphics  and 
voice— anything  that  can  be 
digitally  encoded. 

ACCUNET  T1.5  Service 
sends  digitally  encoded  signals 
by  land. 

ogether  they  enable  TIME 
to  transmit  a  page  with  text 


©1986AT&T  TIME' is  a  registered  trademark  of  Time  Inc.  Simulated  TIME' cover.  Used  with  permission. 


and  color  to  all  their  presses 
throughout  the  country  in  under 
a  minute. 

A  full-color  cover  in  less  than 
two  minutes. 

In  fact,  the  whole  process, 
from  closing  to  distribution,  can 
take  place  in  just  24  hours. 

To  give  you  an  idea  how  our 
family  of  AT&T  Digital  Services 


work  together  to  help  TIME: 

Using  AT&T  ACCUNET  T1.5 
Service,  TIME  sends  a 
signal  by  land  to  an  AT&T  earth 
station.  Which  then  transmits  the 
signal  via  SKYNET  Digital 
Service  to  a  transponder  on  an 
AT&T  satellite. 

SKYNET  Digital  Service 
then  simultaneously  beams 


ELTDOWN 


CherrKihyl  Rcacior 


the  signal  to  antennae  at 
time’s  printing  facilities  all 
over  the  country. 

TIME  relies  upon  SKYNET 
and  ACCUNET  Services  for 
incredibly  fast,  accurate  and  reli¬ 
able  transmission  of  data,  which, 
along  with  the  development  of 
innovative  production  techniques, 
allows  them  the  flexibility  to 
deliver  the  latest-breaking  news 
to  newsstands. 

Let  us  work  with  you  to 
show  you  how  our  family  of  AT&T 
Digital  Services  can  help  your 
business  send  and  receive  data. 
Nationally  and  internationally. 

With  the  same  speed,  accu¬ 
racy  and  reliability  that  TIME 
depends  on  for  its  magazine. 

All  the  more  reason  to 
choose  AT&T. 

To  find  out  more,  talk  with 
your  account  executive  at  AT&T. 

Or  call  one  of  our  sales 
specialists  at  1  800  222-0400. 


ATbT 

The  right  choice. 


Editor  St  Publisher 

THE  fourth  estate 

Robwt  U.  Brown,  Prosktont  Janwt  Wright  Brown 

Fordinud  C.  Toubnor,  Publither  Publishor,  Chairman  of  tha  Board,  1912-1959 


Avoiding  the  cost  of  iibei 

The  cost  of  libel  insurance  is  going  up,  judges  and  juries  continue  to 
hit  newspapers  with  libel  judgments,  and  one  insurance  company  is 
planning  to  discontinue  writing  libel  insurance  policies  after  this 
year,  members  of  the  Inland  Daily  Press  Association  were  told  by 
Lawrence  Gunnels,  general  counsel  for  The  Tribune  Co.  But  news¬ 
papers  have  it  in  their  power  to  do  something  about  it  by  preventing 
libel  suits  from  being  filed  in  the  first  place,  he  said. 

Mr.  Gunnels  cited  a  University  of  Iowa  survey  in  which 
researchers  interviewed  many  of  the  libel  plaintiffs  of  the 
last  10  years  asking  them  what  motivated  them  and  what 
could  have  been  done  to  stop  the  suit. 

The  answers  were  pretty  obvious:  More  than  50%  of  all  the  cases 
could  have  been  avoided  if  the  plaintiffs  complaints  had  been  handled 
differently  at  the  start.  Many  said  they  were  forced  to  get  a  lawyer 
when  they  were  insulted  or  ignored  by  the  newspaper  staff  when 
they  first  complained  about  something  that  appeared.  In  other 
words,  the  newspaper  brought  it  upon  itself  because  it  tolerated  an 
arrogant  or  uncaring  staff. 

Two  lessons  should  be  obvious:  1. Every  newspaper  employee  must 
be  made  aware  that  he  or  she  must  handle  telephone  calls,  particular¬ 
ly  complaints,  tactfully  and  politely  because  their  attitude  to  the 
public  is  a  reflection  of  the  newspaper’s  attitude.  2.The  newspaper’s 
policy  for  handling  complaints  must  be  clear-cut,  especially  in  the 
newsroom.  Readers  and  advertisers  who  are  disgruntled  for  any 
reason  have  a  right  to  be  heard  calmly  and  reasonably.  If  it  is  a 
newspaper’s  desire  to  be  respected  in  its  community,  all  the  members 
of  its  staff  should  act  accordingly. 

Scrutinize  saies  practices 

News  staffs  were  not  the  only  ones  to  come  in  for  constructive 
criticism  in  the  last  couple  of  weeks.  Ken  Bronson,  vice  president  of 
Stauffer  Communications,  Inc.,  Topeka,  Kan.,  told  members  of  the 
National  Newspaper  Association  they  should  pay  careful  attention  to 
how  they  and  their  sales  people  are  coming  across  to  advertising 
clients. 

Their  dress,  their  attitudes  and  their  skills  must  have  constant 
attention.  And,  newspaper  advertising  rate  cards  need  constant 
attention,  refinement  and  possibly  simplification,  he  said. 

Since  newspapers  must  do  business  in  a  competitive  atmosphere 
akin  to  a  goldfish  bowl,  publishers  and  ad  executives  must  position 
themselves  to  see  how  they  measure  up.  It’s  not  so  difficult  to  do. 

Standing  up  for  principle 

The  executive  editor  of  the  Providence  Journal  told  APME  he 
deliberately  rushed  into  print  with  an  article  when  a  federal  judge 
issued  an  obviously  illegal  temporary  restraining  order  forbidding 
publication. 

It  took  a  lot  of  guts  to  defy  this  attempt  at  prior  restraint  and  draw 
a  contempt  of  court  citation  and  he  has  our  admiration  for  doing  so. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 

6  mo.  avg.  circulation  Dec.  31,  1985—28,029 


ABP 

AN  PA 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 

March  22, 1884;  Newspaperdom  established  March,  1892: 

the  Fourth  Estate,  MarcJt  1, 1894;  Editor  &  Publisher,  June 

29,  1901;  Advertising,  January  22,  1925. 

Editor 

Robert  U.  Brown 

Managing  Editor 
John  P.  Consoli 
Associate  Editors 
David  Astor,  George  Gameau, 

Debra  Gersh,  Andrew  Radolf,  Lenora  Williamson 
Midwest  Editor 
Mark  Fitzgerald 
Washington  Editor 
James  E.  Roper 
West  Coast  Editor 
M.  L.  Stein 

Advertising  Manager 

Donald  L.  Parvin 
Sales  Representatives 
John  P.  Gardner,  Arthur  P.  Irving  III, 

Robert  J.  Mathes,  Michael  Rousseau, 
Durland  Stewart 

Advertising  Production  Manager 
Jerome  Poynton 
Editorial  Production  Manager 
Danielle  Bizzarro 
Circulation  Manager 
Wilfred  E.  Richards 
Promotion  Manager 
Mary  Joneve  McCormick 
Photocomposition  Manager 
Orlando  Velez 
OFFICES 

General:  11  West  19th  Street,  New  York,  N  Y. 
10011;  (212)  675-4380. 

Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  6061 1 ;  (312)  645-0123.  Mark  Fitz¬ 
gerald,  Editor;  Michael  Rousseau,  Sales  rep¬ 
resentative. 

Washington,  D.C.:  National  Press  Building,  Suite 
1128,  Washington,  D.C.  20045;  (202)  662- 
7234.  James  E.  Roper,  Editor. 

Long  Beach:  369  Seville  Way.  Long  Beach,  Calif. 
90814;  (213)  597-1159.  M.  L.  Stein,  Editor 

Los  Angeles:  3700  Wilshire  Boulevard,  Suite  500, 
90010;  (213)  382-6346.  William  Marshall— 
Scott,  Marshall,  Sands  &  McGinley,  ad  rep¬ 
resentatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104;  (415)  421-7950.  Peter  Scott,  Patrick  F. 
Doyle — Scott,  Marshall,  Sands  &  McGinley,  ad 
representatives. 

Toronto:  148  King  Rd.  E..  King,  Ontario  LOG  1K0; 
(416)  833-6200.  Donald  Fenn,  Fenn  Co.,  Inc., 
ad  representatives. 


INDEX  TO  ISSUE 


About  Awards . 

Ad  data . 

Advertising . 

Calendar . 

Classified  ads . 

Editorials . 

Letters . 

Newspeople  in  the  news . 

News  Tech . 

Obituaries . 

Ownership  changes . 

Shop  Talk  at  Thirty . 

Syndicates . 


....4 

.40 

.45 

2 

.51 

8 

9 

.26 

.32 

.35 

39 

60 

46 


Microfilmed  copies  of  Editor  &  Publisher  are  available  from: 
University  Microfilms  International.  300  North  Zeeb  Road. 
Ann  Arbor,  Ml  48106.  London:  18  Bedford  Row,  London, 
WC1 R4EJ,  England.  Copies  of  E&P  are  available  on  micro¬ 
fiche  from  Micro  Photo  Division.  Bell  &  Howell,  Ok)  Mansfield 
Rd..  Wooster,  Ohio  44691. 


8 


EDITOR  &  PUBLISHER  for  November  1,  1986 


I 


\ 


Editor& 

Publisher 


*One  Year  □ 

Two  Years  □ 

Three  Years  □  I 

52  Issues— $40.00 

104  Issues— $73.00  156  Issues— $96.00  1 

(You  save  $7.00) 

(You  save  $24.00) 

Namp 

Title 

Comnanv  1 

Nature  of  Business 

nppartmpnt 

AHrlrPQc 

RtP  /Apt 

P.ifu 

RtfltP 

7ip 

Home  address  |  | 

Office  address  |  | 

Bill  me  [_J 

Bill  my  company  | _ | 

Payment  enclosed  Q 

*  U.  S.  and  Canada  only.  All  other  countries  $75.00  a  year.  | 

Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011 


Letters  to  the  Editor 


Says  Coca-Cola  press  conference  was  not  deceptive 


Re:  Did  Coke  Deceive  the  Media? 

Talk  about  a  non-issue.  Coca-Cola 
certainly  has  a  right  to  bill  its  press 
conferences  in  any  way  it  wants. 
When  I  attended  press  conferences  as 
a  newsman  and  the  topic  lacked,  in 
my  view,  legitimacy,  I  simply  did  not 
write  anything,  called  the  desk  and 
explained. 

As  a  PR  person,  I  frequently  call 
press  conferences,  issue  releases, 
make  announcements  that  the  media 


may  not  believe  are  newsworthy.  I 
similarly  find  no  fault  with  that.  I  do 
find  fault  at  the  media  complaining 
about  “deception”  for  what  amounts 
to  a  difference  of  opinion  on  what  is 
news. 

Indeed,  charging  deception  reveals 
a  sense  of  insecurity  on  the  part  of  the 
papers  who  complained  about  the 
Coke  press  conference.  It  implies  that 
they  might  have  written  a  story  about 
something  that  is  not  news,  meaning. 


of  course,  they  lack  the  sophistica¬ 
tion,  competence  and  confidence  to 
make  those  kinds  of  decisions. 

One  final  question  which  the  story 
never  answered:  Who  was  being 
deceived  about  what? 


Berl  Falbaum 
West  Bloomfield,  Mich. 


Disagrees  on  the  origin  of  the  word  “gay’ 


Cal  Sunderland  should  have  done 
further  research  before  writing  a  let¬ 
ter  to  contradict  Roy  Copperud  on  the 
etymology  of  the  word  gay  as  it 
applies  to  same-sex  preference  {E&P 
letters.  Sept.  6,  1986). 

Gay  does  indeed  predate 
homosexual.  This  is  documented  in 
detail  in  John  Boswell’s  Christianity, 
Social  Tolerance,  and  Homosexual¬ 
ity  (University  of  Chicago  Press, 
1980),  which  won  the  1981  American 
Book  Award  for  History. 

Boswell,  a  Yale  history  professor, 
writes  (pp.  42-43): 

“  .  .  .  The  word  ‘homosexual,’ 
despite  its  air  of  antiquity,  was  actu¬ 


ally  coined  in  the  late  nineteenth  cen¬ 
tury  by  German  psychologists,  intro¬ 
duced  into  English  only  at  the  begin¬ 
ning  of  the  present  century,  and  vehe¬ 
mently  opposed  for  decades  after  its 
appearance  precisely  because  of  its 
bastard  origin  and  vague  connota¬ 
tions. 

“In  contrast  ‘gay’  (in  the  sense 
under  discussion)  probably  antedates 
‘homosexual’  by  several  centuries 
and  has  generally  been  employed  with 
far  greater  precision:  most  speakers 
use  ‘gay’  to  describe  persons  who  are 
conscious  of  erotic  preference  for 
their  own  gender.  This  obviates  the 
most  urgent  defect  of  ‘homosexual’ 


(i.e. ,  who  is  and  who  is  not)  by  making 
the  category  one  which  is  principally 
self-assigned  ...” 

There  is  further  explication  in  Bos¬ 
well’s  book,  which  1  recommend  to 
Sunderland  and  all  others  who  are 
interested  in  linguistic  precision.  The 
book  is  a  brilliant,  thoroughly  docu¬ 
mented  historical  study. 


Charles-Gene  McDaniel 

(McDaniel  is  chairman  of  the  Dept,  of 
Journalism  ar  Roosevelt  University  in 
Chicago.) 


Disagrees  with  letter  writer’s  logic 


It  amazed  me  to  see  what  lengths 
Cal  Sunderland  (E&P,  Sept.  6)  went 
to  in  justifying  his  preference  for  the 
word  “homosexual”  over  the  word 
“gay”  in  referring  to  a  person  who 
prefers  intimate  relations  with  a  per¬ 
son  of  the  same  gender. 

By  his  logic,  I  suppose,  we  should 
all  continue  to  refer  to  “blacks”  as 
“Negroes”  because  the  word 
“Negro”  made  it  to  the  dictionary 
first;  and  we  should  eschew  the  use  of 
the  word  “movie”  because  it  is 
merely  a  slang  term  for  “motion  pic¬ 
ture.”  I’m  surprised  Mr.  Sunderland 
failed  to  sign  his  name  “Calvin”  in 
this  regard. 

What  Mr.  Sunderland  does  illus¬ 
trate  is  that  reporters  and  editors  can 
find  just  about  any  “authority”  they 
want  to  justify  their  words.  But  I  do 
believe  our  choice  of  works  can  be¬ 
tray  our  objectivity.  When  we  say 
“so-and-so  claimed  he  was  in 
Nebraska  at  the  time  of  the  fire  in 
New  York,”  our  readers  understand 
that  we  do  not  believe  so-and-so. 

And  if,  for  instance,  we  call  a  per- 
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son  who  loves  someone  of  the  same 
gender  a  “homosexual,”  our  readers 
understand  that  we  see  that  person  in 
strictly  sexual  terms.  Sometimes, 
that’s  appropriate  —  as  in  reporting 
on  clinical  surveys.  Other  times,  it  is 
simply  narrow-minded. 

How  can  we  decide  which  is  appro¬ 


priate  in  a  given  context?  By  being 
objective.  Because,  as  Eric  Fromm 
once  wrote,  “Objectivity  does  not 
mean  detachment,  it  means  respect.” 

Lisa  M.  Keen 

(Keen  is  managing  editor  of  the 
Washington,(D.C.)  Blade.) 
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Four  tough  problems 
and  no  easy  answers. 


SMOKE  AND  YOif  LI 
NEVER  KNOW 
WHAT  TO  EXPECT 


Yw  know  ite  anuking 
tad  fcr  you.  Bd  if  you're 
pregnmnl  smoke,  your 
b^'s  heakh  is  suite,  loo. 

With  every  pirff.  you 
irkulc  2.000  cornfwuids. 


arelhemosi  hvmful.  they 
cal  cmss  the  plaoenal  bwner 
and  affeu  the  oxygen  delivery 
to  the  developing  idus. 


of  your  hteiy  and  its  abili^  lo 
hrcahe  cormtly. 

So  guk  smokir^  far  your 
baby's  sake.  If  you  cal'!  quk. 
cut  down.  Ekher  w^.  it's  one 
of  the  bea  diin^  you'll  ever 
do  for  your  baby. 


SOME  PEOPLE  WOULD 
DO  ANYTHING  TO 
HAi^  KIDS  UKE  YOURS. 


Every  yew  in  ihe  Uniied 
Suies  s  maty  w  90.000 
children  are  presumed  m  be 
the  vicUns  of  abductkms  by 
sDwigen.  These  abductams 
arc  oommwed  by  pedophiles, 
pietayiphets.  Mack  market 
baby  pedders  and  childless 
psy^kics. 

Fortunalely.  there  is 
somediing  you  can  do.  You 
can  teach  your  children  the 
skills  they  need  to  signifkandy 


But  that  doesn’t  mean  we  should  stop  talking 
about  the  issues  involved.  Because  the  more  we  talk, 
the  closer  we  may  come  to  solving  some  of  the 
problems. 

This  is  why  The  Plain  Dealer  is  proud  to  sponsor 
a  continuing  series  of  these  and  other  public  service 
messages  focusing  on  the  most  controversial  and 
compelling  issues  in  the  world  today. 

In  each  message,  we  not  only  outline  the 
specific  problem,  we  offer  advice  and  a  method  for 
obtaining  further  help  through  a  concerned  local 
agency  or  group. 

The  Plain  Dealer  has  won  several  awards  for  this 
campaign.  However,  the  best  award  is  knowing  that 
we’re  helping  people  find  the  assistance  they  need. 

Leadership  in  Cieveland  is... 
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Delta  deals  out  some  newspapers 

Airline  cancels  ads  in  at  least  three  newspapers  which  recently  ran  a 
syndicated  story  about  the  survivors  of  Delta  flight  that  crashed  in  Dallas 


By  Andrew  Radolf 

Delta  Air  Lines  has  cancelled  its 
advertising  contracts  with  at  least 
three  newspapers  which  recently  ran 
a  syndicated  story  about  the  survi¬ 
vors  of  Delta  Flight  191  which 
crashed  in  Dallas  on  August  2,  1985. 

Delta  Air  Lines  officials  deny  the 
ad  schedules  were  cancelled  because 
of  the  story.  They  either  declined  to 
comment  or  said  the  cancellations 
were  part  of  a  shift  in  the  airline's 
marketing  plans. 

However,  the  effected 
newspapers  —  the  Fort  Lauderdale 
News/Sun  Sentinel,  Orlando  Sentinel 
and  Kansas  City  Star  and  Times  — 
all  said  they  were  told  by  either  Delta 
officials  or  employees  of  Delta's  ad 
agency,  BDA/BBDO  of  Atlanta,  that 
the  airline  was  cancelling  its  ads 
because  it  was  upset  by  the  story  on 
the  crash  of  Flight  191. 

Advertising  executives  at  the  Seat¬ 
tle  Times  said  their  newspaper  ran  the 
story  in  late  September  but  reported 
Delta  has  not  cancelled  its  ads. 

Entitled  “Into  the  Storm,”  the 
story  by  Michael  Connelly,  Robert 
McClure  and  Malinda  Reinke  origi¬ 
nally  appeared  July  27,  1986,  in  the 


The  original  crash  story  first 
appeared  in  the  Fort  Lauderdale 
News/Sun  Sentinel's  Sunday  section. 
Sunshine. 

Fort  Lauderdale  News/Sun  Sen¬ 
tinel's  Sunday  magazine.  Sunshine.  It 
was  then  syndicated  by  Tribune 
Media  Services,  which,  like  the  Fort 
Lauderdale  and  Orlando  newspapers, 
is  owned  by  the  Tribune  Co.  of  Chi¬ 
cago. 

TMS  editor  Michael  Argirion  said 
only  a  handful  of  newspapers  pur¬ 


chased  the  Flight  191  story,  but  the 
two  Florida  papers  and  the  Kansas 
City  dailies  are  the  only  ones  to  con¬ 
firm  that  their  Delta  ads  were 
cancelled  soon  after  they  published  it. 

The  News/Sun  Sentinel  did  the 
aftermath  story  because  Flight  191 
originated  in  Fort  Lauderdale. 

The  crash,  in  which  there  were  137 
deaths  and  27  survivors,  is  believed  to 
have  been  caused  by  wind  shear  from 
a  thunderstorm.  There  is  some  con¬ 
troversy  over  whether  the  plane's 
crew  erred  in  attempting  a  landing  in 
such  weather  conditions  or  whether 
the  Dallas  air  traffic  controllers  were 
to  blame  for  allowing  the  plane  to 
land. 

However,  the  News/Sun  Sentinel's 
story  did  not  explore  these  issues. 
Rather,  the  article  focused  in  detail  on 
the  survivors'  experiences  in  flight 
and  during  and  after  the  crash  in  order 
to  tell  the  public  “what  it  is  like  when 
a  routine  flight  turns  into  a  night¬ 
mare,”  explained  Sunshine  editor 
John  Parkyn  in  a  note  to  readers.  “It 
is  only  through  those  survivors  that 
each  of  us  can  learn  what  could 
happen  —  very  easily  —  the  next 
time  we  ride  on  an  airliner.” 

“It  was  because  of  the  story. 
They're  sensitive  to  the  editorial  con¬ 
tent  of  the  papers,”  said  News/Sun 
Sentinel  advertising  director  Sheldon 
Greenberger  of  Delta's  cancellation 
which  has  been  in  effect  since  last 
summer.  “They  are  not  our  largest 
advertiser,  but  they  are  an  important 
advertiser.” 

One  editor,  who  asked  not  to  be 
identified,  said  one  thing  which  parti¬ 
cularly  annoyed  Delta  was  the  pub¬ 
lishing  of  a  seating  chart  which 
showed  the  “safe  seats”  or  seats  in 
which  the  survivors  were  seated.  All 
of  those  seats  were  at  the  rear  of  the 
plane. 

Greenberger  noted  that  airlines  in 
(Continued  on  page  18) 


sweivd  his  calls.  And  « 
checking  his  pulse:  FMIl  LMkej 


..ame  ta^. 

At  the  Federal  Expres.s  ». 
Slushcr  chain-smoked  and  tried  l 
nix  on  the  telephone  a  few  mon 
heading  hack  to  the  crash  site.  < 
policeman  stopped  him 
“Who  are  you?” 


Publication  of  a  seating  chart  showing  where  the  survivors  sat  reportedly 
angered  some  Delta  officials. 


Reporter  sues  reporter 

Former  N.Y.  Times  correspondent  alleges  he  was  libeled  in  book  by  . 
Wall  Street  Journal  reporter  who  linked  him  to  the  CIA  during  Iranian  coup 


By  Andrew  Radolf 

A  former  New  York  Times  foreign 
correspondent  is  suing  Wall  Street 
Journal  reporter  Jonathan  Kwitny  for 
libel  over  criticisms  made  in  Kwitny ’s 
book  Endless  Enemies,  the  Making  of 
an  Unfriendly  World  about  the  way 
the  correspondent  covered  the  1953 
coup  in  Iran. 

That  coup  on  August  19,  1953, 
overthrew  Prime  Minister 
Mohammed  Mossadegh  and  restored 
Shah  Reza  Pahlevi  to  his  throne. 

Former  Timesman  Kennett  Love  is 
also  charging  copyright  infringement, 
claiming  that  Kwitny  published  with¬ 
out  permission  extensive  excerpts 
from  his  1960  term  paper  on  the  coup, 
“The  American  Role  in  the  Pahlevi 
Restoration,”  which  he  wrote  for  a 
Princeton  University  graduate  course 
on  Iranian  history. 

The  suit  is  seeking  a  permanent 
injunction  barring  use  of  the  excerpts 
in  the  book  and  over  $5  million  in 
compensatory  and  punitive  damages. 

Commenting  on  Love’s  own 
account  in  his  paper  of  his  actions 
during  the  Iranian  coup,  Kwitny  says 
the  document  shows  that  the  former 
correspondent  overstepped  the 
bounds  of  journalistic  neutrality  and 
took  an  “activist  role”  in  the  coup  on 
the  side  of  those  seeking  to  overthrow 
Mossadegh,  which  included  the  Cen¬ 
tral  Intelligence  Agency. 

Kwitny  also  says  in  his  book  that 
Love’s  1960  term  paper  shows  that 
the  Times  correspondent  in  1953 
knew  of  the  CIA’s  involvement  in  the 
coup  but  that  he  never  reported  on  it 
in  his  dispatches  from  Iran. 

Love  never  published  the  1960  term 
paper.  He  did,  however,  send  a  copy 
in  1966  to  former  CIA  director  Allen 
Dulles  who  included  it  in  his  papers 
stored  at  Princeton. 

Kenneth  Kelly,  editor  of  the  news¬ 
letter  Counterspy,  published  excerpts 
from  Love’s  paper  in  1980.  Kelly, 
who  is  also  a  defendant  in  the  suit, 
later  helped  Kwitny  get  a  copy  of  the 
paper  which  was  cited  extensively  in 
the  hard  cover  version  of  the  book 
published  by  Congdon  &  Weed, 
which  later  went  bankrupt. 


In  the  paperback  edition,  published 
by  Penguin  Books,  the  excerpts  from 
Love’s  paper  have  been  deleted  and 
numerous  blank  spaces  left  in  their 
place. 

Kwitny  said  the  paperback  edition 
was  published  after  a  year  of  negotia¬ 
tion  with  Penguin  over  the  wording  of 
a  note  on  the  litigation  that  appears 
just  before  the  first  chapter.  The  note 
explains  that  the  deletions  are  the 
result  of  the  libel  and  copyright 
infringement  suit  and  states  that  the 
author  and  bankruptcy  estate  of  the 
hardcover  publisher  have  denied  the 
allegations  and  are  defending  the  law¬ 
suit. 

Kwitny  said  he  would  only  agree  to 
language  that  made  it  clear  he  was  not 
retracting  any  of  the  originally  pub¬ 
lished  material. 

Love  said  his  paper  on  the  coup 
“was  never  intended  for  publication” 
and  that  he  never  gave  Kwitny  per¬ 
mission  to  publish  it. 


Love  told  how  he  helped  distribute 
leaflets  which  announced  that  the 
Shah  had  appointed  a  new  premier  to 
replace  Mossadegh. 

At  another  point  in  the  narrative. 
Love  states:  “I  myself  was  responsi¬ 
ble,  in  an  impromptu  sort  of  way,  for 
speeding  the  final  victory  of  the  roy¬ 
alists.” 

Love  then  relates  that  he  went  to 
the  government  radio  station  after  it 
fell  to  the  royalists  to  request  permis¬ 
sion  to  transmit  a  dispatch. 

At  the  radio  station.  Love  said 
there  were  a  half-dozen  tanks 
“swarming  with  cheering 
soldiers  ...  I  told  the  tank  comman¬ 
ders  that  a  lot  of  people  were  getting 
killed  trying  to  storm  Dr.  Mos¬ 
sadegh’s  house  and  that  they,  the  tank 
commanders,  ought  to  go  down  there 
where  they  would  be  of  some  use 
instead  of  sitting  idly  at  the  radio  sta¬ 
tion.”  Love  continued  that  the  tank 
commanders  took  his  advice  and  “put 


Kwitny  also  says  in  his  book  that  Love’s  1960  term 
paper  shows  that  the  Times  correspondent  in  1953 
knew  of  the  CIA’s  involvement  in  the  coup  but  that  he 
never  reported  on  it  in  his  dispatches  from  Iran. 


Kwitny  stated  that  he  received  per¬ 
mission  from  Love  after  talking  with 
him  at  length  on  the  telephone.  He  has 
produced  both  notes  from  their  con¬ 
versation  and  a  record  of  his  phone 
bill. 

Love’s  paper  also  did  not  have  a 
copyright  mark  on  it,  he  said,  and 
should  be  considered  a  public  docu¬ 
ment. 

“As  far  as  I’m  concerned,  it  was  a 
valuable  public  record  from  Dulles’ 
papers,”  Kwitny  said.  He  noted  that 
Counterspy  held  a  press  conference 
in  1980  when  it  published  excerpts 
from  Love’s  paper  and  the  New  York 
Times  covered  it  at  the  time. 

In  his  paper  describing  events  sur¬ 
rounding  the  coup.  Love  mentions 
several  activities  of  his  which  may 
have  overstepped  the  boundaries  of 
journalistic  neutrality.  At  one  point. 


the  three  tanks  at  Mossadegh’s  house 
out  of  action.” 

Kwitny  comment  on  this  passage 
reads:  “And  there  we  have  it,  folks  — 
the  Iranian  correspondent  for  the 
New  York  Times  directing  the  suc¬ 
cessful  tank  attack  on  the  home  of  the 
Iranian  prime  minister,  overthrowing 
the  government,  fixing  one-man  rule 
in  Iran  and  setting  off  a  chain  of 
events  that  would  include  the  loss  of 
Iranian  oil  to  the  U.S.  markets  and 
invasion  of  Afghanistan.” 

Elsewhere  in  his  comments, 
Kwitny  wonders  how  Love  was 
aware  that  certain  U.S.  embassy  offi¬ 
cials  at  the  time  of  the  coup  were 
actually  working  for  the  CIA  and 
questions  whether  Love  himself  was 
a  CIA  agent. 

“Love  has  denied  that  he  was  ever 
actually  employed  by  the  CIA,” 
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Kwitny  wrote.  “Barring  u  truly 
astounding  new  disclosure,  one  can 
pretty  well  accept  the  Times’  word 
that  it  wasn't  paying  him  on  behalf  of 
the  CIA.  Kennett  Love  later 
explained,  rather  lamely,  perhaps, 
that  he  acted  as  he  did  out  of  'mis¬ 
guided  patriotism.’" 

Harriet  Dorsen,  one  of  Kwitny’s 
attorneys  at  Lankenau  Kovner  & 
Bickford,  said  that  Kwitny’s  com¬ 
ments  on  Love’s  account  were  “pro¬ 
tected  opinion”  and  added,  “All 
Kwitny  did  was  to  characterize  and 
draw  conclusions  from  Love’s  own 
words.  It’s  really  his  (Love’s)  prob¬ 
lem.  He’s  the  one  who  wrote  the 
paper." 

Love,  in  an  interview,  said  the 
heart  of  the  libel  was  that  Kwitny  was 
“saying  I  lied  to  my  editors  and  was  a 
covert  operator  for  the  CIA  in  an 
event  on  which  I  was  reporting  for  the 
New  York  Times.  It’s  a  complete  lie 
and  libel." 

Love  said  that  he  handed  out  the 
leaflets  announcing-  the  appointment 
of  a  new  premier  “at  the  request  of  an 
embassy  official.  The  AP  (Associated 
Press)  had  already  put  it  out  on  the 


wire.  It  was  a  favor  to  other  corres¬ 
pondents.” 

As  for  the  episode  with  the  tanks. 
Love  explained  that  he  suggested  that 
they  go  to  Mossadegh’s  house  “in 
order  to  restore  some  order”  and 
“avoid  unnecessary  killing.  The  coup 
was  over.” 

Love  added:  “If  I  had  had  anything 
to  do  with  the  coup,  I  would’ve  done 
it  more  efficiently.” 


Love’s  argument  about  writing  has¬ 
tily  to  meet  a  term  paper  deadline, 
noting  that  as  a  veteran  journalist 
Love  had  to  write  under  far  more 
pressure-filled  conditions. 

“He  was  filing  stories.  He  was 
expected  to  do  lightning  work  in  the 
middle  of  a  coup,”  Kwitny  said. 

The  defense  has  asked  presiding 
Judge  Richard  Owen  for  a  summary 
judgment  dismissing  Love’s  libel 


Love,  in  an  interview,  said  the  heart  of  the  iibei  was 
that  Kwitny  was  “saying  I  lied  to  my  editors  and  was  a 
covert  operator  for  the  CIA  in  an  event  on  which  I  was 
reporting  for  the  New  York  Times.  It’s  a  complete  lie 
and  libel.” 


Love  said  that  his  use  of  the  word 
“impromptu”  in  describing  his  role 
with  the  tanks  meant  his  role  was 
“purely  happenstance.  There  was  no 
way  of  reporting  that  to  the  Times.” 

He  also  said  that  he  may  have  used 
“hasty  phraseology”  to  describe  his 
actions  because  his  term  paper  was 
late. 

Kwitny,  however,  did  not  buy 


claims.  The  judge  has  the  motion 
under  advisement,  but  his  clerks 
declined  to  speculate  how  long  it 
would  be  before  he  issued  his  deci- 


Attorney  Dorsen  said  even  if  the 
defense  wins  dismissal  of  the  libel 
claims,  the  copyright  claims  in  the 
case  probably  will  still  go  to  trial. 


AP  editor:  Reagan  White  House  no  more  secretive  than  others 

But  current  AP  White  House  correspondent  says  Reagan  administration  is 
less  accessible  and  caters  to  the  Washington  Post  and  New  York  Times 


By  Mark  Fitzgerald 

President  Reagan’s  White  House  is 
not  significantly  more  secretive  than 
that  of  other  administrations,  the 
Associated  Press’  executive  editor 
says. 

Speaking  to  delegates  at  the  recent 
Associated  Press  Managing  Editors 
Convention  in  Cincinnati,  AP  execu¬ 
tive  editor  Walter  Mears  said  the  Rea¬ 
gan  administration’s  inaccessibility  is 
not  unique  to  this  president. 

He  recalled  that  when  he  was 
reporting  on  the  John  Kennedy 
administration,  the  president  tried  to 
get  David  Halberstam  removed  from 
his  Vietnam  assignment  for  the  New 
York  Times,  and  a  White  House 
spokesman  openly  proclaimed  a 
“right”  to  lie  to  reporters. 

“1  may  be  too  philosophical  about 
this,  but  I  don’t  see  what’s  happening 
now  as  very  much  different  than 
what’s  happened  in  the  past,”  he 
said. 

However,  AP’s  chief  White  House 
correspondent  says  that  the  Reagan 
administration  now  is  much  less 
accessible  than  was  Carter’s  —  or 
even  the  administration  during  Rea¬ 
gan’s  first  term  in  the  White  House. 

“This  administration  —  much 


more  than  the  Carter  administration, 
which  I  also  covered  —  has  done 
much  more  in  locking  up  informa¬ 
tion”  and  denying  journalists  access 
to  key  people,  said  Michael  Putzel. 

Putzel  said  the  White  House  has 
become  even  more  remote  under 
chief  of  staff  Don  Regan. 


“I  used  to  see  Jim 
Baker,  when  he  was 
chief  of  staff,  pretty 
much  any  time  I 
wanted,”  Putzel  said. 
“Now  I  may  go  weeks 
without  seeing  Don 
Regan.” 


“I  used  to  see  Jim  Baker,  when  he 
was  chief  of  staff,  pretty  much  any 
time  1  wanted,”  Putzel  said.  “Now  I 
may  go  weeks  without  seeing  Don 
Regan.” 

In  addition,  the  Reagan  White 
House  “plays  favorites”  among  the 
media,  Putzel  said. 

“They  have  decided  that  Don 
Regan  will  talk  to  the  (Washington) 


Post  and  the  (New  York)  Times,  and 
(White  House  spokesman)  Larry 
Speakes  will  talk  to  the  networks  on 
background  —  and  the  rest  of  us  will 
see  it  in  the  Post  at  night.  It  drives  us 
nuts,”  Putzel  said. 

However,  Putzel  and  Mears  agreed 
that  any  president  has  an  institutional 
advantage  in  slanting  news. 

“The  thing  to  keep  in  mind  in  cov¬ 
ering  the  White  House  is  that  you  are 
covering  a  man  who  is  surrounded  by 
armed  guards,”  Mears  said.  “You  get 
at  him  when  he  wants  you  to  .  .  .  and 
that’s  not  a  Reagan  phenomenon  — 
that’s  just  the  way  it  is.” 

The  issue  was  joined  when  APME 
president  James  F.  Daubel,  managing 
editor  of  the  Fremont  (Ohio)  News- 
Messenger,  opened  the  convention 
with  a  speech  decrying  the  generally 
positive  coverage  President  Reagan 
receives,  despite  White  House 
attempts  at  putting  its  owns  “spin” 
on  the  news  —  or  even  putting  out 
disinformation. 

Would  journalists  give  the  same 
coverage  to  the  White  House  if 
Richard  Nixon  were  again  president 
and  engaging  in  these  practices? 
Daubel  asked  in  his  speech. 
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Logistical  nightmare 

With  only  2,000  long  distance  lines  in  the  entire  country,  reporters  covering 
the  summit  in  Iceland  had  to  find  expensive  alternatives  when  filing  stories 


By  Mark  Fitzgerald 

Iceland  wasn't  just  the  nation 
where  President  Reagan  and  Soviet 
chief  Gorbachev  talked  about  nuclear 
arms,  it  was  also  the  place  where  the 
Western  world’s  technological  media 
machine  broke  down. 

“It  made  you  realize  just  how  much 
we’ve  come  to  depend  on  phone 
lines,”  said  Michael  Putzel,  the  chief 
White  House  correspondent  for  the 
Associated  Press. 

Recalling  the  summit  at  the  recent 
Associated  Press  Managing  Editors 
Convention  in  Cincinnati,  Putzel 
described  the  frustration,  the  high 
costs  and  the  high  comedy  of  report¬ 
ing  the  summit  from  tiny  Iceland. 

The  world’s  greatest  news  organi¬ 
zations  overwhelmed  the  country’s 
resources  —  and  ended  up  paying  a 
high  cost. 

“While  AP  managed  to  avoid  pay¬ 
ing  $3,000  a  night  as  some  did.  I’m 
going  to  stay  out  of  eye-  and  ear-shot 
when  the  telephone  bill  from  Iceland 
arrives  at  AP  in  New  York,”  Putzel 
said. 

And  telephones,  he  said,  were  the 
biggest  obstacles  reporters  faced  in 
covering  the  summit.  There  simply 
weren’t  enough  of  them. 

The  entire  country,  after  all,  has 
just  2,000  long-distance  lines,  Putzel 


said,  “and  the  White  House  press 
corps  needs  that  many  dedicated  lines 
just  to  make  a  trip  to  Baltimore.” 

To  aid  coverage,  the  White  House 
provided  a  satellite  telephone  net¬ 
work  of  standard  American  phones 
operating  at  Arlington,  Va.,  exten¬ 
sions,  Putzel  said. 

“So  filing  was  a  local  call.  And  it 
was  fine  when  it  worked  —  which 
was  about  half  the  time,”  he  said. 


cheap. 

High  prices,  though,  were  kind  of  a 
hallmark  of  the  summit,  he  said. 

“Enterprising  Icelanders  found  all 
sorts  of  ways  to  make  money  from  the 
summit,”  Putzel  said. 

That  included  souvenir  banners, 
tee  shirts,  key  rings,  ashtrays, 
aprons  —  “anything  that  could  be 
printed  with  the  three  flags”  of  Ice¬ 
land,  the  U.S.  and  the  U.S.S.R. 


However,  a  big  problem  was  that  Iceland’s  fierce 
winds  “tended  to  shake  up  the  satellite  dish . . .  and 
break  off  our  stories  after  two  paragraphs,”  Putzel  said. 


However,  a  big  problem  was  that 
Iceland’s  fierce  winds  “tended  to 
shake  up  the  satellite  dish  .  .  .  and 
break  off  our  stories  after  two  para¬ 
graphs,”  Putzel  said. 

Worse,  with  summit  talks  between 
Gorbachev  and  Reagan  at  a  fever 
pitch,  the  satellite  was  finally 
knocked  over  in  a  gale  wind. 

To  continue  sending,  AP  main¬ 
tained  a  line  to  London  and  fed  copy 
by  satellite  back  to  the  United  States. 
Though  he  didn’t  name  a  figure,  Put¬ 
zel  indicated  the  solution  was  not 


Images  of  Reagan  and  Gorbachev 
were  also  freely  used  in  local  newspa¬ 
per  advertisements  to  sell  products 
ranging  from  automobiles  to  grocer¬ 
ies,  Putzel  said. 

In  one,  Gorbachev  is  shown  taking 
a  call  on  a  car  phone  while  Reagan 
fixes  a  flat  tire.  “It’s  Nancy,  she 
wants  you  to  bring  home  some  fer¬ 
mented  shark  meat,”  Gorbachev  is 
shown  saying  to  Reagan. 

“If  only  our  phones  had  worked  so 
well,”  Putzel  concluded  wistfully. 


Another  Colombian  reporter  detained  by  U.S.  officials 


Another  female  Colombian  jour¬ 
nalist  was  detained  by  immigration 
authorities  as  she  tried  to  enter  the 
country,  but  this  time  the  reporter 
was  only  held  overnight  and  allowed 
to  proceed  to  her  destination. 

Television  reporter  Olga  Behar,  30, 
was  detained  affer  arriving  in  Miami 
on  a  flight  from  Spain.  She  believed 
her  name  was  on  the  list  of  security 
risks  because  of  a  book  she  wrote 
about  leftist  guerillas  in  her  country. 

Officials  of  the  Naturalization  and 
Immigration  Service  held  Behar  for 
questioning  after  they  found  her  name 
on  the  “lookout  book.”  They 
released  her  the  next  morning  after 


being  convinced  the  purpose  of  her 
visit  was  to  see  her  sister  who  is  a 
student  at  the  University  of  Miami. 

INS  district  director  Perry  Rivkind 
said  he  did  not  know  why  Behar  was 
considered  a  security  risk,  and  added 
that  if  he  did,  he  could  not  reveal  the 
reason.  Rivkind  said  he  will  inquire  to 
learn  if  Behar’ s  name  can  be  removed 
from  the  lookout  list. 

Behar  later  told  reporters  she  is  not 
a  communist  and  said  she  would 
describe  herself  as  a  “liberal  demo¬ 
crat,  someone  who  is  opposed  to 
human  rights  violations  and  wants 
social  peace.” 

Behar  also  told  reporters  she  fled 


Colombia  after  receiving  threats  fol¬ 
lowing  the  publication  of  her  book. 

On  Oct.  12,  Patricia  Lara,  a 
reporter  for  El  Tiempo  in  Colombia 
and  a  graduate  of  the  Columbia  Uni¬ 
versity  Graduate  School  of  Journal¬ 
ism,  was  detained  in  New  York  after 
arriving  to  attend  the  presentation  of 
the  Maria  Moors  Cabot  prizes  at  the 
university.  Five  days  later,  the  INS 
ordered  Lara’s  deportation. 

Lara  was  never  allowed  to  attend 
the  presentation  of  the  Cabot  awards, 
which  are  given  to  journalists  who 
foster  advancement  of  Inter-Ameri¬ 
can  relations. 
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It’s  official:  Hearst  papers  switch  to  outside  saies  reps  Nov.  1 


The  Hearst  Advertising  Service, 
which  represents  severai  of  the  14 
Hearst  daily  newspapers  across  the 
country,  will  be  discontinued  effec¬ 
tive  Nov.  1  and  its  national  ad  sales 
activities  will  be  moved  outside  the 
Hearst  Corporation  and  divided 
among  several  national  ad  sales  rep 
firms. 

Editor  &  Publisher  first  reported 
Hearst’s  plans  to  switch  to  outside 
sales  reps  in  its  Oct.  11  issue. 

The  changes  will  be  as  follows: 

•  Hearst’s  Capital  Newspapers  in 
Albany,  New  York  (the  Times- Union 
and  Knickerbocker  News)  will  be  rep- 
resented  by  Sawyer-Ferguson- 
Walker  Co. 

•  The  San  Antonio  (Tex.)  Light  will 
now  be  represented  entirely  by  Cres- 
mer,  Woodward,  O’Mara  & 
Ormsbee,  Inc.  This  firm  previously 
had  partial  ad  sales  responsibilities 
for  the  Light. 


Knight-Ridder 
agrees  to  buy 
six  dailies 

Knight-Ridder  Inc.  has  reached  an 
agreement  to  purchase  the  Columbia 
(S.C.)  State-Record  Co.  for  an  undis¬ 
closed  sum. 

The  State-Record  company 
publishes  The  State,  a  115,300  morn¬ 
ing  and  150,0(X)  Sunday  circulation 
daily  in  Columbia,  S.C.,  and  the 
31,400  evening  circulation  Columbia 
Record. 

The  acquisition  also  includes  four 
other  dailies,  two  weeklies  and  two 
commercial  printing  companies 
owned  by  the  State-Record  Co. 

The  other  newspapers  are  the 
Myrtle  Beach  (S.C.)  Sun-News; 
Biloxi  (Miss.)  Sun-Herald;  Starkeville 
(Miss.)  Daily  News;  West  Point 
(Miss.)  Daily  Times  Leader;  the 
weekly  Webster  Progress-Times  in 
Eupora,  Miss.;  and  the  weekly  New¬ 
berry  Observer. 

St.  Petersburg 
evening  paper 
to  shut  down 

Times  Publishing  Co.  announced  it 
is  closing  the  St.  Petersburg  (Fla.) 
Evening  Independent  on  Nov.  7  after 
79  years  of  publication. 

All  of  the  Evening  Independent’s 
staffers  will  join  its  sister  publication, 
the  morning  St.  Petersburg  Times, 


•  The  Plainview  (Tex.)  Daily  Her¬ 
ald  and  the  Midland  (Tex.)  Reporter- 
Telegram  will  continue  to  be  repre¬ 
sented  by  The  Papert  Companies. 

•  The  Clearwater  (Fla.)  Sun,  Beau¬ 
mont  (Tex.)  Enterprise  and  the 
Laredo  (Tex.)  Morning  Times  will 
continue  to  be  represented  by  Bran¬ 
ham/Newspaper  Sales  which  will  also 
assume  national  ad  sales  responsibili¬ 
ties  for  the  Los  Angeles  Herald 
Examiner,  Midland  (Mich.)  Daily 
News,  Edwardsville  (Ill.)  Intel¬ 
ligencer  and  the  Huron  Daily  Tribune 
of  Bad  Axe,  Michigan.  Branham  rep¬ 
resented  the  Midland  Daily  News, 
Huron  Daily  Tribune  and  the 
Edwardsville  Intelligencer  under  pre¬ 
vious  ownership. 

•  In  addition,  Sawyer-Ferguson- 
Walker  will  continue  to  handle 
national  ad  sales  responsibilities  for 
the  San  Francisco  Newspaper 
Agency,  which  operates  Hearst’s  San 


which,  starting  Nov.  10,  will  feature  a 
new  daily  local  section  to  be  called 
The  City  Times  and  Independent. 

The  Evening  Independent  reached 
its  highest  circulation  of  42,300  in 
1980.  Recently,  its  daily  sales  have 
been  in  the  37,000  range. 

The  St.  Petersburg  Times  has 
morning  sales  totaling  more  than 
270,000  and  Sunday  sales  topping 
350,000. 


Scripps  Howard 
completes  buy 
of  Indiana  paper 

Scripps  Howard  has  completed  its 
purchase  of  the  Evansville  (Ind.) 
Courier  and  its  sale  of  the  Evansville 
(Ind.)  Press. 


Scripps  Howard  also  recently  pur¬ 
chased  the  Naples  (Fla.)  Daily  News. 
See  page  39  under  Ownership 
Changes. 


The  Courier  was  published  as  a 
Scripps  Howard  newspaper  for  the 
first  time  on  October  27. 

The  transaction  also  gave  Scripps 
Howard  full  ownership  of  the  Sunday 
Courier  and  Press  and  of  the  Evans¬ 
ville  Printing  Corporation. 

Scripps  Howard  purchased  the 
assets  of  the  Courier,  the  majority 
stockholder  of  which  is  the  Robert  C. 
Enlow  Revocable  Living  Trust,  and 
sold  the  Press  to  Robert  Hartmann,  a 


Francisco  Examiner  and  the  San 
Francisco  Chronicle.  CWO&O  will 
continue  to  handle  the  Seattle  News¬ 
paper  Agency,  which  operates  the 
Seattle  Post-Intelligencer  (Hearst) 
and  the  Seattle  (Wash.)  Times. 

“The  expansion  of  our  Hearst 
Newspaper  Group  in  recent  years, 
which  involved  the  acquisition  of 
eight  dailies  in  about  six  years,  has 
required  that  we  make  a  number  of 
management  changes,’’  said  Robert 
Danzig,  vice  president  and  general 
manager  of  Hearst  Newspapers. 

“One  accommodation  was  to 
divide  our  newspapers  into  regional 
groups  and  place  them  under  new 
group  publishers,’’  he  said.  “Chang¬ 
ing  to  outside  national  sales  represen¬ 
tation  is  another  accommodation  to 
this  growth.  It  will  take  into  account 
the  diversity  of  our  individual  news¬ 
papers  and  allow  them  to  have  greater 
flexibility  in  their  ad  sales  efforts.’’ 


former  executive  with  Scripps  How¬ 
ard. 

The  Courier  is  a  morning  newspa¬ 
per  and  the  Press  is  an  afternoon 
daily.  The  printing  corporation, 
which  was  equally  owned  by  the 
Courier  and  the  Press  prior  to  the 
deal,  had  also  published  the  Sunday 
newspaper  and  handled  the  business 
affairs  of  both  dailies.  Scripps  will 
now  do  that. 

The  Joint  Operating  Agreement,  in 
effect  since  1938,  has  been  amended 
to  reflect  the  ownership  and  publica¬ 
tion  changes. 


Times  Mirror 
compietes  buy 
of  Bait,  daiiy 

The  Times  Mirror  Co.  has  com¬ 
pleted  its  $600  million  acquisition  of 
the  A.S.  Abell  Co.,  whose  properties 
include  the  Baltimore  Sun  newspa¬ 
pers. 

In  1985,  Abell  had  revenues  of 
$204.8  million,  with  its  publishing 
revenues  amounting  to  $172.5  mil¬ 
lion. 

In  order  to  comply  with  federal  reg¬ 
ulations  prohibiting  newspaper- 
broadcast  cross-ownership  in  the 
same  market.  Times  Mirror  has  an 
agreement  to  sell  Abell’s  two  televi¬ 
sion  stations,  WMAR-tv,  Baltimore; 
and  WRLH-tv,  Richmond,  to  the  Gil- 
lett  Group  for  more  than  $200  million. 

The  sale  to  Gillett  will  bring  the  cost 
of  the  Sun  papers  down  a  little  more 
than  two  times  revenues. 
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Beyond  the  rhetoric 

Hiring  of  entry-ievei  minorities  at  newspapers  rose  dramaticaiiy  in  1985; 
40%  of  entry-ievei  hires  at  major  metro  newspapers  were  minorities 


By  Mark  Fitzgerald 

The  newspaper  industry’s  cam¬ 
paign  to  attract  more  minority  news¬ 
room  employees  is  beginning  to  pay 
off,  according  to  a  new  study  by  the 
Institute  for  Journalism  Education. 

Newspapers  are  hiring  dramatic¬ 
ally  more  minorities  for  entry-level 
positions,  the  study  found.  Titled 
“Musical  Chairs:  Minority  Hiring  in 
America’s  Newsroom,”  the  study 
was  written  by  IJE  president  Ellis 
Cose  and  released  at  the  recent  Asso¬ 
ciated  Press  Managing  Editors  con¬ 
vention  in  Cincinnati. 

Minority  hiring  is  particularly 
impressive  among  the  nation’s  largest 
papers,  the  study  said.  Responding 
newspapers  with  more  than  150,000 
circulation  reported  that  in  1985, 40% 
of  their  entry-level  hires  were  blacks 
or  other  racial  minorities. 

Industry-wide,  an  average  17%  of 
entry-level  hires  —  those  with  less 
than  a  year’s  experience  —  were 
taken  from  minority  groups,  accord¬ 
ing  to  the  study.  That  percentage 
reflects  roughly  the  number  of  minor¬ 
ity  groups  in  the  U.S.  labor  market. 


“We’re  not  breaking 
out  the  champagne  yet, 
and  we’re  not  declaring 
victory  by  any  means 
yet,”  Cose  said. 


Among  papers  with  less  than  25,000 
circulation,  12%  of  entry-level  hires 
were  minority  group  members. 

The  report  marks  the  first  progress 
since  several  key  newspaper  industry 
groups  made  a  commitment  two  years 
ago  to  bring  minority  newsroom 
employment  up  to  a  level  that  reflects 
minority  population  in  the  country. 

Right  now,  just  6%  of  newsroom 
employees  are  minority  group  mem¬ 
bers. 

“We’re  not  breaking  out  the  cham¬ 
pagne  yet,  and  we’re  not  declaring 
victory  by  any  means  yet,”  Cose 
said.  “But  this  report  says  to  me  that 
hiring  editors,  managing  editors  have 


gone  beyond  the  rhetoric  .  .  .  and  are 
actually  accomplishing  some  signifi¬ 
cant  progress.” 

Cose  —  who  authored  a  1985  study 
(based  on  1984  data)  that  presented 
the  position  of  minority  journalists  in 
gloomy  terms  —  said  this  study  left 
him  somewhat  upbeat. 

He  noted,  for  instance,  that  the 
number  of  minority  journalists  hired 
in  1985  is  more  than  the  total  number 
of  minorities  who  were  working  in 
newsrooms  twenty  years  ago. 

However,  even  this  report  had  its 
dark  side. 

“There’s  sort  of  encouraging  news 
about  hiring,  but  that’s  just  half  the 
story,”  Cose  said.  “At  least  one-third 
as  many  of  those  minorities  who  came 
into  the  industry  left  last  year. 
Despite  all  the  good  work  we  do  in 
terms  of  hiring  minorities,  there’s  a 
problem  —  and  that’s  called  reten¬ 
tion.” 

Black  and  other  minority  journal¬ 
ists  become  frustrated  as  they  gain 
more  experience  on  newspapers. 
Cose  said. 

In  1985,  Cose  reported  some  40%  of 
the  experienced  minority  journalists 
he  surveyed  expected  to  leave  the 
industry,  largely  because  they  believe 
journalism  offers  only  limited  oppor¬ 
tunities  for  advancement. 

“There  is  little  reason  to  believe 
that  frustration  has  suddenly  disap¬ 
peared,”  Cose  wrote  in  this  year’s 
study. 

For  one  thing,  the  study  found  that 
newspapers  are  not  hiring  exper¬ 
ienced  minority  journalists  in  any¬ 
where  near  the  numbers  they  are  tak¬ 
ing  on  new  hires. 

“Minorities  made  up  only  6%  of 
those  journalists  hired  with  five  or 
more  years  of  experience  —  roughly 
the  same  as  the  percentage  of  minori¬ 
ties  in  the  journalism  work  force,”  the 
report  said. 

At  the  same  time,  however,  the 
study  found  indications  that  the  situa¬ 
tion  may  be  improving  —  albeit 
slowly. 

In  1985,  for  example,  9%  of  those 
hired  as  so-called  directing  editors  — 
that  is,  editors  with  other  editors 
reporting  to  them  —  were  minorities. 


That  hiring  pace  is  slightly  above  the 
minority  proportion  of  journalists. 

The  report  also  concludes  that 
minority  hiring  depends  on  the  indivi¬ 
dual  newspaper’s  specific  interest  in 
attracting  these  candidates. 

Among  newspapers  which  claimed 
to  be  “color-blind”  in  hiring,  very 
few  minorities  were  hired.  Cose  said. 

While  the  report  marks  significant 
progress  on  hiring,  it  also  notes  that 
the  industry  is  very  unlikely  to  con¬ 
tinue  this  pace  through  1986.  News¬ 
papers,  which  actively  recruited  in 
1985,  are  now  curtailing  hiring. 


“But  this  report  says 
to  me  that  hiring  editors, 
managing  editors  have 
gone  beyond  the 
rhetoric . . .  and  are 
actuaiiy  accompiishing 
some  significant 
progress.” 


The  newspapers  surveyed  said  they  | 
intended  to  hire  only  61%  as  many 
people  as  last  year  and  the  hiring  of 
entry-level  employees  will  be  cut 
roughly  in  half. 

Cose’s  study  was  based  on  ques¬ 
tionnaires  sent  to  managing  editors  at 
600  U.S.  papers.  The  response  rate 
for  large-circulation  newspapers  was 
65%,  with  the  overall  response  rate  at 
52%.  The  study  says  its  sample  size 
“provides  95%  certainty  that  the 
sample  measures  fall  within  fewer 
than  6  percentage  points  of  their  true 
population  values.” 


St.  Louis  G-D 
shuts  down 

The  financially-troubled  St.  Louis 
Globe-Democrat  ceased  publication  on 
Oct.  29. 

E&P  will  provide  complete  details  in 
next  week’s  issue. 
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N.Y.  Times  will  drop  UPl  news  service 


In  an  October  24  memo  to  the  staff, 
New  York  Times  assistant  managing 
editor  for  administration  James 
Greenfield  announced  the  newspaper 
is  dropping  United  Press  Internation¬ 
al’s  news  service. 

The  termination  will  take  effect  on 
December  31,  1986. 

The  Times  has  offered  to  continue 


receiving  UPI’s  photo  service  “if  a 
contract  can  be  worked  out,”  said 
Times  spokesman  Leonard  Harris. 

The  Times’  contract  with  UPI 
expired  last  June,  but  Harris  said  the 
newspaper  has  “really  been  review¬ 
ing  it  (UPI)  for  several  years  because 
of  declining  use  of  the  news  service.” 

Harris  said  the  Times  decided  “we 


were  better  off  to  put  our  resources 
into  continued  improvement  of  our 
own  newsgathering  network.  This 
has  nothing  to  do  with  present  man¬ 
agement.  It’s  all  a  matter  of  use.” 

The  Times  will  continue  to  take  the 
Associated  Press  and  Reuters,  Harris 
said. 


N.Y.  Daily  News  to  unions:  ‘Give  us  $30  million  in  concessions’ 

Management  contends  givebacks  are  vital  to  the  survival  of  the  paper 


By  Andrew  Radolf 

The  New  York  Daily  News  on 
October  23  opened  up  contract  nego¬ 
tiations  with  its  11  unions  with  a 
request  for  $30  million  in  concessions 
which  management  contends  are 
needed  to  insure  the  tabloid’s  survi¬ 
val,  according  to  union  sources. 

In  return  for  the  givebacks,  the 
Daily  News  reportedly  told  union  rep¬ 
resentatives  that  the  Tribune  Co.  of 
Chicago,  which  owns  the  News,  is 
prepared  to  invest  $210  million  in  new 
plant  and  equipment. 

Daily  News  officials  meeting  with 
the  unions  included  publisher  James 
Hoge  and  Gregory  Thornton,  vice 
president  for  industrial  relations. 

Officially,  the  News  is  not  com¬ 
menting  on  the  negotiations  except  to 
say  they  were  “frank  and  informa¬ 
tive.” 

The  News  did  not  state  the  specific 
cuts  it  wants  from  each  union,  saying 
those  proposals  will  come  in  future 
talks. 

Management’s  proposal  to  the 
union  includes  a  three  year  contract 
that  would  freeze  wages  in  the  first 
year  and  give  only  modest  increases 
in  the  second  and  third  years. 

The  current  union  contracts  expire 
on  March  30,  1987. 

Management  also  told  the  unions 
that  the  News  showed  an  operating 
loss  of  $3  million  in  the  first  nine 
months  of  the  year.  In  1985,  the 
News’  operating  profit  was  about  $3 
million. 

The  News  has  been  beset  with  con¬ 
tinuing  circulation  losses.  Daily  cir¬ 
culation  dropped  to  1.275  million  in 
March  1986  from  1 .391  a  year  earlier, 
according  to  the  latest  available  Audit 

Bureau  of  Circulation’s  FAS  FAX 
report.  Sunday  circulation  in  the 


same  period  declined  to  1.67  million 
from  1.77  million. 

Daily  circulation  for  the  News  is 
currently  around  the  1.25  million 
mark,  management  reportedly  told 
the  unions. 

In  addition,  the  newspaper  faces 
the  loss  of  as  much  as  $1 1  million  in 
advertising  revenues  as  a  result  of  the 
recent  closing  of  Gimbels  and 
Ohrbach’s  department  stores  in  the 
metropolitan  area. 

In  1982,  the  Daily  News’  unions 


agreed  to  over  $40  million  in  contract 
givebacks  in  return  for  the  Tribune 
Co.’s  agreeing  to  invest  about  $48 
million  in  the  newspaper. 

George  McDonald,  president  of  the 
mailers  union  and  of  the  Allied  Print¬ 
ing  Trades  Council,  which  represents 
10  of  the  II  unions,  said  the  unions 
would  not  agree  to  concessions  this 
time  unless  major  changes  were  made 
in  the  way  the  Daily  News  is  oper¬ 
ated. 

“We  want  to  make  sure,  if  we  put  in 
that  money,  they  do  a  little  better  on 
the  management  side,”  he  said. 

The  unions  have  retained  the 
accounting  firm  of  Peat,  Marwick  & 
Mitchell  and  the  consulting  firm  of 
Stanley  Simon  &  Associates  to  go 
over  the  Daily  News’  books,  McDon¬ 
ald  said. 

He  added  that  the  unions  also  have 
concerns  about  the  proposed  wage 
freeze  and  the  effect  that  would  have 


on  pension  and  welfare  fund  benefits. 

Another  concern  of  the  unions  is 
that  their  contracts  with  the  News 
contain  “me-too”  clauses  stipulating 
that  whatever  concessions  they  give 
to  one  newspaper  they  will  also  be 
obligated  to  give  to  the  New  York 
Times  and  New  York  Post. 

Union  officials  have  always  taken 
the  position  that  in  negotiations  with 
any  one  newspaper  they  must  take 
into  consideration  the  effects  of  any 
proposals  on  their  entire  member¬ 
ship. 


“They  can’t  sacrifice  one  in  order 
to  save  the  other,”  a  union  adviser 
said  in  explaining  that  the  unions 
would  not  agree  to  a  situation  that 
forced  the  closing  of  one  daily  in  order 
to  save  jobs  at  another. 

In  related  developments,  officials 
at  the  News,  the  Post  and  the  unions 
were  all  denying  a  report  published  in 
Advertising  Age  that  the  Tribune  Co. 
had  offered  $65  million  to  $85  million 
to  acquire  the  assets  of  the  Post  from 
Rupert  Murdoch,  with  the  intention 
of  shutting  it  down. 

McDonald  said  the  unions  investi¬ 
gated  the  report  and  concluded, 
“There’s  nothing  to  it.” 

Stoddard  joins  ARF 

Laurence  R.  Stoddard  Jr.  has  been 
named  senior  vice  president,  director 
of  media  research  at  the  Advertising 
Research  Foundation. 


In  return  for  the  givebacks,  the  Daily  News  reportedly 
told  union  representatives  that  the  Tribune  Co.  of 
Chicago,  which  owns  the  News,  is  prepared  to  invest 
$210  million  in  new  plant  and  equipment. 
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Simmons  announces  names  of  papers  it  wili  do  market  study  for 


Simmons  Major  Market  Research 
Inc.,  the  subsidiary  of  Simmons  Mar¬ 
ket  Research  Bureau  Inc.  that  will  be 
conducting  a  1987  National  Study  of 
Local  Newspaper  Ratings,  has 
released  a  list  of  the  papers  it  has 
signed  agreements  with  as  of  Oct.  15. 

They  are:  ihe  Akron  (Ohio)  Beacon 
Journal]  the  Albany  Times-Union! 
Knickerbocker  News;  the  Booth 
Newspapers;  the  Boston  Herald]  the 
Columbia  (S.C.)  State  Record]  the 
Ft.  Lauderdale  News! Sun-Sentinel] 
the  Fresno  Bee]  the  Gary  (Ind.)  Post- 
Tribune]  the  Hammond  {Ind.)  Times] 
and  the  Houston  Post. 

Also:  the  Indianapolis  Star  and  the 
Indianapolis  News]  the  Miami  Her¬ 
ald  and  the  Miami  News]  the  Phil¬ 
adelphia  Inquirer  and  the  Philadel¬ 
phia  Daily  News]  the  Providence 
Journal  and  Bulletin]  the  Sacramento 


Delta  ads 

(Continued  from  page  II) 

general  are  sensitive  about  coverage 
of  crashes.  He  said  most  airline  ad 
contracts  stipulate  the  advertise¬ 
ments  should  be  pulled  and  resched¬ 
uled  if  there  is  a  crash  around  the  time 
they  are  supposed  to  run. 

The  Orlando  newspaper  ran  the 
Flight  191  story  on  October  19.  The 
newspaper’s  advertising  department 
told  E&P  that  a  representative  of 
BDA/BBDO  called  on  the  morning  of 
October  20  to  cancel  the  ads. 

Sentinel  advertising  director  Ray 
Dallman  said  the  ad  agency  said  the 
Delta  ads  were  being  cancelled 
“because  of  the  story  we  ran.” 

Dallman  continued:  “We’re  going 
to  be  the  good  sales  people  we’re 
supposed  to  be  and  get  them  back  on 
the  schedule.”  He  explained  that 
Delta  has  one  million  customers  in  the 
Orlando  area  and  is  the  second  largest 
carrier  serving  Disney  World,  where 
competitor  Eastern  Airlines  is  num¬ 
ber  one. 

The  Kansas  City  Star  and  Times 
was  also  told  that  its  Delta  schedule 
was  being  pulled  because  the  airline 
was  “unhappy  with  the  story,”  said 
marketing  director  Jeffrey  S.  Hall.  He 
said  the  newspaper  was  informed  of 
the  cancellation  by  Henry  Miller,  a 
Delta  employee  in  Kansas  City. 

Miller  confirmed  to  E«&P  that  he 
had  called  the  Kansas  City  papers  to 
cancel  Delta’s  ads.  “That’s  correct,” 
Miller  replied  when  he  was  asked  if 
the  decision  to  cancel  was  due  to  dis- 


Bee]  the  Sacramento  Union]  the  San 
Jose  Mercury  News]  the  Schenectady 
(N.Y.)  Gazette]  the  St.  Paul  Pioneer 


PressIDispatch]  the  Wichita  Eagle- 
Beacon]  and  the  Worcester  (Mass.) 
Telegram  and  Gazette. 


Arthur  Irving  III  joins  E&P  sales  staff 


Arthur  Irving  III,  formerly  an 
advertising  representative  with  Bran¬ 
ham/Newspaper  Sales  in  New  York 
City,  has  joined  the  sales  representa¬ 
tive  staff  of  Editor  &  Publisher. 

Irving  will  operate  out  of  E&P’s 
New  York  headquarters  office  and  he 
will  be  responsible  for  advertising 
accounts  in  the  Middle  Atlantic 
region,  including  New  York  City,  and 
in  Eastern  Kentucky. 

Irving  has  also  been  associated 
with  the  New  York  Times  On-Line 
Services,  formerly  known  as  The 
Information  Bank. 

He  is  a  graduate  of  Mount  Saint 


pleasure  over  the  Flight  191  story. 

Delta’s  corporate  headquarters 
“supported  my  recommendations,” 
Miller  remarked,  but  he  referred  E&P 
to  headquarters  for  further  details. 
Sharon  Hall,  an  advertising  represen¬ 
tative,  reiterated  the  company’s 
denials  that  the  airline  was  incensed 
by  the  crash  story  and  portrayed  the 
action  as  a  routine  marketing  deci¬ 
sion. 

“We’re  just  cancelling  the  ads.  We 
do  so  occasionally  because  of  our 
marketing  plans,”  Hall  said.  “Right 
now  we’re  concentrating  on  our  Cin¬ 
cinnati  hub  and  our  Tokyo  routes.” 


“We’re  just  cancelling 
the  ads.  We  do  so 
occasionally  because  of 
our  marketing  plans,’’ 
Hall  said. 


Kansas  City  publisher  James  Hale 
responded  to  Delta’s  cancellation 
with  an  editorial  stating  the  newspa¬ 
per  would  not  give  in  to  pressure  from 
an  advertiser  to  report  “merely  the 
good  news,  the  happy  news  ...  To 
do  anything  else  would  be  a  breach  of 
trust  with  our  readers.” 

The  September  20  editorial  stated: 
“Right  now  Delta  Air  Lines  Inc.  is 
withholding  advertising  indefinitely 
from  the  Kansas  City  Star  and  the 
Kansas  City  Times.  The  reason  is  a 
three  part  series  in  the  Star  this  week 
on  the  crash  in  August  1985  of  Delta 
Flight  191  in  which  137  died. 

“The  syndicated  articles  .  .  .recon- 


Mary’s  College  in  Emmitsburg, 
Maryland. 

Irving’s  grandfather  was  publisher 
of  the  Glen  Falls  (N.Y.)  Post  Star  and 
his  father  is  media  advertising  man¬ 
ager  at  the  New  York  Times. 

Correction 

An  article  about  VDT  safety  in  Edi¬ 
tor  &  Publisher,  Oct.  11,  page  32, 
incorrectly  identified  the  Toronto  Sun 
as  the  newspaper  where  a  cluster  of 
birth  defects  was  reported  among  four 
VDT  users.  The  newspaper  was  the 
Toronto  Star. 


structed  the  scene  after  the  crash.  It 
told  of  suffering  and  heroism,  of  good 
luck  and  bad.  It  told  readers  what 
goes  on  when  a  large  airplane  hits  the 
ground.” 

Officials  at  Delta’s  Atlanta  head¬ 
quarters  denied  that  the  cancellations 
had  anything  to  do  with  the  story 
about  Flight  191. 

“Delta  never  said  that  to  them.  It’s 
simply  speculation  on  their  part,” 
said  spokesman  Bill  Barry.  “We  do 
not  talk  about  where  we  put  our  ad 
dollars.  We  come  and  go  as  we  wish.” 

The  fact  that  Delta  cancelled  its  ads 
the  day  after  the  story  ran  in  the 
Orlando  Sentinel  “could  be  purely 
coincidental,”  said  another  corporate 
spokesman.  Bill  Jackson.  “No  one  at 
Delta,  no  one  at  the  ad  agency  told 
anyone  at  the  publications  we  were 
going  to  cancel  over  any  story.” 

Delta’s  actions  after  the  story  on 
Flight  191  appeared  follows  a  pattern 
similar  to  what  occurred  with  the  Bos¬ 
ton  Globe  after  it  published  a  retro¬ 
spective  story  in  the  mid  1970’s  about 
a  July  1973  Delta  crash  at  Logan  Air¬ 
port. 

The  Globe  extensively  covered  the 
crash,  which  occurred  at  the  end  of 
the  runway  as  the  plane  was  trying  to 
land,  recalled  Bud  Owens,  Globe  vice 
president  for  marketing  and  sales. 
“Delta  never  complained,  never 
objected.” 

But,  Owens  said,  “three  years  later 
a  feature  reviewed  the  crash.  Shortly 
thereafter  we  stopped  carrying  Delta 
business  for  the  better  of  a  year.” 

Owens  said  that  Delta  never  told 
the  Globe  why  it  was  cancelling  its 
ads. 
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Journalism  education  under  the  microscope 

Professional  journalists  around  the  country  are  increasingly  seeking 
ways  to  improve  the  quality  of  newspeople  colleges  are  turning  out 


By  Debra  Gersh 

Now  that  journalism  education  is 
some  78  years  old,  you  would  think 
that  most  of  the  issues  and  problems 
would  have  been  resolved  by  now. 

But  while  most  people  are  probably 
smart  enough  to  know  the  answers, 
the  issues  may  not  have  been  aired 
enough,  according  to  Len  Lanfranco, 
executive  director  of  the  Oregon 
Newspaper  Publishers  Association. 

Lanfranco,  moderating  a  panel  on 
Journalism  education  at  the  recent 
National  Newspaper  Association 
convention  in  Nashville,  Tenn.,  said 
the  question  is  not  whether  journal¬ 
ism  schools  are  needed  or  whether 
they  work,  but  how  educators  and 
professional  journalists,  especially 
publishers,  can  work  together  to 
make  it  better. 

Donald  Smith,  publisher  of  the 
Monticello  (Minn.)  Times,  said  it’s 
ironic  that  people  in  the  communica¬ 
tions  business  —  professionals  and 
educators  —  do  not  communicate 
back  and  forth  with  each  other. 

He  noted  that  enrollments  across 
the  country  of  news-editorial  majors 
are  declining,  while  journalism 
majors  as  a  whole  are  increasing. 

In  addition,  he  said,  the  changing 
percentages  indicate  that  perhaps 
newspapers  are  not  attracting  neces¬ 
sarily  the  “best  and  the  brightest” 
among  students  —  a  trend  he  attrib¬ 
uted  to  low  pay  and  lack  of  glamour. 

To  help  remedy  the  situation. 
Smith  suggested  that  state  newspaper 
associations  establish  journalism  edu¬ 
cation  committees  to  help  begin 
internship  programs  and  even  invite 
students  to  conventions  at  reduced 
rates. 

The  associations  can  act  as  a  cata¬ 
lyst,  co-hosting  seminars  with  univer¬ 
sity  journalism  departments,  estab¬ 
lishing  a  speakers  bureau  to  talk  on 
campus,  sponsoring  college  newspa¬ 
per  contests,  inviting  educators  to 
newspaper  board  meetings  and  taking 
those  meetings  to  campuses,  estab¬ 
lishing  a  task  force  comprised  of  edu¬ 
cators  and  professionals  and  even  set¬ 
ting  up  mentorships  for  students. 

Educators,  Smith  continued,  can 


help  by  emphasizing  in  the  classroom 
that  community  newspapers  are  as 
great  a  starting  place  as  any  other. 
They  can  call  newspaper  people  in  to 
speak  to  classes  or  take  the  students 
on  tours  of  the  local  plant. 

Individually,  publishers  can  do 
many  things.  Smith  said,  adding  that 
publishers  should  offer  their  services 
and  let  journalism  schools  know  that 
they  are  available. 

He  suggested  supporting  intern¬ 
ships  in  departments  other  than  edito¬ 
rial  (promotion,  for  example),  hosting 
social  events  such  as  open  houses, 
and  taking  the  chairperson  or  head  of 
the  journalism  department  to  lunch 
and  for  a  tour  of  the  newspaper. 


All  these  suggestions,  and  others, 
will  benefit  community  newspaper 
publishers  in  the  long  run.  Smith  con¬ 
cluded,  because  not  only  will  they 
learn,  but  the  best  prospects  can  be 
identified  and  brought  into  the  organi¬ 
zation. 

(Pacific  Northwest  newspaper 
publishers,  members  of  the  Allied 
Daily  Newspapers  organization, 
recently  adopted  an  independent  sys¬ 
tem  for  rating  journalism  education 
programs  in  their  area  (E&P,  Oct  18). 

(Several  of  the  suggestions  made  by 
Smith  were  among  those  previously 
adopted  by  the  Northwest 
publishers.) 

Also  at  the  NNA  meeting.  Avis 
Tucker,  publisher  of  the  Daily  Star- 
Journal  in  Warrensburg,  Mo.,  reiter¬ 
ated  the  idea  that  an  interchange  of 
thoughts  and  ideas  between  educa¬ 
tors  and  professionals  is  essential. 

Journalism  schools,  she  noted, 
have  not  escaped  the  overall  erosion 
in  education  that  began  to  manifest 
itself  during  the  late  1960s  and  early 
1970s.  Tucker  attributed  that,  in  part, 
to  the  “do  your  own  thing”  standard. 


coupled  with  the  growing  disrespect 
for  authority. 

She  suggested  raising  the  standards 
for  both  admission  and  graduation, 
and  said  the  75-25  rule  is  right  on 
target.  (The  rule  refers  to  the  accredi¬ 
tation  requirement  of  75%  liberal  arts 
courses  to  25%  journalism  courses.) 

Publishers  do  have  responsibility  in 
this,  she  continued.  While  they  can 
furnish  information,  publishers 
should  also  not  expect  a  new  hire  to 
be  a  package  of  expertise.  That,  she 
said,  can  only  come  from  on-the-job 
experience. 

However,  Tucker  continued, 
publishers  have  a  right  to  expect  a 
reporter  to  be  able  to  write  decent 


headlines  and  stories,  to  spell,  to  use  a 
video  display  terminal  and  to  have 
some  knowledge  of  photography, 
especially  at  smaller  newspapers. 
And,  she  said,  good  writing  should  be 
a  greater  concern. 

James  W.  Carey,  dean  of  the  Col¬ 
lege  of  Communications  at  the  Uni¬ 
versity  of  Illinois-Urbana,  noted  that 
students  have  turned  away  from  lib¬ 
eral  arts  into  professionally-oriented 
majors.  Those  who  do  stay  in  liberal 
arts  tend  to  be  pre-law,  pre-med  or 
psychology  majors,  he  said. 

Journalism  students,  Carey  con¬ 
tinued,  tend  to  be  predominantly 
female,  especially  in  advertising, 
public  relations  and  broadcast. 
Among  news-editorial  majors  there  is 
closer  parity  between  the  sexes,  and 
he  noted  that  levels  of  achievement 
tend  to  follow  those  ratios. 

Among  minority  enrollment,  he 
said,  the  number  of  blacks  is  declin¬ 
ing,  while  Hispanic  and  Asian  student 
numbers  are  rising,  Asians  the 
fastest,  predominantly  in  the  sci¬ 
ences. 

(Continued  on  page  38) 


. . .  publishers  have  a  right  to  expect  a  reporter  to  be 
able  to  write  decent  headlines  and  stories,  to  spell,  to 
use  a  video  display  terminal  and  to  have  some 
knowledge  of  photography,  especially  at  smaller 
newspapers. 
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Thoroughbred  racing  coverage 

Study  says  its  getting  the  short  shrift  on  newspaper  sports  pages 


By  Debra  Gersh 

A  study  commissioned  by  the  New 
York-based  Jockey  Club  has  deter¬ 
mined  that  the  media  does  not  realize 
how  popular  the  sport  of  thor¬ 
oughbred  racing  is  and  does  not 
devote  an  adequate  amount  of  space 
to  reporting  it. 

But  a  couple  of  New  York  journal¬ 
ists  who  cover  the  sport  questioned 
some  of  the  findings. 

The  report,  prepared  by  R.H.  Bru- 
skin  Associates  of  East  Brunswick, 
N.J.,  conducted  949  telephone 
surveys  across  the  country  with 
adults,  18-years  and  older,  who  live 
“close  enough  (to  an  existing  thor¬ 
oughbred  racetrack)  to  attend  if  you 
really  wanted  to.” 

The  study  also  conducted  a  second 
phase  of  research  that  studied  media 
across  the  country,  including  sports 
producers,  directors  and  editors  from 
local  radio,  tv  and  newspapers  and 
national  circulation  magazines,  who 
are  responsible  for  sports  coverage 
decisions. 

Among  the  findings  in  the  con¬ 
sumer  phase  were  that  “there  is  little 
evidence  that  interest  in  thor¬ 
oughbred  racing  has  declined,”  how¬ 
ever,  “it  appears  that  attendance,  at 
least  in  the  number  of  different  people 
going,  has  declined  considerably  from 
the  levels  of  four  or  five  years  ago.” 

And  while  “under  current  condi¬ 
tions  it  does  not  appear  likely  that 
attendance  .  .  .  will  increase  sub¬ 
stantially  in  the  near  future 
.  .  .  among  those  who  have  never 
been  .  .  .  little  leverage  apppears  to 
exist  in  terms  of  getting  them  to 
attend.” 

In  addition,  the  study  found,  “In 
the  consumers’  opinion  there  does 
not  seem  to  be  a  substantial  amount  of 
news  and/or  advertising  being  gener¬ 
ated  about  thoroughbred  racing. 
Furthermore,  15%  of  those  who  did 
not  recall  any  news  at  all,  mention 
negative  publicity.  The  public 
appears  to  rely  most  frequently  on  the 
daily  newspaper  and  television  for 
information  about  the  sport.” 

Other  factors  for  declining  atten¬ 
dance  included  not  meeting  the  con¬ 


sumers’  needs  regarding  cleanliness 
and  comfort  at  the  track,  people  not 
having  the  time  to  go  or  someone  to  go 
with  and  strong  competition  from  lot¬ 
teries  and  casinos  for  wagering  dol¬ 
lars. 

Key  findings  in  the  media  phase  of 
the  study  found  that  “from  a  media 
standpoint,  the  public’s  interest  in  the 
sport ...  is  currently  very  low,  but 
has  increased  somewhat  over  the  past 
five  years.  This  is  in  contrast  to  what 
the  public  actually  reports.” 

In  addition,  “The  media  appears  to 
be  severely  overstating  the  public’s 
interest  in  football  and  baseball,  and 
possibly,  as  a  result  of  this,  is  under¬ 
estimating  overall  interest  in  thor¬ 
oughbred  racing.” 


The  study  further  reported  that  the 
majority  of  media  surveyed  “devote 
less  than  10%  of  their  total  sports 
coverage  to  thoroughbred  horse  rac¬ 
ing,  due  to  their  perception  that  the 
audience  and  the  interest  is  very  lim¬ 
ited.” 

And,  it  found,  “It  appears  that 
sports  editors  may  be  letting  their  per¬ 
sonal  feelings  about  thoroughbred 
racing  impact  the  coverage  they  give 
it.  Those  interviewed  are  substan¬ 
tially  less  interested  in  thoroughbred 
racing  on  a  personal  level  than  they 
are  in  their  professional  capacity. 

“The  media  claim  that  their  cover¬ 
age  of  thoroughbred  racing  sporadi¬ 
cally  increases  for  a  major  race,  a 
related  news  event  and  for  a  story 
with  a  strong  local  angle.  They  feel 
strongly  that  more  televised  races 
would  result  in  greater  media  cover¬ 
age,  due  to  the  fact  that  it  would 
increase  overall  public  interest.” 

Furthermore,  “thoroughbred  rac¬ 
ing  is  given  fairly  low  marks  in  regard 
to  the  information  and  assistance  it 
provides  to  the  media,  particularly  in 


terms  of  time  and  effort  required  by 
the  media  for  adequate  coverage  and 
the  problems  of  obtaining  interviews. 
Racetracks,  wire  services  and,  sur¬ 
prisingly,  local  daily  newspapers  are 
used  by  a  substantial  proportion  of 
the  media  as  a  source  of  racing  infor¬ 
mation.” 

The  Bruskin  report  also  made  sev¬ 
eral  recommendations,  based  on  both 
the  consumer  and  media  phases  of  the 
study. 

“Communicating  the  feelings 
involved  in  attending  any  sporting 
event  is  a  difficult  task  at  best,”  it 
said.  “That  is  why  some  sports  take 
the  approach  of  providing  a  continual 
flow  of  publicity  and  media  exposure 
to  keep  themselves  in  the  public  eye. 


With  respect  to  thoroughbred  racing, 
there  is  a  definite  lack  of  publicity  and 
media  exposure.  A  far  greater  effort  is 
required. 

“Because  the  public  appears  to  rely 
very  heavily  on  their  daily  newspa¬ 
pers  and  television  for  information 
about  thoroughbred  racing,  what  the 
media  reports,  or  does  not  report, 
strongly  affects  the  public’s  percep¬ 
tions  regarding  the  sport.  It  is  impor¬ 
tant,  therefore,  to  ensure  a  continual 
flow  of  positive  information  about 
racing,  since  the  media  will  undoubt¬ 
edly  be  able  to  supply  the  negative 
publicity.” 

As  to  the  media  specifically,  the 
report  recommended  that  it  is  neces¬ 
sary  to  “inform  the  media  that  there  is 
more  interest  in  thoroughbred  racing 
than  they  currently  perceive. 

“To  accomplish  this,  lines  of  com¬ 
munication  must  be  opened  and  util¬ 
ized,”  the  study  added.  “Currently, 
information  about  thoroughbred  rac¬ 
ing  appears  fragmented  and  difficult 
to  obtain.  This  may  be  due,  in  part,  to 
(Continued  on  page  38) 


The  study  further  reported  that  the  majority  of  media 
surveyed  “devote  iess  than  10%  of  their  total  sports 
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perception  that  the  audience  and  the  interest  is  very 
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THREE  $5,000  PRIZES 

will  be  0ven  by  the  Mollie  Pamis  Livingston 
Foundation  for  the  best  1986  print  or  broadeast 
coverage  of  local,  national  and  international 
news  by  journalists  aged  34  and  younger 
in  any  U.S.  medium. 


..... 


T1 

Livingston 
A 


and  finther  develop  the 
abilities  of  young  joumajists 

PROCEDURE:  All  entries  will  be  judged  on  the  basis  of  a  single 
report  or,  in  the  case  of  series,  up  to  seven  reports.  Organizations 
may  apply  for  individuals,  or  individuals  may  apply  on  their  own. 
The  deadline  for  1986  entries  is  February  15. 1987.  Application 
forms  may  be  obtained  from  Charles  R.  Eisendrath,  Executive 
Director,  The  Livingston  Awards,  The  University  of  Michigan, 

Ann  Arbor,  Michigan  48109.  Tfelephone:  (313)  764-0420. 
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Career  fund  started 
by  LA.  Times,  INPA 

The  Los  Angeles  Times  has  con¬ 
tributed  $10,000  to  establish  the  Gor¬ 
don  Phillips  Career  Development 
Fund,  which  will  be  administered  by 
the  Western  Region  International 
Newspaper  Promotion  Association. 

Proceeds  from  the  fund,  which  hon¬ 
ors  the  Times’  late  director  of  promo¬ 
tion  and  public  relations,  will  be 
awarded  annually  to  enhance  the  pro¬ 
fessional  and  individual  development 
of  active  INPA  Western  Region  mem¬ 
bers  through  industry-related  educa¬ 
tion. 


ARF  releases 
paper  on 
misleading  polls 

The  Advertising  Research  Founda¬ 
tion  has  published  a  new  position  pa¬ 
per  on  survey  research  entitled, 
“Phony  or  Misleading  Polls,”  which 
identifles  and  examines  two  errant 
practices  —  the  misrepresentation  of 
some  other  marketing  activity  as  re¬ 
search  and  the  misrepresentation  of 
research  itself. 

The  paper  was  prepared  by  the 
ARF’s  Research  Quality  Council,  and 
copies  are  available  by  calling  (212) 
751-5656. 


Governor  praises 
carrier  group 

The  California  Newspaper  Youth 
Foundation  Inc.,  which  is  celebrating 
its  40th  anniversary  this  year,  was 
hailed  by  Gov.  George  Deukmejian  as 
an  organization  that  gives  youngsters 
the  opportunity  to  “develop  their 
communication  and  mathematical 
skills,  while  gaining  valuable  work 
experience  .  .  . .” 

In  a  congratulatory  letter  to  the 
group,  Deukmejian  added, 
“  .  .  .  may  you  reflect  upon  your  past 
achievements  while  looking  forward 
to  many  more  years  of  success.” 

The  Foundation  for  carriers  was 
established  on  Aug.  22,  1946,  with 
charter  members  comprising  50%  of 
California’s  newspapers,  represent¬ 
ing  over  70%  of  its  circulation. 

General  Manager  Burton  C.  Nelson 
said  CNYF’s  aims  are  the  same  as 
when  it  was  established. 

“Its  prime  concern,”  he  stated,  “is 


to  allow  youths  to  operate  their  own 
businesses  and  provide  statewide  rec¬ 
ognition  for  their  achievements.” 

The  foundation  funnels  scholar¬ 
ships,  awards  and  other  kinds  of  rec¬ 
ognition  for  outstanding  carriers.  So 
far,  former  carriers  have  been 
awarded  $215,450  in  college  scholar¬ 
ships. 

Each  member  newspaper  nomi¬ 
nates  its  carriers  to  compete  for 
awards  that  include  outstanding  car¬ 
rier,  scholarship,  business  achieve¬ 
ment,  thrift,  heroism  and  community 
service. 

John  Raytis,  general  manager  of  the 
Fresno  Bee,  is  Foundation  president. 
Other  officers  are  Jack  Koehler,  cir¬ 
culation  director  of  the  Riverside 
Press-Enterprise,  first  vice  president; 
A1  Cross,  publisher  of  the  Monterey 
Herald,  second  vice-president;  Dick 
Klein,  Pomona  Progress  Bulletin, 
secretary-treasurer;  and  Nelson. 


Vt.  editor  resigns, 
takes  post  in  Mass. 

Mark  D.  Leonard,  editor  of  the 
Vermont  Catholic  Tribune  in  Burling¬ 
ton  for  the  past  seven  years,  has 
announced  his  resignation  to  become 
editor  of  the  Springfield  (Mass.) 
Catholic  Observer. 

Leonard  said  that  his  plans  for  the 
Vermont  newspaper  were  nearly 
complete  with  the  pending  installa¬ 
tion  of  a  new  computer  system. 

He  added  that  the  move  will  also 
help  the  career  of  his  wife,  Mary 
Carthy,  a  photojournalist,  who  wants 
to  be  closer  to  the  larger  markets  in 
New  England. 

Hearst  scholarship 
competitions  begin 

During  the  1986-87  academic  year, 
journalism  students  at  88  colleges  and 
universities  throughout  the  United 
States  will  compete  for  $137,500  in 
scholarships,  grants  and  stipends 
offered  by  the  William  Randolph 
Hearst  Foundation. 

Now  in  its  27th  year,  the  Journal¬ 
ism  Awards  Program  consists  of  six 
monthly  writing  competitions  and  one 
photojournalism  contest.  Monthly 
winners  in  both  divisions  will  travel  to 
San  Francisco  in  May  1987  to  com¬ 
pete  for  additional  scholarships. 

The  Foundation  matches  all  schol¬ 
arships  with  grants  of  the  same 
amount  going  to  the  colleges  of  all 
winning  students. 


Chronicle  Co.  buys 
Calif,  cable  system 

Chronicle  Publishing  Co.,  parent  of 
the  San  Francisco  Chronicle , 
announced  it  will  purchase  a  56,0(X)- 
subscriber  cable  television  operation 
in  Southern  California’s  Ventura 
County  from  Storer  Communica¬ 
tions. 

A  recent  Chronicle  story  quoted 
“industry  sources”  as  stating  that 
Storer  probably  would  receive  more 
than  $250  million  for  three  cable  oper¬ 
ations  it  put  up  for  sale  on  a  sealed  bid 
basis. 

Chronicle  Publishing  Co.  won  the 
bidding  for  the  Ventura  system, 
which  serves  seven  communities. 

According  to  the  Chronicle,  a  Mer¬ 
rill  Lynch  limited  partnership  was 
awarded  the  bidding  for  two  Storer 
properties  in  Napa  and  Sonoma 
Counties  and  in  parts  of  Los  Angeles 
and  Orange  Counties  in  California 
with  a  total  subscription  of  93,(X)0. 

Chronicle  Publishing,  through  its 
Western  Communications  Inc., 
already  owns  six  cable  systems  with  a 
total  of  180,(X)0  subscribers  in  other 
parts  of  California  and  in  Las  Cruces, 
New  Mexico. 


DANDY  competition 
for  auto  ads  opens 

Entries  are  now  open  for  the  14th 
annual  Auto  Dealers  Newspaper  Dis¬ 
play  Advertising  competition.  The 
DANDY  awards,  presented  by  the 
Newspaper  Advertising  Bureau,  are 
given  to  honor  the  best  automotive 
display  advertising  in  daily  newspa¬ 
pers  during  1986.  Deadline  for  entries 
is  Nov.  26. 

DANDY  awards  will  be  given  for 
the  best  campaign  and  single  ads  in 
three  categories:  dealer  associations, 
individual  dealers  in  markets  served 
by  a  daily  newspaper  with  less  than 
100,000  circulation,  and  individual 
dealers  served  by  a  paper  with  a  cir¬ 
culation  greater  than  1(X),(X)0. 

A  special  award  will  be  presented 
for  the  best  use  of  color  in  dealer  or 
dealer  association  display  advertis¬ 
ing,  and  a  second  special  award  will 
be  given  for  the  best  campaign  or 
single  ad  by  a  dealer  trade  association 
or  multi-line  group. 

For  further  information  and  entry 
forms,  write  to  DANDY  Awards, 
Newspaper  Advertising  Bureau,  280 
N.  Woodward,  Suite  206,  Birming¬ 
ham,  MI  4801 1 ;  or  call  (313)  642-9200. 
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THEADS 

FROM  OUTER  SPACE 
ARE  HERE! 


It’s  working  all  across 
America.  At  the  New  York  Times. 
Newark  Star-Ledger.  San  Fran¬ 
cisco’s  Chronicle  and  Examiner. 
The  Boston  Globe.  In  Chicago, 
at  the  Tribune  and  Sun-Times. 

In  Philadelphia,  at  the  Inquirer 
and  Daily  News.  It’s  working  for 
the  Washington  Post,  Houston 
Chronicle  and  Los  Angeles 
Times. 

These  are  pioneer  AD/SAT 
newspapers.  AD/SAT  -  the  satel¬ 
lite  network  that’s  linking  adver¬ 
tising  agencies  with  newspapers, 
to  deliver  ads  at  the  speed  of 
light.  Eliminating  the  late,  the 
mangled,  the  lost  and  the  unre- 
producible.  Ending  your  worries 


because  the  dream  is  now  a 
reality.  So  are  the  benefits. 

If  your  newspaper  hasn’t 
explored  ads  from  outer  space 
yet,  now’s  the  time. 

Wfite:  AD/SAT,  527  W.  34th 
Street,  New  York,  NY  10001.  Or 
call:  212/330-067a 


h}  I. 

We  deliver  newspaper  ads 
at  the  speed  of  light. 


about  ads  which  never  run. 
Revenue  you  never  see. 

Demonstration  agencies 
are  now  sending  repro  material 
to  these  newspapers.  The  trans¬ 
mission  takes  seconds.  And  the 
quality  of  reproduction  would 
make  any  production  manager 
dance  for  joy. 

What’s  more,  there’s  also 
the  added  bonus  of  an  elec¬ 
tronic  message  system  -  for  the 
first  time  directly  linking  ad 
agencies  v/ith  newspapers  and 
their  representatives. 

The  number  of  AD/SAT 
newspapers  is  rapidly  growing. 


I 


IN  BRIEF 


Globe  &  Mail  ends 
rate  differential 

The  Toronto  (Ont.)  Globe  and  Mail 
has  announced  plans  to  eliminate  the 
general  and  retail  advertising  rate  dif¬ 
ferentials  and  to  hold  the  1987  general 
rate  increase  to  a  minimum. 

Effective  Jan.  1,  1987,  general 
advertising  rates  in  the  Globe  and 
Mail’s  fashion,  entertainment,  sports 
and  Shopping  Basket  sections  will  be 
reduced  by  approximately  40%  to 
bring  those  rates  in  line  with  retail 
advertising  rates. 

Earlier  this  year,  general  advertis¬ 
ing  rates  in  the  newspaper’s  travel 
section  were  reduced  significantly, 
and  on  Jan.  1,  1987,  will  be  reduced 
another  12.5%,  also  to  eliminate  the 
rate  differential. 

The  Globe  and  Mail’s  front  news 
section  and  Report  On  Business  gen¬ 
eral  advertising  rates  will  increase  by 
4.5%  at  the  start  of  1987.  The  differen¬ 
tial  between  Report  On  Business  gen¬ 
eral  and  retail  advertising  rates  will 
also  be  eliminated. 

According  to  Mike  Soliman,  the 
paper’s  director  of  marketing,  the  net 
impact  of  these  pricing  structures  will 
result  in  an  overall  rate  increase  of 
about  3%  in  1987. 

Penn  State  trustees 
approve  print  major 

New  majors  in  print  journalism, 
administration  of  justice,  criminal  jus¬ 
tice  and  computer  science  were 
recently  approved  by  Pennsylvania 
State  University’s  Board  of  Trustees. 

Three  of  the  new  programs  will  be 
offered  at  University  Park  Campus 
and  two  will  be  offered  at  Penn  State 
University  at  Harrisburg-The  Capital 
College. 

Previously,  the  College  of  Liberal 
Arts  offered  an  option  in  print  jour¬ 
nalism  and  a  major  in  journalism. 
These  have  been  restructured  to  form 
the  School  of  Communications’  print 
journalism  major. 

Conn,  employees 
offered  severance 

Jackson  Newspapers  of  New 
Haven,  Conn.,  now  part  of  Ingersoll 
Publications  Co.  of  Lakeville,  Conn., 
announced  a  job  severance  offer  lim¬ 
ited  to  60  employees,  or  about  one- 
tenth  of  present  full-time  employees 
at  the  morning  Journal-Courier  and 


aftemoon/Sunday  New  Haven  Regis¬ 
ter. 

A  spokesman  said  that  the  volun¬ 
tary  program  was  a  response  to  tech¬ 
nological  changes  in  editorial  and  pro¬ 
duction  processes  that  have  reduced 
the  number  of  required  employees. 

The  plan  offers  those  people  who 
end  employment  Dec.  31  a  lump  sum 
payment  of  50%  of  a  year’s  pay  on 
Jan.  l;60%over  12  months;  75%  over 
24  months  or  a  full  year’s  pay  over  36 
months. 

Oregonian  gives 
49  scholarships 

The  Portland  Oregonian  has 
handed  out  college  scholarships  tota¬ 
ling  $87,800  to  49  high  school  seniors. 

An  additional  100  scholarships 
were  renewed  for  students  chosen  in 
previous  years. 

The  scholarship  fund  was  estab¬ 
lished  by  the  Oregonian  Publishing 
Co.  with  a  $2  million  gift  from  the 
Samuel  I.  Newhouse  Foundation  Inc. 
It  is  administered  by  the  Oregon  Com¬ 
munity  Foundation,  and  recipients 
are  picked  each  year  by  a  statewide 
advisory  council  created  by  the  pub¬ 
lishing  company. 

Fred  A.  Stickel,  Oregonian  presi¬ 
dent  and  publisher,  told  the  winning 
students  at  a  recent  banquet  in  their 
honor  that  the  scholarship  “is  not  just 
a  one-year  award.  It  is  renewable  for 
three  more  years  if  you  maintain  your 
academic  standing.’’ 

Gannett  sponsors 
Literacy  Challenge 

“The  Literacy  Challenge,’’  a  $2 
million  state-level  competitive  grant 
program  to  bolster  adult  literacy 
efforts,  was  recently  announced  by 
the  Gannett  Foundation  in  coopera¬ 
tion  with  USA  Today. 

Grants  of  $40,000  to  $100,000,  no 
more  than  one  per  state,  will  be 
awarded  the  first  year  for  the  best 
proposals  to  launch  or  expand 
statewide  literacy  coalitions  or  other 
organizations.  Conditional  renewals 
as  well  as  new  competitive  grants  will 
follow  in  the  second  year. 

With  some  restrictions,  nonprofit 
groups  and  state  agencies  with  adult 
literacy  interests  are  eligible  to  submit 
proposals.  Forms  are  available  from 
the  Gannett  Foundation,  Lincoln 
Tower,  Rochester,  N.Y.  14604. 
Applications  must  be  postmarked  no 
later  than  Dec .  3 1 ,  and  winners  will  be 
announced  in  late  February  1987. 


University  sponsors 
minority  training 

A  first-of-its-kind  minority  training 
program  was  recently  sponsored  by 
the  University  of  Missouri  School  of 
Journalism.  It  was  directed  by  Ben 
Johnson,  a  journalist  on  leave  from 
the  Detroit  Free  Press. 

The  program,  “Multicultural  Man¬ 
agement,’’  was  designed  to  help  build 
the  bridge  between  minority  journal¬ 
ists  and  their  bosses.  Workshops 
stressed  management  skills  such  as 
organizational  behavior,  leadership, 
relating  to  top  executives  and  career 
advancement. 

The  program  had  two  main  objec¬ 
tives:  to  prepare  minorities  for  leader¬ 
ship,  and  to  reverse  what  Johnson 
calls  a  disturbing  trend  of  newspapers 
losing  touch  with  their  changing 
ethnic  readership. 

The  program  ran  Sept.  7  through 
Oct.  3  at  the  University’s  Columbia, 
Missouri  campus. 

Philadelphia  group 
adds  edition 

Times  Newspapers  Inc.  recently 
began  publishing  an  eighth  edition, 
bringing  the  group’s  total  circulation 
in  Northeast  Philadelphia,  Pa.,  to 
137,770  households. 

The  new  edition,  called  the  North¬ 
east  Times  (Zone  8),  serves  14,000 
households  in  the  Oxford  Circle, 
Lawncrest,  Northwood,  Summerdale 
and  Rising  Sun/ Adams  Avenue  area. 

In  addition,  the  company  changed 
the  name  of  the  Frankford  Times  to 
the  Northeast  Times  (Zone  6). 

The  company  now  publishes  six 
editions  of  the  Northeast  Times  and 
two  editions  of  the  Far  Northeast 
Times. 

N.Y.  state  honors 
news  carriers 

Fifty-three  carriers  from  across 
New  York  State  were  honored  by  the 
New  York  State  Circulation  Manage¬ 
ment  Association  in  Syracuse  on  Oct. 
4. 

At  the  13th  annual  New  York  State 
Carrier  of  the  Year  banquet,  Joseph 
Ducato  of  the  Buffalo  Evening  News 
was  selected  as  the  Senior  New  York 
State  Carrier  of  the  Year,  and  Kerry 
Stercalla  of  Newsday,  Long  Island, 
was  selected  as  the  Junior  New  York 
State  Carrier  of  the  Year.  Each 
received  a  $1,000  U.S.  Savings  Bond, 
an  engraved  plaque  and  a  trophy. 
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AHEAD  OF 
ITS  TIME 


CYBERQRAPHIC  5Y5TEM5  offers  a  whole  new  era  in 
newspaper  production. 


Starting  from  the  ground  up,  CYBER¬ 
GRAPHIC  SYSTEMS  has  created  an 
entirely  new  concept  in  newspaper  pro¬ 
duction  systems.  You  see,  instead  of 
just  upgrading  the  model  of  your  sys¬ 
tem,  CYBERGRAPHIC  SYSTEMS  gives 
you  a  whole  new  way  of  doing  things. 

Our  state-of-the-art  systems  offer  you 
integration,  pagination,  automation, 
including  editorial,  classified,  layout, 
display  advertising  and  most  impor¬ 


tantly  progression— essentially,  the 
things  that  production  systems  of  the 
future  are  sure  to  have. 

5o  why  wait?  Don't  Just  change  the  model 
of  your  system,  change  the  concept. 

CYBERGRAPHIC  SYSTEMS  gives  you  a 
complete  solution  to  your  needs  today 
and  tomorrow.  CYBERGRAPHIC  SYS¬ 
TEMS  may  just  be  ahead  of  its  time. 

But,  isn't  that  how  leaders  are  made? 


the  cost  effective  solution 


cL|oergf3pnic 


CYBERGRAPHIC  SYSTEMS  INC. 

47  Constitution  Drive,  Bedford,  N.H.  03102 

(603)  472-2523 

PDP/l  1  and  are  trademarKs  of  DIGITAL  EQUIPMEhT  CORPORATIOM 


NEWSPEOPLE  IN  THE  NEWS 


Jerry  McDowell  is  the  newly 
named  state  editor  of  the  Peoria  (III.) 
Journal  Star,  with  responsibility  for 
coordinating  coverage  outside  the 
Tri-County  area. 

With  the  newspapr  since  1973,  he 
has  served  as  a  reporter,  business 
editor  and  most  recently  as  an  assis¬ 
tant  metro  editor. 

iH  >1: 

Paul  J.  Kessinger  has  joined 
Urban  &  Associates,  Inc.,  a  news¬ 
paper  research  and  consulting  firm  in 
Sharon,  Mass.,  as  director  of 
strategic  analysis.  He  previously  was 
president/director  of  marketing  for 
USA  Weekend  magazine  in  part  of  a 
nine-year  career  with  Gannett  Co., 
during  which  he  held  various  posi¬ 
tions  on  the  corporate  staff  and  at 
USA  Today. 

*  3|: 

Gerry  Sloat  is  the  newly  named 
circulation  sales  manager  of  the 
Johnstown  (Pa.)  Tribune-Democrat 
with  responsibility  for  circulation 
sales,  collections  and  service.  He 
formerly  was  circulation  manager  of 


MARIA  KARAGIANIS,  formerly  a 
Boston  Globe  reporter,  has  been 
appointed  a  senior  policy  advisor  to 
^yor  Raymond  L.  Flynn  of  Boston  on 
jobs  and  the  economy. 

During  a  13-year  career  at  the 
Globe,  Karagianis  covered  state  gov¬ 
ernment  and  politics  and  major  news 
stories,  including  Boston  school  de¬ 
segregation.  She  was  a  member  of  the 
team  of  reporters  and  editors  awarded 
the  1975  Pulitzer  Prize  Gold  Medal  for 
coverage  of  school  busing. 

In  the  past  five  years,  she  has  been  a 
staff  writer  for  the  Globe  AAagazine. 


the  Mason  City  (Iowa)  Globe-Gazette 
and  prior  to  that  held  the  same  position 
at  the  Worthington  (Minn.)  Dailv 
Globe. 

♦  *  ♦ 

Michael  R.  Harwell  was 
appointed  director  of  communica¬ 
tions  for  the  Episcopal  Diocese  of 
Southern  Ohio.  For  the  past  year  he 
has  been  editor  of  the  Allegan  County 
(Mich.)  News  &  Gazette,  a  weekly, 
and  prior  to  that  he  was  circulation 
manager  for  North  Shore  Weeklies, 
Boston,  Mass.  Earlier,  Harwell  was  a 
copy  editor  at  the  Columbus  (Ohio) 
Dispatch  and  night  metropolitan  edi¬ 
tor  and  religion  editor  for  the  late 
Buffalo  Courier-Express. 

♦  *  * 

Samuel  D.  Jenkins  has  been 
named  production  director  at  Lancas¬ 
ter  (Pa.)  Newspapers  Inc.  He  had 
been  general  manager  of  the  Lima 
(Ohio)  News,  after  joining  the  news¬ 
paper  in  1977  as  production  director. 
M.  Steven  Weaver,  former  circula¬ 
tion  district  manager  and  credit  man¬ 
ager,  was  named  LNP  personnel 
manager. 


Martin  Schram  has  been  named 
an  associate  editor  of  the  Chicago 
Sun-Times. 

Schram,  who  had  been  on  leave 
from  his  position  as  national  affairs 
writer  for  the  Washington  Post,  will 
have  special  responsibility  for  the 
Sun-Times’  Sunday  editions. 

Schram  spent  the  past  year  finish¬ 
ing  his  third  book,“The  Great  Ameri¬ 
can  Video  Game,”  an  examination  of 
presidential  politics  in  the  television 
age. 

A  Chicago  native,  he  began  his 
journalism  career  as  a  reporter  for  the 
Miami  News  and  moved  to  Newsday, 
Long  Island,  in  1965,  staying  there  13 
years. 

Mary  Dedinsky,  metropolitan  edi¬ 
tor  since  January  1985,  has  assumed 
additional  duties  as  deputy  managing 
editor.  A  13-year  veteran  of  the  Sun- 
Times,  she  began  her  career  with  the 
newspaper  as  a  general  assignment 
reporter  and  became  deputy  metro¬ 
politan  editor  in  1984. 

♦  ♦  ♦ 

Dana  Perillo,  who  joined  the  New 
York  Times  as  classified  advertising 
sales  executive  responsible  for  the 
commercial  real  estate  section  and 
sold  classified  business  in  all  catego¬ 
ries,  has  been  appointed  the  Interna¬ 
tional  Herald  Tribune's  classified 
advertising  manager  for  North  Amer¬ 
ica. 

*  ♦  ♦ 

Brian  J.  Buchanan,  staff  writer  at 
the  Gannett  Foundation,  Rochester, 
N.Y.,  was  promoted  to  the  new  posi¬ 
tion  of  director/media  relations.  He  is 
a  former  copy  editor  at  the  Rochester 
Democrat  and  Chronicle. 

♦  ♦  ♦ 

Appointments  at  The  Day,  New 
London,  Conn.,  in  advertising  and 
circulation  include: 

Timothy  W.  Clements,  to  retail 
advertising  manager.  He  previously 
managed  the  classified  advertising 
department  of  the  Holyoke  (Mass.) 
Transcript-Telegram. 

Jerry  Congemi,  to  home  delivery 
manager  from  district  manager  super¬ 
visor. 

Michael  Ihnatenko,  to  circula¬ 
tion  manager.  Prior  to  joining  The 
Day,  he  managed  the  circulation 
department  of  the  Manchester 
(Conn.)  Journal-Inquirer. 

♦  *  * 

Robert  L.  Davidson  has  been 
named  manager  of  the  Boston  bureau 
of  PR  Newswire,  and  James  J. 
LaJoiE,  senior  editor,  was  promoted 
to  assistant  manager  of  the  bureau. 


NEWSPAPER  SALES  NEGOTIATIONS 

Robert  N.  Bolitho 

KREHBIEL-BOLITHO  NEWSPAPER  SERVICE 
Brokers  •  Appraisers  •  Consultants 

Over  63  years  of  continuous, 
thorough,  and  reliable  service. 

4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
(913)  236-5400 
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Angel  Castillo  Jr.,  a  Miami  attor¬ 
ney  for  the  past  five  years  and  a  for¬ 
mer  legal  affairs  reporter  for  the  New 
York  Times  and  reporter  for  the  St. 
Petersburg  Times,  has  been  named 
assistant  managing  editor/news  at  the 
Miami  Herald. 

Castillo  will  coordinate  and  over¬ 
see  the  Sunday  and  Monday  news¬ 
papers  and  have  overall  responsibility 
for  both  the  opinion  and  news  pages 
of  El  Miami  Herald,  the  Spanish-lan- 
guage  publication. 

Castillo  moved  to  Miami  from  Cuba 
with  his  family  after  the  Fidel  Castro 
takeover  and  was  graduated  from 
Miami  Edison  Senior  High  School 
and  from  Stetson  University. 

After  newspaper  jobs  with  the  Her¬ 
ald,  the  Associated  Press,  two  Cana¬ 
dian  papers  and  the  St.  Petersburg 
Times,  he  went  to  the  University  of 
Florida  Law  School,  graduating  in 
1978,  and  then  earned  his  master’s 
degree  in  law  from  Yale  University  in 
1980. 

After  a  year  at  the  New  York 
Times,  Castillo  returned  to  Miami  as 
an  attorney  and  has  been  a  senior 
associate  with  the  firm  of  Morgan 
Lewis  and  Bockius.  His  wife.  Stormy 
Stafford,  is  a  former  newspaper 
reporter. 

!|C 

Wendy  Zomparelli  has  been 
named  features  editor  of  the  Roanoke 
Times  &  World-News.  She  joined  the 
newspaper  as  a  staff  writer  in  the  fea¬ 
tures  department  in  October  1984  and 
was  named  assistant  features  editor 
two  months  later.  Earlier  in  her 
career,  Zomparelli  had  been  with  the 
Raleigh  (N.C.)  Times  and  the  Raleigh 
News  and  Observer  in  various  editing 
positions. 

♦  ♦  ♦ 

David  Workman  has  assumed  the 
title  of  metro  editor  of  the  Tacoma 
(Wash.)  News  Tribune  under  a 
restructured  newsroom  heirarchy. 
Janet  Brandt,  managing  editor  of 
the  Bellevue  (Wash.)  Journal- Ameri¬ 
can,  is  the  new  city  editor,  succeeding 
Workman. 

Workman  is  responsible  for  cover¬ 
age  of  politics  and  state  government 
and  directs  a  new  special  projects 
team  and  coordinates  the  Washing¬ 
ton,  D.C.,  coverage  through  the 
McClatchy  News  Service  bureau. 

Workman  joined  the  News  Tribune 
in  1984  and  became  city  editor  later 
that  year.  Previously  he  worked  for 
several  Washington  state  and  Ohio 
newspapers. 

Brandt,  managing  editor  of  the 
Bellevue  newspaper  since  1981,  also 
was  a  features  editor  and  worked  on 
the  city  desk.  Earlier,  she  was  with 
the  Seattle  Times  and  the  Lake 
Oswego  (Ore.)  Review. 
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Angel  Castillo  Jr. 


Gordon  L.  Billingsley 


Frank  J.  AAourizio 


Gordon  L.  Billingsley,  former 
farm  editor  of  the  State  Journal- 
Register,  Springfield,  III.,  has  been 
named  managing  editor  of  the  Daily 
Egyptian,  campus  newspaper  at 
Southern  Illinois  University-Carbon- 
dale.  He  succeeded  William  M.  Har¬ 
mon,  who  retired  . 

Billingsley  was  a  farm  writer  and 
general  assignment  reporter  for  the 
Danville  (Ill.)  Commercial  News  for 
two  years  prior  to  the  State  Journal- 
Register  position. 

He  most  recently  has  been  a  public 
information  specialist  in  the  universi¬ 
ty’s  School  of  Agriculture  and  in  1984 
was  given  the  additional  title  of 
adjunct  instructor  in  the  Department 
of  Agricultural  Education  and  Mecha¬ 
nization.  He  is  the  long-time  writer  of 
the  weekly  Country  Column,  an  agri¬ 
culture  and  science-oriented  feature 
supplied  by  the  university  to  the 
media  in  four  states. 

:(c  «  * 

R.  John  VanKLEECK,  publisher  of 
the  Middletown  (N.Y.)  Newspapers, 
was  elected  president  of  the  New 
York  Newspaper  Publishers  Associa¬ 
tion.  He  succeeded  Joseph  T.  Lyons, 
publisher  of  Capital  Newspapers, 
Albany,  who  remains  on  the  board  as 
past  president. 

Richard  K.  Wagner,  president 
and  publisher  of  the  Poughkeepsie 
Journal,  succeeded  VanKleeck  as 
vice  president,  and  replacing  Wagner 
as  secretary-treasurer  is  Richard  A. 
Myers,  vice  president  of  Ottaway 
Newspapers  Inc. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 
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Frank  J.  Maurizio  has  been 
named  executive  news  editor  of  the 
Albany  (N.Y.)  Times  Union.  He 
joined  the  staff  in  March  1984  as  a 
copy  editor,  moving  from  writer/edi¬ 
tor  for  the  New  York  Assembly.  He 
was  promoted  to  news  editor  last 
March  and  in  his  new  position 
replaces  Nicholas  Sweers,  now  an 
editor  with  the  Tallahassee  Demo¬ 
crat. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 


What’s  going  on 
at  NCR? 


To  find  out,  take  a  look  at 
the  NCR  News  Service,  an 
around-the-clock,  online, 
electronic  news  retrieval 
service.  This  computerized 
service  gives  you  NCR 
news  releases,  executive 
speeches,  product 
specifications,  financial 
data,  electronic  mail  and 
much  more.  Access  is 
through  virtually  any  type 
of  terminal. 

Editors  and  publishers 
can  subscribe  to  the  NCR 
News  Service  free  of 
charge.  Call(513)445-2075 
to  find  out  how  you  can 
get  online. 
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NEWSPEOPLE  IN  THE  NEWS 


Eight  executive  changes  have  been 
announced  by  John  S.  Goodreds, 
president  of  Ottaway  Newspapers, 
Inc. 

F.  Philip  Blake,  61,  senior  vice 
president  for  newspaper  operations, 
will  retire  on  March  1  of  next  year, 
after  nearly  31  years  with  Ottaway. 

Donald  J.  Clifford,  61,  publisher 
of  the  New  Bedford  (Mass.)  Stan¬ 
dard-Times  since  1979,  will  replace 
Blake  as  a  vice  president  at  Ottaway 
headquarters,  Campbell  Hall,  N.Y., 
on  Jan.  1. 

A.N.  Romm,  60,  assistant  vice 
president/news  and  chief  of  editorial 
service,  has  been  promoted  to  vice 
president/news. 

Also,  at  the  Plattsburgh  (N.Y.) 
Press-Republican,  Benjamin  M. 
Turnbull,  58,  publisher  for  16  years, 
will  retire  March  1;  and  Brenda  J. 
Tallman,  general  manager  of  the 
Traverse  City  (Mich.)  Record-Eagle, 
succeeds  Turnbull  as  publisher  at  the 
first  of  the  year. 

Orren  B.  Robbins,  publisher  of  the 
Traverse  City  paper  since  1979, 
moves  to  New  Bedford,  replacing 
Clifford  on  Jan.  1. 

Gilbert  A.  Bogley,  publisher  of 


D.  J.  Clifford  A.N.  Romm 


the  Medford  (Ore.)  Mail  Tribune 
since  1982,  moves  to  the  Record- 
Eagle  succeeding  Robbins;  and 
Beverly  Jackson,  general  manager 
of  the  Cape  Cod  (Mass.)  Times  since 
1983,  becomes  publisher  of  the  Med¬ 
ford  newspaper. 

*  *  * 

David  A.  Gwilt,  with  the  Rocky 
Mountain  News,  Denver,  this  past 
year,  has  moved  to  home  delivery 
manager,  P.M.  edition,  north  depart¬ 
ment,  of  the  Orange  County  Register, 
Santa  Ana,  Calif.  Prior  to  Denver,  he 
was  with  Phoenix  Newspapers  for 
nine  years. 


CRIME  VICTIMS  AND  THE  NEWS  MEDIA 

A  National  Symposium 
November  18,  1986 
Texas  Christian  University 
Fort  Worth,  Texas 
(817)  921-742.5 

Sponsored  by  the 

TCU  Journalism  Department  and  The  Gannett  Foundation 
Speakers  for  this  free  symposium  include: 

David  A.  Anderson,  University  of  Texas  Law  School 
Roy  Peter  Clark,  The  Poynter  Institute  for  Media  Studies 
Jell  Greenfield,  ABC'  News 
LaVonne  Griffin,  Victims  of  V'iolenee 
Edmund  B.  Lambeth,  University  of  Kentucky 
Jim  Plante,  NBG  News,  SPJ/SDX 
Boh  Ray  Sanders,  KERA-TV' 

Ernie  Sotomayor,  Dallas  Times  Herald 


R.E.  Quinn,  formerly  director  of 
marketing  for  Gulf  Publishing  Com¬ 
pany,  Inc.,  Biloxi,  has  been  named 
executive  vice  president  and  general 
manager  of  Harris  Newspapers,  Inc. 

Quinn  is  in  charge  of  operations  of 
the  Starkville  Daily  News,  the  West 
Point  Daily  Times  Leader,  and  the 
weekly  Webster  Progress-Times  in 
Eupora.  The  State-Record  Company, 
Gulf  Publishing’s  parent,  purchased 
Harris  Newspapers  in  June  1985. 

*  *  * 

Morris  Siegel  has  joined  the 
Washington  Times  sports  staff  and 
will  write  three  columns  a  week.  The 
veteran  journalist  has  worked  39 
years  in  Washington,  including  serv¬ 
ing  as  a  columnist  for  the  Washington 
Star  from  1962  until  the  newspaper 
ceased  publication.  Since  then  he  has 
worked  in  local  television  and  radio 
and  magazine  writing  and  been  a  con¬ 
sultant  for  the  D.C.  Baseball  Com¬ 
mission. 

*  *  * 

Robert  Dreizler  has  been  pro¬ 
moted  to  bureau  chief  for  the  north¬ 
east  zone  office  of  NeighborNews, 
the  Columbus  (Ohio)  Dispatch's 
zoned  suburban  tabloid.  He  was 
NeighborNews  copy  editor  and  be¬ 
fore  joining  the  Dispatch  was  state 
editor  for  the  now-defunct  Columbus 
Citizen-Journal. 

Also,  Susan  Marquart,  an  edito¬ 
rial  assstant,  was  promoted  to  a 
NeighborNews  copy  editor  on  the 
downtown  desk. 

♦  *  * 

New  management  appointees  at  the 
Tribune  Publishing  Company,  Lewis¬ 
ton,  Idaho,  are  Wayne  Hollings- 
HEAD,  to  advertising  director  of  the 
Lewiston  Morning  Tribune,  and 
Randy  Koeppen,  to  circulation  direc¬ 
tor  for  the  parent  company,  which 
publishes  the  Morning  Tribune  and 
the  Moscow  (Idaho)  IdahoninanI 
Daily  News. 

Hollingshead  previously  was 
advertising  manager  for  the  West 
County  (Calif.)  Times,  a  Lesher  Com¬ 
munications  daily.  Koeppen  most 
recently  was  a  circulation  promotions 
manager  for  the  Chicago  Tribune. 

*  ♦  * 

Roger  Jones,  advertising  manager 
of  the  Bowling  Green  (Ky.)  Daily 
News,  was  promoted  to  advertising 
director,  and  Pipes  Gaines,  who  for¬ 
merly  worked  with  classified  manager 
Sherri  Dunn  and  the  Shopping 
Guides,  has  been  relieved  of  those 
duties  to  devote  more  time  to  his  new 
post  of  general  manager. 
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Editors  promoted  at  the  Pittsburgh 
Post-Gazette  include: 

Gerard  Patterson,  former  assis¬ 
tant  managing  editor  for  administra¬ 
tion,  to  associate  editor  and  member 
of  the  editorial  board. 

WOODENE  Merriman,  formerly 
assistant  city  editor  in  charge  of 
zoned  editions,  to  assistant  managing 
editor  for  administration. 

Christoper  Pett-Ridge,  formerly 
with  the  Cleveland  Plain  Dealer,  to 
assistant  managing  editor  for  produc¬ 
tion.  Pett-Ridge  fills  a  vacancy 
created  by  departure  of  Paul  Avars, 
who  is  now  with  the  Monterey  (Calif.) 
Peninsula  Herald. 

Also,  Reg  Henry,  formerly  an 
associate  editor,  is  the  new  city  edi¬ 
tor,  responsible  for  local  news  cover¬ 
age. 

Bob  Donaldson,  formerly  assis¬ 
tant  managing  editor  for  graphics  at 
the  Knoxville  News  Sentinel,  is  the 
Post-Gazette’s  new  assignments  edi¬ 
tor. 

The  newspaper  is  celebrating  its 
200th  birthday  this  year. 


David  Platt,  an  environmental 
writer  for  the  Bangor  (Maine)  Daily 
News,  was  named  editor  of  the 
weekly  Maine  Times  in  Topsham. 


Gerard  Patterson 


Woodene  AAerriman  Christopher  Pett-Ridge 


Steve  Woodward,  general  man¬ 
ager  of  the  Portland  (Ore.)  Business 
Journal,  is  the  newly  named  execu¬ 
tive  business  editor  of  the  Hartford 
Courant.  He  will  run  the  business 
news  department  and  be  responsible 
for  the  daily  and  Sunday  business  sec¬ 
tions.  Woodward,  editor  of  the  Port¬ 
land  weekly  since  it  started  in  1984, 
previously  was  with  the  Kansas  City 
Business  Journal  and  the  Kansas  City 
Star. 

Ken  Ross  remains  business  editor 
of  the  Courant  but  will  devote  most  of 
his  time  to  writing. 


Sharon  Grigsby  recently  was 
named  editor  of  the  Today  section  of 
the  Dallas  Morning  News,  moving 
from  national  editor.  She  has  been 
with  the  newspaper  six  years  in  vari¬ 
ous  editing  roles. 

*  *  * 

Dave  Maiden  has  been  named  edi¬ 
tor  and  publisher  of  the  Gilbert  ( Ariz.) 
Independent.  He  was  a  contract 
writer  for  the  Chandler  Independent 
and  has  worked  as  city  editor  for  the 
Alamogordo  (N.M.)  News  and  as 
managing  editor  for  the  Picayune 
(Miss.)  Item. 


CAUSE  AND  AFFECT 
Of  course  rK>t. 


The  question  of  when  to  use 
affect,  when  to  use  effect, 
taunts  many  a  good  writer. 

In  this  case,  you  know  it 
should  be  cause  and  effect. 
But  sometimes  .  . .  well,  you 
have  to  look  it  up.  check  it 
out,  verify  the  usage.  Nothing 
wrong  with  that.  As  a  pro, 
you  thrive  on  accuracy. 

We  hope  you'll  be  just  as 
accurate  when  you  write 
about  Caterpillar  and  the 
products  we  make.  We  man¬ 
ufacture  a  broad  line  of 
heavy  machinery,  including 
track-type  tractors,  wheel 
and  track-type  loaders, 
wheel  tractor-scrapers,  off- 
highway  trucks,  motor 
graders  and  excavators.  We 
also  make  diesel  engines,  lift 
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trucks,  pipelayers,  wheel 
dozers,  compactors  and 
log  skidders. 

Other  companies  make 
products  similar  to  ours. 
Some  are  even  painted  the 
same  color.  But  they  don't 
carry  the  CATERPILLAR  trade¬ 
mark.  You  see,  CATERPILLAR 
and  CAT  are  registered 
trademarks  of  Caterpillar 
Inc. 

You  can  have  a  positive 
effect  in  helping  protect 
those  trademarks.  When  you 


use  our  name  or  trademarks, 
please  make  certain  you're 
writing  about  us  or  the  prod¬ 
ucts  we  manufacture. 

Thank  you. 

fH  CATERPILLAR 

Caterpillar.  Cat  and  flare  Trademarks  of  Caterpillar  Inc 
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With  Apple 
Desktop  PuMshing, 
you’ll  still  have  to  send 
outforonellmTg 


One  of  the  most  common  ex¬ 
periences  in  the  graphic  design  business 
has  always  been  one  of  the  most 
uncontrollable  and  frustrating. 

Sending  out  for  the  thing?  you  need. 

2am  in  the  middle 
a 

Type  galleys. 

Stats.  Quiclde  illus- 

And  those  emer- 

last  minute  IIHHHH 
changes  that  often 
end  up  sitting  with  a  messenger  at 
some  lunch  counter  somewhere. 

While  we  can’t  promise  any 
improvements  in  the  nation’s  messenger 
services,  we  can  promise  that  an  Apple 
Desktop  Publishing  System  will  make 
your  business  more  produaive.  More 
profitable.  And  give  you  more  control. 

If  the  word  “system”  conjures 
up  images  of  gigantic  machines  taking 
over  your  already  cramped  studio,  relax. 

An  Apple  Desktop  Publishing 
System  can  start  with  as  little  as  a 
Macintosh™  Plus  computer  and  a 
LaserWriter*  Plus  printer. 

Two  machines  that  let  you 
create  camera-ready  art  of  near  typeset 
quality.  In  less  space  than  it  would  take 
to  squeeze  in  another  art  table.  And 
in  a  lot  less  time  than  it  takes  to  find  a 
supplier’s  rep  on  the  weekend. 

With  Macintosh’s  intuitive  mouse 
technology  and  graphic  interface  com¬ 
bined  with  software  like  MacPaint™ 
MacDra\\!™  PageMaker,  ReadySetGo, 
LetraPage,  Cricket  Draw  and  Microsoft 
Word,  you  can  create  a  direct  mail 
campaign.With  ftill-page  illustrations 
of  the  client’s  product  line. 

Produce  finished  comps  for  a 
new  business  presentation.With  the 
copy  in  English  instead  of  Greek. 

Design  business  cards  that  open 
doors.  Or  overheads  that  generate 
exclamations  instead  of  yawns. 

All  virtually  overnight.  Or,  if  you’re 
really  organized,  during  the  course  of 
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And  in  the  style  that  best  expresses  it  s  letter  perfect.  And  send  it  to  any 
your  intentions.  Like  boldfaced  italic.  PosTSCRiPT-compatible  typesetting 
Or  outlined  small  caps.  machine. 

You  can  even  kern  each  indi-  Or  simply  have  a  messenger  take 

vidual  character  to  your  own  exacting  a  Macintosh  disk  over  to  the  typ^tter. 
standards.  Either  way,  you’ll  have  all  of 

^  And  you  can  add 

newfacesfroma  | -—si-.— —  i - 

growing  libraiy.  E.  J 

Including  our  rave  J _ 1  "i 

.  .  rave,Garamond. 

I _ 1  Then  there 

iT"*  thousands  If 
of  graphics.  The  ones 
you  make  yourself  And 
the  ones  you  pick  up 
with  electronic  clip  art  like  ClickArt 

or  Dynamic  Graphics  Desktop  Art.  mideatlhehpelmse.mcancotL^itpartofy’ourApple 
Youcanevencopyblack&white 

photograplB  and  artwork  with  a  scanner.  original  text  and  graphics  printed 
Ofcourse,  some  of  your  business  without  modification 

will  s-lwAVS  involve  ^  ^  commercifll'level  resolution 

of  1250  or  2450  lines  per  inch. 

Y  1^^  Ask  someone  who’s  already' using 

-  I  oursystem.  Like  the  New  York  Times, 

k  I^V  ^ They’ll  tell  you  that  it  makes 
^  ^  them  more  productive  and  gives  them 

1  A  f  A\  /r*  I  more  control. 

V  i/rA^N/  ■*  *  though  it  can’t  send 

w  w#  IV  out  for  coffee,  it’s  keeping  their  costs 

sweet  and  low 

Obtiously.  there's  more  than  one  way  to  set  a  wave. 

Ifh  think  you  'll  like  our  kerned  t  ’ersion. 

commercial  quality  typesetting. 

But  we’ve  taken  care  of  that  too.  vijA 

Because  we’ve  taken  the  care 

to  include  POSTSCRIPT,  the  industry  The  power  to  be  your  besC 
Standard  page  description  language,  ' 

PostScript  also  runs  on  many  |  al 

othCTW^utdericK  including 

LaseiWriter,  so  you’re  sure  ' -=:^ss£ammma/ 


BRIGHT 

IDEA 

LIGHTING 


10%  OFF 


ITCAyont  Garde 


ITC  Bookman 


Helvetica 


Helvetica  Narrow 


New  Century  Schoolbook 


Palatino 


Times 


VTC  Zdipf  efiancery 
ITC  Zapf  Dingbats 


You  'll  find  these  11  typeface  families  built  into  the 
LaserWriter  Plus.  But  you  can  add  other fonts from  a 
growing  library.  Or  even  create  your  own. 


©  1986 ^ple  Computer,  Inc.  Apple,  the  Apple  logo  and  LaserWriter  are  registered  trademarks  of Al^le  Computer,  Inc.  Macintosh,  MacDrawarut  MacPaint  are  trademarks  of  Apple  Omputer,  Inc. 
The  power  to  be  your  best  is  a  service  mark  of  Apple  Computer,  Irw.  Avant  Garde  Gothic  and  Bookman  area  registered  trademark  oflntemational  Typeface  Corporation.  Helvetica,  Times 
and  Rdatino  are  registered  tradenwwksof&Mlied  Corporation.  Microsofl  is  a  registered  trademark  of  the  Microsoft  Corporation.  PostScRiFT  is  a  trackmarkofAekbe  Systems,  Inc.  ReadySetGo  is  a 

trademark  of  Manhattan  Graphics.  For  an  authorize  Apple  dealer  nearest  you,  call  (800)  446-3000  ext.  5ft  In  Canada,  call  (800)387-9683- 


TECHNICAL  BRIEFS 


AM  International 
gets  financing 
for  Harris  deal 

AM  International  Inc.  has  executed 
a  $200  million,  three-year  credit 
agreement  with  ten  banks  for  financ¬ 
ing  its  purchase  earlier  this  year  of 
Harris  Graphics  Corp. 

The  agreement  replaces  a  credit 
line  that  allowed  AMI  to  borrow  up  to 
$200  million  over  six  years  and  up  to 
$100  million  for  capital  purposes 
under  a  one-year  revolving  credit 
facility. 

The  arrangement  with  banks  led  by 
The  First  National  Bank  of  Chicago 
“will  help  ensure  our  continued  finan¬ 
cial  flexibility  as  we  utilize  these 
funds  for  internal  growth  and  for  gen¬ 
eral  working  capital  purposes,”  said 
Merle  Banta,  AMI  chairman  and  chief 
executive  officer. 

Banta  said  the  company  intended  to 
keep  a  strong  financial  structure  in 
order  to  expand  product  lines  and 
maintain  confidence  by  customers 
and  investors. 


Hell  Graphics 
builds  sales 
center  in  South 

Hell  Graphic  Systems  Inc.  has 
begun  work  on  a  12,400-square-foot 
sales,  service  and  training  center  in 
Smyrna,  Ga.,  to  service  the  South¬ 
east. 

The  facility  will  replace  a  smaller 
one  near  Atlanta’s  Hartsfield  Interna¬ 
tional  Airport. 

Employment  will  remain  at  50,  Hell 
said. 


Sll  reports  record 
revenue,  income 

System  Integrators  Inc.  of  Sac¬ 
ramento,  Calif.,  has  reported  record 
revenue,  income  and  earnings  for  the 
second  quarter  running. 

The  third-quarter  report,  for  the 
period  ended  June  30,  showed 
revenues  rose  12%  to  $18  million 
compared  with  the  same  period  a  year 
earlier.  Net  income  rose  from  $2.12 
million  to  $2.78  million.  Earnings  per 
share  increased  from  20^  to  23^  per 
share  in  the  same  period. 

Sales  of  services  and  add-on  equip¬ 
ment  were  reported  to  be  major  con¬ 
tributors  to  the  sales  increase,  the 


company  said,  rising  76%  and  33%, 
respectively,  over  a  year  earlier. 

SII  also  reported  it  has  paid  about 
$5  million  for  more  than  100  acres 
adjacent  to  Sacramento  Municipal 
Airport,  where  it  is  considering 
building  a  plant  and  corporate  head¬ 
quarters. 

Citing  increased  orders  for  Coyote 
and  Dakota  terminals,  SII  said  it  had 
contracted  with  TEC  Inc.  of  Tucson, 
Ariz.,  to  build  at  least  2,400  Coyotes 
for  below  SII’s  cost.  SII  said  it  would 
pursue  further  subcontracting  if  out¬ 
side  costs  beat  its  own. 


Gannett  opens 
computer  center 

Gannett  Co.  Inc.  has  opened  a  new 
corporate  operations  computer  cen¬ 
ter  near  White  Oak,  Md. 

Located  on  12  acres  in  an  industrial 
park,  the  Maryland  site  employs  160 
people  full  and  part  time  and  is  staffed 
24  hours  a  day. 

“It’s  our  main  computer  center  and 
supports  Gannett  units  nationwide,” 
said  Kristen  Taylor,  a  Gannett 
spokeswoman. 

The  center’s  computers  perform 
corporate  operations  processing  for 
the  entire  company,  including  USA 
Today  and  USA  Weekend,  Taylor 
said. 

Situated  30  miles  from  Gannett 
headquarters  in  Arlington,  Va.,  the 
Maryland  operations  center  brings  to 
39  the  number  of  states  in  which  Gan¬ 
nett  operates. 


Newsprint  firm 
renovates  plant 

Manistique  Papers  Inc.  of  Manis- 
tique,  Mich.,  has  finished  a  $21  mil¬ 
lion  renovation  of  its  newsprint  and 
sfiecialty  paper  mill. 

The  18-month  project  included 
installation  of  a  new  twin-wire  former 
and  a  five-nip  press.  The  mill  closed  in 
August  for  installation  of  computer 
controls. 

The  improvement  “will  increase 
our  production  more  than  40%  to  over 
90,000  short  tons,  and  it  will  assure 
our  customers  of  the  finest  quality 
paper  from  a  state-of-the-art  mill,” 
said  Leif  Christensen,  president  and 
general  manager  of  the  company. 

The  company  makes  primarily 
newsprint  for  Midwest  newspaper 
and  commercial  printers. 


Harris  Graphics’ 
headquarters 
is  shutdown 

The  Melbourne,  Fla.,  headquarters 
of  the  former  Harris  Graphics  Corp. 
has  been  shut  down,  idling  more  than 
20  workers  four  months  after  Harris 
agreed  to  be  taken  over  by  AM  Inter¬ 
national  Inc.  of  Chicago. 

As  part  of  a  restructuring  earlier 
this  year,  the  headquarters’  responsi¬ 
bilities  were  shifted  to  various  other 
sites.  James  E.  “Jack”  Pruitt,  the 
former  company  president  and  chief 
executive,  moved  to  a  Harris  Graph¬ 
ics  electronics  plant  in  West  Mel¬ 
bourne. 


Solna  sells 
13  new  units 

Solna  Printing  Machinery  has 
recorded  its  biggest  single  order  ever, 
13  heatset  and  non-heatset  units  and 
three  folders  for  Bay  web  Ltd.  of  Elm- 
vale,  near  Toronto,  Canada. 

The  sale  includes  Distributor  non- 
heatset  and  Commercial  heatset 
units.  They  will  be  configured  as  three 
parallel  press  lines  of  four,  four  and 
five  units,  each  line  with  a  folder. 

The  presses,  with  top  speeds  of 
28,000  impressions  an  hour,  include 
ink  presetting  and  brush  dampening 
systems. 

Solna  also  has  announced  an  order 
for  a  three-unit  Distributor  press, 
with  an  option  for  two  more  presses, 
from  a  Tamil  language  newspaper  in 
Madras,  India,  the  Daily  Thanthi. 


Xyvision  reports 
net  income  hike 

Xyvision  Inc.  has  reported  that  it 
returned  to  profitability  in  the  quarter 
ended  Sept.  27,  chalking  up  net 
income  of  $956,000,  or  150  a  share. 

The  results  compare  with  a  loss  a 
year  earlier  of  $510,000,  or  140  a 
share. 

Revenues  for  the  quarter  were 
reported  at  $5.3  million,  more  than 
double  the  $2.4  million  a  year  earlier. 

“Demand  for  high-end  computer- 
integrated  publishing  systems  con¬ 
tinues  to  grow,”  said  Laurence  Lieb- 
son,  chairman  and  chief  executive 
officer. 
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Arkansas  Democrat 
expands  plant 

The  Arkansas  Democrat  in  Little 
Rock  has  begun  an  $1 1  million  expan¬ 
sion  and  improvement. 

The  project  includes  the  acquisition 
of  the  Terminal  Warehouse,  a 
229,000-square-foot  building  listed  on 
the  National  Register  of  Historic 
Places.  It  will  house  two  offset  press 
lines,  platemaking,  mailroom  and 
newsprint  storage. 

The  improvements  include  a  new 
eight-unit  Goss  Headliner  Offset 
press  with  four  half-decks.  It  is  sche¬ 
duled  to  start  up  by  the  end  of  this 
year. 

The  expansion  and  improvements 
are  projected  to  double  the  newspa¬ 
per’s  press  capacity  in  order  to  meet 
growing  circulation  and  page  counts. 

AGVs  featured 
at  new  plant 

A  huge  production  plant  under  con¬ 
struction  by  the  Minneapolis  (Minn.) 
Star  and  Tribune  involves  advanced 
equipment  for  handling  newsprint  and 
newspaper  bundles. 

Automatic  guided  vehicles 
(AGVs),  modern  stackers  and  a 
bundle  distribution  system  are 
being  installed  by  Idab  Inc.  of  Hia¬ 
leah,  Fla. 

Two  kinds  of  computer-controlled 
AGV’s  are  designed  to  move  news¬ 
print  rolls  to  laydown  area,  to  supply 
presses  with  94  rolls  an  hour,  to  load 
reels  automatically  and  to  remove 
cores. 

Canadian  govt, 
to  sell  paper 
company  stock 

The  government  of  Quebec, 
Canada,  has  announced  plans  to  sell 
its  shares  in  Domtar  Inc.  and 
Donohue  Inc.,  two  major  Canadian 
pulp  and  paper  companies. 

(Quebec’s  55%  stake  in  Donohue 
and  30%  share  of  Domtar  were 
expected  to  yield  the  province 
$500  million  to  $600  million  (Cana¬ 
dian). 

Stock  prices  dropped  sharply  for 
the  companies  on  the  Toronto 
exchange  soon  after  the  announce¬ 
ment. 

The  sale  is  part  of  a  redirection  of 
the  Societe  Generale  de  Financement 
du  Quebec,  the  government  holding 
company  that  owns  91%  of  Dofor 
Inc.,  another  holding  company  that 
owns  shares  in  Domtar  and  Donohue, 


both  of  which  have  approved  the  sale 
in  principle. 

Daniel  Johnson,  Quebec’s  industry 
minister,  said  the  private  sector  could 
accomplish  the  government’s  desire 
to  promote  Quebec  control  of  the  pro¬ 
vince’s  forestry  industry. 

Seattle  Times 
Installs  phone 
service  device 

The  Seattle  (Wash.)  Times,  aiming 
to  expand  customer  service,  has 
installed  a  printing  telecommunica¬ 
tions  device  that  allows  customers 
with  speech  or  hearing  impairments 
to  communicate  with  the  circulation 
department. 

By  dialing  a  special  phone  number, 
classified  customers  of  the  Times  and 
Seattle  Post-Intelligencer  reach  the 
device.  Superprint  by  UltraTec.  It 
includes  a  phone,  keyboard  and 
printer  and  takes  the  customer’s  mes¬ 
sage  to  start  or  stop  newspaper  deliv¬ 
ery  or  to  report  home  delivery  prob¬ 
lems  or  other  service-related  matters. 

Messages  are  reviewed  daily  and 
those  requiring  responses  are 
answered  if  callers  can  be  reached  by 
phone. 

Designed  for  the  circulation  depart¬ 
ment,  the  device  will  accept  messages 
for  other  departments  as  well, 
according  to  Pat  Kneeland,  communi¬ 
cations  center  supervisor,  who  added 
that  the  Times  was  considering 
installing  the  devices  in  other  depart¬ 
ments. 

Gutenberg 
prize  winner 

A  designer  of  typefaces  for 
Linotype  Co.  has  been  awarded  the 
Gutenberg  Prize. 

The  prize  was  given  to  Swiss  type 
designer  Adrian  Frutiger  for  his  con¬ 
tributions  to  printing.  It  is  awarded 
every  three  years  by  the  city  of 
Mainz,  West  Germany,  the  birthplace 
of  Gutenberg,  who  invented  move- 
able  type. 

Frutiger,  who  recently  designed  the 
Linotype  Centennial  typeface  in  com¬ 
memoration  of  the  100th  anniversary 
of  the  Linotype  machine,  designed 
some  of  the  first  typefaces  intended 
expressly  for  phototypesetting.  He  is 
also  an  illustrator  and  author. 

Also  in  celebration  of  the  100th 
anniversary  of  the  invention  of  the 
Linotype  machine  by  Ottmar 
Mergenthaler,  the  city  of  Eschborn, 
West  Germany,  renamed  the  street 
where  the  company  is  located,  calling 
it  Mergenthaler  Allee. 


Harris  Corp. 
division  shows 
year  end  loss 

The  information  systems  division 
of  Harris  Corp.  lost  $12.8  million  in 
the  fiscal  year  ended  June  30  on  sales 
13.4%  below  the  previous  year,  Har¬ 
ris  has  reported. 

The  division,  makers  of  composi¬ 
tion  systems  for  newspapers  and 
other  computer  products,  posted 
sales  of  $286  million,  down  from  $330 
million  last  year.  It  was  Harris’s 
weakest  sector. 

Harris  attributed  the  results  to 
“sharply  reduced  sales  and  severe 
price  pressures.’’ 

The  results  included  a  $13.7  million 
gain  from  the  sale  of  a  plant  in  Dallas 
and  a  $16.5  million  charge  from 
write-downs  of  inventory  and 
leased  equipment. 

Harris  as  a  whole  reported  from  its 
Melbourne,  Fla.,  headquarters  that 
sales  were  down  2.8%  and  net  income 
tumbled  by  25.8%. 

The  company,  a  big  defense  con¬ 
tractor,  said  it  was  “taking  the  actions 
necessary  to  improve  earning  and 
return  on  equity  despite  the  difficult 
conditions  existing  in  many  of  our 
markets.”  It  predicted  a  “significant 
increase  in  earnings”  next  fiscal  year 
for  the  information  systems  sector. 

Anitec  declares 
stock  split 

Anitec  Image  Technology  Corp. 
has  declared  a  three-for-two  stock 
split  in  the  form  of  a  50%  stock 
dividend  payable  in  October. 

The  company’s  board  of  directors, 
chaired  by  Gerhard  Andlinger,  also 
declared  a  7.50  quarterly  dividend. 

The  photographic  materials  com¬ 
pany  earlier  announced  its  annual 
results,  including  a  16%  boost  in  sales 
and  54%  hike  in  earnings  for  the  fiscal 
year  ended  July  31. 

Venezuela  daily 
buys  Goss  press 

El  Universal  of  Caracas,  Vene¬ 
zuela,  has  ordered  a  new  Goss  Head¬ 
liner  Offset  press  from  the  Graphic 
Systems  Division  of  Rockwell  Inter¬ 
national  Corp. 

The  nine-unit  press  has  five  half¬ 
decks  and  a  144-page,  3:2  folder.  It  is 
scheduled  for  delivery  in  August, 
1987. 

Universal  circulates  175,000  copies 
in  four  sections. 
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Key  West  paper 
computerizes 

The  6,600-circulation  Key  West 
(Fla.)  Citizen  has  announced  that  it 
will  move  to  a  new  headquarters  out¬ 
side  the  historic  district  of  the  tiny 
island  city  at  the  end  of  the  Florida 
Keys. 

The  move  will  bring  the  Citizen’s 
first  computerized  front-end  system 
and  its  second  offset  press. 

“We  will  be  able  to  provide  the 
community  with  a  much  better  look¬ 
ing  paper,  a  quality  newspaper,’’  said 
Manny  Jimenez,  (Titizen  publisher. 

The  107-year  old  paper,  now  owned 
by  the  Thomson  Group  of  Toronto, 
Canada,  expected  to  make  the  move 
from  its  building  on  Greene  Street,  in 
the  prime  historic  area  not  far  from 
where  Ernest  Hemingway  drank  at 
Sloppy  Joe’s  bar,  to  the  newer  end  of 
the  the  city. 

The  paper’s  existing  four-unit  Goss 
Suburban  press,  installed  in  1%5,  will 
be  replaced  by  a  six-unit  goss  Com¬ 
munity. 

Mycro-Tek  Inc.  of  Wichita,  Kan., 
was  chosen  to  supply  the  editorial  and 
classified  system  with  graphic  capa¬ 
bility,  the  Citizen  said  in  a  front-page 
story  not  long  ago. 

The  10,000-square-foot  building 
was  designed  to  be  “a  whimsical  re¬ 
statement  of  turn-of-the-century 
newspaper  buildings,”  architect  Jose 
Andrew  Gonzalez  said. 

Remodeled  plant 
features  presses 
by  TKS 

The  Waco  (Tex.)  Tribune-Herald, 
has  begun  operations  at  its  $10  million 
remodeled  production  plant. 

The  plant  was  heralded  in  Septem¬ 
ber  by  a  series  of  open  houses  for  the 
public  and  employees. 

Even  though  it  was  Taft  Equipment 
Sales  Co.’s  first  phased  installation  of 
a  Tokyo  Kikai  Seisakusho  M-72 
offset  press,  production  was  not  inter¬ 
rupted. 

The  Japanese-built,  six-unit  TKS 
press  replaced  five  units  of  15-year- 
old  Goss  Mark  II  letterpress  equip¬ 
ment. 

“What  was  unusual  about  this 
installation  is  that  it  was  in  two  stages 
so  that  the  Tribune-Herald  was  in 
operation  with  50%  of  its  capacity  at 
all  times,”  said  Jim  Price,  TESCO 
president. 

The  project  involved  gutting  the 


newspaper’s  36-year-old  building  and 
reconstructing  it.  A  modified  open 
design  was  incorporated  throughout. 

“Everything  went  even  smoother 
than  we  had  hoped,”  said  Randy  Fred¬ 
dy,  publisher. 

BASF  to  build 
new  ink 

research  center 

BASF  Corp.’s  Inmont  Division  has 
announced  it  will  build  in  Clifton, 
N.J.,  a  centralized,  printing  ink 
research  and  development  center. 

Following  a  $1  million  renovation, 
the  center  was  projected  to  move  in 
early  1987  into  the  former  central 
research  lab. 

The  center  will  consolidate  efforts 
at  facilities  at  two  New  Jersey  sites 
and  one  in  Ohio,  said  Heinrich-Chris- 
tian  Meyer,  senior  vice  president  of 
the  printing  ink  group. 

Chemco,  Scitex 
reach  agreement 

Chemco  Systems  Company  Inc. 
and  Scitex  America  Corp.  have 
agreed  to  start  discussions  on  inter¬ 
facing  Chemco’s  News-Scan  laser 
facsimile  transmission  systems  with 
the  Scitex’s  color  composition  sys¬ 
tems. 

The  talks  were  said  to  involve  tech- 
nical  matters  and  proprietary 
documentation. 

The  agreement  “enforces  the 
Chemco  and  Scitex  commitment  to 
respond  to  users’  needs  by  interfacing 
equipment  with  other  vendors,” 
according  to  a  release. 

High-tech  firms 
to  spend  $3.5 
billion  on  ads 

High-technology  companies  will 
spend  almost  $3.5  billion  on  consum¬ 
er  and  trade  advertising  this  year, 
according  to  a  magazine  survey. 

Those  companies  will  spend 
another  $1.1  billion  on  promotion  and 
public  relations,  according  to  a 
survey  by  High-Tech  Marketing  in 
conjunction  with  International  Data 
Corp. 

The  survey,  reportedly  involving 
thousands  of  executives  at  hundreds 
of  high-technology  companies, 
included  spending  an  advertising. 


promotion,  sales  management,  distri¬ 
bution  and  research. 

Direct  mail  and  telemarketing  were 
said  to  be  getting  a  substantial  and 
growing  part  of  the  marketers 
budgets,  as  much  as  $750  million  this 
year,  the  Westport,  Conn. -based 
magazine  said.  It  gave  highlights  in  its 
September  issue  and  is  peddling  the 
study  for  $495. 

Letterpress  is 
converted  to 
keyless  inking 

An  American-made  Goss  Mark  II 
letterpress  has  been  converted  to 
keyless  inking  by  a  Japanese  press- 
maker  and  recalled  to  duty  to  print 
five  newspapers  in  Sydney,  Austra¬ 
lia,  for  John  Fairfax  &  Sons  Ltd. 

The  press,  bought  from  the  Chi¬ 
cago  Tribune  after  it  switched  to 
offset,  includes  10  units,  one  inverted 
deck,  one  half  deck,  a  superimposed 
unit,  one  Tokyo  Kikai  Seisakusho 
Ltd.  four-color  satellite  unit  with 
common  impression  cylinder  and  a 
Goss  3:2  Imperial  folder  delivering  to 
a  Ferag  conveyor. 

The  conversion  was  contracted  to 
TKS. 

Terry  Waterer,  chief  operations 
executive,  told  E&P  that  a  survey  of 
press  options  viewed  a  TKS  conver¬ 
sion  at  the  Japanese  paper  Yomiuri 
Shimbun,  which  has  converted  80 
units  of  letterpress  to  keyless  inking. 
It  concluded  flexography  was  not 
ready  for  newspapers. 

Waterer  said  the  purpose  of  the 
conversion  was  to  improve  reproduc¬ 
tion,  especially  in  process  color, 
using  existing  supplies  of  newsprint, 
ink  and  plates. 

The  press  is  expected  to  be  added 
to  Fairfax’s  82  other  units  in  produc¬ 
tion  at  the  Sydney  Morning  Herald, 
Sun,  Sun-Herald,  Australian  Finan¬ 
cial  Review  and  National  Times  on 
Sunday. 

Reuters  seeks 
to  buy  U.K. 
data  base  firm 

Reuters  Holdings  PLC  has  been 
negotiating  for  the  takeover  of  Fins¬ 
bury  Data  Services  Ltd. 

Reuters,  the  news  and  financial 
information  supplier,  has  signed  con¬ 
ditional  agreements  to  make  an  offer 
for  the  private  U.K.  company  that 
operates  historical  data  bases  used  by 
financial  and  related  markets. 
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Mary  Burnham,  72,  retired  Chi¬ 
cago  Tribune  test  kitchen  director, 
died  August  1 1 . 

She  joined  the  Tribune  in  1943  and 
retired  in  1976.  She  sifted  through 
hundreds  of  recipes  from  Tribune 
readers  each  week,  compared  them 
with  files  of  thousands  that  had  run, 
and  those  that  were  left  were  tested 
and  the  best  published.  Burnham  was 
responsible  for  assembling  ingre¬ 
dients,  cooking,  and  setting  up  for 
photography  in  the  food  section  and 
Sunday  magazine. 

*  *  * 

John  R.  Callahan,  79,  long-time 
advertising  director,  and  prior  to 
retirement  in  1%8,  assistant  to  the 
publisher  of  the  now-defunct  Hart¬ 
ford  Times,  died  September  13  in  Fay¬ 
etteville,  N.Y. 

*  *  4c 

Rhoda  Stone  Finkel,  89,  a 
reporter  with  the  now-defunct  Boston 
Post,  died  in  Boston  August  23  after  a 
long  illness.  She  was  also  a  reporter 
for  the  late  New  York  Herald  Tribune. 

♦  ♦  ♦ 

James  H.  Gray  Sr.,  70,  editor  and 
publisher  of  the  Albany  (Ga.)  Herald 
and  head  of  Gray  Communications 
Systems,  Inc.,  parent  company  of  the 
newspaper  and  television  properties, 
died  September  29  of  a  heart  attack. 

Mayor  of  the  Georgia  city  since 
1973,  he  chaired  the  Democratic 
Party  in  the  state  for  two  terms  and 
ran  unsuccessfully  for  governor  in 
1966  against  Jimmy  Carter  and  Lester 
Maddox. 

Survivors  include  two  sons,  James 
H.  Jr.,  who  is  the  Herald’s  executive 
editor,  and  Geoffrey,  the  newspa¬ 
per’s  advertising  manager. 

♦  *  4c 

William  E.  Keys,  78,  retired  direc¬ 
tor  of  the  news  and  information  ser¬ 
vice  at  the  University  of  Texas  at 
Austin,  died  August  8  after  a  brief 
illness. 

Before  joining  the  university  staff, 
he  was  a  reporter  for  the  Philadelphia 
Evening  Bulletin,  the  San  Antonio 
Express,  and  the  Dallas  and  Austin 
bureaus  of  the  Associated  Press. 

4c  4c  4c 

Anthony  J.  Mangone,  52,  former 
promotion/public  relations  director 
for  Palm  Beach  Newspapers,  Inc., 
died  August  29.  He  took  a  medical 
retirement  last  year  because  of  a  heart 
condition. 

Mangone  worked  for  the  company 
eight  years,  first  as  advertising  direc¬ 
tor  of  the  Palm  Beach  Daily  News  and 


Palm  Beach  Life  magazine,  and  then 
as  retail  advertising  manager  for  the 
Palm  Beach  Post  and  the  Evening 
Times.  Earlier  he  had  been  with  the 
Miami  Herald  for  12  years. 

4c  4c  4c 

Wilson  C.  McGee,  73,  citrus 
industry  executive,  lawyer,  and  for¬ 
mer  reporter  and  editor  at  three 
Florida  newspapers,  died  August  20 
in  Winter  Park  (Fla.)  Memorial  Hos¬ 
pital  of  a  heart  attack. 

McGee  began  his  newspaper  career 
as  a  sports  reporter  and  editor  at  the 
Orlando  Sentinel  in  the  30s.  He  later 
worked  for  the  Miami  News  and  the 
Miami  Herald  as  a  crime  reporter  and 
returned  to  Orlando  as  editorial  direc¬ 
tor  in  1961-67.  He  then  began  a  sec¬ 
ond  career  in  the  citrus  industry  and 
was  executive  director  of  the 
Orlando-based  United  Growers  and 
Shippers  Association  for  18  years 
before  retiring  in  1984. 

4c  4c  4c 

John  Pozark,  53,  former  free¬ 
lance  photographer  for  the  Asso¬ 
ciated  Press  and  United  Press  Inter¬ 
national  and  later  a  television  news 
photographer,  died  September  14  in 
Melrose-Wakefield  (Mass.)  Hospital 
due  to  complications  from  diabetes 
and  kidney  failure. 

He  was  a  life  member  of  the  Boston 
Press  Photographers  Association. 

4c  4c  4c 

Warren  F.  Rockwell  Sr.,  68,  for¬ 
mer  editor-in-chief  for  the  Salem 
(Mass.)  Evening  News  and  more 
recently  retired  director  of  public 
relations  for  Daniel  F.  Sullivan  Co., 
Boston,  died  September  10  at  his 
home  in  Topsfield,  Mass. 

He  started  his  career  as  a  corres¬ 
pondent  for  the  Salem  newspaper  and 
worked  his  way  up  to  editor.  He  also 
had  been  the  North  Shore  manager 
for  the  old  Boston  Herald  Traveler. 

4c  4c  4c 

Craig  Thompson,  79,  journalist, 
author  and  public  relations  executive, 
died  of  cancer  August  10  at  the 
Orlando  Regional  Medical  Center. 

Thompson’s  career  spanned  46 
years  as  a  reporter  for  daily  newspa¬ 
pers,  including  the  New  York  Morn¬ 
ing  World  and  the  New  York  Times 
and  for  Time  magazine. 

In  1941,  he  was  assigned  to  the 
London  bureau  of  the  Times,  and 
covered  Britain  and  the  war  with  Ger¬ 
many  and  in  1943  moved  to  Time 
magazine  and  served  as  chief  of  the 
Moscow  bureau  from  1945  to  1947. 
He  became  a  freelance  writer  for 


national  publications  and  in  1958 
joined  Gulf  Oil  Corporation  as  direc¬ 
tor  of  public  relations,  retiring  in 
1%9. 

4c  4c  4c 

Newton  F.  Tolman,  77,  author  of 
books  on  New  England  life  and  a 
writer  for  the  New  York  Herald  Tri¬ 
bune  and  the  Berkshire  Eagle,  Pitts¬ 
field,  Mass.,  died  August  14  in  Peter¬ 
borough,  N.H. 

4c  4e  4c 

Howard  Van  Smith,  77,  who  won 
a  1959  Pulitzer  Prize  for  a  Miami 
News  series  on  migrant  labor  camps, 
died  August  14  in  a  Jacksonville  hos¬ 
pital  of  injuries  sustained  in  an  auto¬ 
mobile  accident. 

He  began  in  journalism  as  a  copy 
boy  for  the  New  York  Times,  joined 
the  Orlando  Sentinel  in  1944,  then 
moved  to  the  Miami  News,  where  he 
remained  until  1%5  when  he  went  to 
the  Fort  Lauderdale  News.  In  1977, 
he  worked  for  the  Florida  Department 
of  Agriculture  for  a  time  and  after 
retiring,  wrote  a  gardening  column  for 
the  News. 

4c  4c  4c 

William  E.  Vaughan  Jr.,  88, 
retired  assistant  to  the  vice  president 
for  business  of  Scripps  Howard 
Newspapers,  died  September  30  at 
St.  Luke’s  Hospital,  New  York  City. 

Vaughan  joined  Scripps  Howard  in 
the  mid-20s  and  retired  after  more 
than  35  years.  Prior  to  Scripps  How¬ 
ard,  he  was  in  the  United  States  for¬ 
eign  service  in  South  Africa. 

4c  4c  4c 

James  S.  Wear,  72,  retired 
publisher  of  the  Jersey  Journal, 
Jersey  City,  N.J.,  died  of  a  heart 
attack  October  6  in  Portland,  Ore.  He 
was  named  publisher  in  1967  and 
retired  in  1981,  moving  to  Portland. 

Earlier  he  was  in  the  advertising 
departments  of  the  Harrisburg  (Pa.) 
Patriot-News,  the  Newark  (N.J.) 
Star-Ledger,  the  Syracuse  (N.Y.) 
Post-Standard  and  the  Jersey  Jour¬ 
nal. 

4c  4e  4c 

Robert  Frost  Whitney,  80,  a  for¬ 
mer  editor  in  the  Washington  bureau 
of  the  New  York  Times  and  a  reporter 
and  editor  at  the  Washington  Post, 
died  August  3  of  Alzheimer’s  disease. 

He  was  in  journalism  in  Washing¬ 
ton  for  36  years  before  retiring  in 
1966.  He  joined  the  Post  in  1930  and  in 
1941  moved  to  the  Times’  Washing¬ 
ton  bureau  as  night  news  editor  and 
later  was  day  news  editor. 
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Small  town  editor  takes  a  controversial  stand 

Sides  with  the  Nationai  Park  Service's  attempt  to  condemn  private  iand; 
then  watches  his  house  burn  down  under  suspicious  circumstances 


By  Debra  Gersh 

There  is  a  battle  raging  in  the  Upper 
Delaware  Valley,  a  battle  between  the 
National  Park  Service  and  its  sup¬ 
porters,  including  a  local  newspaper 
editor,  against  those  who  oppose  the 
Park  Service’s  plans  for  the  area. 

The  issues  surrounding  the  fight  are 
complex,  but  basically,  the  NPS, 
under  the  1978  National  Parks  and 
Recreation  Act,  plans  to  include  a  75- 
mile  stretch  of  the  Upper  Delaware 
River  and  additional  acreage  in  its 
jurisdiction. 

To  avoid  condemnation  by  the  NPS 
of  privately-owned  land  it  feels  is  not 
being  properly  preserved,  15  towns 
and  townships  in  New  York  state  and 
Pennsylvania  must  set  their  own  zon¬ 
ing  codes  to  meet  NPS  guidelines  — 
something  they  are  not  eager  to  do, 
fearing  that  may  not  stop  the  federal 
government  from  taking  over  the 
area,  as  it  has  done  elsewhere  along 
the  river. 

In  addition,  many  people  of  the 
region  are  predisposed  against  any 
sort  of  government  intervention,  be  it 
in  the  form  of  grants,  other  aid  or 
legislation,  a  trait  that  has  been 
reportedly  passed  on  (and  reinforced) 
from  the  the  time  of  the  first  settlers  in 
the  area,  who  did  not  like  government 
or  authority. 

The  NPS  is  required  to  come  up 
with  a  plan  for  river  management, 
and,  in  fact,  did  so  in  1982,  one  year 
after  it  was  due.  That  plan,  however, 
did  not  conform  with  local  needs  and 
was  criticized  by  environmental 
groups  for  promoting  recreational 
development.  The  NPS  is  now  in  the 
process  of  drafting  a  new  plan,  which 
most  parties  involved  seem  to  think 
will  be  completed  by  the  end  of 
October. 

The  conflict,  however,  stems  from 
those  who  think  this  new  draft  is  satis¬ 
factory  and  will  benefit  the  towns  and 
the  river,  and  those  who  still  think  the 
NPS  plans  to  take  over  and  turn  the 
area  into  a  recreational  spot. 

The  battle  between  the  two  groups 
has  gotten  so  heated,  however,  that  a 
recent  fire  that  destroyed  the  home  of 
Glenn  Pontier,  editor  of  the  River 


Reporter  and  his  wife,  Laurie  Stuart, 
the  paper’s  general  manager,  was  at 
first  thought  by  the  editor  to  have 
been  arson. 

Pontier  and  Stuart  left  their  home 
one  Sunday  morning  with  their  three- 
year-old  son,  Zachary,  to  see  a  play  in 
Monticello,  N.  Y.  On  their  way  home, 
Pontier  said,  they  saw  fire  trucks 
“whizzing  by”  and  decided  to  stop  at  a 
fire  house  along  the  way  to  find  out 
what  was  happening. 

When  the  woman  there  told  them  it 
was  the  second  house  in  on  Grassy 
Swamp  Road,  Pontier  said  he  and 
Stuart  simply  could  not  believe  it  was 
their  home. 


“We  drove  like  bats  out  of  hell  to 
get  there,”  Pontier  told  E&P.  “We 
saw  the  fire  trucks  —  around  3:15 
(p.m.)  our  house  was  fully  involved 
(in  flames).  There  was  nothing  stand¬ 
ing  except  a  barn  connected  to  the 
house  and  the  chimney.  The  house 
was  completely  destroyed. 

“My  first  impulse  was  to  ask  who 
started  it,”  he  continued.  “We  did 
not  leave  anything  on  (before  leaving 
in  the  morning).  We  haven’t  used  the 
furnace  since  last  winter,  and  we 
didn’t  cook  breakfast  that  morning. 

“I’ve  been  to  too  many  (public) 
meetings  (about  the  Park  Service 
plan)  where  these  contras  (oppo¬ 
nents)  have  talked  about  how  peo¬ 
ple’s  homes  wiU  be  burned  out.  It’s 
usually  directed  at  public  officials 
working  with  park  officials,”  he  said. 

A  member  of  the  Independent 
Landowners  Association,  however, 
who  asked  to  speak  on  background, 
said  the  comments  and  threats  made 
at  the  meetings  were  simply  caused 
by  the  frustration  and  passion  of  the 
moment,  and  are  not  meant  in  any  real 
sense. 

He  said  that  when  the  “true 


nature”  of  the  public  hearings  on  the 
plan  —  to  “rubberstamp”  the  NPS 
plan  —  became  apparent,  people 
fighting  the  issue  became  frustrated. 

Pontier  said  the  first  fire  official  on 
the  scene  labeled  the  blaze  suspi¬ 
cious,  but  a  later  investigation,  which 
the  editor  described  as  “cursory,” 
determined  the  cause  to  be  electrical. 

One  reason  for  Pontier’ s  suspicion 
is  that  the  town  fire  alarm  did  not  go 
off.  He  said  in  the  area,  where  com¬ 
munications  are  difficult,  the  fire 
alarm  rings  in  the  homes  of  some  nine 
or  12  people,  who  then  sound  a  gen¬ 
eral  alarm.  Pontier  said  he  knows  of  at 
least  three  people  who  tried  to  do  so 


but  got  no  response,  meaning  they 
had  to  drive  all  the  way  to  the  fire 
station  to  sound  the  alarm,  thus 
delaying  dispatch  of  firefighters. 

The  reporter  who  worked  on  the 
story  for  the  River  Reporter  found 
that  a  fuse  in  the  phone  system  had 
blown,  thus  disabling  it,  Pontier  said. 

“I’m  no  great  believer  in  conspir¬ 
acy,  but  I’m  not  particularly  into  coin¬ 
cidence,”  Pontier  said.  “I  am  a 
reporter.  I  look  at  the  facts. 

“The  trip  alarm  did  not  go  off 
either.  The  firemen  did  not  get  there 
in  time,”  he  continued.  “I  never  felt  it 
got  a  thorough  investigation,  but  I 
don’t  think  it’s  over. 

“Arson  is  a  very  difficult  crime  to 
prove,”  he  said,  “and  there  doesn’t 
seem  to  be  any  hard  evidence.  But  no 
official  reports  have  been  issued 
yet.” 

Pontier,  however,  remains  fatalis¬ 
tic  about  it. 

“Having  beliefs  and  living  your  life 
carries  a  price  tag,”  said  the  editor, 
who  once  spent  a  year  in  Jail  as  a 
resister  during  the  Vietnam  War,  as 
he  is  a  pacifist  by  religion. 

“I  don’t  know  who  these  people 


“Having  beliefs  and  living  your  life  carries  a  price 
tag,”  said  the  editor,  who  once  spent  a  year  in  jail  as  a 
resister  during  the  Vietnam  War,  as  he  is  a  pacifist  by 
religion. 
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think  they  are  dealing  with,  but  I'm 
not  going  to  leave.  I’m  not  going  to 
take  any  s---  from  them. 

“Underneath,  Laurie  and  I  are  just 
like  everyone  else.  We  spent  time 
crying  over  this,  feeling  angry  and  all 
the  rest,  but  in  some  ways  I’m  an  odd 
bird.  I  accept  life  and  I  accept  death,” 
Pontier  said. 

While  Pontier  said  the  “contras” 
have  toned  down  their  rhetoric  at 
meetings,  he  said  they  still  show  up 
with  nasty  comments  and  vicious  ver¬ 
bal  attacks. 

“I  always  expected  to  come  out  of  a 
meeting  to  find  my  tires  slashed  or  a 
brick  through  my  window.  I  would  be 
pissed  as  hell,  but  that’s  an  acceptable 
level,”  he  said.  “I’m  surprised  as  hell 
that  my  house  isn’t  there.  Psychologi¬ 
cally  I  would  love  it”  if  the  fire  was 
accidental. 

But  the  spokesman  from  the  ILA 
noted  that  the  opposition  has  sus¬ 
tained  vandalism  also,  from  spray 
painting  the  name  of  one  of  the  more 
vocal  opposition  families  —  the  Matz 
family  —  with  a  swastika  in  place  of 
the  “z,”  to  tires  being  slashed  and 
windshields  being  broken,  to  obsceni¬ 
ties  being  painted  on  roads  in  front  of 
people’s  houses. 

And,  the  man  said  that  vandalism 
was  going  on  long  before  the  fire. 

While  he  admitted  that  there  is  tre¬ 
mendous  animosity  toward  Pontier  in 
the  area,  the  ILA  spokesman  said, 
“We  can’t  imagine  anyone  would 
take  action  like  this.  (Arson)  is  a  con¬ 
temptible  act  alien  to  the  region. 

“The  people  opposed  to  this  are  not 
crazies,  they’re  farmers,  mechanics, 
tradespeople,”  he  added.  “We’re 
afraid  that  Pontier  is  using  his  editor 
status  to  come  off  as  a  sane  indivi¬ 
dual. 

“Many  townspeople  are  unaware 
of  how  this  plan  will  affect  them,”  he 
continued.  “I  don’t  think  enough 
effort  has  been  put  forth  by  the  federal 
government  and  local  legislators  to 
inform  them.” 

Further,  the  spokesman  noted,  “in 
a  number  of  areas  he  (Pontier)  has 
done  work  for  the  National  Park  Ser¬ 
vice.  How  can  an  employee,  who 
works  for  the  National  Park  Service 
and  gets  money  from  a  number  of 
grants,  retain  any  impartiality?” 

Pontier,  however,  explained  that 
when  the  paper  was  founded  about  10 
years  ago,  it  began  as  a  not-for-profit 
organization  for  the  arts  and  received 
money  from  the  New  York  State 
Council  for  the  Arts. 

He  said  that  the  man  who  founded  it 
ran  the  paper  for  two  years,  and  later 
hired  Pontier  as  an  assistant  editor. 
They  put  out  one  issue  together,  when 
the  man  had  a  heart  attack  and  died. 
Pontier  was  then  put  in  charge. 


EDITOR  &  PUBLISHER  for  November  1,  1986 


Until  last  fall,  he  continued,  the 
paper  was  run  as  a  not-for-profit  orga¬ 
nization,  and  it  did  receive  grants, 
later  taking  display  advertising.  At 
the  time,  the  paper  appeared  only 
twice  a  month. 

As  they  looked  around  for  a  way  to 
get  money  to  make  the  paper  a 
weekly,  Pontier  said  they  approached 
various  foundations  but  had  no  luck. 

So  last  December,  the  paper  was 
sold  to  a  private  company,  Stuart 
Communications,  which  was  started 
by  members  of  Laurie’s  family.  Since 
then,  Pontier  said,  the  corporation 
has  been  subsidizing  the  paper,  which 
has  yet  to  make  money,  but  may  do  so 
soon. 

Pontier  said  there  is  no  conflict  of 
interest  in  terms  of  getting  grants,  as 
he  noted  that  he  was  unsuccessful  at 
doing  so.  He  also  noted  that  when  he 
took  over  the  helm,  the  paper’s  circu¬ 
lation  was  about  200.  It  stands  at 
nearly  3,000  now,  he  said. 


vice  can’t  deal  with  protecting  the 
environment,  why  are  they  here? 

“We’re  tagged  by  people  for  and 
against  the  Park  Service  and  being 
pro-Park  Service,  but  that’s  not  true 
editorially,”  Pontier  continued. 
“We’re  not  for  or  against.  We  are 
reporters. 

“Working  for  the  Park  Service  con¬ 
vinced  me  that  it’s  like  every  other 
bureaucracy.  I  made  some  valuable 
contacts,  and  the  experience  1  gained 
was  invaluable.  I’m  able  to  evaluate 
when  they  are  doing  a  good  job  or  not. 
I’m  able  to  write  more  seriously  and 
accurately  about  it. 

“I  am  not  bought  or  sold,”  he  said. 
“I  will  go  to  jail  or  I  will  work  for  an 
agency  based  on  what  I  think  is  right. 
That’s  one  of  the  problems  of  charac¬ 
terizing  people  or  things. 

“To  have  thought  during  the 
Vietnam  War  that  all  resistors  were 
unpatriotic  was  as  ridiculous  as  to  say 
that  all  cops  were  pigs,”  he  said. 


“I  don’t  know  who  these  people  think  they  are  deal¬ 
ing  with,  but  I’m  not  going  to  leave.  I’m  not  going  to 
take  any  s—  from  them.” 


“There’s  no  conflict  of  interest 
between  this  newspaper  and  the  fed¬ 
eral  government  because  eight  years 
ago  it  got  money  to  fund  an  arts  news¬ 
paper,”  he  said. 

As  to  his  work  for  the  NPS,  Pontier 
explained  that  when  the  NPS  came 
into  the  area,  about  20  local  people 
were  hired  as  seasonal  rangers  from 
May  to  Labor  Day. 

“At  that  time,  (work  at)  the  paper 
was  still  part-time,”  Pontier  said. 
“We  all  had  other  jobs.  I  worked  for 
them  for  about  five  years,  but  not  for 
the  last  two  or  three.” 

Pontier  explained  that  he  worked  as 
a  guide  on  canoe  trips  and  also  co¬ 
authored  an  article  in  The  Conserva¬ 
tionist  and  helped  to  write  a  training 
manual  for  seasonal  rangers.  An 
uncompleted  project  he  also  worked 
on  was  a  legislative  history  of  the  Park 
Service  in  the  area. 

“The  most  I  made  in  a  season  was 
about  $2,000,”  he  said,  adding  that 
the  work  was  only  part-time.  “I’d  do 
it  again.  When  an  agency  comes  into 
an  area,  the  best  thing  it  can  do  is  hire 
local  people. 

“I  would  say  that  I  don’t  need  to 
resolve  that  (question  of  conflict),” 
he  continued.  “I  defy  them  to  see 
where  a  conflict  of  interest  appears. 
The  last  editorial  I  wrote  was  critical 
of  them  (NPS)  for  not  taking  seriously 
a  local  toxic  landfill.  If  the  Park  Ser¬ 


“And  it’s  equally  true  that  it’s  not  fair 
to  characterize  people  who  support 
the  Park  Service  as  (crazies)  or  to 
characterize  people  opposing  it  as 
weird. 

“It’s  possible  for  honest,  intelligent 
people  to  come  down  on  both  sides  of 
the  issue.  It’s  also  possible  to  have 
crazies  on  each  side,”  Pontier  said. 

“In  some  ways  this  river  valley  has 
been  cut  off  from  the  world  —  and 
that’s  its  charm,”  Pontier  said.  “Now 
the  world  is  knocking  at  its  door,  and 
it  needs  to  reach  an  accommodation 
with  the  world.  Zoning  is  not  a  prob¬ 
lem  in  most  areas. 

“While  they’re  (NPS  opponents) 
particularly  effective  in  organizing  a 
couple  of  hundred  people  who  can 
shout  and  scream  and  scare  others, 
they  can’t  translate  that  into  politics. 
It  seems  almost  as  if  the  point  of  dis¬ 
ruptions  and  street  protests  (is  that)  if 
they  yell  enough  they  will  win. 

“But  you  can’t  call  the  local  con¬ 
gressman  ‘Baby  Doc,’  you  have  to  sit 
down  and  talk  to  him,”  Pontier  said. 
“They’ve  created  a  hot,  incendiary, 
uncomfortable  political  situation. 
They’ve  never  been  able  to  translate 
their  anger  or  fears  into  the  legislative 
process. 

“We  run  a  good  little  paper  that 
people  trust,”  he  said,  citing  the  tre¬ 
mendous  circulation  gains.  “If  we’re 
(Continued  on  page  38) 
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Racing 

(Continued  from  page  20) 

the  regionalized  structure  of  racing. 
In  any  case,  since  the  media  finds  it 
easier  and  more  timely  to  obtain  infor¬ 
mation  about  sports  other  than  thor¬ 
oughbred  racing,  those  sports  will 
receive,  to  some  degree,  coverage 
that  might  possibly  go  to  thor¬ 
oughbred  racing. 

“The  media  does,  in  fact,  recognize 
the  coverage  problems  associated 
with  thoroughbred  racing.  That  is 
why  they  strongly  support  the  idea  of 
a  central  clearing  house 
for  .  .  .  information.  One  media 
source  should  not  have  to  depend  on 
another  for  information,  as  is  cur¬ 
rently  happening  in  many  instances.” 

In  addition,  the  study  noted, 
“What  is  needed,  is  to  make  thor¬ 
oughbred  racing  more  accessible  to 


J-school 

(Continued  from  page  19) 

And  while  Carey  said  the  present 
student  body  is  among  the  best  the 
University  has  ever  seen,  they  are 
often  “frighteningly  naive”  about 
things  such  as  American  history. 

He  noted  that  students  are  more 
cautious  and  conservative  in  their 
actions  and  have  a  desire  to  advance 
early.  They  are  more  money-oriented 
and  enormously  sensitive  to  pay, 
which  influences  their  course 
choices,  as  they  tend  to  gravitate 
toward  writing  fields  where  payment 
is  the  highest. 

R.  Neale  Copple,  dean  of  the  Col¬ 
lege  of  Journalism  at  the  University 
of  Nebraska,  said  that  one  thing 
publishers  and  deans  of  journalism 
schools  should  realize  is  that  they 
have  a  lot  of  things  in  common  —  one 
thing  specifically  is  that  they  are 
among  the  favorite  people  to  be 
picked  on. 

While  Copple  said  he  created  a 
community  newspaper  program  at  his 
college,  he  said  he's  having  a  helluva 
time  getting  students  to  take  it. 

Copple  said  he  sees  journalism  pro¬ 
fessors  teaching  better  and  harder 
than  in  other  disciplines,  and  he  sees 
the  best  student  advising  programs 
coming  out  of  journalism  depart¬ 
ments. 

In  addition,  Copple  noted  that  no 
group  of  professors  is  more  con¬ 
cerned  about  writing,  and  within  that 
group,  the  news-editorial  professors 
show  the  most  concern. 

Regarding  placement  of  journalism 
students,  Copple  said  at  his  university 


its  audience  and  the  media  on  a  con¬ 
tinuing,  week-to-week  basis.” 

But  Paul  Moran,  who  covers  the 
sport  for  Newsday,  said  he  tends  to 
believe  the  study  is  off-the-mark  in 
some  markets  and  that  the  data  would 
not  hold  up  in  a  major  racing  market 
such  as  New  York  or  California. 

Moran  agreed  that  a  clearing  house 
is  “badly  needed.  The  sport  is  so  reg¬ 
ionalized  and  disjointed,  the  sources 
are  so  split  up,  it’s  amazing  that  it 
hasn’t  been  done.” 

Regarding  the  study  itself,  Moran 
said,  “If  you’re  working  in  this  busi¬ 
ness  on  a  day-to-day  basis,”  the 
report  contains  nothing  that  you 
didn’t  already  know.  “It’s  another 
example  of  racing  people  spending  a 
lot  of  money  to  find  out  things  that 
were  right  under  their  noses.” 

John  Pieson,  New  York  Post  racing 
writer,  has  his  own  theory  about 
sports  surveys:  the  public  does  not 


79%  of  the  students  took  jobs  in  jour¬ 
nalism,  60%  of  those  in  Nebraska, 
and  10  of  28  took  jobs  with  NNA 
newspapers.  Further,  91%  partici¬ 
pated  in  internships,  64%  in 
Nebraska,  and  about  the  same  pro¬ 
portion  at  NNA  newspapers. 

Further,  two  researchers  at  the 
college  are  working  on  projects 
involving  communities  and  their 
economies  and  what  newspapers  can 
do  to  help. 

“What  counts  is  if  we  can  get 
together  and  talk  about  how  close  we 
are  and  not  about  how  far  apart,” 
Copple  concluded,  referring  to  the 


Small  town 

(Continued  from  page  37) 

putting  up  some  kind  of  Park  Service 
front,  people  wouldn’t  buy  it  and  peo¬ 
ple  wouldn’t  advertise  in  it.  But  we’re 
growing,  and  we’re  destined  to  be  a 
great  little  newspaper.  And  people  are 
working  their  asses  off  to  make  it 
happen.” 


like  to  admit  they  are  racing  fans 
because  there  is  a  certain  stigma  to  it. 

Pieson  noted  that  while  his  paper 
devotes  a  considerable  amount  of 
space  to  the  sport,  he  doesn’t  think 
“most  newspapers  and  certainly  the 
electronic  media”  give  racing  the 
coverage  and  space  it  warrants,  espe¬ 
cially  considering  the  vast  amounts  of 
money  bet  on  the  sport  each  year. 

Pieson  said  a  central  source  for 
information  “can’t  hurt.  Let  them  try 
it  and  see  what  happens.” 

He  added,  however,  that  racing  is 
an  easy  sport  to  cover,  as  those 
involved  are  in  New  York,  Florida  or 
California  —  “just  a  phone  call 
away.” 

“It’s  like  nine  ballgames  a  day.  I’d 
much  rather  cover  this  than  a  team 
sport,”  Pieson  said.  “It’s  12  months  a 
year,  and  you  get  to  travel  to  all  sorts 
of  exotic  places  like  Churchill 
Downs.” 


relationship  between  educators  and 
publishers. 

Carey,  in  later  comments, 
explained  that  part  of  the  distortion 
between  newspaper  and  public  rela¬ 
tions  salaries  occurs  because  large 
industrial  companies  tend  to  pay  very 
high  PR  salaries. 

“Talent  in  the  U.S.  gravitates 
toward  high-paying  fields,”  Carey 
said.  “A  lot  of  people  will  still  work 
inexpensively,  but  not  for  long.  There 
are  still  a  lot  of  people  who  want  to 
work  in  journalism  and  will  work 
inexpensively,  but  the  better  you  pay 
in  the  long  run,  the  better  people  you 
will  attract.” 

Pontier  also  noted  that  it  is  difficult 
to  get  reporters  to  cover  the  meetings 
now,  as  they  are  burned  out  on  the 
issue. 

There  was  a  time  when  we  loved 
it,”  he  said.  “But  how  many  times 
can  you  cover  the  land  use  issue  or 
these  squabbles.  But  we  do  it,  we  go 
and  we  cover  these  meetings. 

“Controversy,  that’s  the  stuff  of 
newspapers,”  he  said. 


National  FSI  to  help  children’s  hospitals 


The  Children’s  Miracle  Network 
has  asked  Quad/Marketing  to  join 
them  in  an  effort  to  raise  $40  million  in 
1987  for  the  nation’s  hospitals  for  chil¬ 
dren. 

To  help  accomplish  this.  Quad/ 
Marketing  will  publish  a  special 
national  newspaper  freestanding 
insert  on  Sunday,  May  31,  1987  to 
generate  funds  for  over  130  local  chil- 


dren’s  hospitals  throughout  the 
United  States.  The  date  was  selected 
to  coincide  with  the  Children’s  Mira¬ 
cle  Network  Telethon  to  be  aired  on 
Saturday  and  Sunday,  May  30  and  3 1 , 
1987. 

Manufacturers  participating  in  this 
themed  insert  will  join  with  over  200 
local  food  chain,  mass  merchandisers 
and  drug  chains  who  are  supporting 
the  fund  raising  on  a  local  basis. 
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Ownership  Changes 


Robert  and  Mary  Lou  Estabrook 
have  reached  a  preliminary  agree¬ 
ment  for  the  sale  of  their  two  week¬ 
lies,  the  Lakeville  (Conn.)  Journal  and 
Millerton  (N.Y.)  News,  to  Robert  A. 
Hatch  of  New  York  City  and  Mon¬ 
terey,  Mass. 

Hatch  is  a  former  vice  president  of 
Children’s  Television  Workshop  and 
director  of  information  for  the  Peace 
Corps. 

«  «  * 

Raymonds  McCants,  president  of 
McCants  Publishing  Co.,  announced 
the  sale  of  the  Goodland  (Kan.)  Daily 
News  and  Sherman  County  (Kan.) 
Herald  to  the  Seaton  group. 

*  *  * 

Scripps  Howard  has  reached  an 
agreement  to  purchase  the  Naples 
(Fla.)  Daily  News  for  an  undisclosed 
sum. 

The  newspaper  was  sold  by  Miles 
Collier  and  Lamar  Gable,  descen- 
dents  of  the  News’  founder,  Barron 
Collier. 

The  Daily  News  will  be  Scripps 
Howard’s  third  Florida  daily.  The 
others  are  the  Stuart  News  and  the 
Hollywood  Sun  Tattler. 

The  Daily  News’  circulation  fluctu¬ 
ates  from  28,000  weekdays  during  the 
off  season  to  40,(X)0  daily  in  the  peak 
winter  months.  Sunday  circulation 
fluctuates  from  36,000  in  the  off  sea¬ 
son  to  over  50,000  in  the  winter. 

*  i|c  4c 

A  group  headed  by  Barry  Paster, 
publisher  of  the  Yarmouthport 
(Mass.)  Register,  and  Boston  invest¬ 
ment  manager  Robert  1.  Owens 
reached  an  agreement  to  acquire 
North  Shore  Weeklies,  Inc.,  based  in 
Ipswich  from  William  S.  Wasserman 
Jr.  for  an  undisclosed  sum. 

North  Shore  publishes  10  weeklies 
in  Massachusetts. 

Waserman  owns  89%  of  NSW.  The 
remaining  1 1%  is  held  by  Mortimer  B. 
Zuckerman,  chairman  of  U.S.  News 
&  World  Report.. 

3|C  3|C  4c 

Park  Communications  acquired  its 
first  newspapers  in  Minnesota  with 
the  purchase  from  James  G.  Scripps 
of  the  7,500  daily  circulation  Bemidji 
Pioneer  and  its  controlled  14,000  cir¬ 
culation  publication,  the  Advertiser. 

Sale  price  was  not  disclosed. 
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4c  «  4i 

James  M.  Striplin  III,  president  of 
Times  Publications  in  Dayton,  Ohio, 
has  purchased  the  Beavercreek  Daily 
News  and  Mad  River  News.  The  ac¬ 
quisitions  give  Times  Publications  1 1 
separate  newspapers  with  over 
120,000  circulation  in  suburban 
Dayton. 

4c  4c  4c 

Town  Talk  Newspapers,  which 
previously  operated  six  weeklies  in 
Delaware  County,  Pa.,  and  Dela¬ 
ware,  sold  four  of  its  six  publications 
to  Ingersoll  Publications  for  an  undis¬ 
closed  sum. 

Ingersoll  purchased  Town  Talk’s 
two  weeklies  in  Delaware  plus  two  of 
the  four  in  Delaware  County. 

Town  Talk  will  continue  to  publish 
the  other  two. 

Ingersoll  already  publishes  eight 
dailies  in  eastern  Pennsylvania. 

4c  4c  4c 

Scripps  Howard  has  signed  a  letter 
of  intent  to  sell  its  Rocky  Mountain 
Business  Journal  in  E)enver  to  Amer¬ 
ican  City  Business  Journals  of  Kansas 
City,  Mo. 

Scripps  Howard  also  publishes  the 
daily  Rocky  Mountain  News  and  said 
it  was  selling  the  business  journal  in 
order  to  “stop  competing  with 
ourselves.” 

4c  4c  4c 

The  weekly  Hardwick  (Vt.)  Gazette 
has  been  sold  to  Ross  Connelly  and 
Susan  Jarzyna  by  Karen  and  Eric 
Pope. 

The  sale  includes  the  Gazette  Print 
Shop. 

4c  4c  4c 

The  Douglas  County  (Colo.)  Pub¬ 
lishing  Co.,  publisher  of  the  Douglas 
County  Daily  News-Press  and  Elbert 
County  News,  has  been  purchased  for 
an  undisclosed  sum  by  Westward 
Communications. 

Texas-based  Westward  is  owned 
by  former  Denver  Post  editor  Will 
Jarrett  and  former  Washington  Post 
night  managing  editor  Kenneth  P. 
Johnson.  Both  men  were  with  the 
Dallas  Times  Herald  before  forming 
Westward  earlier  this  year. 

4c  4c  4c 

Matlock  Communications  Compa¬ 
nies,  an  Idaho  shopper  publisher 
headquartered  in  Eagle,  has  agreed  to 
acquire  San  Joaquin  Shoppers  Inc.  of 
Fresno,  Calif. 

4c  4c  4c 

Don  and  Edith  Kelly  of  Alexandria, 


Minn.,  have  sold  the  monthly  Rural 
Minnesota  News,  which  serves  rural 
electricity  co-ops  in  the  state,  to  Bill 
and  Dolores  Griffith  of  Spring  Green, 
Wis. 

John  T.  Cribb  of  Cribb  Media  Ser¬ 
vice  handled  the  transaction. 

4c  4c  4c 

Community  Media  Incorporated, 
headed  by  former  Houston  Chronicle 
circulation  director  Charles  Harri- 
man,  has  purchased  the  weekly 
Heame  (Tex.)  Democrat  and  its  sister 
publication,  the  Franklin  Advocate. 

Community  Media  also  publishers 
the  Buffalo  Press  in  Leon  County. 

Heame  Democrat  publisher  Leon 
Wilson  will  remain  with  the  newspa¬ 
per  as  a  consultant. 

ATN  of  Austin,  Tex.,  was  the 
broker  in  the  sale. 

4c  «  4c 

Harte-Hanks  California  CDM, 
Inc.,  publisher  of  the  Pennysaver 
direct  mail  shopper  publications,  has 
acquired  the  South  Coast  Shopper  in 
Orange  County  from  Mel  Skolnick. 

Harte-Hanks  also  purchased  the 
Greensheet  Shopper  in  Van  Nuys, 
Calif.,  from  the  Chicago  Tribune  Co. 

4c  4c  4c 

The  Tribune  Co.  of  Chicago 
announced  it  has  completed  its  pur¬ 
chase  of  the  Newport  News  (Va.)  Daily 
Press  and  Times-Herald  and  its  two 
cable  systems  for  $200  million. 

4c  4c  4c 

Jay  and  Louise  Gardner,  owners  of 
the  Meridian  (Tex.)  Tribune  since 

1968,  have  sold  the  newspaper  to 

Gayle  and  Glenda  Wilkinson. 

ATN,  Inc.,  of  Austin  helped  bring 
about  the  sale. 

4c  4c  4c 

Sing  Tao  International,  based  in 
Hong  Kong,  has  sold  the  Alexandria 
(Va.)  Gazette  to  a  purchasing  group 
headed  by  local  businessman  Peter  C. 
Labovitz  and  John  W.  Hanes,  an  in¬ 
vestment  banker  who  also  owns  the 
Alexandria  Port  Packet. 

The  new  owners  will  operate  the 
Gazette  jointly  with  the  Port  Packet. 

4c  4c  4c 

William  H.  Schroeder,  publisher 
and  editor  of  Lakeland  Newspapers, 
has  acquired  sole  ownership  of  the 
Suburban  Newspaper  Group  serving 
northeasten  Illinois  and  southwestern 
Wisconsin. 

Schroeder  purchased  the  remaining 
50%  interest  owned  by  Harold  R. 
Kirchhardt. 
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1986 

SEPTEMBER 
Advertising  Data 

SEPTEMBER  1986/1985 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

■INNINOTON,  VT. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CHAMMION,  III. 


Bonner-m 

R0P  Local . 

Preprint  Local . 

ROP  Notional 

Clossified . 

GRAND  TOTAL.. 


ADVERTISING  DATA 

Post-Heroid-m 

•IRMINOHAM  ALA. 

SUPPLIED  BY  PUBLISHER 

ROP  Locol . 

29,426 

31,999 

Preprint  Local . 

3,825 

3,938 

ROP  Notional 

2,882 

5,774 

1986 

1985 

Preprint  Notional . 

235 

441 

Clossified . 

43,678 

38,442 

FULL  RUN  ! 

PART  RUN  run  RUN  PART  RUN 

Totol . 

80,046 

80,594 

ALMNY 

,  N.Y. 

News-e 

Times  Union-m 

ROP  Locol 

36,825 

20,926  43,423 

ROPLocol . 

43,951 

49,487 

Preprint  Locol . 

9,282 

7,496 

Preprint  Local . 

39,840 

40,011 

ROP  Nationol . 

2,987 

6,192 

ROP  National . 

7,408 

7,808 

Preprint  National . 

274 

441 

Preprint  Notional . 

1,840 

Classified 

46,075 

40,009 

Clossified 

73,481 

64,456 

Totfil 

Totol... 

164.880 

163,602 

News-S 

Knickerbocker  News-e 

ROPLocol . 

30,468 

38,175 

ROP  Lxal . 

20,865 

28,017 

12,459 

16,083 

38,960 

34,471 

5,020 

5,736 

ROP  Notionol . 

7,342 

7.795 

Preprint  Norionol . 

5,614 

3,708 

Preprint  Notional . 

1,840 

26,657 

29,855 

Clossified . 

41,356 

38,995 

ToWl... 

108,523 

111,118 

GRAND  TOTAL... 

....  255,707 

20,926  271,712 

ROP  Locol . 

Preprint  Locol . 

ROPNotiorol . 

Preprint  Notional . 

25,677 

7,455 

2,881 

13,590 

34,600 

28,462 

53,800 

2,809 

10,015 

29,706 

Totol . 

84,203 

124,792 

GRAND  TOTAL.... 

357,406 

399,512 

AUtUtN,  WASH. 

Globe  News-m 

ROP  Locol . 

15,937 

16,330 

Preprint  Local . 

46 

31 

ROP  Notional . 

778 

743 

19,563 

19,316 

GRAND  TOTAL.... 

36,278 

36,389 

AUGUSTA 

ME. 

Kennebec  ioumol-m 

ROP  Local . 

24,444 

21,265 

Preprint  Local . 

42,482 

197 

32,760 

ROP  Nationoi 

693 

1,470 

Preprint  Notional . 

528 

Clossilied 

18,279 

14,870 

GRAND  TOTAL... 

86,426 

197 

70,365 

tANOOA, 

ME. 

Doily  News-m 

ROP  Local . 

18,928 

4,027 

18,535 

Preprint  Local . 

20,874 

24,560 

22,066 

ROP  Notional . 

1,630 

2,497 

Preprint  Notional . 

486 

729 

15,379 

14,305 

Totol . 

57,297 

28,587 

58,132 

Doily  News-S 

ROP  Local . 

8,272 

993 

7,869 

Preprint  Locol . 

2,096 

2,058 

1,896 

ROP  Notional 

288 

376 

Preprint  Notional . 

9,639 

5,630 

Clossified 

8,764 

7,425 

Totol. 

25,959 

3,051 

23,196 

GRAND  TOTAL... 

83,256 

31,638 

81,328 

AtATtICi, 

NEk. 

News-o/d 

RCP  Local . 

Preprint  Local . . 

ROP  Notional . 

Preprint  Notional.. 

Classified 

Total.... 

News-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 

Cktssified . 

Totol . 


337  Free  Press-m 

ROP  Local . 

Preprint  Local . . 

_  ROP  Notional . 

337  Preprint  Norionol.. 
Clossified . 


35,778 

18,810  36,140 

7,886 

132  16 

39,698  _ 

102,304  36,156 


24,441 

6,996  33,918 

3,732 

66  7,590 

10,624  _ 

45,859  41,508 


iURLINOTON,  VT. 


Daily  Sun-e 

ROP  Local . 

14,553 

2,131 

17,732 

Preprint  Local . 

21,672 

4,634 

13,932 

ROP  Notional . 

1,133 

2,122 

Preprint  Notional . 

516 

129 

Classified . 

4,351 

635 

4,367 

GRAND  TOTAL . 

42,719 

7,400 

39,120 

*lndicates  newspapers  reporting  figures  in 
lines. 


3710 

14  381  POP  Local .  11,331 

Preprint  Local .  9,899 

972  ROP  Notional .  759 

Preprint  Notional .  10,050 

— 7“  Classified .  6,006 

19,078  - : 

Total .  38,045 

7,0  GRAND  TOTAL .  130,235 


CALOARY,  ALTA. 

Star  Tribune-mS* 

ROPLocol .  1,030,534 

Preprint  Local .  1 ,075,307 

ROP  Notional .  405,535 

Preprint  Notional .  74,162 

Classified...- .  779,601 

GRAND  TOTAL .  3,365,139 

Note;  Figures  given  in  modular  ogate  lines. 


Star  Tribune*mS 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified . 

GRAND  TOTAL.. 


Preprint  Notional . 

14!577 

13,287 

Classified . 

28,437 

33,118 

GRAND  TOTAL . 

166,414 

14,448 

171,294 

7,482 

CHICAGO 

,  ILL. 

Doily  Herold-m 

ROP  Local . 

61,445 

21,365 

55,493 

20,008 

Preprint  Local . 

7,410 

49,961 

7,384 

44,255 

ROP  Notional . 

614 

213 

1,107 

399 

Clossified 

52,975 

48,107 

GRAND  TOTAL.  .. 

122,444 

71,539 

112,091 

64,662 

CHICAGO 

«  ILL. 

Tribune-o/d 

ROP  Local 

68,401 

104,667 

65,753 

90,764 

Preprint  Locol . 

4,480 

24,978 

12,495 

15,390 

ROP  Notional . 

19,136 

4,548 

23,723 

7,036 

Preprint  Notional . 

1,460 

1,350 

225 

Clossified . 

43,942 

173,990 

45,086 

158,660 

TOTAL . 

135,959 

309,643 

148,407 

272,075 

Tribune-S 

ROP  Local . 

36,600 

41,073 

39,813 

37,863 

Preprint  Local . 

12,588 

38,453 

15,845 

43,520 

ROP  Notional . 

14,376 

1,652 

15,762 

1,641 

Preprint  Notional . 

13,950 

1,125 

11,813 

1.795 

72,756 

13,555 

68,356 

12,321 

TOTAL. 

150,270 

95,858 

151,589 

97,140 

GRAND  TOTAL.... 

286,229 

405,501 

299,996 

369,215 

COLUMkUS,  NEke 

Telegrom-e 

ROP  Local . 

20,277 

23,266 

Preprint  Local . 

14,365 

10,802 

ROP  Notionol . 

1,737 

2,675 

Preprint  Notionol . 

184 

198 

8,366 

8,549 

GRAND  TOTAL... 

44,929 

45,490 

DnkOIT, 

MICH. 

Free  Press-m 

ROP  Local . 

50,062 

28,366 

47,292 

21,033 

Preprint  Local . 

34,892 

10,734 

ROP  Notional . 

8,880 

323 

10,420 

564 

Preprint  Notional . 

608 

1,492 

Classified . 

55,817 

2,167 

46,930 

9,669 

Totol . 

114,759 

66,356 

104,642 

43,492 

Free  Press-S 

ROP  Locol . 

17,814 

1,484 

21,044 

1,976 

Preprint  Local . 

1,124 

24,659 

30,764 

ROP  Notional . 

4,745 

441 

3,930 

381 

Preprint  Notional . 

256 

10,040 

8,891 

Clossified 

25,035 

216 

27,347 

327 

Total . 

48,974 

36,840 

52,321 

42,339 

GRAND  TOTAL... 

163,733 

103,196 

156,963 

85,831 

DHROIT, 

MICH. 

News-o/d 

ROP  Locol . 

58,448 

24,157 

56,206 

24,171 

Preprint  Local . 

7,729 

13,923 

7,784 

12,074 

ROP  Notional . 

8,494 

865 

10,133 

633 

Preprint  Nationoi . 

454 

1,249 

Classified 

64,645 

58,803 

Total... 

139,770 

38,945 

134,175 

36,878 

News-S 

ROP  Local . 

30,621 

1,782 

30,467 

1,625 

Preprint  Local . 

9,911 

25,622 

11,497 

15,456 

ROP  Notional . 

5,988 

72 

6,204 

65 

Preprint  Notionol . 

9,325 

221 

3,060 

5,138 

Classified . 

34,630 

34,029 

Total... 

90,475 

27,697 

85,257 

22,284 

GRAND  TOTAL.. 

...  230,245 

66,642 

219,432 

59,162 

DOVER 

DEL. 

Stote  News-mS 

ROP  Local . 

46,742 

52,999 

ROP  Notional . 

984 

1,261 

30,746 

21,587 

GRAND  TOTAL.. 

78,202 

75,847 

El  DORADOa  ark. 

News-Times-m 

ROP  Local . 

19,890 

26,133 

Preprint  Local . 

22,962 

22,962 

ROP  Notionol . 

755 

1,686 

12,809 

11,475 

GRAND  TOTAL.. 

56,416 

62,256 
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1986 

1985 

1986 

1985 

1986  1985 

FULL  RUN 

PART  RUN  FULL  RUN 

PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN 

EDMONTON,  ALTA. 

LAKE  COUNTY, 

OHIO 

MOPnXEAl,  OUE. 

Joumal-m* 

News  Herold-eS 

Gczette-m* 

ROP  Locol . 

...  1,044,558 

1,214,179 

ROP  Local . 

48,813 

3,765 

51,664 

1,966 

ROPLocol,, 

1,045,723 

1,051,809 

Preprint  Local . 

...  1,079,086 

900,622 

Preprint  Locol 

8,887 

7,363 

Preprim  Local 

1.137,744 

859J96 

...  296,111 

339,427 

1,435 

1,798 

Preprint  Notionol . 

45,912 

20,450 

Preprint  NatKmal . 

2,959 

1,599 

Preprim  Notionol 

6o!462 

40,258 

Clossified . 

..  868,629 

766,935 

Classified.... 

48,697 

41,523 

682,655 

581,375 

GRAND  TOTAL.... 

....  3,334.296 

3,241,613 

GRAND  TOTAL.. 

.  110.791 

3,765 

103,947 

1,966 

GRAND  TOTAL.. 

.  3J27,265 

2,889,964 

Note:  Figures  given  in  modulor  ogote  lines. 


IINCCHN,  NH. 


Note:  Figures  given  in  modular  ogote  lines. 


FOtT  LAUDfRDAll,  FIA. 


News/Sun-Sentinel-mS 

ROP  Local .  144,176  55,722  172,292  61,023 

Preprint  Local  50,187  15,850  58,192 

ROP  Notional  20,288  172  20,378  104 

Preprint  Notional  10,504  420  10,398 

Classified...  181,007  30,182  177,516  16,686 

GRAND  TOTAL .  406,162  102,346  438,776  77,813 

PORT  WORTH,  TlX. 

Stor-Telegrom-m 

ROP  Local .  73,694  30,961  78,658  31,001 

Preprint  Local  34,226  15,453  24,906  38,700 

ROP  Notionol  6,727  8,077 

Preprint  Notional .  2,160 

Classified...  156,043  168,937  _ 

Totol .  270,690  46,414  282,738  69,701 

Stor-Telegrom-e 

ROPLocol .  52,727  30,961  54,720  31,001 

Preprint  Local  34,226  15,453  24,906  38,700 

ROP  Notional  6,642  8,205 

Preprint  Notional .  2,160 

Classified  112,573  120,934  _ 

Total .  206,168  46,414  210,925  69,701 

Stor-Telegrom-S 

ROPLocol .  33,109  36,340  52,197  52,049 

Preprint  Locol  30,711  6,468  37,614  10,122 

ROP  Notional  2,270  2,818 

Preprint  Notionol .  15,340  19,620  360 

Clossifitd..  62,563  96,084  _ 

Total .  143,993  42,808  208,333  62,531 

GRAND  TOTAL .  620,851  135,636  701,996  201,933 

ORIINSRURO.PA. 

Tribune-Review-m 

ROP  Locol .  26,484  27,378 

Preprint  Locol .  15,062  15,943  26,089 

ROP  Notional .  1,413  2,553 

Ckissified .  26,461  23,887 

Total .  69,420  15,943  79,907 

Tribune-Review-S 

ROPLocol .  29,290  37,138 

Preprint  Local .  17,872  8,576  25,604  776 

ROP  Notional  929  1,081 

Preprint  Notional .  2,730  4,678 

Ckissified..  15,353  17,577  _ 

Totol .  66,174  8,576  86,078  776 

GRAND  TOTAL .  135,594  24,519  165,985  776 

HOUSTON,  TlX. 

Houston  Chronicle.o/d 

ROPLocol .  102,538  8,132  130,895  12,670 

Preprint  Local  9,890  53,408  398  75,217 

ROP  Notionol  25,975  1,200  32,022  400 

Preprint  Notional .  8,606  2,320  37  9,523 

Clossified  232,750  5,157  286,725  W 

GRAND  TOTAL .  379,759  70,217  450,077  98,765 

KINT,  WASH. 

News-Joumol-m 

ROPLocol .  20,732  20,277 

Preprint  Local .  59  37 

ROP  Notional  784  837 

Classified..  19,563  19,316 

GRAND  TOTAL .  41,079  40,430 

lA  ORANOE,  ORE. 

Observer.e 

ROPLocol .  13,006  12,177 

ROP  Notional .  947  990 

Clossified .  8,345  7,193 

GRAND  TOTAL .  22,298  20,360 


‘Indicates  newspapers  reporting  figures  in 
lines. 


Joumol-Stor-meS 

ROPLocol .  49.613  52.535 

Preprint  L«at  41.649  47,318 

ROP  Notional  1.822  3.061 

Preprint  Notional .  9.979  9,752 

Ckissified .  43.798  38,193 

GRAND  TOTAL .  146,861  150,879 

LONGVIEW,  WASH. 

Doily  News-e 

ROPLocol.  35.241  26.847 

Preprint  Local .  63,240  41,478 

ROP  National  975  1,677 

Classified...  18,895  18,263 

GRAND  TOTAL .  118,351  88,265 

LOUISVILLE,  KY. 

Courier-Joomol-m 

ROPLocol .  74.459  20.418  66,752  22,584 

Preprint  Local  18,707  12.797 

ROP  Notional.  3,024  3,634  24 

Preprint  National .  507  834 

Classified...  36,215  26,022  _ 

Total .  113,698  39,632  96,408  36,239 

Times-e 

ROPLocol .  64,338  39,030  62,558  35,684 

Preprint  Local  20,513  12,797 

ROP  Notional  2,680  3,466 

Preprint  Notional .  507  834 

Clossified  35,760  5,862  27,881  2,926 

Total .  102,778  65,912  93,905  52,241 

Courier-Journol-S 

ROPLocol .  45,089  906  54,099  481 

Preprint  Locol  57,227  59,973 

ROP  Notionol .  1.733  2,916 

Preprint  National .  9,900  7,979 

Classified..  19,813  24,981  _ 

Totol .  66,635  68,033  81,996  68,439 

GRAND  TOTAL .  283,111  173,577  272,309  156,919 

MEMPHIS,  TENN. 

Commercial  Appeol*m 

ROPLocol .  54,096  37,095  58,170  46,827 

Preprint  Local .  18,889  43.572  16,003  23,685 

ROP  Notional  4,416  1,638  5,005  1,785 

Preprint  Notional .  1,380  232 

Classified...  62,194  45,623  _ 

Total .  139,595  82,305  126,181  72,529 

Commercial  Appeal-S 

ROP  Local .  26.500  33,244 

Preprint  Local  29,655  5,696  32,024  10,030 

ROP  Notional  2,845  4,497 

Preprint  Notional .  10,812  8,828 

Clossified...,  33,722  _  33,382  _ 

Totol .  103,534  5,696  111,975  10,030 

GRAND  TOTAL .  243,129  88,001  238,156  82,559 


MONTEREY,  CALIP. 

Peninsulo  Herald-m 


ROPLocol .  29.143  36,550 

Preprint  Local  58,440  3,770  44,102  3,640 

ROP  Notional  2,728  3,590 

Preprint  National .  260 

Classified....  29,986  _  28,482  _ 

Total .  102,297  3,770  112,984  3,640 

Peninsula  Herold-S 

ROP  Local .  7,367  10.467 

Preprint  L«al  22,068  390  35,728 

ROP  Notional  459  417 

Preprint  Notional .  910  260 

Classified....  9,588  11,665 

Total .  40,392  390  58,537 

GRAND  TOTAL .  142,689  4,160  171,521  3,640 


Telegraph-e 

ROP  Locol . 

Preprim  Locol . 

ROP  Notionol . 

Clossified . 

NASHUA,  N.H. 

47,788 

35 

1,711 

43,550 

42,796 

55 

5,731 

39,248 

Total . 

93,084 

87830 

Telegroph-S 

ROP  Local . 

12,666 

Preprim  Local . 

28 

ROP  Notionol 

738 

9,169 

22,601 

GRAND  TOTAL.. 

.  115,685 

87,830 

Note:  Effective  April 

1966,  the  Telegraph  begon  o 

Sunday  publicotion; 

consequentty,  there  o 

re  no  comporoble  1^5  figures. 

Tennesseon-m 

ROP  Local . 

Preprim  Local 

ROP  National 

Preprim  Nottonol . 

NASHVILLE,  HNN. 

53,110 

20,320 

5,542 

53 

33,384 

60,129 

15,935 

5,097 

1,074 

X,494 

Totol . 

112.409 

112,729 

Bonner-e 

ROP  Local . 

53,125 

60,217 

Preprim  Local . 

20.606 

15,935 

ROP  Notional 

5.492 

5,219 

Preprint  Notionol . 

53 

1,074 

Classified . 

32,891 

30,283 

Total . 

...  112,167 

112,728 

Tennesseon-S 

ROP  Locol . 

30,655 

44,818 

Preprim  Locol . 

22,631 

30,273 

ROP  Notionol 

2857 

2,100 

Preprint  National _ 

10.238 

7,522 

CknsiM. . 

23,655 

25,055 

Totol . 

89,436 

109,768 

GRAND  TOTAL... 

...  314,012 

335,225 

Home  News-a/d 

NEW  KRUNSWICK, 

NJ. 

ROPLocol . 

30,399 

30,458 

Preprim  Local . 

16,596 

12,300 

R(W*  Notional . 

2,458 

4,106 

Preprim  Notional. .. 

176 

Classified . 

34,712 

30,469 

Total . 

95,423 

87,928 

Home  News-S 

ROP  Local . 

19,450 

22,940 

Preprim  Local 

28.704 

32,040 

ROP  Notional . 

595 

871 

Preprim  Notionol . 

789 

18,590 

19,431 

72,282 

79,492 

GRAND  TOTAL . 

167,705 

167,420 

NEW  CASTLE,  RA. 

News-e 

ROP  Local . 

29,626 

29,682 

Preprint  Local 

17,544  1,548 

18,705 

ROP  Notional . 

1,514 

1,928 

Preprint  Notional . 

129 

15.944 

16,360 

GRAND  TOTAL  ... 

64,628  1.548 

66,804 

(Continued  on  pui 
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NRW  MAVIN,  CONN. 

Joumal‘Courier-m 

ROPlocol .  47,541  68,401 

Preprint  Local  630  4,032  2,268 

ROP  Notional  4,658  6,804 

Preprint  Notional .  2,016 

Clossified.  29,656  _  23,296  _ 

Total .  82,485  4,032  100,517  2,268 

Regi$ter-e 

ROPlocol .  44,252  8,775  36,247  9,196 

Preprint  Local .  9,702  11,970  8,568  8,316 

ROP  Notioral  4,534  48  5,967  36 

Preprint  Notional .  2,016 

Clossified  35,555  _  28,021  _ 

Total .  94,043  20,793  80,819  17,548 

Register-S 

ROPlocol .  36,653  46,516 

Preprint  Locol  38,682  27,594  45,108  24,696 

ROP  Notional  2,507  3,424 

Preprint  Notionoi .  16,380  13,734 

Clossified.  20,099  18,239  _ 

Total .  114,321  27,594  127,021  24,696 

GRAND  TOTAL .  290,849  52,419  306,357  44,512 

NEWPORT  NEWS,  VA. 

Doily  Press -m 

ROP  Local .  49,266  46,742 

Preprint  Local  8,412  17,836  17,088  10,366 

ROP  Notional  2,583  3,411 

Preprint  Notional .  576  1,097  229 

Clossified  56,959  _  47,798  _ 

Total .  117,220  18,412  116,136  10,595 

TinieS'Herold-e 

ROP  Locol .  40,641  36,222 

Preprint  Laol .  9,509  17,110  17.472  10,320 

ROP  Notionoi  2,874  3,401 

Preprint  Notional .  384  1,097 

Clossified.  41,768  _  35,443  _ 

Totol .  94,792  17,494  93,635  10,320 

Doily  PresS'S 

ROPlocol .  29,471  41,789 

Preprint  Local  6,720  21,814  13,920  23,954 

ROP  Notional  636  675 

Preprint  Notionoi .  10,560  8,640 

Classified .  16,781  17,806  _ 

Total .  53,608  32,374  82,830  23,954 

GRAND  TOTAL .  265,620  68,280  292,601  44,869 

NORFOLK,  VA. 

Virginian  Pilot-m 

ROPlocol .  50,725  9,909  44,901  4,425 

Preprint  Local .  10,695  5,260  9,350  5,073 

ROP  Notionoi .  5,629  56  4,876  6 

Preprint  Notionoi .  775  56  1,736  6 

Clossified .  68,679  9,611  57,354  6,697 

Totol .  136,503  24,892  118,217  16,207 

LedgerStor-e 

ROPlocol .  49,326  40,292  40,299  29,264 

Preprint  Local  10,773  1,144  8,820  808 

ROP  Notionoi  5,473  259  4,736  129 

Preprint  Notional .  1,492 

ClossifM.  71,012  35,866  63,168  31,215 

Totol .  136,584  77,561  118,515  61,416 

Virginkm  Pilot/Ledger-Star-S 

ROPlocol .  30,666  22,207  39.291  25,865 

Preprint  Local  12,637  147  16.698  1,092 

ROP  Notionoi  1,316  1,879  65 

Preprint  Notional .  10,237  11,352 

Clossified  30A31  6,043  30,938  5,432 

Total .  85,687  28,397  100,158  32,454 

Virginian  PilotA.edger-Stor-sat 

ROP  Locol .  8,378  9,222 

Preprint  Locol .  364 

ROP  Notionoi  633  213 

Clossifild.  18,412  19,676 

Total .  27,423  _ 3M  29,111  _ 

GRAND  TOTAL .  386,197  131,214  366,001  110,077 


*lndicates  newspapers  reporting  figures  in 
lines. 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


OOOEN,  UTAH 

Standard-Examiner.* 


ROP  Locol . 

52,803 

61.843 

Preprint  Locol . 

73,671 

62,102 

ROP  Notional 

9,210 

7,416 

Preprint  Notionoi . 

6,944 

7,124 

Clouified 

43,430 

46,250 

GRAND  TOTAL . 

186,058 

184,735 

(HSAN,  N.Y. 

Time$-Herold-e 

ROP  Locol . 

25,632 

27,179 

Preprint  Locol . 

55,728 

31,992 

ROP  Notionoi . 

2,529 

1,823 

Clossified 

12,395 

11,143 

GRAND  TOTAL . 

96,284 

72,137 

Doily  Times*e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionoi . 

Classified. 

OTTAWA,  ILL. 

18,998 

24,498 

732 

88 

7,640 

18,383 

17,775 

1,135 

7,131 

GRAND  TOTAL  ... 

51,956 

44,424 

OHAWA,  ONT. 

Le  Droit-e* 

ROP  Local . 

.,  631,959 

560,570 

Preprint  Local . 

454,684 

419,464 

ROP  Notional . 

136,615 

130,878 

Preprint  Notional . 

63,360 

7,462 

Clossified 

348,802 

437,092 

GRAND  TOTAL 

.  .  1,635,420 

1,555,466 

Note;  Figures  given  in  rr>odular  ogote  lines. 

PHOiNIX,  MIZ. 


Arizona  Republic -m 


ROP  Local . 

126,895 

3,127 

125,903 

4,148 

Preprint  Local . 

55,256 

10,812 

54,201 

5,970 

ROP  Notional . 

9,410 

12,141 

Preprint  Notionoi . 

2,196 

Clouified. 

128,796 

1,199 

138,700 

2,193 

Total . 

320,357 

15,138 

333,141 

12,311 

Gozette-e 

ROP  Local . 

117,464 

3,208 

116,317 

4,032 

Preprint  Local . 

55,256 

10,812 

54,201 

5,970 

ROP  Notional . 

9,561 

11,220 

Preprint  Notional . 

2,196 

Clossified . 

128,581 

1,251 

138,606 

2,265 

Totol . 

310,862 

15,271 

322,540 

12,267 

Arizona  Republic*S 

ROP  Local . 

61,280 

68,900 

Preprint  Local . 

43,652 

37,763 

ROP  Notional . 

4,328 

6,332 

Preprint  Notional . 

n.996 

9,192 

76,225 

77,588 

Total . 

197,481 

199,775 

GRAND  TOTAL . 

828,700 

30,409 

855,456 

24,578 

KMTALIS,  N.M. 

News-Tribune-eS 


ROP  Locol . 

16,084 

14,118 

Preprint  Locol . 

25,799 

17,415 

Clossified 

7,644 

8,201 

GRAND  TOTAL . 

49,527 

39,734 

POmMHO,  ME. 

Press  Herold-m 

ROP  Locol . 

30,704 

29,727 

Preprint  Local . 

18,325 

16,459 

ROP  Notional . 

2,070 

3,016 

Preprint  Notional . 

581 

Ckmified 

23,573 

20,865 

Totol . 

74,672 

70,648 

Express-e 

ROP  Locol . 

26,424 

27,280 

Preprint  Locol . 

17,7M 

16,408 

ROP  Notionoi . 

1,932 

2,995 

Preprint  Notionoi . 

581 

Classified 

21,635 

19,806 

Totol . 

67,745 

67,070 

1984  1985 
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Telegram-S 

ROP  Local .  18,671  19,417 

Preprint  Lwal  19J52  18,925 

ROP  Notionoi .  1,088  1,070 

Preprint  Notional .  3,847  2,163 

Classified.  21,373  17,458 

Total .  64,331  59,033 

GRAND  TOTAL .  206,748  194,751 

nOVIDINCI,  R.I. 

Joumol-m 

ROP  Locol .  57,091  19,542  44,002  20,371 

Preprint  LmoI .  14,682  35,106  13,712  8,065 

ROP  Notionoi  7,534  6,890 

Preprint  Notional .  827  1,630 

Classified..  43,080  2,331  42,330  2,066 

Total .  124,387  57,806  110,564  30,502 

Bulletin-* 

ROP  Locol  53,411  19,542  42,813  20,371 

Preprint  Local  16,682  35,887  15,036  29,291 

ROP  Notional .  6,656  6,520 

Preprint  Notional .  3,473  1,630  733 

Classified .  33,417  2,331  29,572  2,066 

Totol .  110,364  41,233  95,571  52,441 

Joumol-S 

ROP  Locol .  48,583  40,600 

Preprint  Local  64,923  44,643  55,387  45,850 

ROP  Notional  4,099  5,205 

Preprint  Notional .  11,055  9,649 

Clossified..  22,131  18,713  _ 

Totol .  150,791  46,643  129,554  45,850 

GRAND  TOTAL .  385,544  165,682  335,689  128,813 

RMDINO,  PA. 

Eogle-Times-e 

ROP  Local .  40,955  40,334 

Preprint  Local .  28,920  18,060 

ROP  Notional  3,983  4,181 

Preprint  Notionoi .  270 

Classified .  36,001  27,894 

Total .  110,129  90,469 

Eogle-S 

ROP  Local .  32,132  40,448 

Preprint  Local  6,670  14,245  12,310  14,673 

ROP  Notional .  2,905  3,141 

Preprint  Notionoi .  10,280  10,530 

Clossified .  16,018  14,252  _ 

Totol .  68,005  14,245  89,681  14,673 

GRAND  TOTAL .  178,134  14,245  180,150  14,673 

MNO,  NIV. 

Gozette-ioumal-mS 

ROP  Local .  64,818  66,822 

Preprint  Local .  100,147  91,943 

ROP  Notionoi  2,741  3,552 

Preprint  Notional .  10,419  9,127 

Clossified..  56,676  53,614 

GRAND  TOTAL .  234,701  225,058 

RINTON,  WASH. 

Record  Chronicle-m 

ROP  Local .  18,077  17,998 

Preprint  Local .  31  25 

ROP  Notional  799  948 

Classified.  19,563  19,316 

GRAND  TOTAL .  38,439  38,262 

RICHMOND,  VA. 

Times-Dispotch-m 

ROP  Local .  42,819  252  47,336  252 

Preprint  Local  26,060  1,291  17,892  5,337 

ROP  Notional  5,286  5,107 

Preprint  Notional .  329  654 

Classified .  34,601  31,349  _ 

Totol .  109,095  1,543  102,338  5,589 

News  Leoder-e 

ROP  Locol .  32,746  3,562  33,462  252 

Preprint  Local  22,821  1,057  15,656  6,142 

ROPNolkmol .  5,278  5,126 

Clossified..  32,147  29,652  _ 

Total .  92,992  4,619  83,896  6,394 

Times-Dispotch-S 

ROP  Local  31,366  46,697 

Preprint  Locol .  27,641  30,944  970 

ROP  Notionoi  1,875  1,376 

Preprint  Notional .  7,769  7,835 

Clossifild .  24,013  26,587 

Totol .  92,664  113,439  W 

GRAND  TOTAL .  294,751  6,162  299,673  12,953 
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MVIRSIDi,  CALIF. 

Press/Fnterpfise-mS 


ROP  Local .  65,038  15,710  76,147  13,019 

Preprint  local .  91,310  100,040 

ROPNotionol .  7,832  7,764 

Preprint  Notional .  18,189  15,093 

ClossiFied .  73,633  ^  71,385  160 

GRAND  TOTAL .  256,002  15,831  270,429  13,179 


Note:  All  figures  in  SAU  inches  except  9-colufnn  poge  clossified  inches 

SACMMINTO,  CALIF. 


8ee-mS 

ROP  Local .  92,712  11,572  99,858  8,725 

Preprint  local .  91,239  8,142  90,906  10,644 

ROPNotionol .  22,464  22,767 

Preprint  National .  16,510  18,184 

Classified .  204,886  _ 34  202,451  _ 

GRAND  TOTAL .  427,811  19,748  434,166  19,369 

ST.  LOUIS,  RAO. 

Post-Dispatch'tn 

ROP  local .  47,946  29,898  43,584  29,404 

Preprint  Local .  9,312  13,853 

ROPNotionol .  5,788  263  5,960  254 

Clossilied .  57,268  _  49,962  _ 

Total .  120,314  30,161  113,359  29,658 

Post-Dispotch-S 

ROP  local .  40,064  2,508  51,466 

Preprint  Locol .  38,011  45,161 

ROPNotioool .  3,785  5,199 

Preprint  Notional .  11,278  10,721 

Classified .  41,372  42,097 

Total .  134,510  2,508  154,644  _ 

GRAND  TOTAL .  254,824  32,669  268,003  29,658 

ST.  PETIRSBURO,  FLA. 

Times-m 

ROP  Locol .  75,672  94,957  80,233  84,332 

Preprint  LmoI .  29,629  17,823  26,901  18,095 

ROPNotioool .  5,508  474  6,490  125 

Preprint  Notional .  1,080 

Classified .  76,719  58,935  75,433  55,068 

Total .  187,528  172,189  190,137  157,620 

Evening  Independent-e 

ROP  local .  39,015  40,000 

Preprint  locol .  6,993  5,875 

ROP  National .  5,612  6,976 

Preprint  Nationol .  1,080 

Classified .  79,934  69,873 

Totol .  131,554  123,804 

Times-S 

ROP  local .  39,228  28,079  52,806  27,421 

Preprint  Local .  24,891  8,034  29,330  12,888 

ROPNotionol .  2,025  12  2,426 

Preprint  Notional .  11,070  456  8,908  434 

Classified .  21,603  12,283  27,152  13,005 

Totol .  98,817  48,864  120,622  53,748 

GRAND  TOTAL .  417,899  221,053  434,563  211,368 

SAFI  SIRNARDIFIO,  CALIF. 

Sun-mS 

ROP  locol .  61,070  65,905 

Preprint  local .  55,672  56,634 

ROP  Notional .  6,155  7,039 

Preprint  National .  11,085  9,829 

Classified .  72,955  68,186 

GRAND  TOTAL .  206,937  207,593 

SAN  LUIS  OflISPO,  CALIF. 

Telegrotn-Tribune-e 

ROP  local .  24,862  24,091 

Preprint  local .  44,438  1,998  43,914  4,880 

ROPNotionol .  3,691  4,462 

Preprint  National .  520  160 

Classified .  27,472  _  28,205  _ 

GRAND  TOTAL .  100,983  1,998  100,832  4,880 

SUTTLI,  WASH. 

Post-Intelligencer-m 

ROP  locol .  35,978  28,717 

Preprint  local  39,385  24,957 

ROP  Not  oral  14,250  15,645 

Clossrfied  36,176  38,801  _ 

Totol  86,404  39,385  83,163  24,957 


‘Indicates  newspapers  reporting  figures  in 
lines. 


1986  1985 

FULL  RUN  PART  RUN  Full  RUN  PART  RUN 


Seottle  Times-e 

ROP  locol .  64,382  66,030 

Preprint  local .  64,377  49,429 

ROP  National .  14,542  17,728 

Preprint  Notional . .  1,639  607 

Classified .  61,205  _ M  64,402  _ 

Totol .  140,129  66,080  148,160  50,036 

Times/PosMnteiligence-S 

ROP  locol .  25,570  31,049 

Preprint  locol .  17,340  1,827  22,217  6,490 

ROPNotionol .  6,472  6,079 

Preprint  Notional _  9,609  9,742 

Clossified .  34,427  41,496  _ 

Totol .  93,418  1,827  110,583  6,490 

GRAND  TOTAl .  319,951  107,292  341,906  81,483 

SHRIVIPORTp  LA. 

Times-mS 

ROP  locol .  64,458  68,997 

Preprint  l«ol .  29,329  18,064  36.751  18,711 

ROPNotionol .  1,973  4,377 

Preprint  Notionol .  10,028  8,616 

Clossified .  47,952  55,162  _ 

Total .  153,740  18,064  173,903  18,711 

Joumol-e 

ROP  locol .  25,008  26,509 

Preprint  Locol .  15,360  3,736  15,244  6,304 

ROPNotionol .  1,316  3,136 

Preprint  Notional .  869 

Clossified .  36,191  40,222  _ 

Total .  77,877  3,736  85,980  6,304 

GRAND  TOTAL .  231,617  21,800  259,883  25,015 

SPOKANie  WASH. 

Spokesnxm-Review-m 

ROP  Local .  32.411  32,200 

Preprint  local .  14,686  10,954 

ROPNotionol .  4,538  6,062 

Preprint  Notiool .  281 

Clossified .  39,628  39,880 

Total .  91,263  89,377 

Spokone-Chronicle'e 

ROP  Locol .  29,311  29,615 

Preprint  Locol .  9.128  8,307 

ROP  Nationol  4,466  5,873 

Preprint  Notional .  235 

Clossified .  30,475  31,733 

Totol .  73,380  75,763 

Spokesmon-Review-S 

ROP  locol .  14,338  19,720 

Preprint  Local .  3,640  5,533 

ROPNotionol .  1,281  1,395 

Preprint  Nationol .  2,470  2,388 

Classified .  18,338  22,288 

Totol .  40,067  51,324 

GRAND  TOTAL .  204,710  216,464 

SYRACUSI,  N.Y. 

Post-Stondord-fn 

ROP  Locol .  40.593  11,204  37.159  13,469 

Preprint  kxol .  37,984  28.972 

ROPNotionol .  2,938  4.897 

Preprint  Notional .  161  1,068 

Clossified .  23,304  21,165  _ 

Total .  105,000  11,204  93,281  13,469 

Herold-ioumal*e 

ROP  Locol .  42.715  5,051  41.802  6,588 

Preprint  Locol .  45,752  X,293 

ROPNotionol .  3,618  4.577 

Preprint  Notional .  181  1,068 

Clossified .  23,887  21,785  _ 

Totol .  116,153  5,051  99,545  6,588 

Herold  Americon-S 

ROP  Local .  22,314  160  26,645  161 

Preprint  Local .  64,003  59,245 

ROPNotionol .  635  896 

Preprint  Notional .  13,168  7,316 

Classified .  17,247  19,214  _ 

Total .  117,387  160  113,316  161 

GRAND  TOTAL .  338,540  16,415  306,142  20,218 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TAM^A«  PLA 

Tribune-m 

ROP  Locol .  78,296  30,625  81,095  31,294 

Preprint  Locol .  23,895  18,006  25,650  14,580 

ROP  Nationol  7,907  8,320 

Preprint  Notionol  270  1,350  810 

Classified  52,398  20,149  49,636  15,137 

Totol  162,496  69,050  166,051  61,821 

Tribune*S 

ROP  Locol .  34,164  42,826 

Preprint  Locol .  23,220  31,860 

ROPt  Notional .  3.911  4.069 

Preprint  Notionol .  14,715  135  10,530 

Clossified .  X,717  35,967 

Totol .  106,727  _ 135  125,252  _ 

GRAND  TOTAL .  269,223  69,185  291,303  61,821 

TOIIDO.  OHIO 

Blode-e 

ROP  Local  50,330  52,971 

Preprint  Locol .  28,512  19,866 

ROPNotionol .  3,418  3,184 

Preprint  Notional .  792  2,310 

Classified .  23,042  21,485 

Total .  106,094  99,816 

Blode-S 

ROP  Local .  24.964  33,743 

Preprint  Locol .  38,544  28,908 

ROPNotionol .  1,987  2,215 

Preprint  Notional .  14,784  12,144 

Classified .  13,709  13,766 

Totol .  93,988  90,776 

GRAND  TOTAL .  200,082  190,592 

TOtONTO,  ONT. 

Son-m$* 

ROP  Locol .  1,302,580  1.256.964 

Preprint  local .  178,433  176,243 

ROPNotionol.. .  169,414  181,250 

Preprint  Notional .  45,050  19,899 

Clossified .  1,205,89?  865,529 

GRAND  TOTAL. _  2,901,374  2.499,885 


Note:  Figures  given  in  modulor  agate  lines. 

TOIRANCi,  CALIF. 


Doily  Breeze-e 

ROP  locol .  59.734  64.140 

Preprint  Locol .  52,611  57,960 

ROPNotionol .  7.249  7.434 

Preprint  Notional .  16,557  15,072 

Classified .  83,153  83,631 

GRAND  TOTAL .  219,304  228,237 

TULSA,  OKLA. 

World-m 

ROP  Locol .  51.940  3,271  57.194  4.277 

Preprint  Lxol .  7,529  1,724  6.515  4,017 

ROPNotionol .  3,565  3,733  128 

Preprint  Notional .  340 

Classified .  35,035  39,293  _ 

Totol .  98.069  4,995  107,075  8,422 

Tribune-e 

ROP  Local .  52,514  3,271  57.578  4,277 

Preprint  Locol .  7,529  1,724  6,515  4,017 

ROPNotionol  3,576  3,733  128 

Preprint  Notional .  340 

Clossified .  31,427  39,037  _ 

Total .  95,046  4,995  107,203  8,422 

WorW-S 

ROP  Local .  24.700  35,159 

Preprint  Local _  7,901  1 1 ,564 

ROPNotionol .  2,378  4,313 

Preprint  Notional .  4,341  3,508 

Classified .  16,945  28,044 

Total .  56,265  82,588  _ 

GRAND  TOTAL .  249,380  9,990  296,866  16,844 

TWIN  PALLS,  IDAHO. 

Times-News-m 

ROP  local .  31.832  28.227  72 

Preprint  Local .  40,049  45,573 

Preprint  Notional .  260  630 

Classified .  19,110  19,509  _ 

GRAND  TOTAL .  91,251  93,939  72 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

WASHINGTON,  PA. 


Observer-Reporter-m 
ROP  Local 

Preprint  Local . 

ROP  Notionol . 

Closstfied 
Total . 

Observer-Reporter-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notionol . 

Clossified 
Totol . 

GRAND  TOTAL . 


Note;  Effective  April  6, 1986,  Observer-Reporter  began  a  Sundoypublicotion; 
consequently,  there  are  no  comporoble  1985  figures. 


WEST  PALM  BIACH,FLA. 


ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

83,317 

40,735 

5,028 

78,740 

10,771 

5 

89,076 

22,535 

5,592 

1,028 

71,265 

Totol . 

207,820 

10,776 

189,496 

Evening  Times-e 

ROP  Local . 

69,164 

671 

72,997 

Preprint  Local . 

39,370 

24,615 

ROP  Notional . 

4,921 

5,382 

Preprint  Notional . 

1,028 

Cki$sifi«l 

48,832 

48,332 

Totol . 

162,287 

671 

152,354 

‘Indicates  newspapers  reporting  figures  in 
lines. 


1986 

FULL  RUN  1 

Post-S 

45,802 

Preprint  Locol . 

33,540 

ROP  Notionol . 

2,706 

Preprint  Notional . 

10,835 

24,870 

117,753 

GRAND  TOTAL..., 

....  487,860 

WILMINOT( 

News-Joumal-me 

ROP  local . 

57,881 

Preprint  LkoI . 

59,150 

ROP  Notional . 

4,470 

Preprint  Notional . 

842 

Clossified 

76,867 

199,210 

News-Joumo)-S 

ROP  Local 

21,569 

Preprint  Local . 

76,960 

ROP  Notionol . 

1,924 

Preprint  Notional . 

11,454 

Clossified 

20,961 

132,868 

GRAND  TOTAL... 

....  332,078 

WINSOR, 

Star-e* 

ROP  Locol . 

....  738,510 

Preprint  Locol . 

861,060 

ROP  Notional . 

146,712 

Preprint  Notional . 

45,799 

Clossified 

394,035 

GRAND  TOTAL .  2,186,116 

Note;  Figures  given  in  modular  ogate  lirtes. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


WINSTON-SALEM,  N.C. 


8,503  60,493 

42,270 
73  3,396 

8,866 

_  27.905 

8,576  142,930 

20,023  484,780 


Joumal-m 

13,536  ROP  Locol . 

Preprint  Local . 

105  ROP  Notional 

Preprint  Notional . 

572  Clossified. 

14,213  Total . 

46,706 

Joumal-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . . 

Clossified. 

Total . 

GRAND  TOTAL.. 


Telegram-m 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol.. 
Clossified . 


Goiette-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . . 

Preprint  Notional.. 
Clossified . 


Telegrom-S 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol.. 
Classified 


52,693 

4,306 

3,823 

45,188 

9,286 

22,387 

51,671 

2,737 

4,754 

1,232 

36,193 

6,858 

22,526 

106,010 

31,673 

96,587 

29,384 

19,136 

25,543 

5,920 

20,001 

6,537 

23,432 

978 

1,312 

9,998 

9,349 

16,196 

13,464 

52,228 

20,M1 

56,205 

23,432 

158,238 

51,674 

152,792 

52,816 

WORCISTIR,  MASS. 

26,637 

24,369 

420 

29,902 

4,820 

18,894 

3,773 

3,762 

1,174 

29,466 

21,682 

60,296 

29,902 

55,807 

18,894 

25,068 

23,299 

1,080 

30,510 

4,820 

21,546 

3,844 

3,425 

1,262 

25,191 

19,000 

55,183 

30,510 

50,544 

22,808 

21,518 

22,535 

4,730 

52,460 

7,220 

55,270 

2,669 

2,458 

3,918 

10,764 

3,696 

9,448 

20,370 

15,973 

53,205 

63,224 

51,882 

64,718 

...  168,684 

123,636 

158,233 

106,420 

IN  BRIEF 


N.C.  county  gets 
first  daily  paper 

The  Citizen  News-Record  of  Moore 
County,  North  Carolina,  recently 
became  a  five-day  daily  newspaper 
with  paid  circulation  of 9,000.  It  is  the 
county’s  only  daily  newspaper. 

The  Citizen  News-Record  became 
a  thrice  weekly  in  1985  when  four 
weeklies  purchased  by  Park  Commu¬ 
nications  in  1982  were  combined. 

Park  Communications,  Inc.  of 
Ithaca,  New  York,  now  publishes  31 
daily,  14  Sunday,  23  paid  weekly 
and  32  controlled  circulation  news¬ 
papers.  Of  those,  nine  daily,  six  Sun¬ 
day  and  10  controlled  circulation 
newspapers  are  located  in  North  Car¬ 
olina. 


Ore.  weekly  closes 

The  North  Bend  (Ore.)  News^  an 
81-year-old  weekly  newspaper, 
recently  published  its  last  edition,  and 
Frederick  Taylor,  who  left  the  Wall 
Street  Journal  and  bought  the  paper 
in  1981,  lost  his  bid  to  save  a  home¬ 
town  newspaper. 


For  North  Bend’s  9,001  residents, 
the  loss  is  one  more  sign  of  economic 
hard  times  that  have  left  the  city  with 
a  12%  unemployment  rate  and  a  thou¬ 
sand  less  residents  since  1981. 

Taylor,  former  executive  editor  of 
the  Wall  Street  Journal,  reportedly 
bought  the  paper  in  1981  in  order  to 
get  closer  to  the  people.  He  said  that 
he,  along  with  many  others,  made  an 
error  in  judgment  —  the  recession 
was  simply  not  supposed  to  happen. 

When  the  timber  industry  took  a 
plunge  in  the  early  1980s,  so  did  the 
amount  of  money  businesses  could 
spend  on  advertising. 

Taylor  told  the  Oregonian  that  he 
has  no  immediate  plans  for  the  future, 
but  he  still  believes  in  small  newspap¬ 
ers. 

Reunion  set 
for  Vietnam 
War  journalists 

The  first  major  reunion  of  reporters 
and  photographers  who  covered  the 
war  in  Vietnam  is  scheduled  for  Nov. 
21  in  New  York  City,  sponsored  by 
the  Overseas  Press  Club. 

Invitations  have  gone  out  world¬ 


wide  to  more  than  500  men  and 
women,  whose  current  addresses 
were  gathered  by  the  club,  asking 
them  to  attend  a  reception  and  dinner. 
It  is  to  be  held  at  the  7th  Regiment 
Armory. 

“There  were  an  estimated  4,000 
journalists  accredited  in  Saigon  dur¬ 
ing  the  1960s  and  1970s  and  we  want 
to  send  invitations  to  as  many  of  them 
as  possible,”  said  OPC  president  Her¬ 
bert  Kupferberg,  a  senior  editor  for 
Parade. 

The  club,  he  said,  plans  to  compile 
a  directory  of  the  correspondents  at  a 
future  date. 

“We  do  not  plan  any  long 
speeches,”  Kupferberg  said.  “This  is 
an  evening  to  reminisce,  renew  old 
acquaintances  and  catch  up  with 
friends  and  colleagues.” 

Reservations  can  be  made  by  con¬ 
tacting  the  OPC  at  212-679-9650. 

USA  Weekend  adds 
more  newspapers 

USA  Weekend  recently  celebrated 
its  first  birthday  in  September  by 
adding  19  newspapers  to  its  distribu¬ 
tion.  It  is  now  carried  by  285  news¬ 
papers  nationwide. 
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ADVERTISING - 


Ad  advice  to  newspapers:  scrutinize  yourseives 


By  Debra  Gersh 

This  is  a  critical  time  in  the  newspa¬ 
per  business,  as  the  rate  structure  and 
the  advertising  business  are  in  jeop¬ 
ardy,  according  to  Ken  Bronson,  vice 
president  of  Stauffer  Communica¬ 
tions  Inc.  in  Topeka,  Kan. 

Bronson,  addressing  a  session  of 
the  National  Newspaper  Association 
convention  in  Nashville,  Tenn.,  said 
publishers  must  ask  themselves  ques¬ 
tions  about  how  their  sales  people  are 
coming  across  to  advertisers. 

How  are  they  dressed?  What  atti¬ 
tudes  do  they  hold  about  the  newspa¬ 
per  and  the  client?  What  is  their  skill 
level? 

But  publishers  must  also  scrutinize 
themselves,  he  continued.  Do  you 
know  your  rate  card?  Are  you  selling 
SAUs  enthusiastically?  Do  you  offer 
multi-page  discounts?  Have  you 
unbundled  your  rates? 

“As  publishers  you  need  to  insti¬ 
tute  a  team  approach  to  selling,” 
Bronson  said. 

Citing  a  confidential  Newspaper 


Advertising  Bureau  study,  the  Bis- 
mark  Study,  done  in  1984  about 
national  advertising,  Bronson  said  the 
most  severe  shortcoming  of  newspa¬ 
pers  is  that  they  are  perceived  to  have 
a  limited  ability  to  communicate 
advertising  —  poor  color,  poor 
reproduction,  no  drama,  no  action. 


not  available,  color  is  not  there  and 
advertisers  are  guaranteed  no  set 
position. 

One  of  the  places  to  start  improving 
is  classified,  he  said.  Publishers 
should  note  such  things  as  whether  it 
is  easy  to  place  an  ad,  if  the  classifica¬ 
tions  are  up  to  date  and  whether  the 


National  advertisers  do  not  buy  newspapers,  Bronson 
continued,  because  high  quality  reproduction  is  not 
available,  color  is  not  there  and  advertisers  are 
guaranteed  no  set  position. 


Newspapers,  Bronson  said  the 
study  found,  are  seen  not  as  a  posi¬ 
tioning  media  and  not  as  a  vehicle  for 
promoting  established  brands.  The 
industry  is  viewed  as  being  creatively 
inflexible,  and  has  been  overtaken  by 
the  new  forms  of  media. 

National  advertisers  do  not  buy 
newspapers,  Bronson  continued, 
because  high  quality  reproduction  is 


rates  are  simple  and  easy  to  under¬ 
stand. 

You  have  to  know  your  advertis¬ 
ers,  Bronson  added,  noting  that 
MAPS  (Marketing  And  Profit  Strate¬ 
gies)  that  establish  a  record  of  bio¬ 
graphical  data  about  each  client  can 
be  very  helpful. 

Daily  newspapers  have  done  a  bet- 
(Continued  on  page  50) 


i 


SYNDICATES 


Contracts  a  problem  for  some  creators 

OSU  panelists  say  some  syndicates  take  advantage  of  cartoonists. 

Other  festival  speakers  discuss  sexism  and  creative  freedom 


By  David  Astor 

For  many  cartoonists,  getting  syn¬ 
dicated  is  the  ultimate  dream.  But 
some  syndicates  take  advantage  of 
the  small  number  of  creators  talented 
enough  and  lucky  enough  to  get 
offered  a  contract. 

This  was  one  of  the  matters 
addressed  in  an  October  18  panel  dis¬ 
cussion,  entitled  “The  Business  of 
Cartooning,”  which  took  place  dur¬ 
ing  the  1986  Festival  of  Cartoon  Art  at 
Ohio  State  University. 

“I  could  make  a  deal  on  a  hand¬ 
shake  with  some  syndicates,”  said 
panelist  Arnold  Schwartzman,  an 
attorney  who  represents  a  number  of 
cartoonists.  “But  other  syndicates 
still  operate  under  a  very  archaic  set 
of  guidelines.  There  are  those  that  still 
don’t  believe  artists  should  be  able  to 
own  the  rights  to  their  features.” 

If  cartoonists  sign  away  ownership 
rights  in  their  understandable  eager¬ 
ness  to  become  syndicated,  stated 
Schwartzman,  this  can  mean  trouble. 
For  one  thing,  he  said,  some  syndi¬ 
cates  have  been  known  to  threaten  to 
replace  a  creator  with  another  car¬ 
toonist  when  contract  renewal  time 
comes  along.  So  these  creators, 
unless  they  meet  the  syndicate’s 
terms,  could  be  prevented  from  con¬ 
tinuing  to  do  the  comip  they  had 
thought  up  and  developed. 

Schwartzman  recommended  that 
cartoonists  get  themselves  an  attor¬ 
ney  and/or  agent  before  signing  a  syn¬ 
dicate  contract,  noting  that  creators 
usually  don’t  have  the  business  sense 
possessed  by  the  syndicate  people 
they  will  be  negotiating  with.  Even  an 
aspiring  cartoonist  with  very  little 
money  can  find  representation,  said 
Schwartzman,  who  noted  that  some 
attorneys  and  agents  don’t  ask  for 
that  much  in  fees  up  front. 

Whether  they  have  representation 
or  not,  Schwartzman  said  creators 
should  be  aware  of  certain  things 
before  signing  a  contract.  When  a 
syndicate  offers  cartoonists  50%  of 
the  money  it  makes  on  selling  their 
comic,  for  instance,  Schwartzman 
said  creators  should  try  to  get  50%  of 
the  gross  revenue.  If  they  only  get 
50%  of  the  net  revenue  (after  the  syn¬ 


In  the  top  photograph,  from  left  to  right,  ore  Jim  Berry,  Will  Eisner,  Thomas 
Minnick,  Arnold  Schwartzman  (partially  hidden  by  mike),  and  Morrie  Turner.  In 
the  bottom  shot,  from  left  to  right,  ore  Selby  Kelly,  Patricio  Moots,  M.G.  Lord,  and 
Nicole  Hollander.  (These  and  other  story  photos  by  David  Astor.) 


dicate  deducts  expenses),  they  could 
end  up  with  significantly  less  money. 

Schwartzman  also  offered  other 
advice,  much  of  which  is  contained  in 
an  article  in  E&P,  August  31,  1985. 

Another  panelist,  cartoonist  Jim 
Berry,  agreed  that  some  syndicates 
can  take  advantage  of  creators.  The 
“Berry’s  World”  creator  said  that  he 
himself  was  not  treated  as  well  as  he 
would  have  liked  during  his  early  days 
with  Newspaper  Enterprise  Associa¬ 
tion  (while  adding  that  things  have 
since  improved  for  him  at  NEA). 
Berry  observed  that,  unfortunately, 
“a  new  cartoonist  doesn’t  have  that 
much  leverage.” 

And  editorial  cartoonist  M.G.  Lord 
of  Newsday  and  the  Los  Angeles 
Times  Syndicate,  speaking  at  the 
“Women  and  Cartoon  Art”  session 
later  in  the  morning,  said:  “It’s 
extremely  false  to  assume  you  have 
any  negotiating  strength  at  all.” 

But  “Garfield”  creator  Jim  Davis 
of  United  Feature  Syndicate  put  in  a 
good  word  for  feature  distributors 
when  giving  the  festival’s  keynote 
address  later  in  the  day  (see  E&P, 
October  25).  “What  the  syndicate 


does  is  leave  me  free  to  do  the  strip,” 
said  Davis.  “They  more  than  earn 
their  50%. ”  And  he  added  that,  back 
in  1978,  “I  was  so  thrilled  to  be  syndi¬ 
cated  I  would  have  been  happy  to  sign 
even  a  lesser  contract.” 

Besides  discussing  contracts,  “The 
Business  of  Cartooning”  panelists 
offered  other  comments  and  pieces  of 
advice. 

Berry  said  aspiring  cartoonists 
should  not  be  discouraged  if  their  idea 
is  not  initially  accepted  by  a  syndi¬ 
cate.  “Most  of  the  big-name  cartoon¬ 
ists  I  know  didn’t  hit  it  on  the  first 
try,”  he  stated. 

He  also  suggested  that  people  be 
themselves,  and  not  try  to  capitalize 
on  some  trend  or  set  of  demographics 
when  creating  a  cartoon. 

“You  have  to  believe  in  the  work 
you  do,”  agreed  panelist  Morrie  Tur¬ 
ner,  who  does  “Wee  Pals”  for  News 
America  Syndicate  (NAS).  “You’ll 
get  to  know  your  characters  better 
than  your  own  husband  or  wife !” 

But  if  an  idea  has  been  tried  before, 
it  doesn’t  mean  a  new  creator  can’t 
attempt  to  improve  on  it.  Berry  said 
there  was  once  a  Viking-oriented 
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Pictured,  from  left  to  right,  ore  Roy  Peterson,  Signe  Wilkinson,  John  Wicklein, 
Dick  Locher,  and  'Scrawls.'  Below,  Locher  and  Scrawls  sign  autographs. 


comic  that  didn’t  really  catch  on. 
Then  Dik  Browne  developed  the  King 
Features  Syndicate-distributed 
“Hagar  the  Horrible.” 

And  Berry,  noting  that  papers  often 
take  out  only  a  30-day  trial  contract 
on  new  comics,  said  creators  have  to 
be  funny  right  off  the  bat.  “You  don’t 
have  that  much  time  (in  a  month)  to 
establish  relationship  of  characters,” 
he  declared. 

Panelist  Will  Eisner,  who  has 
developed  a  number  of  comic  books, 
said  aspiring  cartoonists  might  try 
working  in  the  currently  flourishing 
comic  book  field  before  seeking  syn¬ 
dication. 

The  panel  discussion,  moderated 
by  Ohio  State  assistant  dean  Thomas 
Minnick,  also  featured  talk  about  how 
original  cartoon  art  has  become  a  lot 
more  valuable  in  recent  years. 

SEXISM  IN  CARTOONING 

When  Selby  Kelly  worked  for  Walt 
Disney  in  the  1930s,  she  wasn’t 
allowed  to  do  any  drawings. 

“All  women  were  allowed  to  do 
was  trace  drawings  men  had  already 
made,”  recalled  Kelly,  who  was  a 
“Women  and  Cartoon  Art”  session 
panelist  at  Ohio  State  October  18. 

Females  were  also  forbidden  to  go 
into  the  Disney  building  where  male 
artists  worked.  “If  they  found  you 
there,  you  were  fired  immediately,” 
said  Kelly.  But  men  were  allowed  to 
enter  the  women’s  building. 

Things  eventually  improved  for 
Kelly,  who  became  a  successful  ani¬ 
mator  for  various  studios.  She  also 
married  “Pogo”  creator  Walt  Kelly, 
and  continued  the  comic  for  18 
months  after  his  1973  death. 

But,  in  general,  the  picture  is  still 


not  good  for  women  in  cartooning. 
Panelist  Nicole  Hollander,  creator  of 
the  “Sylvia”  strip,  observed  that 
there  are  just  a  handful  of  women 
comic  strip  cartoonists  with  major 
syndicates.  And  she  said  she  knew  of 
only  a  couple  women  editorial  car¬ 
toonists. 

“Oh,  more  than  that  —  at  least 
three,”  responded  M.G.  Lord  sarcas¬ 
tically. 

“I  see  more  women  trying  to  get 
into  (newspaper)  cartooning,”  con¬ 
tinued  Hollander,  “but  it’s  still  a 
small  percentage.”  One  reason  for 
this,  she  said,  is  that  girls  and  young 
women  “don’t  see  role  models  in 
papers.” 

The  women  who  do  get  into  a  posi¬ 
tion  where  they  might  get  syndicated 
still  have  a  tough  row  to  hoe.  Hollan¬ 
der  remembered  that  when  Universal 
Press  Syndicate  was  considering  “Syl¬ 
via”  a  few  years  ago,  someone  there 
told  her  the  comic  was  too  much  like 
“Cathy.”  This  person  must  have 
been  suffering  from  the  “all  blacks 
look  alike”  syndrome,  because,  as 
Hollander  noted,  Cathy  Guisewite’s 
strip  greatly  differs  from  “Sylvia.” 

Hollander’s  comic  stars  a  middle- 
aged  woman  and  often  has  a  progres¬ 
sive  and  feminist  perspective.  But  not 
always.  “Because  my  character  is  a 
woman,  people  think  of  it  as  a  femi¬ 
nist  strip,”  she  said.  “But  I  deal  with 
everything  (from)  the  political  to  the 
bizarre.” 

The  “Sylvia”  cartoonist  (profiled 
in  E&P,  April  14,  1984)  eventually 
signed  with  what  is  now  NAS,  which 
managed  to  sell  the  strip  to  only  12 
newspapers.  “They  didn’t  seem  to  be 
that  interested  in  it,”  recalled  Hollan¬ 
der.  The  comic  itself  wasn’t  the  prob¬ 
lem,  because  Hollander  now  self-syn¬ 
dicates  “Sylvia”  to  about  45  papers. 

Hollander  said  self-syndication  is 
hard  work,  but  that  it  enables  her  to 
keep  everything  she  earns  and  have 
full  creative  control.  “No  one  is  cen¬ 
soring  me,”  she  stated.  “I  can  say 
whatever  I  think.  The  only  thing  that 
can  happen  to  me  is  I  get  very  nasty 
mail,  especially  when  I  do  jokes  about 
the  devil!  They  say  I  don’t  take  Satan 
seriously  enough!” 


“I  take  Satan  very  seriously 
because  I  work  for  him!”  cracked 
Lord,  who  said  she  has  to  deal  with 
certain  restrictions  on  her  creativity 
(something  other  editorial  cartoonists 
also  face).  When  the  U.S.  Supreme 
Court  made  its  sodomy  decision,  for 
instance.  Lord  reported  that  her  edi¬ 
tors  would  not  let  her  do  a  cartoon 
showing  two  men  in  bed. 

“For  me  the  challenge  is  getting 
around  (things  like)  this,”  stated 
Lord,  who  is  currently  on  a  fellow¬ 
ship.  “To  hint  that  these  restrictions 
are  Victorian  is  entirely  too  kind.” 

But,  in  general.  Lord  said  she 
enjoys  editorial  cartooning  because 
“I  can  do  extremely  malicious  pic¬ 
tures  about  pompous  people”  —  and 
possibly  have  some  small  impact  on 
making  things  better.  Lord,  who  said 
she  loves  “to  hang  people  (like  Wil¬ 
liam  Rehnquist)  with  their  own 
words,”  added:  “1  hate  abuses  of 
authority.” 

Speaking  more  generally  about 
comics,  Hollander  said  many  of  them 
are  “not  funny”  and  “not  interest¬ 
ing.”  And  she  thinks  the  reason  is  that 
cartoonists  often  create  something 
they  think  will  sell  rather  than  some¬ 
thing  they’re  “vitally  interested  in.” 

(Continued  on  page  48) 
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(Continued  from  page  47) 

Hollander  added:  “I’d  just  like  to 
see  a  few  more  chances  taken  on  the 
comics  page.  Not  every  strip  has  to 
appeal  to  the  widest  possible  audi¬ 
ence.  It’s  like  white  bread.  I’d  like  to 
see  more  ethnic  things,  a  gay  cartoon 
—  some  diversity.  I  think  there  would 
be  a  strong  audience  for  that.” 

Lord  quickly  observed:  “A  strong 
audience  of  letter  writers  sending  hate 
mail!” 

The  discussion  was  moderated  by 
Patricia  Moots,  an  Ohio  grant  admin¬ 
istrator,  author,  and  former  OSU 
faculty  member. 

HOW  MUCH  FREEDOM? 

Editorial  cartoonist  Dick  Locher 
recalled  that  the  husband  of  former 
Chicago  Mayor  Jane  Byrne,  who 
worked  in  his  wife’s  administration, 
once  (crudely)  announced  that  Byrne 
had  “a  cute  little  ass.” 

Locher,  a  Pulitzer  winner  with  the 
Chicago  Tribune  and  Tribune  Media 
Services,  subsequently  made  a  car¬ 
toon  out  of  the  comment  that  showed 
a  donkey  in  the  corner  of  the  mayor’s 
office.  His  editor  nixed  it. 

Soon  after,  Byrne  phoned  Locher 
to  say  she  loved  the  cartoon.  This  call 
naturally  puzzled  Locher,  because 
the  drawing  had  never  made  it  into 
print.  Then  he  found  out  that  the  edi¬ 
tor  had  sent  the  mayor  a  copy! 

This  was  one  of  the  stories  told 
during  an  October  18  panel  discussion 
entitled  “Creative  Freedom  and  the 
Cartoonist  —  or  What  Do  You  Mean  I 
Can’t  Draw  That?”  Although  the  situ¬ 
ation  varies  according  to  the  individ¬ 
ual  paper  (and  syndicate),  the  edito¬ 
rial  cartoonists  on  the  panel  agreed 
that  there  are  certain  things  that  they 
just  can’t  or  don’t  do. 

Moderator  John  Wicklein,  a  former 
New  York  Times  reporter  and  editor 
now  with  Ohio  State,  said  this  some¬ 
times  involves  “self-censorship”  on 
the  cartoonist’s  part.  Other  times,  it  is 
the  editor  who  turns  down  a  drawing. 

Panelist  “Scrawls,”  an  editorial 
cartoonist  with  the  Atlanta  Constitu¬ 
tion  and  NEA,  noted  that  creators  call 
this  process  censorship  and  editors 
call  it  editing. 

Specifically,  panelist  Signe  Wilkin¬ 
son,  editorial  cartoonist  at  the  Phil¬ 
adelphia  Daily  News,  said  she  and  her 
peers  are  affected  by  constraints  in 
the  areas  of  taste,  advertising,  and 
religion. 

Speaking  about  the  taste  question, 
Wilkinson  said  by  way  of  example 
that  “the  cartoon  I  wanted  to  do  on 
(the  U.S.  Supreme  Court’s)  sodomy 


(decision)  was  unpublishable”  in  a 
general  circulation  newspaper. 

But  panelist  Roy  Peterson,  a  Cana¬ 
dian  editorial  cartoonist,  said  using 
bad  taste  is  the  “best  way  to  approach 
a  cartoon.”  If  cartoonists  get  too  con¬ 
cerned  about  whether  their  work  is  in 
good  taste,  he  added,  they  “start  to 
hold  back.” 

As  for  advertising,  Wilkinson 
recalled  that  she  once  did  a  cartoon 
involving  a  shopping  mall,  which  sub¬ 
sequently  pulled  all  its  ads  for  the 
Christmas  season.  And  when  it  comes 
to  religion,  the  Daily  News  staffer 
said  it’s  generally  acceptable  for  edi¬ 
torial  cartoonists  to  “slam  cults  in 
faraway  places.”  But  Wilkinson 
added  that  it’s  another  story  when  a 
cartoon  knocks  “the  guru  in  Rome.” 

Wilkinson  emphasized  that  she 
does  have  a  “pretty  good  deal”  at  the 
Daily  News.  For  one  thing,  Wilkinson 
said  she  can  draw  cartoons  that  don’t 
agree  with  the  Philadelphia  paper’s 
editorial  philosophy  —  and  believes 
other  editorial  cartoonists  should 
have  this  freedom,  too. 

“I  feel  we’re  more  like  colum¬ 
nists,”  she  said.  “They  don’t  have  to 
share  the  party  line.” 

But  Locher  and  Scrawls  said  they, 
like  many  other  political  cartoonists, 
have  to  basically  conform  to  their 
paper’s  editorial  philosophy. 

A  couple  of  the  panelists  said  some 
editors  allow  their  political  cartoon¬ 
ists  to  oppose  their  paper’s  philoso¬ 
phy  if  the  drawing  appears  on  the  op¬ 
ed  page. 

Peterson  said  political  cartoonists 
tend  to  get  more  editorial  freedom 
from  their  superiors  the  longer  they 
stay  with  a  paper. 

“It’s  a  matter  of  building  up  trust,” 
added  Scrawls,  who  also  does  the 
“Pop’s  Place”  comic  for  King. 

One  audience  member  said 
restraints  on  creative  freedom  often 
stem  from  the  fact  that  a  paper’s 
publisher  is  usually  more  conserva¬ 
tive  than  the  editorial  cartoonist. 

Scrawls  said  the  people  in  charge  of 


a  number  of  papers  these  days  are 
“encouraging”  their  editorial  car¬ 
toonists  to  be  gag-  rather  than  issue- 
oriented  because  “they  don’t  want  to 
take  the  heat.” 

He  said  a  newspaper  editor  “play¬ 
ing  golf  with  the  governor  on  Satur¬ 
day”  doesn’t  want  to  hear,  ‘Why  are 
you  letting  that  commie  jump  on 
me?”’ 

Wilkinson  observed:  “A  lot  of  edi¬ 
torial  cartoonists  are  smack  in  the 
cc  'ter  of  the  road  like  a  dead  squirrel. 
Syndicates  call  them  ‘iconoclastic.’ 
That  says  to  me  that  they  don’t 
believe  in  anything.  An  editorial  car¬ 
toonist  has  to  stand  for  something.” 

“The  idea,”  added  Peterson,  “is  to 
attack  people  in  power;  to  say  (to 
them  that)  ‘you’re  not  as  great  as  you 
think.’” 

Locher  said  it’s  understandable 
that  editorial  cartoonists  might  be 
afraid  of  being  sued  or  losing  their 
jobs  if  they’re  too  controversial.  “But 
you  can’t  be  like  oatmeal,”  he 
declared.  “My  readers  want  to  look  at 
something  lively.” 

Scrawls  noted  that  an  advantage  of 
being  syndicated  is  that  an  editorial 
cartoon  cut  by  one’s  home  newspaper 
might  still  end  up  appearing  in  other 
papers. 

ON  CANIFF  AND  COMICS 

The  Ohio  State  festival  catalog  fea¬ 
tured  a  lengthy  interview  with  Milt 
Caniff  by  Jules  Feiffer,  who  also 
offered  his  own  comments  on  Caniff, 
other  cartoonists,  and  comic  strips  in 
general. 

Caniff  talked  about  his  childhood, 
his  days  doing  “Terry  and  the 
Pirates”  beginning  in  1934,  his  work 
on  “Steve  Canyon”  (which  is  syndi¬ 
cated  by  King  and  NAS),  and  many 
other  things.  (More  on  CanifTs  life 
can  be  found  in  E&P,  April  7,  1984.) 

Feiffer,  the  Pulitzer-winning  edito¬ 
rial  cartoonist  with  the  Village  Voice 
and  Universal,  wrote  of  his  admira¬ 
tion  for  CanifTs  work.  “No  one  came 


Attendees  at  the  Ohio  State  festival  included  editorial  cartoonist  and  'Mother 
Goose  and  Grimm'  creator  Mike  Peters  of  United  Feature  Syndicate  and  Tribune 
Media  Services  (in  the  center  of  photo  on  left),  and  'Gasoline  Alley'  cartoonist  Jim 
Scancarelli  of  TMS  (right). 


48 


EDITOR  &  PUBLISHER  for  November  1,  1986 


close  to  Can  iff  at  writing 
dialogue  .  .  .  was  one  of  Feiffer’s 
comments.  “Caniff  introduced  seri¬ 
ous  sexual  inference  into  the  comic 
strip  .  .  .  was  another. 

He  also  praised  “Li’l  Abner”  crea¬ 
tor  A1  Capp,  while  noting  that  the 
cartoonist  turned  “bitter”  and  reac¬ 
tionary  later  in  his  life.  Feiffer  con¬ 
trasted  Capp  with  “Pogo”  creator 
Walt  Kelly,  whom  he  called  one  of 
“the  most  angry  of  satirists”  but 


“also  the  most  benign,  most  jovial, 
the  most  affectionate.”  Feiffer  added 
that  Kelly  took  politically  courageous 
stands  during  the  McCarthy  era. 

Feiffer  had  kind  words,  too,  for 
“Peanuts”  —  calling  it  “the  first 
popular  kids’  strip  to  give  us  a  view  of 
childhood  not  from  the  privileged 
sanctuary  of  the  grown-up,  but  from 
the  internal  rhythms  of  the  little  fel¬ 
low  looking  at  a  world  in  which  he  has 


neither  power  nor  control  ....  It 
was  a  brilliant  perception  in  its 
time  .  .  .  .”  But  Feiffer  said  he  was 
very  disappointed  that  Charles  M. 
Schulz,  after  all  the  “Peanuts”  mer¬ 
chandising,  is  allowing  his  characters 
to  appear  in  life  insurance  commer¬ 
cials. 

Feiffer  also  discussed  racial  and 
ethnic  stereotyping  in  comics,  the 
shrinking  size  of  strips,  and  a  number 
of  other  things. 


Universal  execs  in  the  market  for  media  properties 

New  association  couid  make  first  purchases  by  end  of  the  year 


Universal  Press  Syndicate’s  two  top 
executives  have  formed  an  associa¬ 
tion  with  two  other  people  for  the 
purpose  of  Jointly  acquiring  daily  and 
weekly  newspapers,  television  and 
radio  stations,  and  other  media  prop¬ 
erties. 

Those  involved  include  Universal 
president  John  P.  McMeel  and  vice 
president  Kathleen  W.  Andrews,  and 
Robert  J.  De  Vries  and  Jerry  Rusca, 
who  are  partners  in  De  Vries  &  Rusca 
Publications  of  Kansas  City. 

McMeel  said  there  is  a  “good 
chance”  the  (as  yet  unnamed)  associ¬ 
ation  could  make  two  or  possibly 
three  purchases  before  the  end  of  the 
year. 

The  Universal  president,  whose  16- 


Part  of  the  November  7  strip. 

Strips  on  pregnancy 

A  story  line  involving  a  pregnant 
teen  will  be  featured  in  “Funky  Wink- 
erbean”  during  the  weeks  of  Novem¬ 
ber  3,  November  10,  December  1 ,  and 
December  8. 

“I’m  hoping  that  the  series  will  be 
thought-provoking  enough  to  spark 
some  discussions  among  families  and 
in  classrooms  .  .  .  ,”  said  cartoonist 
Tom  Batiuk,  who  added:  “If  I  make 
even  one  teen  stop  for  a  moment  to 
consider  the  consequences  of  a  teen¬ 
age  pregnancy,  then  it  will  have 
served  a  very  useful  purpose.” 

Newspapers  that  carry  “Funky” 
are  receiving  a  package  of  materials  to 
help  promote  the  series,  including 
endorsements  from  editors  and  social 
service  organizations. 


year-old  syndicate  is  the  largest  inde¬ 
pendent  feature  distributor  in  the 
country,  said  the  new  association  will 
“offer  a  real  alternative  to  the  news¬ 
paper  owner  who  may  not  wish  to  sell 
to  a  conglomerate  or  chain.” 

Historically,  syndicates  have  been 
formed  or  purchased  by  newspapers 
or  newspaper  groups.  But  while 
McMeel  noted  that  a  syndicate  buy¬ 
ing  newspapers  is  “kind  of  unique,” 
he  added  that  it  was  a  logical  exten¬ 
sion  of  Universal’s  function  of  selling 
features  to  papers. 

“Newspapers  are  the  reason  we 
exist,”  said  McMeel. 

And  he  stated  that  forming  the 
association  is  another  step  in  Univer¬ 


sal’s  continuing  efforts  to  “broaden 
(its)  communications  base.”  The  syn¬ 
dicate,  for  instance,  has  the  Andrews, 
McMeel  &  Parker  book  publishing 
company. 

De  Vries  has  negotiated  the  merg¬ 
ers  of  a  number  of  companies.  An 
investment  banker,  he  structured  and 
raised  the  financing  for  an  unsuccess¬ 
ful  $110  million  bid  for  the  Los 
Angeles  Daily  News.  De  Vries  is  a 
Harvard  graduate. 

Rusca  recently  joined  De  Vries  in 
acquiring  a  group  of  biweekly  papers 
in  Southern  California  and  another 
weekly  near  San  Francisco.  Prior  to 
that,  he  served  as  director  of  manage¬ 
ment  information  systems  for  Tribune 
Newspapers  West. 


Jones  column  now  being  syndicated 


The  twice-weekly  column  by  Julia 
Jones  of  the  Phoenix  Gazette  is  being 
syndicated  by  the  Dana  Point,  Calif.- 
based  Davy  Associates. 

“In  My  Day”  discusses  topics  like 
sick  husbands,  kids’  school  supplies, 
wearing  the  color  red,  growing  older, 
and  ironing. 


Batiuk’s  comic,  which  usually 
addresses  less  controversial  high 
school  issues,  is  distributed  by  News 
America  Syndicate.  NAS  said  it 
expects  all  “Funky”  clients  to  run  the 
series,  but  is  making  alternate  strips 
available  if  a  paper  wants  them. 

A  Reagan  appointee 

Los  Angeles  Times  Syndicate  colum¬ 
nist  Adm.  Elmo  Zumwalt  Jr.  was 
appointed  by  President  Reagan  to 
head  the  U.S.  government  delegation 
to  the  quadrennial  International  Red 
Cross  Convention  in  Geneva  last 
month. 


In  the  last  column,  Jones  wrote: 
“There’s  a  whole  childhood  of  learn¬ 
ing  here  that’s  been  neglected,  and 
it’s  all  my  fault,  as  usual.  During  my 
daughter’s  formative  years,  the  won¬ 
ders  of  polyester  appeared  in  all  their 
glory  on  the  scene,  and  I  retired  my 
iron.” 


Zumwalt,  who  writes  his  LATS 
military  affairs  column  with  Adm. 
Worth  Bagley,  has  also  been  in  the 
news  lately  with  the  book  he  co¬ 
authored  with  his  son.  My  Father,  My 
Son:  The  Story  of  the  Zumwalts  (Mac¬ 
millan)  discusses  how  Zumwalt 
ordered  the  use  of  Agent  Orange  in 
Vietnam,  after  which  Elmo  Zumwalt 
III  was  exposed  to  it  and  developed 
two  kinds  of  terminal  cancer. 

Another  recently  released  book 
was  Hard  Right:  The  Rise  of  Jesse 
Helms  (W.W.  Norton)  by  LATS  col¬ 
umnist  and  Baltimore  Sun  Washing¬ 
ton  bureau  chief  Ernest  B.  Furgur- 
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Shop  talk 

(Continued  from  page  60) 

cell,  and  their  placement  within  the 
cell  determines  the  alpha-numeric 
character.  The  cell’s  size  is  uniform, 
dictated  by  the  anatomy  of  the  finger. 
The  length  of  a  piece  determines  how 
much  space  it  will  occupy  on  a  page — 
the  more  letters,  the  more  cells. 

This  rule  does  not  hold  for  print, 
where  many  words  can  be  com¬ 
pressed  into  a  tiny  space. 

The  Braille  writer  is,  therefore, 
interested  in  saving  space,  so  he  will 
use  every  available  inch  of  paper,  a 
tactic  not  designed  to  allow  easy  edit¬ 
ing. 

Of  course,  nothing  would  stop  the 
Braille  writer  from  double  spacing  his 
copy,  but  even  so,  he  could  easily  run 
out  of  space  during  normal  editing  of 
an  article. 

It  goes  without  saying  that  marginal 
notes  such  as  “pickup  insert”  or 
“new  lede  writethru”  are  impossible. 
Thus,  revision  and  editing  become 
cumbersome  actions,  and  the  blind 
user  is  tempted  to  resort  to  typing  the 
final  copy  even  though  he  feels  it  is  far 
from  perfect. 

Once  he  retypes  it,  unless  he  has  a 
sighted  person  to  read  to  him  or  an 
optical  character  reader,  he  can  no 
longer  read  it. 

The  case  of  the  copy  editor  depen¬ 
dent  upon  recorded  tape  is  no  more 
promising.  He  can  talk  his  revisions 
into  the  tape  recorder,  but  numerous 
erasures  and  retakes  make  for  a  very 
messy  copy  from  which  to  type.  The 
editing  process  is  even  more  tangled 
and  troublesome  when  attempted  on 
tape  than  it  is  when  tried  in  Braille. 


creative,  Bronson  said.  Advertisers 
are  becoming  more  sophisticated,  as 
decisions  are  not  being  made  at  the 
local  level  anymore. 

He  suggested  unloading  rates  by 
offering  discounts  for  services  not 
needed  —  such  as  the  auto  manufac¬ 
turers  have  done,  offering  no-frills 
base  pricing  and  then  adding  on 
charges  for  extras. 

In  addition,  Bronson  suggested 
establishing  a  standard  sizing  not  of 
an  agate  or  an  inch,  but  of  a  full  page 
—  modular  sizing. 

Three  possibilities  offered  by  Bron¬ 
son  for  rate  structuring  are  innovative 
discounts/incentive  programs,  dollar 
volume  contracts  and  reducing  over¬ 
head  and  operating  costs. 

Bronson  suggested  the  group  try 
things  such  as  “Customer  Apprecia¬ 
tion  Sales.”  which  offer  reductions 


on  ad  rates,  and  multi-page  discounts 
to  help  bring  pre-print  back  into  “we 
print.” 

Regarding  the  rate  cards  them¬ 
selves,  he  said  newspapers  ought  to 
simplify  them,  use  SAUs,  make  sure 
the  figures  add  up  by  avoiding  mathe¬ 
matical  errors,  not  use  restrictive  or 
negative  wording  and  use  color  rate 
discounts,  annual  bulk  discounts, 
introductory  rates  and  repeat  rates. 

The  rate  card  is  a  sales  tool  that 
should  include  data,  contracts,  credit 
applications  and  the  like,  he  added. 

Newspapers  should  be  involved  in 
their  community  promotions,  and 
they  should  be  more  active  in  trying  to 
change  their  image.  The  customer 
should  be  number  one,  and  the 
paper’s  staff  must  have  a  “can  do” 
attitude,  Bronson  continued,  adding 
that  the  rate  card  structure  is  the  key. 


Ad  rates 

(Continued  from  page  45) 

ter  job  of  keeping  up  with  the  con¬ 
sumer  price  index  than  have  week¬ 
lies,  he  said,  citing  shoppers,  the 
depressed  agricultural  economy,  pes¬ 
simistic  merchants  and  direct  mail  as 
the  biggest  problems  faced  by  weekly 
newspapers. 

The  advertising  rate  structure 
today  is  not  standard  or  consistent, 
discounts  are  outdated,  full-service 
rates  are  being  charged  and  they  are 
feeling  the  negative  effects  of  pre¬ 
prints  and  TMC  products. 

As  changes  in  the  medium  begin  to 
appear  on  the  horizon,  pricing  will 
become  more  competitive  and  more 


Enter  the  computer,  which  poten¬ 
tially  can  solve  the  problems  of  read¬ 
ing,  editing  and  typing  text  without 
sight. 

Ideally,  the  blind  newspaper  editor 
would  be  able  to  access  the  newspa¬ 
per’s  copy  queue  directly,  although  to 
our  knowledge  this  is  not  presently 
done  anywhere  because  of  terminal 
and  software  incompatibility. 

In  Liz  Campbell’s  case,  she  writes 
on  computer,  edits  using  a  combina¬ 
tion  of  voice  synthesizer  and  Versa- 
Braille  terminal,  then  ships  her  copy 
to  the  Star-Telegram’s  database, 
StarText,  where  her  editor  is  able  to 
retrieve  and  edit  it  in  normal  text 
mode. 

In  our  project,  once  the  copy  was 
saved  to  disk.  Dr.  Werner  could  read 
it  directly  using  the  Braille  display 
without  the  need  of  an  OCR  or  a  per¬ 
sonal  reader.  A  few  key  strokes 
allowed  him  to  save  an  original  copy 
and  to  bring  up  another  copy  from 
which  to  work.  Thus,  he  could  edit 
the  story  directly,  using  keyboard 
commands  much  as  the  sighted  editor 
does. 

Dr.  Werner  used  a  uniform  editing 
process  for  all  stories.  He  read 
through  each  quickly,  making  only 
those  typographical  corrections, 
insertions  or  deletions  that  were  obvi¬ 
ously  and  unequivocally  needed.  His 
aim  was  to  get  an  overall  feel  for  the 
import,  scope,  style  and  tone  of  the 
piece. 

Although  the  copy  could  be  con¬ 
sulted  easily,  he  tried  to  remember  as 
many  details  as  possible,  because 
doing  so  facilitated  rapid  editing  by 
cutting  down  on  the  need  for  back¬ 
tracking. 

During  the  second  and  subsequent 
passes,  he  refined  the  article,  paying 
stricter  attention  to  spelling,  punctua¬ 


tion,  accuracy,  attribution  and  tautol¬ 
ogy.  With  practice,  he  was  able  in  25 
minutes  to  do  a  reasonable  job  of 
editing  a  seriously  flawed  piece. 
There  is  every  indication  that  with 
additional  practice,  his  speed  would 
continue  to  improve. 

Because  split  screen  use  is  impossi¬ 
ble  with  a  Braille  terminal,  he  put 
edited  versions  of  passages  that 
needed  serious  reworking  either 
above  or  below  the  flawed  passages, 
then  deleted  the  original  bad  work  and 
inserted  its  replacement. 

The  word  processor  we  used 
allowed  easily  for  such  electronic  cut¬ 
ting  and  pasting  tricks,  as  well  as  for 
global  search  and  replace  and  other 
such  tools  in  the  word  processor’s  kit. 

For  the  non-Braille  user,  there  are  a 
number  of  voice  synthesizers  on  the 
market  with  which  successful  editing 
can  be  done,  although  spelling  checks 
might  prove  troublesome. 

(It  was  this  very  problem  that 
prompted  Liz  Campbell  to  use  the 
combination  of  voice  synthesizer  and 
Braille  terminal  to  edit  her  work.) 

Here  is  not  the  place,  however,  to 
delve  into  the  advantages  and  disad¬ 
vantages  of  Braille  and  voice  dis¬ 
plays.  The  important  fact  is  that  there 
is  enough  hardware  and  software 
usable  by  the  blind  to  allow  for  a 
stunning  variety  of  computer-based 
activities,  among  them  writing  and 
editing  for  a  newspaper  or  other  infor¬ 
mation  service. 

There  is  as  well  every  indication 
that  more  equipment  and  more  ways 
of  handling  word  processing  prob¬ 
lems  will  be  available  to  the  blind  at  an 
accelerating  rate.  It  is  reasonable  to 
assume,  then,  given  the  right  hard¬ 
ware  and  software  packages,  a  blind 
person  could  become  a  successful 
copy  editor. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


_ BUSINESS _ 

FREE  CLIPSHEET 
ON  BUILDING  INDUSTRY 
Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation's  largest  window 
manufacurer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 


CHILDRENITEENS 

MAKE  A  WISH  Column  grants  wishes 
for  records,  prizes,  toys.  Features  music 
and  trivia  questions.  Profiles  positive. 
Kids  and  teens.  One  month  free  trial. 
Patricia  Foote,  Box  36524,  Grosse 
Re.,  Ml  48236. 


BABY  BOOMERS 

BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 


_ SINGLES _ 

MORE  THAN  60  million  Single  adults 
in  America  NEED  "Singles  Hotline",  a 
weekly  Q  &  A  featured  in  The  Boston 
Herald,  The  Sun  Bulletin,  Tucson  Citi¬ 
zen  and  other  fine  papers.  Radio 
personality  Dick  Syatt  writes  with 
insight  and  wit  about  meeting,  dating, 
single  parenting,  cheap  dates,  where  to 
go  and  what  to  do.  Singles  Hotline  is 
interesting,  fun  and  best  of  all...  it 
attracts  advertisers.  Call  or  write:  Dick 
Syatt,  9  Temple  Street,  Boston,  MA 
02114  (617)  227-7971. 


_ AUTOMOTIVE _ 

THE  BEST  AUTO  COLUMN:  light,  fun, 

non-technical,  proven  popularity. 

Running  five  years  Detroit  News,  Hart¬ 

ford  Courant,  Santa  Monica  Evening 
Outlook,  others.  Electronic  submission 

available.  Samples,  references,  rates: 

Gary  Witzenburg,  THE  CAR  REVIEW, 

29(j40  Freshwater  Dr.,  Agoura  Hills,  CA 

91301,  (818)  706-3708. 


_ MONEY _ 

"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services,  Inc., 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fainway,  KS  66205 


NEWSPAPER  BROKERS 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


_ GENERAL _ 

ATTENTION  WEEKLIES  Original  and 
new.  "Coping  in  ’86",  “Ain't  it  the 
truth",  and  more.  Samples  free.  21st 
Century  Marketing,  PO  Box  2253, 
Tulsa,  (DK  74101. 


INNOVATIVE  IDEAS  column  covers 
“cutting-edge”  social  projects.  Media 
Dist.  Co-op,  1745  Louisiana  St., 
Lawrence,  KS  66044. _ 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


_ REAL  ESTATE _ 

“HOUSE  CALLS"-Detroit  News,  Miami 
Herald,  Sun-Times,  etc.,  10th  year, 
800-word  weekly  Q&A,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)  473-4973. 


_ HEALTH _ 

“HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 

"SENIOR  CLINIC”  is  America's  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  “Warm  witty,  authorita¬ 
tive,  excellent  reader  response.”  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 


_ SCIENCE _ 

COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 


NEWSPAPER  BROKERS 

30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  ASSO¬ 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage*Consultlng 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consu  Hants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 


MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


BUSINESS  OPPORTUNITIES 


CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 
1,  Drawer  389,  Clanton,  AL  35045. 

MAKE  HUNDREDS,  Clipping  news- 
paper  items.  Rush  stamped  envelope: 
Kelley-2,  Drawer  389,  Clanton,  AL 
35045. 


NEW  CONCEPT 

National  Newspaper  Network-start-up. 
Financial  partner  wanted.  Must  have 
national  sales/news  gathering  means. 
Newmarket.  No  competition.  Low  over¬ 
head/small  staff.  Various  operational 
choices.  Box  1505,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  WEEKLIES,  choice  of  5, 
$42K  to  $500K  price.  Bruce  Wright, 
Media  Consultants,  Inc.,  Box  910, 
Orangevale,  CA  95662.  (916) 
988-8959. 


FASTEST  GROWING  newspaper  in  L.A. 
Great  growth  potential.  $20, OCX)  down 
easy  terms.  Call  (818)  989-4443. 


METROPOLITAN  NEW  YORK  area 
publication,  second  class  mailed  paid 
weekly,  10,000  circulation,  gross  bill¬ 
ing  in  excess  of  $500,000.  In  business 
for  over  30  years.  Sale  price 
$450,000-$50,000  down,  reasonable 
terms.  Reply  to  Box  1459,  Editor  z& 
Publisher. 


SUNBELT  SHOPPER,  15.000  circula¬ 
tion,  $170,000  gross,  good  cash  flow, 
excellent  growth  potential,  dynamic 
area.  $120,000  total  price,  with 
$40,000  down  and  seller  financing  of 
balance,  or  $90,000  cash.  Reply  to  Box 
1458,  Editor  &  Publisher. 


Three  Texas  Panhandle  weeklies,  1985 
net,  $131K.  $500K,  includes  real 
estate. 

Controlled  circulation  suburban  weekly, 
asking  $178K,  owner  financing.  We 
have  others,  free  list.  ATN,  Inc.,  Bill  or 
Ed  Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 

TWO  PUBLICATIONS  covering  Ohio 
collectibles  and  crafts  markets.  One 
person  can  operate  profitably,  must 
sell,  with  or  without  equipment. 

(614)  837-4775  evenings. 


Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 


NEWSPAPERS  WANTED 


ACQUISITIONS  &  MERGERS 
Let  18  years  negotiating  experience 

assist  you  in  finding,  acquiring  and  sell¬ 

ing  a  media  property.  We  also  welcome 
stockholders  with  a  minority  interest. 

Faulk  International,  2  Wall  St.,  NYC 
10005.  (212)  619-5666. 


YOU  WILL  BE  PROUD 
TO  SELL  TO  US 

Ex-Publishers  are  dedicated  to  “putting 
out”  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low  competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1399,  Editor  &  Publisher. 


_ CONTESTS _ 

UNITY  AWARDS  IN  MEDIA  recognizes 
reporters'  outstanding  coverage  of 
minority  affairs.  Entry  deadline:  5:00 
pm.,  January  9,  1987.  For  entry  forms 
contact:  Department  of  Communica¬ 
tions,  Lincoln  University  of  Missouri, 
Jefferson  City,  MO  65101,  (314) 
681-5306  or  681-5307. 


RESEARCH 


SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 
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ANNOUNCEMENTS 


FEUOWSHIPS 


EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 


WEST  GERMAN  ELECTIONS 

The  American  Council  on 
Germany  is  offering  three  week 
John  J.  McCloy  Fellowships  in 
January,  1987,  providing  airfare 
and  expenses  to  cover  the  feder¬ 
al  elections.  Submit  500  word 
essay,  resume,  and  clips  to 
Professor  Donald  Shanor, 
Graduate  School  of  Journalism, 
Columbia  University,  New  York, 
NY  10027  by  December  1 . 


"HOW  TO  NEGOTIATE  MORE  EFFECT- 
IVELY"-Designed  for  executives  and 
managers  vrho  negotiate  in  their  vrork. 
Conducted  by  W.  Gilbert  Faulk  Jr. 
(former  vp/legal  and  member  of  Dow 
Jones  management  committee-18  years 
industry  negotiating  experience).  Semi¬ 
nar  dates  offered;  9:30-5:00  on  12/4, 
12/10,  12/11  and  12/16.  Location; 
Faulk  International,  2  Wall  St.,  NYC 
10005.  (212)  619-5666.  Fee: 
$385.00  includes  12/11  cocktail  party 
on  Manhattan  rooftop. 


INDUSTRY 

SERVICES 


CO-OP  SERVICES 


LET  A  PROVEN  CO-OP  professional  and 
trained  educator  show  you  a  cost  effec¬ 
tive  way  to  start  generating  thousands  of 
dollars  in  additional  income  through  co¬ 
op  advertising.  You  will  learn  how  to; 
obtain  money,  find  and  implement  pro¬ 
grams,  follow  up  on  how  to  handle  all 
aspects  of  running  your  own  co-op 
department. 

A  FREE  co-op  potential  evaluation  will 
be  given  to  any  publication  at  no  obliga¬ 
tion.  20%  discount  to  all  publications 
ordering  before  December  12,  1986. 
Call  Pat  Leahy  (516)  331-3300. 


CIRCULATION  SERVICES 


BURKE  MARKETING  STRATEGIES 
offer  employee  and  carrier  counseling, 
comprehensive  sales  programs,  adjunct 
circulation  services,  (516)  588-2735. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
_ (314)625-2315 _ 

WOODS  NEWCOMB,  INC. 

The  Marketing  Approach 
High  productivity,  low  charge 
backs  professional  telephone 
sales,  low  cost  with  impeccable 
references. 

(901)  761-1692 

CONSULTANTS 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 
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EQUIPMENT 


&  SUPPLIES 


CAMERA  i  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB. 
Lensrepair'optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


$59,500 

/FITS  ANY  BUDGED 

FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19  Street 
New  York,  NY  10011 
(212)  675-4380 


MAILROOM 


•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


KANSA  320  inserter  5  into  1  new 
1982-83,  $15,000.  (216)  296-9657 
ask  for  David/Chuck  Dix. 


KANSA  320  Didde  Glaser  newspaper 
inserter  4  station  $12,500.  Call  Bill 
Schneider  (414)  784-0110. 


MAILROOM 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  11-48  with  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


SET  UP  FOR 
NEWSPAPERS 

AVERAGE  SET  -  15  MINS 

NO  PROBLEMS  UPl  OR  AP 

CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 

• 


CORE  STRIPPERS 


MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


COMPUTER  SOFTWARE 

CIRCULATION  2001 
A  circulation  package  written  for  the 
IBM  System  136.  Includes  inquiry, 
data-entry,  starts,  stops,  complaints, 
adjust  draws,  PIA  billing,  carrier  billing, 
TMC,  bundle  top  wraps,  numerous 
reports  and  other  features. 

LEONARD  C.  STEELE 
STEELE’S  PROGRAMMING  SERVICES 
3142  FELIX  STREET 
ST.  JOSEPH,  MO  64501 
(816)  364-4286 

P.S.  My  answering  machine  works  now! 


CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
conveyor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 


SHERIDAN  48P  10  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


AM  Typesetters.  Rental/Purchase. 
CompEdit  5900  $7,000/$275. 
CompSet  4510/504  $5,750/$210. 
3510/504  $5,250/$200.  510/504 
$4,250/$160.  500/504  $2,950/$125 
500  $2,500/$100  AM.  Edit  Type  $50, 
AM  boards  call.  30  day  guarantee. 
Weber  (216)  729-2858. 


AUTOLOGIC,  INC.  APS  5U  100  Pica 
with  tape  reader  and  I/O  port.  5  MB 
Pertec  disk  drive.  Excellent  condition. 
Contact  John  Tank  (602J  271-8904. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  IN(D. 
(215)  439- 1 942  Telex  846239 


COMPUGRAPHIC  8216-HR  Typesetter 
and  2  MCS-5  terminals.  Used  for  only  8 
months.  Must  sell,  make  an  offer.  Call 
Scott  at  (616)  244-5903. 


COMPUGRAPHIC  UTS  4400,  8  term¬ 
inals  and  a  Videosetter  II.  Can  be  seen 
running  until  October  31.  $18,000. 
The  Bryan  Times,  (419)  636-1111, 
Christopher  Cullis. 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least” 
wire  conveyors  "Sell  for  the  most” 

ilolan  Channel  (216)  562-5000 

I  parts.  - 

USED  TYPESETTING  EQUIPMENT 

fkers  stackers  Cameras . Platemakers 

106^  Nationwide  Brokers-10%  Sales 

’  Commission.  We  remove  the  risk  when 

buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

ter  VIDEOSETTER  UNIVERSAL  and 

:hines  Videosetter  Universal  with  RLO.  Avail- 

Machines  able  immediately.  Installed  and 

JSTRIES  warranted.  Inland  Printing  Equipment 

^91  (800)  255-6746, 

EDITOR  &  PUBLISHER  for  November  1,  1986 


J 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


GIM6ELS  in  New  York  City  has  closed 
and  their  MCS  typesetting  system  is  tor 
sale.  Sale  price  is  $55,000  and 
includes  MCS  8400  HS  with  65  fonts, 
3  MCS-lO’s,  2  MCS-5’s,  7  MCS-4’s, 
previewer,  Diablo  printer  and  Zebra 
2400  processor  and  dryer.  This  system 
is  less  than  2  years  old.  For  details  call 
Gary  at  (716)  385-3027. 


HARRIS  3300  TYPESETTER,  $4500; 
HARRIS  MICROSTOR  1250  w/Mob 
Winter  Board,  $3,000;  HARRIS  1420 
TERMINAL,  $2,250.  BOB  WEBER 
(216)  831-0480. 

PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  ot  your  needs.  Over  1000 
boards  in  stock.  BOB  WEBER  (216) 
831-0480. 


THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8600-45  pica— three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 


CG  EDITWRITER  7700-HR: 

Dual  Disc,  22 -i-  fonts.  Available  imme¬ 
diately.  Make  offer.  (408)  748-1360. 


VIDEOSETTER  UNIVERSAL.  8  grids. 
Analog  and  digital  spare  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 

VIDEOSETTER  Universal,  reverse  led 
and  reverse  video  9  grids,  digital  and 
analog  parts  kit,  six  years  old,  serial  no. 
1075,  maintenance  under  CG  warranty. 
I.D.tube  1  year  old.  We  need  to  get  this 
machine  out  of  here.  Best  offer  over 
$4,000  takes  it.  Also  available  2  MDT's 
and  MDR.  Call  Wayne  Bonekemper  at 
(614)  451-1212. 


_ PRESSES _ 

GOSS  Suburban  units,  Goss  Communi- 
units,  Goss  SC  and  Suburban  folders, 
OSS  Suburban  and  Urbanite  roll 
stands,  104  Count-O-Veyor,  rewinders, 
press  parts,  press  rebuilding,  press 
moving  and  erecting,  55  gal.  Lincoln 
ink  pump.  DM  Industries  Ltd,  4245 
Belle  Aire  Lane,  Downers  Grove,  IL 
60515.  (312)  968-1680. 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 

gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5  and  22.75 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TE(;  HR  X  4000  After  Burner 
Butler  Splicers 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is",  or  rebuilt. 

I  PEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Goss,  Metroliner,  22",  6  units,  3  decks 
Metro,  22  3/4",  4  units,  1  deck 
Metro  23  9/16",  9  units,  4  decks 
Urbanite,  22",  6  units 
Urbanite,  9  units,  1970-72 
Urbanite,  10  units,  1977-82 
Suburban  1500,  6  units,  1975 
Suburban  1500,  4  units,  4  meg’s 
Super  Suburban,  4  units,  35,000 
I  PH 

Creusot  Loire  Gazette,  4  units,  1983 
SC,  6  units  1971 
Community,  6  units,  1969-77 
Community,  2  units,  1971 
SC,  Urbanite  upper  formers 
Harris,  1650,  5  units,  1979 

845,  10  units,  2  folders,  splicers 
V15A,  4  units,  JF7,  1972 
VI 5A,  4  units,  JF4,  1980 
King,  Color,  6  units,  KJ8,  1981 
News,  5  units,  KJ6,  1973-85 

WE  NEED  PRESSES  NOW! 

ONE  CORP/ATLANTA 
(404)  458-9351  TLX  700563 


HARRIS 

Harris  V  700  5  units,  1  JF  10  folder, 

3  Butlers. 

Harris  V15A  7  units  2  folders 
Harris  V15A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15A  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder, 
immaculate  condition  with  large  spare 
parts 

MISCELUNEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 

HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%" 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


EQUIPMENT  &  SUPPUES 


PRESSES 


FINCOR  DC  MOTORS  (2): 
Matched  for  parallel,  reconditioned, 
includes  controllers.  (1)  50  HP,  240V, 
175A;  (1)  40  HP,  240V,  140A.  Avail¬ 
able  immediately.  Make  offer.  (408) 
74§,-1360. 


PRESS  EQUIPMENT 

1  News  King  add-on  unit,  1975 

2  News  King  add-on  units  -  stacked  set 
-  1973-76  with  circ.  registration 

5  Unit  News  King  with  KJ6  -  very  good 
condition  -  1972 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Color  King,  KJ6  folder.  Complete 

press  or  add-on  units 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

2  Unit  grease  lubricated  Goss 
Community 

1  Goss  community  add-on  oil  bath  unit 
4  Unit  Community  with  SC  folder 

6  Unit/2  Folder  Community  with  SC  and 
Community  folder 

7  Unit  SSC,  1983,  4-high  with  heatset 
package,  3  floor  Community  units 

2  Urbanite  Tri-color  units  -  U-705, 
U-731 

4  Unit  Harris  V-15A,  JF7  folder 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder  can  be 
used  for  newspaper  and/or  commer¬ 
cial 

applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  •  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 
4  -  Half  decks 

1  -  Color  cylinder 

HOE  COLORMATIC  ■  22  %”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

2  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050 _ Tlx  4-2362 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4". 

Complete  5  unit  V15  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


PRESSES 


5  unit  Color  King  press  and  folder  with 

6  reel  stands  in  Tarpon,  Florida.  Need 
to  move  out  before  building  is  sold  Price 
$95,000.  Come  and  get  them.  Call 
Derek  Dunn-Rankin  (813)  484-2611. 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS 

Goss  Urbanite  5  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  Metroliner  6  units  22” 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  845-10  units,  3  folders 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
Newsking  4  units,  complete 
KJ6  folders 

Colorking  3  units  1983 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


WANTED  TO  BUY 


WANTED  TO  BUY 


Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  1330,  Editor  & 
Publisher. 


HELP 


WANTED 


ACADEMIC 


PUBLIC  RELATIONS  -  Communication. 
The  University  of  Wisconsin-Whitewater 
seeks  applicants  for  a  tenure  track  posi¬ 
tion  beginning  August  23.  1987.  Prim¬ 
ary  focus  to  teach  introductory  and/or 
advanced  public  relations  and  from 
among  such  communication  courses  as 
interpersonal  and  organizational 
communication,  communication  theor¬ 
ies,  public  speaking,  mass  media. 
Ph.D.  preferred,  ABD  and  master’s 
degree  considered;  assistant  professor/ 
insturctor,  salary  open  and  competitive. 
Deadline:  January  16.  1987  or  until  the 
position  is  filled.  Letter  of  application, 
resume,  and  three  letters  of  recommen¬ 
dation  to:  John  Cease,  Department  of 
Communication,  University  of 
Wisconsin-Whitewater,  Whitewater,  Wl 
53190.  A.A.'E.O.E. 
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HELP  WANTED 


ACADEMIC 


ASSOCIATE  OR  FULL  PROFESSOR 
with  substantial  experience  in  print 
journalism  and  demonstrated  scholarly 
interest  in  the  field.  Person  is  expected 
to  play  a  major  part  in  the  School's  news 
editorial  sequence  and  interact  with  a 
faculty  whose  interests  encompass  the 
whole  range  of  mass  communications; 
specifically,  person  will  work  with 
students  in  a  news  service  for  regional 
newspapers  as  well  as  teach  courses  in 
reporting,  writing,  and  editing  and 
participate,  including  publication,  in  a 
continuing  appraisal  of  the  role  of 
contemporaiy  journalism  in  a  democra¬ 
tic  society.  Rank  and  salary  dependent 
on  professional  experience  and  scholar¬ 
ly  accomplishments.  Advanced  degree 
and  teaching  experience  preferred. 
Qualified  applicants  should  write  and 
submit  detailed  vita,  names  of  three 
references,  and  representative  publica¬ 
tions  tO: 

Professor  William  E.  Ames,  Chair 
Search  Committee 

School  of  Communications  DS-40 
University  of  Washington 
Seattle,  WA  98195 

The  University  of  Washington  is  an 
Affirmative  Action/Equal  Opportunity 
Employer  and  encourages  application 
from  all  qualified  persons. 

DEADLINE:  FEBRUARY  15,  1987 


BROADCASTING  INSTRUCTOR,  assis¬ 
tant  professor  or  associate  professor, 
tenure  track,  beginning  fall  quarter 
1987.  Courses  to  be  taught  include; 
production/direction,  broadcast  news, 
radio/TV  workshop.  Candidate  will 
advise  on-campus  radio  and  television 
facilities  and  will  develop  contacts  with 
Bay  Area  broadcast  media.  Nine-month 
academic  year;  salary  range 
$22,1 16-$36, 672.  Rank  and  salary 
commensurate  with  experience  and 
qualifications.  Ph.D.  preferred,  M.A. 
and  significant  coursework  toward 
Ph.D.  required;  university-level  teach¬ 
ing  and  media  experience.  Application 
deadline:  December  15,  1986.  Appli¬ 
cations  after  this  date  may  be  consid¬ 
ered.  Send  letters  of  application, 
vitae,  and  the  names  and  phone 
numbers  of  three  references  to:  Dr. 
David  L.  Sanders,  Chair,  Search 
Committee,  Department  of  Mass 
Communication,  California  State 
University,  Hayward,  Hayward,  CA 
94542.  (AA/EOE)  Minorities  and 
women  are  especially  encouraged  to 
apply. 


ATTENTION 

BONORITY 

JOURNALISTS 

Are  you  interested  in  an  edit- 
ing  career  on  a  daily 
newspaper?  The  1987  Editing 
Program  for  Minority  Jour¬ 
nalists  offers  a  number  of  full 
fellowships  in  its  8  week 
summer  training  session  at 
the  University  of  Arizona, 
Tucson.  The  intensive  prog¬ 
ram  in  editing  and  manage¬ 
ment  techniques  results  in  a 
full  time  editing  job  on  a  daily 
newspaper  at  the  end  of  the 
program.  Prefer  at  least  1 
year  professional  journalism 
background.  For  details  and 
application  contact:  EPMJ, 
University  of  Arizona,  Jour¬ 
nalism  Department,  Tucson, 
AZ  85721.  (602)  621-5777. 
Application  deadline  Febru¬ 
ary  1,  1987. 
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HELP  WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR  of  Communi¬ 
cations.  Ph.D.  in  Communications, 
English  or  Rhetoric.  Tenure  Track.  We 
are  seeking  a  generalist  in  Communica¬ 
tions  with  a  strong  Humanities  back¬ 
ground  and  a  commitment  to  teaching. 
Applicants  should  have  exjserience  in 
several  of  the  following  areas:  Film, 
History  of  Media,  Script  Writing  for 
Radio  and  Television,  Advertising, 
Public  Relations,  Magazine  Article  Writ¬ 
ing,  or  Technical  Writing.  Start  Septem¬ 
ber  1,  1987.  Send  Dossier  by  January 
20  to  Roger  Lund,  Chairman,  Depart¬ 
ment  of  English,  Le  Moyne  College, 
Syracuse,  NY  13214.  A/A,  EOE. 

JOURNALISM/MASS  MEDIA 
Assistant  Professor  to  teach  research 
methods,  mass  communications  and 
society,  and  journalism  or  broadcasting 
or  public  relations  skills.  Three  year, 
tenure  track.  Beginning  September 
1987.  PhD  required.  Letter  of  applica¬ 
tion,  resume,  and  names  of  three  refer¬ 
ences  by  December  1  to  Roger  Cohen, 
Dpartment  of  Journalism  and  Mass 
Media,  SCILS,  Rutgers  University,  New 
Brunswick,  NJ  08903. 


PHOTOJOURNALISM  PROFESSOR 
SAN  FRANCISCO  STATE  UNIVERSITY 
JOURNALISM  DEPARTMENT 
Full-time  photojournalism  position 
open.  Journalism  Department,  San 
Francisco  State  University,  beginning 
September,  1987.  Tenure-track  assis¬ 
tant  or  associate  professor,  depending 
on  qualifications,  to  teach  photojour¬ 
nalism,  design  and  graphics,  and  to 
advise  laboratory  publications.  Candi¬ 
dates  must  have  extensive  professional 
experience  on  newspapers  magazine. 
Bachelor’s  or  Master’s  degree  if  candi¬ 
date  also  has  6  to  10  years  experience. 
Alternatively,  a  Ph.D.  with  4  years 
experience.  Previous  teaching  required. 
The  Department,  which  is  accredited, 
has  three  programs-News  Editorial, 
Magazine,  and  Photojournalism. 
Students  have  won  regional  and  nation¬ 
al  awards  for  investigative  reporting, 
magazine  writing  and  photojournalism. 
Send  letter  of  application,  vita,  samples 
of  work  as  journalists  and  syllabus  of 
course  in  candidate’s  area  of  strongest 
expertise  to:  Betty  Medsger,  Chair, 
Journalism  Department,  San  Francisco 
State  University,  1600  Holloway  Ave., 
San  Francisco,  CA  94132.  Call  (415) 
469-2663.  Deadline:  December  15, 
1986.  An  Equal  Opportunity/Affirma¬ 
tive  Action  Employer. 


DEAN 

COLLEGE  OF  COMMUNICATIONS 
UNIVERSITY  OF  KENTUCKY 
the  University  of  Kentucky  is  reopening 
its  search  for  the  position  of  Dean  of  the 
College  of  Communications.  The  college 
has  a  faculty  of  27  and  a  current 
student  enrollment  of  1,000.  It  is 
composed  of  the  Department  of  Com¬ 
munication,  the  Department  of  Tele¬ 
communications,  and  the  School  of 
Jour¬ 
nalism.  Each  unit  offers  the  B.A.  and 
B.S.  degrees  and  the  combined  facul¬ 
ties  offer  the  M.A.  and  PH.D.  in 
communication.  Applicants  shoulo 
have  the  PH.D.  in  an  appropriate 
discipline  and  recognized  scholarly 
standing.  Also  required  are  demon¬ 
strated  leadership  skills,  resource  deve¬ 
lopment  ability,  and  administrative 
experience  in  an  academic  setting. 
Applications  should  include  a  detailed 
vita  and  list  of  references.  Women  and 
minorities  are  encouraged  to  apply. 
Application  deadline  is  Dec.  31,  1986 
or  until  the  position  is  filled.  To  assure 
full  consideration  applications  should 
be  received  by  Dec.  31,  1986.  Applica¬ 
tions  should  be  sent  tO:  Dr.  James 
Bougland,  Dean  Search  Committee, 
College  of  Communications,  University 
of  Kentucky,  Lexington,  KY 
40506-0045. 

EQUAL  OPPORTUNITY  EMPLOYER 


HELP  WANTED 


ACADEMIC 


CHAIRMAN 

DEPARTMENT  OF  JOURNALISM 

THE  UNIVERSITY  OF  ALABAMA 
The  University  of  Alabama  Journalism 
Department  invites  applications  and 
nominations  for  position  of  Chairman. 
The  nine-month  position  will  carry  rank 
of  Associate  or  Full  Professor  with 
competitive,  negotiable  salary.  Exten¬ 
sive  experience  and/or  scholarly 
research  is  necessary  for  appointment 
as  Full  Professor. 

Qualifications:  professional  experience, 
demonstrated  teaching  ability,  docu¬ 
mented  administrative  capability;  must 
be  published  and  acknowledged  scho¬ 
lar.  Applicants  should  be  interested, 
aggressive  and  skilled  in  dealing  with 
department  constituencies,  eager  and 
able  to  enforce  rising  academic  stan¬ 
dards  of  both  department  and  Universi¬ 
ty,  and  vigorous  in  representing  depart¬ 
ment’s  interests  in  resource 
development. 

Chairman  reports  to  Dean  of  ACEJMC 
accredited  School  of  Communication;  is 
responsible  for  administration, 
budgets,  and  coordination  of  five 
academic  sequences;  and  coordinates 
department  service  and  students’  activ¬ 
ities.  Chairman  interacts  with  other 
academic  departments  in  School 
(Advertising  and  Public  Relations, 
Broadcast  and  Film,  and  Speech  Com¬ 
munication)  and  represents  department 
within  University.  Constituencies 
include  professionals,  alumni,  parents, 
and  other  academics. 

In  addition  to  four  academic  depart¬ 
ments,  School  has  three  service  depart¬ 
ments  and  1,700  students.  Department 
has  nine  full-time  and  half  a  dozen  part- 
time  faculty,  10  graduate  assistants 
and  three  staff  persons  serving  200 
undergraduates  and  30  graduate  stu¬ 
dents.  School  has  authorization  to  offer 
Ph.D.  beginning  in  two  years. 
Applications  and  nominations  should 
be  received  prior  to  December  15, 
1986.  To  apply,  nominate,  or  obtain 
information,  please  write: 

Dr.  Charles  C.  Self,  Search  Committee 
Chairman,  Department  of  Journalism, 
The  University  of  Alabama,  Box  1482, 
Tuscaloosa,  AL  35487-1482. 
Applications  should  include  letter  of 
application,  vita,  names  of  references 
and  any  supporting  materials. 

The  University  of  Alabama  is  an  equal 
opportunity,  affirmative  action 
employer. 


TEXAS  A&M  UNIVERSITY  Department 
of  Journalism  has  five  tenure-track 
faculty  positions  available  because  of 
retirements  and  upgrading  to  tenure- 
track  positions.  Successful  applicants 
should  have  expertise  in  one  or  more  of 
theses  areas:  advertising,  agricultural 
journalism,  broadcast  news,  magazine 
journalism,  newspaper  journalism  and 
public  relations. 

PH.D.  preferred.  Master’s  degree 
required.  Strong  professional  experi¬ 
ence  desired.  Starting  date  is  Septem¬ 
ber  1,  1987.  Deadline  for  applications 
is  December  15,  1986.  Texas  A&M 
University  is  an  equal  opportunity,  affir¬ 
mative  action  employer.  Minorities  are 
especially  encourag^  to  apply.  Send 
your  vita  nd  names,  addresses  and  tele¬ 
phone  numbers  of  three  references  to 
Professor  Howard  Eilers,  Department  of 
Journalism,  Texas  A&M  University, 
College  Station,  TX  77843-4111. 

THE  ENGLISH  DEPARTMENT  of  the 
University  at  Albany  invites  applications 
tor  a  tenure  track  assistant  professor 
position.  Fall  1987  appointment.  Jour¬ 
nalism  teacher  and  director  of  journal¬ 
ism  program  within  the  English  Depart¬ 
ment.  Academic  and  extensive  journal¬ 
ism  experience,  as  well  as  advanced 
degree,  expected.  Deadline:  December 
1,  1986.  Eugene  K.  Garger,  Chair, 
1400  Washinrton  Avenue,  Albany,  NY 
12222. 


HELP  WANTED 


ACADEMIC 


ASSISTANT  OR  ASSOCIATE  Professor 
to  teach  design,  writing,  media 
management.  Ph.D.  required.  Profes¬ 
sional  experience  beneficial.  Tenure 
track.  Salary  competitive.  Application 
deadline:  December  15,  1986.  Indi¬ 
cate  qualifications  for  position  and 
include  resume  with  names  and  tele¬ 
phone  numbers  of  three  references, 
send  to:  George  A.  Wead,  Department 
Head,  Department  of  Communication, 
James  Madison  University,  Harrison¬ 
burg,  VA  22807.  AA/EOE. 


GRADUATE  TEACHING,  RESEARCH 
AND  ADMINISTRATIVE  ASSOCIATES 
in  all  fields  of  mass  communication 
needed  for  86-86  in  the  School  of  Jour¬ 
nalism.  $700/month  stipend,  waiver  of 
tuition  and  fees.  Four-quarter  M.A. 
program.  Contact;  Director,  School  of 
Journalism,  Ohio  State  University, 
Columbus,  OH  43210. _ 

THE  UNIVERSITY  OF  GEORGIA  School 
of  Journalism  and  Mass  communication 
has  an  opening  for  an  assistant  or  asso¬ 
ciate  professor  effective  September 
1987.  The  person  should  be  qualified 
to  teach  graphics  and  photojournalism 
with  an  additional  specialty  in  one  of 
the  schools  major  teaching  areas.  The 
Ph.D.  with  professional  experience 
is  preferred;  a  Master’s  degree  is 
required.  Salary  and  rank  are  competi¬ 
tive  based  on  qualifications  and  experi¬ 
ence.  Application  deadline  is  January 
15,  1987.  Send  letter  of  application 
and  vita  to:  Dr.  Beverly  Bethune,  Chair, 
Search  Committee,  School  of  Journal¬ 
ism  and  Mass  Communication,  The 
University  of  Georgia,  Athens,  GA 
30602.  The  University  of  Georgia  is  an 
Equal  Opportunity/Affirmative  Action 
Employer, 


ADMINISTRATIVE 

EDITOR-PUBLISHER 
For  small  weekly.  Profit,  equity  sharing 
possible.  Send  resume  to  The  Black 
River  Tribune,  Box  156,  Ludlow,  VT 
05149. 


EXECUTIVE  MANAGER:  Virginia  Press 
Association  seeks  chief  association 
executive  with  knowledge  of  journalism, 
newspaper  publishing;  to  serve  as  regis¬ 
tered  lobbyist;  to  manage  advertising 
sales,  newspaper  clipping  service  and 
association  operations.  Salary  in  mid 
$50’s;  generous  benefits;  ideal  loca¬ 
tion;  unified  association.  Send  resume, 
letter  to  XM  Search,  VPA,  PO  Box 
C-32015,  Richmond,  VA  23261-2015. 


GENERAL  MANAGER  POSITION  now 
available.  Suburban  newspaper  group 
with  good  stability  and  outstanding 
growth  potential.  Challenging  manage¬ 
ment  agenda.  Progressive  employer 
with  high  standards.  Excellent  compen¬ 
sation  and  incentive.  Comprehensive 
fringe  package. 

Group  consists  of  20  plus  community 
weekly  newspapers  (circulation  more 
than  250, OOO)  surrounding  vibrant 
core  city  in  Zone  5.  Considerable 
commerical  printing  and  typesetting. 
Energetic  staff,  competent  manage¬ 
ment  team  looking  for  experienced, 
competitive  leader  with  ability  to 
strategize,  delegate,  lead  and  inspire. 
Parent  corporation  an  industry  leader. 
Send  resume  with  current  salary  range 
and  availability  information  to  Box 
1457,  Editor  &  Publisher.  Confidential¬ 
ity  assured.  EOE. 


ART/GRAPHICS 

GRAPHIC  ARTIST  sought  by  visually 
aware  mid-size  daily.  Skills  in  illustra¬ 
tion  and  informational  graphics  and 
typography  desired.  Familiarity  with 
Macintosh  and  LaserWriter  a  plus.  Send 
resume,  samples  to  Jim  Willis,  Manag¬ 
ing  Editor,  Birmingham  Post-Herald, 
P(j  Box  2553.  Birmingham,  AL  35202. 


EDITOR  &  PUBLISHER  for  November  1,  1986 


I 

i 


) 


Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  1986) 
1986  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1986) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name_ _ Title _ 

Company _ 

Nature  of  Business  _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


t 


Enclose  this  card 
with  your  payment. 
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HELP  WANTED 


ADVERTISING 


HELP  WANTED 


ADVERTISING 


440,  Bakersfield,  CA  93302,  Attn 
Personnel.  EOE. 


ing  because  our  people  are  outstanding. 


HELP  WANTED 


DATA  PROCESSING 


PROFESSIONAL  retail  display  ad  sales-  ADVERTISING  DIRECTOR  needed  for 
person  needeed.  We  are  looking  for  40,0000  daily  in  San  Diego  market, 
someone  with  new  ideas  and  a  proven  will  manage  all  advertising,  marketing 
track  record  in  newspaper  sales.  The  and  promotional  functions.  Required: 
Bakersfield  Californian  is  a  progressive  proven  record  of  achievement  in  meet- 
newspaper  with  a  70%  penetration  in  jng  or  exceeding  revenue  goals,  excel- 
Oie  primary  market.  Send  resume  to  lent  human  relation  skills,  2  years  of 
The  Bakersfield  Californian,  PO  Box  advertising  management  experience. 


HELP  WANTED 


DATA  PROCESSING 


competence  in  marketing  research  and 
pricing  strategies,  operational  and 
WE  GOT  THE  BUCKS,  how  hungry  are  strategic  planning  expertise  and  college 
you!  Journalistically  we  are  respected  degree.  Opportunities  for  intra- 
from  the  local  dailies  to  the  halls  of  city  corporate  advancement.  Treat  your 
hall.  Nationally  we  are  the  most  family  to  a  lifestyle  that  can’t  be 
awarded  publication  of  our  kind.  We  matched  anywhere.  Salary  plus  perfor- 
need  a  sales  rep  who  matches  our  jour-  mance  bonuses.  Send  resume  and 
nalistic  zeal.  Someone  who  is  aggres-  salary  requirements  to  Times-Advocate, 
sive,  bright,  innovative  and  eager  to  ^07  E.  Pennsylvania  Ave.,  Escondido, 
richly  exploit  a  market  for  full  monetary  CA  92025,  c/o  Personnel  Department, 
gain.  Resume  to  Phila.  Gay  News,  254  "o  Pf’one  calls  please. 

S.  11th  St.,  Phila.,  PA  19107  or  call  xur  TpruiVoMiAM  . — Z- — « - i — 

Mark  Segal  (215)  625-8501.  THE  TRENTONIAN  is  looking  for  a  clas- 

-  sified  advertising  manager  in  one  of  the 

DUE  TO  RAPID  EXPANSION  of  The  most  competitive  newspaper  markets  in 
New  York  Times  Regional  Newspaper  the  country.  We  are  a  7  day  a  week 
Group  and  our  continued  program  of  publication  with  a  TMC  product  twice 
training  department  executives  to  weekly.  Candidate  will  be  responsible 
become  Publishers,  several  key  Adver-  for  overall  management  of  classified 
tising  management  positions  will  soon  department;  planning  and  budgeting; 
be  available  in  North  Carolina  and  Flori-  inside  and  outside  supervisory  experi- 
da.  The  Newspapers  range  in  size  from  ence  necessary.  Attractive  salary, 
40,000  to  100,000  circulation.  The  incentive  program  will  full  benefit  pack- 
New  York  Times  Company  has  grown  to  age.  Send  resume  with  salaiy  require- 
be  a  most  respected  communication  ment  to  E.L.  Hoffman,  Publisher,  The 
company  by  recognizing  one  principle:  Trentonian,  600  Perry  St.,  Trenton,  NJ 
Our  products  and  growth  are  outstand-  08602. 


Our  fringe  benefit  package  includes:  52b,0U0-»b0,000  annually  possible 
Major  Medical  and  Hospitalization  The  Charlotte  Leader  needs  now,  exper- 
Insurance,  Dental  Plan,  Pension  Plan,  lenced  advertising  salesperson.  Our 
Supplemental  Retirement  Income  Plan,  sales  people  can  receive  up  to  $25,000 
Stock  Purchase  Plan,  and  Competitive  annual  draw  with  possible  earnings  to 
Vacation.  $50,000  or  more.  Call  Fran  Hoover 

Candidates  must  have  a  good  track  (704)  331-4842. 

[pn?p  AD  DIRECTOR  for  new  monthly  busi- 

^  newspaper  advertising  Mies  tabloid,  major  metro  Zone  5, 

mpnpcpmp^nfin  TltTfino  or  Statewide  10,000.  Must  have  business 

management  in  a  40,000  or  la^er  daily  j  business  space  sales  experience  and 

motivational  abilities.  Number  2  posi- 
?nn  f'°n  in  comoany,  will  become  associate 

Rptaii^4Hwprt'ieyrJo*Thp*Nl^^VnJi<  Timpc  pubMsher.  Resume  and  letter,  treated 

R^gionlil  nSIvI^  gS  Publisher ^ 

Plaza,  15th  Floor,  3414  Peachtree  Rd.,  _ 

N.E.,  Atlanta,  GA  30326.  ADVERTISING  DIRECTOR 

An  Equal  Opportunity  Employer  M/F  10,000  New  Hampshire  PM  daily  seeks 
BEAUTIFUL  southwest  Horida/enjoy  ®  to  lead  staff  of 

the  beach  and  your  job  as  classified  ^0-  position  for  someone  with 
manager  for  a  group  of  weekly  newspap-  putstanding  leadership,  motivation  and 
ers.  lalary/bonus  $25,000-30,000  a  ‘eani  building  skills  with  group  owned 
year.  Send  resume  to  Box  1494,  Editor  newspaper  Salary  plus  incenbve  Send 
i  Piihiichpr  resume  and  salary  history  to  Publisher, 

s.  ruDiisner.  jg  Sullivan  St.,  Clarem¬ 

ont,  NH  03743. 


year,  bend  resume  to  Box  I4y4,  toitor 
&  Publisher. 


CLASSIFIED  MANAGER 
Lead  and  motivate  outside  sales  staff 
and  phone  room.  Medium  daily  and  AGGRESSIVE  ADVERTISING  manager 
Sunday  in  Zone  2.  Resume  and  salary  sought  for  small  California  daily  to 
requirements  in  confidence  to  Box  replace  manager  who  has  become  a 
1498,  Editor  &  Publisher.  publisher.  Pe9ple  skills,  organizational 


publisher.  People  skills,  organizational 
abilities  and  innovation  a  must.  Send 
CLASSIFIED  AD  MANAGER  resume  and  salary  history  to  James 
60,000  Circulation  McClure,  Publisher,  Oroville  Mercury 

Register,  2081  Second  St.,  Oroville,  CA 
We’re  looking  for  a  first  class  CAM  to  95965. 

manage  an  enthusiastic,  20-person  _ _ ^ ^ - 

sales  team  in  a  market  with  year-round  AGGRESSIVE  COMPANY  in  Zone  6 
sunshine  and  the  most  explosive  growth  a  Classified  Manager  to  set  up 

imaginable.  Our  dailies.  The  Mesa  class  ad  program  in  all  our  papers.  Must 
Tribune,  the  Tempe  Daily  News  and  the  h^ve  experience  in  phone  Mies  as  well 
The  Chandeler  Arizoner,  are  growing  as  outside  Mies,  with  go<^  track  record, 
right  along  with  the  dynamic  East  Valley  Excellent  opportunity  for  second  in 
of  metropolitan  Phoenix.  Our  new  CAM  cornmand  to  move  up.  Send  resume 
will  have  a  proven  record  of  success,  be  with  qualifications  and  Mlary  feduire- 
a  creative  leader  of  both  inside  and  1999, 

outside  Mies  and  will  possess  strong  Sulphur,  LA  70664. 
administrative  skills.  A  strong  sales  Ar\wrpTiciMp  r^iRFr'Tnp  for  nno 
training  background  would  be  great, 

too,  but  previous  experience  as  a  classi-  circulation  daily  in  competitive  market, 
tied  manager  is  an  absolute  must.  We  ^ 

are  offering  an  excellent  compenMtion  people  skills  and  ability  to  make 
and  benefits  package  and  the  opportun-  convincing  presentations  to  major 
ity  to  live  in  one  of  the  most  beautiful  advertisers.  Competitive  compenMtion 
and  desirable  sections  of  the  country,  package  for  p^son  with  management 
For  prompt  and  confidential  considera-  experience  and  [^oven  track  record, 
tion,  please  forward  your  resume,  Mlary  Send  resume  to  Greg  Oxley,  Gener^ 
history  and  requirements  to  Cox  Arizona  5f,?C?.8®^  f'’®'’SC^pt -Telegram,  120 
Publications,  120  West  First  Avenue,  Farms  Rd.,  Holyoke,  MA 

MeM,  AZ  85202.  01040. 
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Data  Processing 
Professionals 

Dow  Jones  &  Company,  Inc.,  publisher  of  The  Wall 
Street  Journal  has  two  (2)  positions  available  in  our 
new  WorW  Financial  Center  Office. 

APPLICATIONS 

PROGRAMMER/ANALYST 

We  are  seeking  a  programmer  that  is  familiar  with 
Composition  Systems,  Inc.,  (CSI)  News  Front-end 
Systems.  The  ideal  candidate  will  have  the  following 
skills: 

•  thorough  understanding  of  Newsroom  Front-end 
systems 

•  experience  with  DEC  PDP-11  systems  operating 
under  RSX-IIM-1- 

•  previous  typesetting  experience  in  s  plus 

•  knowledge  of  communications  networks 

•  knowledge  of  IBM  personal  computers 

•  2-3  years  experience  is  required 

SYSTEMS  SPECIALIST 

We  are  also  looking  for  a  system  applications  gener¬ 
alist  that  can  interact  with  users  to  define  bugs,  trans¬ 
late  user  requests  to  specifications  and  grow  into  the 
role  of  System  Manager.  The  ideal  candidate  will 
have  a  technical  projects  background  and  ge  a  good 
communicator,  able  to  work  with  non-technical  users. 
A  background  in  typesetting,  creating  typesetter 
formats  and  on-screen  forms  would  be  a  plus. 

•  knowledge  DEC  PDP-11  A/ AX  and  communica¬ 
tions  network 

•  RSX-11M  +  A/AX  operating  systems 

•  Newsroom/Front-end  systems  experience  is 
highly  desirable 

•  knowledge  of  IBM  personal  computers  is  a  plus 

•  1-2  years  experience  is  required 

Dow  Jones  offers  an  excellent  benefit  package  along 
with  a  professional  career  environment.  If  yu  are  inter¬ 
ested  in  working  for  one  of  “America’s  Most  Admirec 
Corporations”,  please  submit  a  resume  in  confidence 
along  with  salary  history  to: 

Personnel  Manager 
Dept.  EP 

Dow  Jones  &  Co.,  Inc. 

200  Liberty  Street 
New  York,  NY  10281 

An  Equal  Opportunity  Employer  M/F 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
117  year  old  Cape  Cod  weekly  seeks 
a  take-charge  manager  to  work  for  a 
hands-off  publisher.  Excellent 
opportunity  for  a  capable  person 
who  gets  results.  Advancement  to 
general  manager  is  possible.  A  profit 
sharing  company  with  a  full  range  of 
benefits  and  good  pay. 

SEND  PARTICULARS  TO: 
Duane  A.  Steele 
100  Bradford  St. 

Provincetown,  MA  02657 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Excellent  opportunity  for  experienced 
manager  to  advance  with  a  sound  pro 
gressive  company.  Must  have  the  know¬ 
ledge  to  increase  circulation  through 
home  delivery  and  single  copy  Mies 
activity.  Must  be  a  leader  and  be  able  to 
immediately  take  complete  control. 
Excellent  advancement  opportunity. 
Send  resumes,  to  Box  1439,  Editor  & 
Publisher.  (Zone  5). 

MANAGER  FOR  8,000  afternoon  daily/ 
Sunday.  Experienced,  shirt-sleeve.  No. 
2  man  would  do  well  here.  Send  resume 
and  Mlary  requirements  to:  Lou  Major, 
PO  Box  820,  BogaluM,  LA  70427. 


t 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Immediate  opening  for  experienced  free 
distribution  circulation  manager.  This 
position  has  complete  authority  and 
responsibility  tor  the  circulation  depart¬ 
ment  of  our  tree  distribution  twice- 
weekly  carrier  delivered  paper.  Our 
company  is  rapidly  growing.  We  need  a 
strong  leader  to  oversee  the  expansion 
of  our  circulation  area.  Excellent  salary 
and  benefit  package  including  company 
car.  Location  is  in  Monmouth  County, 
New  Jersey.  Please  send  resume  and 
salary  history  to:  Personnel,  The 
ADvisor,  3601  Highway  66,  Neptune, 
NJ  07754. 


CIRCULATION  PROMOTION 
MANAGER 

We  need  a  professional,  goal  oriented 
individual  to  be  responsible  for  creation 
and  implementation  of  carrier  promo¬ 
tion,  telemarketing,  and  in  house  print¬ 
ing  department.  Circulation  background 
helpful.  Salary  $22,000  plus  and 
excellent  benefit  package.  I 

Send  resume  and  cover  letter  letting  us 
know  why  you’re  the  right  person  for  the 
job  to  Otto  C.  Lee,  Director  of  Circula¬ 
tion,  Daily  Courier  News,  300  Lake  St. 
Elgin,  IL  60120. _ 

SMALL  GROUP  IN  zone  6  is  seeking 
circulation  zone  manager  with  a  good 
strong  background  in  all  phases  of 
circulation.  Candidate  will  direct  all  our 
publications  in  sales,  service  and 
collection.  Send  resume  with  qualifica¬ 
tions  and  salary  requirement  to  PO  Box 
1999,  Sulphur,  LA  70664. 


CIRCULATION  MANAGER 
We  have  a  market  that  is  growing— and 
that  is  predicted  to  expand  significantly 
in  the  years  just  ahead. 

We  have  a  quality  product  that  is  reaso¬ 
nably  priced. 

We  want  a  pro  to  lead  our  circulation 
department  into  the  future. 

We're  a  19,000  PM  daily,  located  in  the 
Middle  West,  in  an  attractive  communi¬ 
ty  that  is  home  to  a  major  university.  We 
need  new  leadership  in  a  key  depart¬ 
ment  to  allow  us  to  maintain  and  build 
upon  our  number  one  position  in  a  high¬ 
ly  competitive  market. 

If  you  believe  you’re  the  right  person, 
write  to  us.  Let  us  know  whether  you 
have  ABC  experience,  whether  you  have 
worked  with  a  TMC  product,  what  forms 
of  delivery  you  have  managed,  and 
generally  what  your  strengths  and  abili¬ 
ties  are.  Include  your  salary  history  (we 
will  offer  a  salary  commensurate  with 
your  experience)  and  the  names  of 
references  (only  those  who  can  be 
contacted  in  confidence).  Send  your 
replies  to  Box  1495,  Editor  &  Publisher. 


CIRCULATION 

MANAGER 

The  Quad-City  Times,  a  62,000 
daily  circulation  AM/PM  and 
84,000  Sunday  circulation  news¬ 
paper,  located  in  Davenport, 
Iowa,  is  looking  for  a  people 
motivator  who  has  a  strong 
management  background  and 
excellent  circulation  skills.  The 
Quad-City  Times  is  a  Lee  Enter¬ 
prises  newspapeer  located  in  a 
very  competitive  market.  We 
offer  a  competitive  salary  and 
excellent  benefit  package  and 
the  opportunity  for  potential  for 
career  advancement.  Send  re 
sume  with  cover  letter  stating 
salary  requirements  to  Fred 
Hunt,  Personnel  Director,  Quad- 
City  Times,  124  East  Second 
St.,  Davenport,  I A  52801. _ 


HELP  WANTED 


CIRCULATION 


CIRCULATION 

CUSTOMER  SERVICE  MANAGER 
We  are  looking  for  a  career-oriented, 
energetic  professional  to  join  our  circu¬ 
lation  team.  The  successful  candidate 
will  have  direct  responsibility  for  train¬ 
ing  and  motivating  the  circulation 
customer  sen/ice  department  of  2  daily 
newspapers  with  a  combined  circula¬ 
tion  of  200,000+  and  Sunday  circula¬ 
tion  of  nearly  250,000. 

Must  be  proficient  in  developing,  imple 
menting  and  managing  a  fast  paced 
phone  operation,  as  well  as  interacting 
with  circulation  management.  We  offer 
an  attractive  benefits  package.  Salary 
commensurate  with  experience. 

Please  send  resume  and  salary  require¬ 
ments  to  The  Syracuse  Newspapers,  PO 
Box  4915,  Syracuse,  NY  13221,  Attn: 
Linda  Hennessey. 

CIRCULATION  MANAGER 
Fast-growing  Florida  "Treasure  Coast" 
tri-weekly  publication  seeking  individu¬ 
al  with  minimum  4  years  experience. 
Background  should  include  organiza¬ 
tional  and  planning  skills.  Solid  back¬ 
ground  in  telephone  and  crew  sales  a 
must.  Second  class  mail,  computer 
knowledge  a  plus.  Please  send  resume 
and  salary  history  to  Box  1475,  Editor 
&  Publisher. 


DISTRICT  SALES  MANAGERS 
Need  several  take-charge  News  Carrier 
Supen/isors  for  NE  Massachusetts  and 
So.  New  Hampshire  areas.  Experience 
preferred.  We  offer  competitive  salary 
nd  bonus  for  the  best  people.  Send 
inquiries  and  resumes  to  Lawrence 
Eagle-Tribune,  Box  100,  Lawrence,  MA 
01842,  Attn:  Ellen  Wilkinson  (617) 
685-1000  ext.  111. 


COMPUTER  TECHNOLOGY 

COMPUTER  APPLICATION 
Newspaper  production  computer 
systems  software/application  manager. 
This  challenging  position  requires 
newspaper  system  experience  and  good 
interpersonal  skills.  Degree  preferred. 
No  regular  travel.  Excellent  benefits 
with  (Gannett  newspaper  in  Southern 
California.  Low-mid  $30’s.  Send 
resume  to  Personnel  Department: 

The  Sun 

399  North  D.  Street 
San  Bernardino,  CA  92404 
EOE 


_ EDITORIAL _ 

3000  GOVERNMENT  JOBS  List. 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261. 

(Fee  required.) 


ASSISTANT  METRO  EDITOR 
Seeking  assistant  metro  editor  who 
thrives  on  provocative  news  coverage 
that  people  respect  and  talk  about.  If 
you’re  an  able  coach,  an  imaginative 
planner,  an  efficient  coordinator,  a 
crack  editor,  then  this  may  be  for  you. 
50,000  circulation  daily  and  Sunday. 
Assistant  metro  editor  with  city-regional 
staff  coverage  in  22  county  area. 
Bachelor’s  degree  and  reporting,  edit¬ 
ing  and  supervisory  experience 
preferred.  Send  resume,  clips  and 
salary  requirement  Terri  Kuhle,  Herald 
&  Review,  PO  Box  311,  Decatur.  IL 
62525.  EOF 


COPY  DESK  CHIEF/  courts  reporter 
positions  open  at  The  Odessa  American, 
a  mid-size  Texas  daily.  Desk  job 
requires  a  proven  copy  editor  who  can 
supen/ise  a  staff  of  5  and  maintain  a 
clean,  sharp,  well-edited  product.  3 
years  experience  required.  Salary  from 
$18,000.  Contact  News  Editor,  Keith 
Briscoe.  Courts  reporting  applicants 
should  have  experience  covering  the 
legal  community.  Salary  Pending  on 
experience.  Contact  City  Editor,  Gail 
Burke-Frandsen.  PO  Box  2952,  Odes¬ 
sa,  TX  79760.  No  phone  calls. 


HELP  WANTED 


EDITORIAL 


BRIGHT  COPY  EDITOR/WRITER  for 
exciting  new  newsletter.  Should  be  up 
and  coming  NYC  area  writer  with  lively 
upbeat  style.  Immediate  part  time/full 
time/freelance  opportunity.  Send  letter/ 
samples  to  N.  Merenstein,  344  E.  78 
St.,  New  York,  NY  10021. 


BUSINESS  REPORTER  who  can  dig  up 
scoops  and  help  us  dominate  local  busi¬ 
ness  coverage.  Enjoy  the  time  and 
resources  to  develop  big  stories.  Seven- 
member  staff;  excellent  salary  and 
benefits.  City  has  colleges,  character 
and  culture.  Resume  with  references 
and  clips  to  Editor,  Nashville  Business 
Journal,  PO  Box  23229,  Nashville,  TN 
37202. 


BUSINESS  REPORTER  for  Conneticut 
daily  newspaper  with  award  winning 
daily  and  Sunday  business  section. 
Previous  business  reporting  experience 
a  must.  Send  letter,  resume  with  salary 
history  and  six  clips  to  Box  1469,  Editor 
&  Publisher. 


BUSINESS  REPORTER 
The  Philadelphia  Business  Journal  is 
seeking  a  business  reporter  who  can 
handle  complex  stories  in  unique,  inter¬ 
esting  and  accurate  fashion.  Strong 
emphasis  on  use  of  original  research 
and  individual  enterprise  in  developing 
stories.  One  year  reporting  experience  a 
must.  Business  news  experience  pre¬ 
ferred.  Send  6  clips  and  3  references 
to:  Brian  P.  Sullivan,  Editor,  Philadel¬ 
phia  Business  Journal,  2401  Walnut 
Ave.,  Philadelphia,  PA  19103. 

BUSINESS  EDITOR  for  sophisticated 
real  estate  and  financial  sections  in 
fastest  growing  U.S.  market.  Self  start¬ 
ing,  fast,  accurate  producers  only 
considered.  Full  details  to  Editor, 
Naples  Daily  News,  PO  Box  7009, 
Naples,  FL  33940. 

BUSINESS  REPORTER 
The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  with  a  circulation 
125,000  daily  and  193,000  Sunday,  is 
seeking  an  experienced  business  repor¬ 
ter  who  is  interested  in  helping  produce 
an  ambitious,  lively  business  section. 
The  reporter  will  be  skilled  at  writing 
both  breaking  news  and  feature  stories 
and  capable  of  interpreting  and  analyz¬ 
ing  economic  and  financial  issues  for  a 
general  readership.  We  are  seeking  a 
reporter  who  is  committed  to  excellence 
and  who  wants  to  grow  within  our  news¬ 
paper.  The  Eagle-Beacon,  a  thriving, 
award-winning  newspaper  in  Kansas’ 
largest  city,  is  screening  candidates 
who  have  three  to  five  years  professional 
experience.  Send  a  detailed  resume  and 
the  names  of  three  references  to  Betty 
Wells  Cox,  Assistant  Managing  Editor, 
Wichita  Eagle-Beacon,  PO  Box  820, 
Wichita,  KS  67201. 


COMMUNITY  EDITOR 
Mature  seasoned  editor  sought  for 
suburban  Chicago  weekly  newspaper. 
Community  involvement  and  staff  moti¬ 
vation  are  essential  to  this  position. 

The  successful  candidate  will  have  5  to 
7  years  of  solid  community  journalism 
experience. 

Excellent  salary  and  benefits  package. 
Please  send  resume  with  cover  letter 
and  clips  to  Box  1474,  Editor  & 
Publisher. 


ASSISTANT  ENTERTAINMENT 
EDITOR 

The  Fort  Lauderdale  News/Sun-Sentinel 
seeks  an  assistant  entertainment  editor 
to  help  guide  staff  of  10  in  very  compe¬ 
titive  market.  Applicants  should  have 
strong  copy  editing  and  planning  skills 
and  experience  in  entertainment  report¬ 
ing  and  criticism.  Send  material  and 
resume  to  John  Dolen,  Entertainment 
Editor,  News  Sun/Sentinel-Company, 
PO  Box  14430,  Fort  Laucerdale,  FL 
33302. 


HELP  WANTED 


EDITORIAL 


A  COPY  EDITOR  is  needed  by  the  Las 
Vegas  Review-Journal.  Must  have  previ¬ 
ous  experience  on  a  daily  newspaper. 
Send  resume  to  Wayne  Stewart,  News 
Editor,  PO  Box  70,  Las  Vegas,  NV 
89125.  An  Equal  Opportunity 
Employer. 


COPY  EDITOR 

Aggressive  AM  daily  seeks  a  skilled  copy 
editor  with  a  love  of  words  and  the  will¬ 
ingness  to  challenge.  Send  resume, 
samples  to  Jim  Willis,  Managing  Editor, 
Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 


COPY  EDITOR 

6-day,  17,000  paper  seeks  desk  person 
with  layout  skills  who  can  spot  holes  in 
stories  and  is  strong  in  grammar,  spell¬ 
ing  and  syntax.  Experience  preferred, 
but  will  consider  talented  new  grad. 
Also  seeking  reporter  who  can  handle 
general  assignment  while  specializing 
in  education,  and  reporter/editor  for 
weekly  paper  serving  Berrien  County, 
Michigan.  Letter,  resume  and  work 
samples  to  Bob  Schumacher,  Managing 
Editor,  The  News-Dispatch,  121  West 
Michigan  Blvd.,  Michigan  City,  IN 
46360. 


EDITOR 

Here  is  a  tremendous  opportunity  to 
wake  up  a  comfortable  37,000,  Zone  5, 
metro-area  daily.  We  need  a  dynamic 
leader  to  create  an  exciting,  people- 
oriented  community  newspaper.  Exper¬ 
ienced  staff  of  25  plus  growing  corres¬ 
pondent  corps  needs  strong  dose  of 
organization  and  motivation.  You  must 
be  a  firm  but  diplomatic  leader  who 
knows  how  to  teach  and  then  delegate. 
Major  teaching  needed  in  creative  head¬ 
line  writing,  page  makeup,  and  generat¬ 
ing  story  ideas  beyond  covering  city 
halls.  If  you  have  a  record  of  running 
tightly  edited,  compelling  community 
newspapers  and  are  looking  for  a  chal¬ 
lenge,  send  your  resume  to  Box  1467, 
Editor  &  Publisher. 


EDITORIAL  WRITER 
The  Shreveport  Journal,  an  indepen¬ 
dent  progressive  daily  in  northwest 
Louisiana,  is  seeking  a  bright  journalist 
interested  in  editorial  writing.  A 
successful  candidate  will  excel  at  writ¬ 
ing,  editing  and  layout.  The  Journal 
presents  an  alternative  viewpoint  to  a 
larger,  conservative  Gannett  paper.  This 
is  an  interesting  opportunity  to  make  a 
difference  in  a  changing  community. 
Send  resume,  diverse  clips  to  Matt 
Jacobs,  PO  Box  31110,  Shreveport,  LA 
71130.  (318)  459-3291. 


FEATURES  WANTED 
Genesis  Magazine,  a  men’s  sophisti¬ 
cated  publication,  is  seeking  freelance 
feature  articles.  Features  wanted  are 
investigative  reports,  current  events, 
lifestyles,  interviews,  photo  essays, 
entertainment  and  humor.  No  erotic 
fiction.  No  manuscripts.  Please  send 
queries  to  Associate  Editor,  Genesis 
Magazine,  770  Lexington  Avenue, 
#1001,  New  York,  NY  10021. 

FEATURE  WRITER 

The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  with  a  circulation  of 
125,000  daily,  and  193,000  Sunday, 
is  seeking  an  experienced  feature  writer 
for  out  Lifestyle  department.  The  repor¬ 
ter  will  be  skilled  at  producing  hard¬ 
hitting  issues  stories  and  projects  as 
well  as  off-beat,  lively  daily  stories  for  a 
vibrant  LifeStyle  section.  The  Eagle- 
Beacon,  a  thriving  award-winning  news¬ 
paper  in  Kansas’  largest  city,  is  screen¬ 
ing  candidates  who  have  three  years 
professional  experience.  Send  a  detail¬ 
ed  resume  and  the  names  of  three  refer¬ 
ences  to  Betty  Wells  Cox,  Assistant 
Managing  Editor,  Wichita  Eagle- 
Beacon,  PO  Box  820,  Wichita,  KS 
67201. 
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COPY  EDITOR  25,000  circulation 
Sunbelt  daily  located  in  city  of  50,000 
has  an  immediate  opening  for  an  exper¬ 
ienced  copy  editor  who  can  also  design, 
bright,  modular  pages,  make  good  use 
of  full-color  process  and  spot  color  and 
write  crisp,  accurate  headlines  on  dead¬ 
line.  We  are  also  taking  applications  for 
future  copy  editing  positions.  Contact 
The  News  Editor,  The  Meridian  Star,  PO 
Box  1591,  Meridian,  MS  39301,  (601) 
693-1551. 

COPY  EDITORS 

The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  with  a  circulation  of 
125,000  daily  and  193,000  Sunday,  is 
seeking  news  and  sports  copy  editors 
and  layout  design  editors  who  are  inter¬ 
ested  in  helping  produce  an  aggressive, 
ambitious  newspaper.  The  copy  editors 
will  be  skilled  at  editing  wire  and  local 
copy  and  at  writing  solid,  interesting 
headlines.  The  design  editors  will  have 
a  solid  knowledge  of  good  newspaper 
design  for  news  and  feature  pages,  and 
will  be  well-versed  in  the  use  of  photos, 
graphics,  illustrations  and  typography. 
We  are  seeking  copy  editors  who  are 
committed  to  excellence  and  who  want 
to  grow  within  our  newspaper.  The 
Eagle-Beacon,  a  thriving,  award¬ 
winning  newspaper  in  Kansas'  largest 
city,  is  screening  candidate  who  have 
three  years  professional  experinece. 
Send  a  detailed  resume  and  the  names 
of  three  references  to  Betty  Wells  Cox, 
Assistant  Managing  Editor,  Wichita 
Eagle-Beacon,  PO  Box  820,  Wichita, 
KS  67201. 

COPY  EDITOR 

18,000  PM  daily  is  expanding  its  edit¬ 
ing  force  and  is  looking  for  a  well- 
organized  editor  with  superior  copy  edit¬ 
ing  and  layout  skills.  Send  resume, 
samples  to  Dan  Fitts,  Editor,  Haverhill 
Gazette,  447  W.  Lowell  Ave.,  Haverhill, 
MA  01830. 

COPY  EDITOR,  minimum  2  years  daily 
editing,  layout  experience,  strong 
language,  spelling  skills.  For  $30,000 
only  best  need  apply.  Clips,  resume  to 
C.  Perkins,  Managing  Editor,  The  Union 
Leader,  Box  780,  Manchester,  NH 
03105.  No  calls. 

GENERAL  ASSIGNMENT  REPORTER 
Zone  2,  AM  daily.  Experience  preferred, 
but  will  consider  entry-level  applicants. 
Send  resume,  clips.  Box  1486,  Editor  & 
Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
Layout  and  writing  experience  required. 
Send  resume,  clips  to  Editor,  The 
Messenger,  PO  Box  659,  Fort  Dodge,  lA 
50501. 

GENERAL  ASSIGNMENT  REPORTER 
who  likes  to  do  more  than  skim  the 
surface  of  issues  needed  immediately. 
One  to  five  years  experience  desirable, 
but  will  consider  entry-level  with  intern¬ 
ship  or  editing  position  on  college 
paper.  VDT,  camera,  darkroom,  paste¬ 
up  desirable.  Some  knowledge  of  sports 
helpful.  Non-smokers  onty.  Pay  and 
benefits  good.  If  interested  in  applying 
at  one  Texas’  largest  and  best  semi¬ 
weeklies,  send  resume,  clips  and  refer¬ 
ences  to  Christopher  F.  Barbee,  PO  Box 
1180,  El  Campo,  TX  77437. 

GENERAL  ASSIGNMENT  REPORTER 
with  weekly  or  small  daily  experience  for 
Nevada  daily  in  a  growing  community 
near  Reno  and  Lake  Tahoe,  with  aspira¬ 
tions  to  someday  be  an  editor.  It  you're 
looking  for  a  career  on  a  major  newspap¬ 
er  you  know  the  first  question  asked  is, 
“do  you  have  any  daily  experience?”... 
here  is  where  you  can  get  it.  Send 
resume,  references  and  clips  to 
Network  Inc.,  Attn.  Marc  Fredrick,  PO 
Box  1297,  Fallon,  NV  89406. 


FINANCIAL  REPORTER 
The  Bond  Buyer  a  daily  financial  news¬ 
paper  with  headquarters  in  the  Wall 
Street  area  of  Manhattan,  is  seeking  a 
reporter  to  help  cover  news  for  the  fixed- 
income  securities  market.  Journalism 
degree  required.  Send  resume  and  clip¬ 
pings  to  John  H.  Allan,  Editor,  The 
Bond  Buyer,  One  State  St.  Plaza,  New 
York,  NY  10004. 


GROWING  South  Florida  daily  (20,000) 
seeks  experienced,  on  the  ball  night- 
wire  editor  and  reporter  assistant.  Only 
hard-working  professionals  need  apply. 
If  you  can  hustle  on  deadline,  keep 
errors  from  slipping  by  and  have  real 
talent  for  electronic  layout  and  use  of 
color,  send  resume,  clips  and  refer¬ 
ences  to  Box  1472,  Editor  &  Publisher. 

“HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 

A  WORLD  CLASS 

FINANCIAL  WRITER 
Can  help  our  fast  growing  Zone  2 
company  start  a  new  publication. 
Requirements  include  journalism 
degree  from  highly  accredited  universi¬ 
ty,  minimum  of  two  years  experience  as 
a  financial  writer  on  major  daily  news¬ 
paper  or  publication.  Must  be  profes¬ 
sional,  creative,  intelligent,  flexible, 
and  thorough.  Research  involved.  Send 
resume  to  Box  1363,  Editor  & 
Publisher. 

MAGAZINE  EDITOR 
Magazine  publisher  seeks  aggressive, 
professional  editor.  Position  requires 
excellent  writing,  planning  and  layout 
skills.  Perfect  opportunity  to  move  up 
from  secondary  editorship  of  Sunday 
supplement  or  business  trade  publica¬ 
tion.  Only  experienced,  capable  self¬ 
starters  need  apply-not  an  entry  level 
position.  Competitive  salary/benefits 
package  and  highly  desirable  Sunbelt 
location.  Send  work  samples,  resume, 
salary  requirements,  and  letter  of  intro¬ 
duction  to  Box  1491,  Editor  & 
Publisher. 

MAGAZINE  EDITOR 
We’re  looking  for  a  strong  writer-a  crea¬ 
tive  soul  with  a  strong  sense  of  style. 
Candidate  must  also  be  capable  of 
managing  a  small  staff.  An  obsession 
with  boats  and  the  sea  also  is  required. 
Send  resume  and  writing  samples  to 
The  Yacht,  PO  Box  329,  Newport,  Rl 
02840. _ 

REPORTERS  ar  sought  for  a  central 
New  England  daily  of  30,000  circula¬ 
tion.  We  are  looking  for  people  with  at 
least  a  year  of  reporting  experience  at  a 
daily  newspaper;  people  who  are  self 
starters,  but  who  can  take  direction; 
people  who  can  cover  all  beat.  These 
are  not  entry-level,  positions.  Send 
cover  letter,  resume,  clips  and  salary 
history  to  Box  1504,  Editor  & 

Publisher. 

REPORTER  FOR  widely-respected 
weekly.  Sophisticated,  still  rural  resort 
community  just  hours  from  Manhattan. 
Minimum  2  years  experience,  graceful 
prose,  and  potential  as  editor  required. 
Write  East  Hampton  Star,  PO  Box  E, 
East  Hampton,  NY  11937. 

MANAGING  EDITOR  for  NYC’s  fastest 
growing  group  of  weekly  newspapers- 
we’ve  just  added  a  full  color  Brooklyn¬ 
wide  paper  to  our  4  neighborhood 
editions.  Supervise  full  time  reporters, 
plus  freelancers,  plus  more.  Challeng¬ 
ing  position  offers  opportunity  to  excell. 
Respond  immediately  with  resume 
clips,  cover  letter  to  Ed  Weintrob,  The 
Brooklyn  Paper,  26  Court  St.,  Brooklyn, 
NY  11242. 


MANAGING  EDITOR 
Widely  respected  twice-weekly  seeks 
experienced,  enthusiastic  pro  to  nurture 
young,  eager  staff  of  8.  We  have  won  47 
awards  in  the  last  nine  years  and  want  a 
leader  with  sharp  graphics  and  editing 
skills  to  help  win  more!  Commitment  to 
excellence  a  must.  Beautiful  communi¬ 
ty  in  Sierra  foothills.  No  smog,  super 
sceneiy.  Hunting  and  fishing  at  door¬ 
step.  Salary  to  $22,000  plus  benefits. 
Writing  and  layout  samples  and  last  two 
job  references  to  Jim  Fallbeck, 
Publisher,  Paradise  Post,  Box  70  Para¬ 
dise,  CA  95969. 

MANAGING  EDITOR  wanted  for  daily 
law  newspaper.  Strong  editing,  produc¬ 
tion,  management  skills.  Good  pay, 
benefits.  Resume,  clips  to  Editorial 
Department,  PO  Box  54026,  Los 
Angeles,  CA  90054. 

MANAGING  EDITOR 
Ten  year  old  metro  weekly  with  a  circu¬ 
lation  of  140,000  seeks  managing 
editor  with  editorial  management  and 
reporting  experience.  Send  resume, 
clips  and  salary  history  to  Box  1500, 
Editor  &  Publisher. 

GREAT  OPPORTUNITY 

The  new  Sarasota  Suncoast  Inde¬ 
pendent.  Come  and  join  a  new  and 
progressive  daily  newspaper 
getting  started  in  Sarasota  Coun¬ 
ty,  Florida.  The  Independent 
needs  reporters,  editors  and  copy 
editors  to  join  our  increasingly 
larg^  staff.  Come  join  an  organi¬ 
zation  that  will  give  26%  of  its 
profits  back  to  its  employees. 
EXPERIENCED  ONLY.  Contact 
Phil  Carlton  at  (813)  923-3635,  or 
write  to  3982  Bee  Ridge  Rd., 
Sarasota,  FL  33583. 

NEWS  EDITOR 

New  position  with  major  newspaper 
group  Washington  Bureau.  Candidates 
obviously  should  be  knowledgeable 
about  directing  quality  Washington 
coverage;  be  comfortable  guiding  an 
exceptional  staff  and  have  strong 
credentials  in  development  of  story 
assignments  that  a  diverse  nationwide 
group  of  newspapers  will  find  compell¬ 
ing.  Applicants  should  have  Washington 
experience.  A  position  with  a  future. 
Please  reply  in  confidence  to  Box  1438, 
Editor  &  Publisher. 

PROJECTS  REPORTER 
The  Dayton  Daily  News  and  Journal 
Herald  is  seeking  an  experienced 
projects  reporter  with  investigative 
skills.  Applicants  need  to  have  clips 
that  demonstrate  these  skills,  circula¬ 
tion  for  the  all-day  newspaoepr  is  over 
200,000.  Send  resume  and  clips  to  Jim 
Ripley,  Metro  Editor,  4th  &  Ludlow 
Sts.,  Dayton,  OH  45401. 

PUBLICATIONS  EDITORS 
The  NCAA  is  accepting  applications  for 
two  publications  editor  positions.  Three 
years  professional  editing  experience 
required.  Experience  editing  different 
types  of  publications  preferred.  Candi¬ 
date  should  have  sports  knowledge  and 
be  adaptable  to  desk-bound  environ¬ 
ment.  Salary  in  high  teens.  Send  cover 
letter,  resume,  and  salary  history  to 
Wallace  Renfro,  NCAA,  PO  Box  1906, 
Mission,  KS  66201,  no  later  than 
November  21. 

REGIONAL  EDITOR  for  North  Central 
Illinois  daily.  Must  have  good  news 
sense,  ability  to  inspire  and  manage 
bureaus  and  reporters,  editing  and 
layout  skills.  Send  clips  and  resume  to 
J.  McCullogh,  News-Tribune,  La  Salle, 
IL  61301. 


REPORTER  FOR  large,  rapidly  growing 
weekly  in  Monmouth  County,  N.J.  Long 
hours,  more  work  than  one  person  can 
handle.  You  get  a  modest  starting  salary 
($14,0(}0),  an  editor  who’s  tough  to 
please,  and  the  freedom  to  cover  a 
community  the  way  it  should  be 
covered.  You  also  get  a  voice  in  editorial 
policy  (as  do  our  other  reporters).  Send 
resume  and  clips  to  Box  81,  Keyport, 
NJ  07735. 

Rt  PORTER  WITH 
tXPERIENCE 

A  monthly  business  magazine  in  South¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials,  who  can 
cover  complex  issues  and  write  an 
occassional  feature  with  flair.  Applic¬ 
ants  must  have  a  minimum  of  three 
years’  experience.  Please  submit 
samples  of  written  work  that  emphasize 
your  versatility.  Do  not  call.  Send 
correspondence  to: 

Editor,  Business  N.H.,  177  East 
Industrial  Dr.,  Manchester,  NH  03103. 

REPORTER-COPY  EDITOR— Expanding 
and  competitive  30,000  AM  daily  on 
Northwest  Florida  (julf  Coast  has  an 
opening  for  a  reporter/copy  editor.  Mini¬ 
mum  of  two  years  experience.  Job  offers 
unparalleled  living  in  resort  community. 
Good  benefits,  profit  sharing  and  excel¬ 
lent  working  conditions  with  a  profes¬ 
sional  staff  Pay  commensurate  with 
experience.  Preference  given  to  candi¬ 
dates  from  Zones  3  and  4.  Send  resume 
and  cover  letter  to  Jay  Pitts,  Managing 
Editor,  The  Daily  News,  PO  Box  2949, 
Fort  Walton  Beach,  FL  32549.  Letter 
must  include  salary  requirements. 

THE  ANCHORAGE  TIMES  in  Alaska’s 
largest  city  is  looking  for  experienced 
journalists  who  want  to  work  in  a 
competitive  news  situation  in  an  excit¬ 
ing  state.  We  need  a  general  assign¬ 
ment  reporter  with  at  least  4  years  daily 
newspaper  experience  who  can  cover 
everything  from  a  whaling  festival  to 
election  night,  work  on  investigative 
stories,  meet  daily  morning  deadlines 
and  then  turn  out  copy  in  the  afternoon. 
We  also  need  a  copy  editor  with  exten¬ 
sive  layout  experience  who  can  work 
quickly  to  remake  pages  for  3  daily 
editions.  Send  resume  and  clips  to 
Carmen  Dybdahl,  The  Anchorage 
Times,  Box  40,  Anchorage,  AK  99510. 

TOP  GUN  reporter  wanted  for  aggres¬ 
sive  17,000  circulation  daily  in  beauti¬ 
ful  Cajun  country  (2  1/2  hours  from 
New  Orleans).  If  you  have  3-5  years 
experience  and  can  produce  lively  t'end 
pieces  and  investigative  stories,  send  us 
you  non  returnable  clips.  We  are  consis¬ 
tent  winners  of  our  press  associations 
general  excellence  award  and  we’re 
looking  to  continue  the  tradition. 
Competitive  salary. 

Contact  Matt  Scallan,  Managing  Editor, 
The  Daily  Iberian,  PO  Box  1270,  New 
Iberia,  LA  70561-1270,  (318) 
365-6773. _ 

TWICE  WEEKLY  seeks  sports  editor  who 
has  abilities  in  all  phases  of  the  job. 
Send  resume,  clips  and  salary  require¬ 
ments  to  Hugh  Braddock,  Southwest 
Builder,  PO  Box  1999,  Sulphur,  LA 
70664  or  call  (318)  527-7075. 

SPORTS  COPY  DESK 
The  St.  Louis  Post-Dispatch  seeks  a 
sports  desk  person  with  outstanding 
skills  in  design,  editing  and  headline 
writing.  The  ideal  candidate  should 
have  am  minimum  of  5  years  daily 
experience  and  proven  credentials  in 
design,  graphics  and  color.  Send 
resume,  work  samples  and  reference 
list  to  Bob  Pastin,  Executive  Sports 
Editor,  St.  Louis  Post-Dispatch,  9()0  N. 
Tucker  Blvd,  St.  Louis,  MO  63101.  No 
phone  calls. 
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PROGRESSIVE  AM  in  the  Carolinas  has 
openings  for  bureau  reporters  and  copy 
editors.  Bright  entry  level  prospects  \will 
be  considered.  Starting  salary 
$16,900.  Box  1455,  Editor  & 
Publisher. 


SPECIAL  SECTIONS  EDITOR 
23,000  Texas  Gulf  Coast  daily  needs 
creative,  take-charge  Special  Sections 
Editor. 

Must  be  able  to  edit,  design, layout 
sections. 

Must  have  good  people  skills. 

Must  be  able  to  supervise  at  least 
one  writer. 

Must  get  along  with  ad  personnel, 
writers,  editors  and  photographers. 
Must  have  excellent  skills  in  design, 
graphics,  color  layout. 

Experience  preferred  or  convince  me 
you  can  handle  the  job.  Excellent  bene¬ 
fits,  salary  negotiable.  Send  resume 
with  letter  telling  me  why  you  can  do  the 
job  plus  samples  of  your  work  to:  Box 
1489,  Editor  &  Publisher. 


WE  NEED  SOMEONE  to  help  us  create 
a  lifestyle-community  desk.  Manage¬ 
ment  position  open  to  an  editor  brim¬ 
ming  with  ideas  and  talent.  Can  you 
make  dull  copy  sparkle?  Write  enticing 
headlines?  Organize  a  constantly  shift¬ 
ing  mountain  of  information?  Create 
lively  dummies?  And,  can  you  give  as 
much  care  to  the  small  items  as  to  the 
major  features?  If  you  can  do  all  of  this, 
and  have  2  years  experience  as  a  copy 
editor,  please  send  clips  of  editing  and 
dummying  to:  Personnel  Director, 
Centre  Daily  Times,  Box  89,  State 
College,  PA  16804.  A  Knight-Ridder 
newspaper;  circulation  23,500  (d), 
30,000  (S). 


We  need  two  persons  who  can  bring 
stories  and  pages  to  life. 

If  you  know  the  language— English,  that 
is— and  can  use  it  like  a  shot  of  adrena¬ 
lin,  giving  birth  to  riveting  headlines, 
doctoring  leads,  injecting  emotion, 
removing  offending  grovrths,  excising 
trite  and  redundant  verbiage  and  heal¬ 
ing  inaccuracies,  we  have  an  operating 
table  for  you. 

We’re  looking  for  one  copy  editor  who 
can  accept  our  challenge  immediately, 
expanding  our  editing  staff  to  13.  The 
second  would  be  in  the  wings  pending 
an  early  1987  retirement. 

If  you  match  our  prescription,  send  your 
resume  tO: 

Michael  E.  Hanke,  Editor 
The  Repository 
Canton,  OH  44702 
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COPY  EDITOR,  SUPERVISORS 
60,000  daily  in  a  news-space  and 
sports-minded  Northwest  Florida  city  is 
looking  for  people  with  strong  layout 
and  editing  skills.  These  are  not  writing 
jobs.  Position  open  for  night  city  editor, 
local/wire  copy  editor,  sports  copy  edi¬ 
tors.  Minimum  three  years  experience 
at  desk  work  a  must.  Equal  opportunity 
employer.  If  you  can  edit  this  ad  down 
to  62  words,  send  resume  and  sample 
layout  to  Fred  Palmer,  Managing  Editor, 
Pensacola  News  Journal,  PO  Box 
12710,  Pensacola,  FL  32574. 

STEPPING  STONE 

That’s  what  we  are.  We  know  it  and 
don’t  mind  the  role.  We  hire  rising 
young  stars  and  hope  they  take  with 
them  a  brighter  future.  Most  stay  about 
three  years,  some  longer  because  we’re 
a  great  company  and  an  award-winning 
newspaper.  Our  need  is  for  a  City  Hall 
reporter.  Prefer  about  four  years  exper¬ 
ience.  Mediocre  journalist  need  not 
reply  Send  resume,  salary  require¬ 
ments  to  Luke  West,  City  Editor,  Fayet¬ 
teville  Times,  PO  Box  849,  Fayetteville, 
NC  28302. 


WRITING  COACH 

The  Orange  County  Register  is  looking 
for  a  writing  coach  who  can  make  our 
OK  writers  good,  our  good  writers  great 
and  our  great  writers  even  greater.  Our 
candidate  will  have  the  right  blend  of 
teaching  knowledge  and  journalistic 
expertise.  You  should  be  well  versed  in 
newspaper  writing,  have  a  love  of 
language  and  know  the  mechanics. 
Please  send  your  resume  and  a  cover 
letter  explaining  why  you  are  the  right 
person  for  us  tO:  Mike  Whitehead, 
Assistant  Managing  Editor  Administra¬ 
tion,  PO  Box  11626,  Santa  Ana,  CA 
92701. 


WANTED — Reporter  who  can  do  it  all  on 
small  weekly  in  English-speaking  Carib¬ 
bean.  Must  be  self  starter.  Excellent 
growth  potential.  Send  resume  and 
clips  (no  clips  will  be  returned)  and 
salary  requirements.  Part  ownership 
possibility.  Box  1508,  Editor  & 
Publisher. _ 

SPORTS  PHOTOGRAPHER 
Cover  the  Mets  and  the  Yankees,  the 
Giants  and  the  Jets,  the  Knicks  and 
Nets,  the  Rangers,  Islanders  and 
Devils.  New  York’s  most  exciting  news¬ 
paper  is  seeking  a  top  sports  photogra¬ 
pher  to  work  the  greatest  sports  scene  in 
the  nation. 

Send  resume  and  portfolio  to  Peter 
Paris,  Editorial  Manager,  New  York 
Post,  210  South  St.,  New  York,  NY 
10002.  No  phone  calls. 
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ARTS  CRITIC 

The  Sacramento  Union  seeks  an  arts 
critic  with  a  background  in  the  classics. 
Must  be  able  to  write  strong  theater  and 
classical  music  reviews  on  deadline  for 
AM  publication.  Contact  Joan  Deutsch, 
Features  Editor,  The  Sacramento 
Union,  301  Capitol  Mall,  Sacramento, 
CA  95812.  (916)  442-7811. 


MAILROOM 

FIELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  GMA 
inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  forward  resume  to 
Graphic  Management  Associates 
Inc.,  11  Main  St.,  Southboro,  MA 
01772,  Attn:  Manager  Human 
Resources. 


MAILROOM  FOREMAN 
Knowledgeable  person  in  all  aspects  of 
mailing  second  class,  third  class  and 
bulk.  To  work  for  growing  mailing  opera¬ 
tion  that  produces  half  a  million  pieces 
a  week.  Applicants  must  be  familiar 
with  McCain  inserter.  Cheshire  and 
Videojet  mailer.  Salary  negotiable 
based  on  experience  and  qualifications. 
Location  southeast  corner  Zone  2.  Send 
resume  and  references  to  Box  1470, 
Editor  &  Publisher. 


MAILROOM  MANAGER  tor  Zone  7  daily 
AM  newspaper.  Hands  on  person  with  at 
least  3  years  newspaper  mailroom 
management  experience  needed. 
Mueller  experience  and  mechanical 
ability  will  be  a  plus. 

Successful  applicant  must  be  a  leader 
and  have  the  ability  to  hire,  schedule 
and  plan.  Strong  organizational  skills 
are  a  necessity. 

Excellent  compensation  package  and 
the  opportunity  to  live  in  one  of  the 
finest  fishing  and  hunting  areas  out 
West. 

Send  resume,  cover  letter,  salary  history 
and  requirements  to  Box  1499,  Editor 
&  Publisher. 


MARKETING  RESEARCH 

SURVEY  RESEARCH 
PLANNER  ANALYST 

Think  Florida!  Pleasant  thoughts  come 
to  mind?  Good!  The  Times  Publishing 
Company,  publisher  of  the  Saint  Peters¬ 
burg  Times  and  Evening  Independent, 
has  an  opening  for  an  experienced 
survey  researcher.  We’re  looking  for  an 
energetic  person  to  work  with  the  news¬ 
paper  and  with  outside  clients  through 
our  market  research  division  Suncoast 
Opinion  Surveys. 

The  position  requires  expertise  in  all 
aspects  of  questionnaire  and  sample 
design,  data  processing  and  statistical 
analysis.  Candidates  should  be  able  to 
demonstrate  superior  writing  skills  and 
analytical  ability.  Three  to  five  years  of 
survey  research  experience,  preferably 
with  some  newspapers,  are  required. 

In  addition  to  an  excellent  starting 
salary,  we  offer  a  company-paid  pension 
plan,  profit  sharing  plan,  group  life  and 
major  medical  insurance,  quarterly  cost 
of  living  supplement,  liberal  paid  vaca¬ 
tions  and  holidays,  credit  union,  and 
more. 

If  you’re  interested  please  write  to  us 
outlining  your  background  and  salary 
requirements. 

TIMES  PUBLISHING  COMPANY 
EMPLOYMENT  MANAGER 
PO  Box  1121 

Saint  Petersburg,  FL  33731 


HELP  WANTED 


PRESSROOM 


PRESSMAN  FOR  DAILY  and  commeri- 
cal  publishing  company.  Goss  Com¬ 
munity  and  supervisory  skills  helpful. 
Central  Florida  location.  Excellent 
benefits.  Good  opportunity  for  advance¬ 
ment.  Apply  Production  Manager,  PO 
Box  1899,  Inverness,  FL  32650, 


PRESSROOM  FOREMAN 
Zone  2  newspaper  and  commercial  job 
shop  needs  a  pressroom  leader  for  an  8 
unit  Goss  Community.  Ideal  candidate 
should  have  mechanical  knowledge  as 
well  as  quality  printing  experience. 
Excellent  benefit  package.  Please  send 
resume  in  confidence  to  Box  1509, 
Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  MANAGER 
Group  of  18  weekly  newspapers  in  Zone 
5  looking  for  an  experience  person  to 
help  manage  a  production  department 
consisting  of  over  60  employees.  Must 
have  previous  production  management 
experience.  Knowledge  of  Harris  8300, 
D.T.I.  ad  makeup  systems,  and  mono¬ 
type  laser  typesetters  helpful.  Ability  to 
train  and  motivate,  with  good  organiza¬ 
tional  skills.  Work  tor  an  up-and-coming 
newspaper  group  which  is  expanding  its 
new  technology.  Send  resume,  includ¬ 
ing  education,  work  and  salary  history  to 
Box  1493,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
35,000  daily  with  large  commercial 
division.  New  position  with  good  pay 
and  excellent  benefits.  Phone  Mike 
Miller  (413)  447-7311  to  get  job 
description. 


SYSTEMS 

TECHNICIAN 

We're  looking  for  a  keen 
minded,  versatile  technician 
skiiled  in  DEC  hardware  to 
maintain  our  text-editing  system 
and  to  lead  the  pack  as  we 
switch  to  a  new  front-end 
system  in  the  immediate  future 
This  well-paying  job  calls  for 
talent  in  programming  and 
formating  for  newspaper  appli¬ 
cations  and,  most  important,  a 
trouble  shooter’s  instincts  and 
adept  hand  with  the  boards. 
Down  to  the  chip  level  to  keep  a 
metro  daily  humming  along  in 
Zone  5. 

If  you  relish  a  chalienge  of 
change  send  your  credentials  to 
Box  1449,  Editor  &  Publisher. 
(An  Equal  Opportunity 
Employer.) 


TECHNICAL  SERVICES  MANAGER 
Longview  Publishing  is  seeking  a  tech¬ 
nician  with  DEC  hardware  experience  to 
maintain  our  CSI  system,  and  an  ECRM 
system.  We  are  located  in  Bellevue, 
Washington.  If  you  have  the  experience 
call  Bob  Phillips  (206)  453-4288, 
Journal-American,  PO  Box  90130, 
Bellevue,  WA  98009-0130. 


WEEKEND/ASSISTANT  night  pre-press 
supervisor.  Seven  day.  Zone  2  daily 
seeks  experienced  professional  to 
supervise  weekend  and  daily  production 
force.  Must  have  proven  ability  to  moti¬ 
vate.  Union  background  helpful. 
Forward  resume  and  salary  requirement 
to  Box  1506,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  November  1,  1986 


WANTED:  “NEVER-EVER”  SKIERS 

Any  editor  or  freelance  writer  who  has  never  skied  but 
would  like  a  chance  to  learn  this  winter  and  write  about  the 
experience.  We  want  all  the  other  “never-ever”  skiers  out 
there  to  learn  more  about  getting  started  in  alpine  and 
cross-country  skiing  through  your  personal  experience. 

If  you  have  an  assignment  for  such  a  story  in  hand  or  the 
strong  possibility  of  getting  one  based  on  this  arrange¬ 
ment,  write  to  us.  We  will  help  coordinate  transportation 
and  lodging  to  the  ski  area  in  your  region,  ski  equipment 
rental  and  your  first  ski  lesson. 

If  you  have  any  children  who  are  also  “never-ever”  skiers 
and  think  your  story  could  include  information  about  child¬ 
ren  and  skiing,  let  us  know. 

Write  to: 

“Never-Ever”  Ski  Trip 
Dorf  &  Stanton  Communications 
1 1 1  Fifth  Avenue,  8th  floor 
New  York,  NY  10003 

TWO  MAGICIANS 


PRODUCTION 


COMPOSING  ROOM  SUPERVISOR  for 
central  plant,  7  weeklies,  100  plus 
pages  per  week.  Now  equipped  with  old 
Compugraphics.  Supervisor  will  take 
charge  of  $100,000  conversion  to 
computer-laser  system.  Write  to:  Mr. 
Byerly,  Box  497,  Franklin,  VA  23851. 


_ PROMOTION _ 

PROMOTION  MANAGER 
Midwestern  80,000  circulation  AM/PM 
Sunday  in  growing  market  with  high 
quality  of  life  seeks  bright,  energetic 
person  to  manage  the  creation  of 
product  promotion  in  all  media  for 
circulation,  editorial  and  advertising 
departments,  as  well  as  community 
relations  and  public  service  programs. 
This  position  is  an  emerging  responsi¬ 
bility,  with  one  subordinate  staffer.  The 
ability  to  conceptualize  as  well  as 
execute,  and  quality  copy  writing  skills, 
are  essential.  Good  human  relations 
skills  are  also  a  must.  Ideal  candidate 
has  several  years  promotion  experience 
in  a  competitive  environment.  Please 
submit  resume  and  salary  history  by 
November  12,  to  Personnel  Depart., 
Journal-Star  Printing  Co.,  926  P  St., 
Lincoln,  NE  68508. 

PROMOTION/RESEARCH  MANAGER 
This  daily/Sunday  newspaper  located  in 
Zone  2  is  seeking  and  experienced, 
energetic  individual  to  run  all  phases  of 
promotion  and  research.  This  includes 
advertising,  circulation,  and  editorial 
needs  for  this  fast-paced  publication. 
Send  resume,  references,  and  salary 
requirements  to  Box  1510,  Editor  & 
Publisher. 


PUBUC  RELATIONS 

REPORTER/EDITING  SKILLS  NEEDED 
IN  PR  major  diversified  New  York-based 
pr  agency  needs  someone  with  journal¬ 
ism  background  and  experience  in  busi¬ 
ness  news  to  supervise  news  operation. 
Duties  include  writing,  editing  and 
client  contact.  Will  supen/ise  staff  of  7. 
Special  opportunity.  Write  Box  1503, 
Editor  &  Publisher. 


_ _ SALES _ 

MANUFACTURERS’  REPS 
Newspaper  Press  Blankets 
Exclusive  Regions 

Long-established  supplier  to  the  print¬ 
ing  industry  seeks  active,  successful 
Reps  (with  non-competitive  lines  only) 
to  handle  Newspaper  Press  Blankets. 
Key  product  is  most  saleable  no-pack 
Offset  Blanket  in  the  industry, 
approaching  50%  market  share,  plus 
Letterpress  Blankets  approaching 
100%.  Exclusive  regions  available 
nationwide. 

Box  1483,  Editor  &  Publisher. 


RAPIDLY  GROWING  weekly  in 
Monmouth  County  wants  a  salesperson 
just  like  the  seven  we  now  have- 
hungry,  hard-working,  and  dedicated  to 
making  our  paper  grow.  Salary,  gener¬ 
ous  commission,  and  an  excellent 
product  to  sell.  Ciall  (201)  739-1010. 

SALES  MANAGER  for  40,000  circula- 
tion  shopper  and  real  estate  book. 
Dominant  paper  in  market.  Immediate 
opening.  Salary  plus  bonus.  Send 
resume  to  Supershopper.,  1203  W. 
16th  St.  Yuma,  AZ  85364  or  call  (602) 
783-1201. 


WANTED-NEWS  SERVICE  SALES  REP 

The  NY  Times  Syndication  Sales  Corp. 

seeks  aggressive,  experienced  news¬ 

paper  salesperson  to  sell  new,  and 
unique  wire  services  to  newspapers  and 

newspaper  groups  in  the  U.S.  and 
Canada.  We’re  looking  for  someone  with 

wire  service  sales  experience  as  well  as 

editorial  savvy.  Heavy  travel.  Send  cover 

letter  and  resume  to  Sales  Manager, 

NYT  Syndication  Sales  Corp.,  130  Fifth 

Ave.,  New  York,  NY  10011. 


POSITIONS 


WANTED 


ADMINISTRATIVE 

NEWSROOM  MANAGER  has  been  pub¬ 
lisher,  editor,  managing  editor,  seeks 
return  to  senior  editorial  role.  Twenty 
years  experience,  recognized  quality 
and  profit  not  mutually  exclusive.  Box 
1511,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER 
25  years  experience  in  all  aspects  of 
newspaper  publishing/editing.  Selling 
property,  seeks  position  with  daily  or 
weekly.  Hamrick  (404)  889-0298  or 
889-3659.  Zones  3,  4  preferred. 


PUBLISHER/GENERAL  MANAGER 
Revenue  builder  with  total  newspaper 
outlook,  track  record  as  ad  executive 
and  GM,  weeklies  to  mid-size  dailies. 
Want  to  commit  to  10-30,000  daiiy  or 
comparable  weeklies.  Intelligent  long 
term  builder,  strong  people  skills. 
Turnaround  veteran,  challenge  OK.  Box 
1496,  Editor  &  Publisher. 


_ ADVERTISING _ 

YOUNG  AND  AGGRESSIVE.  10  solid 
years  of  experience.  Self  motivator. 
Forte  in  training  and  sales.  Proven 
results  through  leadership.  Professional 
and  people  oriented.  Seeks  challenge 
with  small  to  medium  publication. 
Excellent  references.  Cost  conscious. 
Box  1497,  Editor  &  Publisher. 


_ CIRCULATION _ 

DISTRICT  MANAGER  seeking  step  up 
from  10,000  daily.  Three  years  experi¬ 
ence  with  T.M.C.,  promotions  design, 
and  carrier  training.  Prefer  Zones  5,  6 
and  9.  Box  1482,  Editor  &  Publisher. 


MEMO:  MR.  PUBLISHER, 
CIRCULATION 
DIRECTOR 
AVAILABLE 

Experience  as  Director  on  60,000  to 
500,000  ABC  Dailies  and  Sunday. 

Prefer  a  challenging  market  place  with 
strong  competition. 

Finest  recommendation  from  well 
known  and  highly  respected  newspaper 
executives. 

Write  in  confidence 
Box  1502,  Editor  &  Publisher 


EDITORIAL 


ASSOCIATE  EDITOR  JOB  SOUGHT. 
Four  years  Trade  Journal  experience. 
Five  years  interviewing,  writing  and 
production  for  audio-visual  company. 
Also  art  and  graphics  background.  Ener¬ 
gy  and  imagrnation  to  spare.  Put  it  to 
work  for  your  publication.  M.  Cannon, 
309  E.  87th  Street,  Apt  5T.  (212) 
722-0355. 


AWARD-WINNING  reporter/photo 
grapher,  three  years  experience,  travel¬ 
ing  to  Africa  seeks  assignment,  will  go 
anywhere,  and/or  position  in  New  York 
City,  low  pay,  hard  work,  contact  Steve 
Hunt,  22-26  Steinway  St.,  Astoria,  NY 
11105,  (718)  626-1363. 


COPY  DESK— Highly  professional 
editor  with  15  years’  experience  seeks 

slot  position  for  an  East  (Joast  newspap¬ 

er  that  values  clear,  tight  copy  and 
bright  headlines.  I’ve  been  lucky 

enough  to  have  learned  how  a  good  copy 

desk  is  r  --  6. 

Publisher. 


EDITORIAL 


BUSINESS  REPORTER  with  daily 
experience  and  proven  ability  to  write 
lively,  insightful  copy.  Zone  1,  2  and  5. 
Ted  Knutson,  2629  N.  Hampden  Ct. 
#305,  Chicago,  IL  60614  (312) 
348-7594. 


COMPLETE  JOURNALIST  with  major 
metro  experience  seeks  copy  desk  chief/ 
assistant  job.  Aggressive  news  and 
features  editing  honed  on  top  papers. 
Photo/graphics  background  a  plus.  Box 
1456,  Editor  &  Publisher. 


DEAR  PUBLISHER;  Award-Winning 
Golden  Oldie  seeks  senior  editorial  posi¬ 
tion  any  geographic  area.  Former  repor¬ 
ter  and  by-lined  writer  for  TIME,  LIFE, 
SPORTS  ILLUSTRATED  and  CBS 
NEWS  from  1955-1965.  Thirty  years 
European  experience.  Healthy- 
mid-50’s.  All  of  my  magazine  writing 
has  been  chosen  for  permanent  collec¬ 
tion  by  major  university,  citing  my 
“contribution  to  20th  century  journal¬ 
ism”.  Just  sold  own  international  mark¬ 
eting  firm  in  order  to  return  to  periodi¬ 
cals.  Ideal  candidate  for  Sunday  or 
monthly  magazine  editorship.  Serious 
inquiries  only.  State  salary.  Box  1471, 
Editor  &  Publisher. 


EDITORIAL  PAGE  editor-writer.  Award¬ 
winning,  seasoned,  do-it-all  pro  who 
puts  excitement  into  pages,  opinions. 
Box  1480,  Editor  &  Publisher. 


EDUCATION  WRITER  seeks  position 
with  university  public  information  office 
or  as  higher  education  reporter  with 
metro  daily.  Versatile,  insightful,  work 
quickly,  own  handle  pressure.  Have 
solid  tockground  with  major  university 
public  information  offices  and  in  daily 
journalism.  Jon  Krampner,  2700  San 
Marino  St.  #201,  Los  Angeles,  CA 
90006,  (213)  386-2578. 


KATHERINE  KENNEDY  wants  reporter 
job  on  daily  in  Zone  2,  considerable  and 
wide-ranging  experience  in  feature 
service  and  weekly.  Reply  Box  1513, 
Editor  &  Publisher. 


LOOK  NO  FURTHER. 

If  you’re  seeking  a  reporter  with  the  guts 
to  ask  tough  questions  and  the  talent  to 
make  the  most  routine  story  anything 
but,  you’ve  just  found  me.  Experienced 
journalist  looking  for  position  on  mid-to 
-large  size  daily  in  Zone  9  where  good 
writing  counts.  Dedication,  determina¬ 
tion,  degree.  Box  1476,  Editor  & 
Publisher. 


NO  CLICHES  HERE;  just  an  offer  of 
strong  copy  editing.  News  or  sports.  Box 
1485,  Editor  &  Publisher. 


_ EDITORIAL _ 

REPORTER  WITH  one  year  professional 
daily  experience  and  strong  college 
journalism  background  seeks  position 
on  aggressive,  mid-sized  daily.  Prefer 
hard  news  and  meaningful  features. 
Box  1512,  Editor  &  Publisher. 

SPORTS  PAGES  need  a  Touch  of  Class? 
Try  A  Man  for  All  Seasons.  No  Miracle 
Worker  but  can  take  The  Sting  out  of 
The  Competition.  Will  push  staff  to 
make  Front  Page.  Forget  9  to  5;  will  go 
The  Longest  Yard  to  provide  mid-size 
daily  with  Visions.  Hardly  a  One  Trick 
Pony:  major  metro  pro  with  7-Year  Itch 
can  lead,  edit,  bring  Local  Hero  to  life, 
make  section  Sizzle.  It’s  no  Shot  in  the 
Dark.  Box  1501,  Editor  &  Publisher. 

TOP  NOTCH  SPORTS  REPORTER 
with  five  years  experience  -  last  three 
with  major  metro  -  seeks  position  with 
right  newspaper.  Major  magazine  exper¬ 
ience.  Excellent  clips.  Special  interest 
in  horse  racing.  Box  1484,  Editor  & 
Publisher. 


WRITER-EDITOR  with  V/z  years  experi¬ 
ence  on  community  weekly  newspaper 
in  Manhattan  seeks  challenging  report¬ 
ing  position  with  weekly  in  New  York 
tri-state  area.  Seasoned  in  hard  news, 
news  features  and  editorial  page  writ¬ 
ing.  Knowledge  and  experience  in  news¬ 
paper  layout.  Available  immediately. 
Contact  me  at  Box  1442,  Editor  & 
Publisher. 


WRITER — with  exceptionally  strong 
editorial  page,  feature,  column,  news 
background  seeks  responsible  writing 
assignment.  Real  pro.  Bright  copy  on 
any  subject.  Prolific.  Editing,  layout, 
managing  experience.  Preferred  writ¬ 
ing:  conservation,  national-inter¬ 
national,  parks-recreation,  sports, 
travel,  wit-and-humor,  transportation. 
Box  1479,  Editor  &  Publisher. 


YOUNG  BUT  EXPERIENCED  sportswri- 
ter  seeks  slot  with  medium/large  daily. 
Former  Grantland  Rice  scholarship  reci¬ 
pient,  winner  1980  Alaska  Press  Club 
award.  Zack  Van  Eyck,  1611  W.  Grace 
St.,  Richmond,  VA  23220. 


_ FREELANCE _ 

ATTENTION  FOREIGN  EDITORS: 
General  reporter  in  Manila  mid- 
November  will  string  for  you.  Call  Peter 
Krass  (718)  789-3957. 


FEATURE  WRITER  with  10  years  exper¬ 
ience  seeks  assignments  of  non¬ 
technical  nature.  I  specialize  in  person¬ 
ality  profiles.  Box  1445,  Editor  & 
Publisher. 


Take  one  GIANT  step  towards  a  better  job  by  plac¬ 
ing  an  ad  in  the  Positions  Wanted  section. 


SHOP  TALK  AT  THIRTY 


A  blind  copy  editor?  —  Why  not! 


By  Craig  Werner 

and  Charles  Adair 

At  first  blush,  the  idea  seemed  pre¬ 
posterous,  very  nearly  an  oxymoron 
on  the  order  of  “holy  war”  or  “grow¬ 
ing  smaller.”  A  blind  copy  editor. 

Indeed,  the  phrase  “my  friend  the 
blind  copy  editor”  has  been  a  guaran¬ 
teed  conversation  stopper  every  time 
it  is  used  in  local  journalistic  circles. 

(“How  could  anyone  without  sight 
edit  copy  for  a  medium  that  is  100% 
visual?  I  mean,  sure,  there  have  been 
blind  reporters,  most  notably  Victor 
Reisel,  the  labor  columnist,  but  how 
can  someone  without  sight  even  keep 
track  of  what’s  in  the  day’s  newspa¬ 
per,  much  less  read  raw  copy  for  style 
and  content  and  spelling  and  grammar 
and  accuracy?”) 

How  indeed? 

To  backtrack  just  for  a  moment  to 
keep  the  reader  in  suspense,  the  jour¬ 
nalistic  half  of  this  team  first  became 
interested  in  the  problematic  aspects 
of  the  blind  and  journalism  when  a 
student  in  a  basic  newswriting  course 
mentioned  she  had  recommended  the 
course  to  a  roommate  who  was  blind. 

Enthusiasm  about  the  idea  led  to 
time  spent  mulling  over  obstacles, 
problems  and  potential  solutions. 

Although  the  student  never  signed 
up  for  the  course,  due  to  a  scheduling 
conflict,  the  thought  was  most  likely 


(Werner  is  assistant  professor  of 
English  and  Adair  is  associate  profes¬ 
sor  of  journalism  at  the  State  Univer¬ 
sity  College  at  Buffalo.) 


DON’T  MISS  THE  NEWS 
DOWNUNDER! 


Get  your  copy  of 

AdNews 

—  Australia's  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  aftect 
your  business. 

r---------  - 

To:  Ad  News.  432  enzahoth  Street, 

I  Surry  Hills,  NSW  2010,  Austrelle.  I 

I  _  I  Plin*  Mnd  me  AD  NEWS  lor  one  yeer  | 

Y  00|  —  26  Istuet.  I  encloee  my  benkdretl 
I  I  wOa  In  Auilrellen  currency  lor  Ault.  $116.  | 

I  Nemo _  I 

I  Addron _  | 


what  prompted  the  discussion  (over 
lunch)  about  the  bizarre  sounding  ter¬ 
minal  the  English  half  of  this  team 
uses  with  his  personal  computer  to 
write  and  edit  copy. 

In  any  case,  during  the  past  year  we 
have  been  attempting  to  determine  if 
it  is  possible  for  a  blind  person,  given 
the  advances  in  computer  technol¬ 
ogy,  to  become  a  fully  trained  copy 
editor  on  a  newspaper. 

The  initial  problem  was  training  Dr. 
Werner,  who  has  no  formal  news 
background,  in  newswriting  —  that 
is,  leads,  the  inverted  pyramid,  news 
judgment  and  the  like. 


Upon  investigation,  we  learned 
that  the  textbook  used  in  Buffalo 
State  College’s  newswriting  classes, 
Fred  Fedler’s  “Writing  for  the  Print 
Media,”  is  available  on  cassette  from 
Recording  for  the  Blind,  which  meant 
homework  and  “reading  assign¬ 
ments”  were  possible. 

Once  Dr.  Werner  had  grasped  the 
basics,  the  training  advanced  to  copy 
editing.  During  the  course  of  our 
work,  about  a  dozen  editing  exercises 
were  entered  on  a  micro  or  personal 
computer,  stored  on  a  5  Vi-inch  floppy 
diskette. 

Dr.  Werner,  using  a  VersaBraille 
terminal  that  allows  him  to  read  —  in 
Braille  —  information  in  the  com¬ 
puter,  would  call  up  the  story,  much 
as  would  any  copy  editor  with  a  video 
display  terminal,  and  edit  it. 

The  exercises  were  a  collection  of 
professional  work,  some  of  it  consti¬ 
tuting  the  worst  professional  writing 
ever  encountered  in  the  newspaper 
business. 

After  some  initial  and  expected 
hesitation.  Dr.  Werner  became 
increasingly  adept  at  editing  copy 
from  a  journalistic  perspective.  The 
VersaBraille  terminal  allowed  him  to 
easily  fill  holes  in  logic,  modify  mis¬ 
placed  attribution  or  correct  errors  in 
spelling,  grammar  or  syntax. 

By  far  the  biggest  difficulty  was  Dr. 
Werner’s  initial  hesitation  to  “dig 
into”  a  story.  This  is,  we  think,  not 
related  to  his  blindness  so  much  as  it 
is  symptomatic  of  every  fledgling 


editor  —  the  “gee,  if  it’s  written  by  a 
professional,  it  must  be  OK” 
approach  to  editing  copy  that  seems 
to  afflict  most  newcomers  to  the  sport 
of  copyediting. 

In  addition  to  giving  editing  advice, 
Mr.  Adair  added  insights  into  the  con¬ 
science  of  the  journalist:  how  he 
thinks,  how  he  writes,  how  he  views 
his  sources  and  his  readers  and  how 
he  works  with  his  editors. 

As  the  number  of  completed  exer¬ 
cises  grew,  so  did  Dr.  Werner’s  judg¬ 
ment  and  his  confidence  in  it.  As  he 
became  more  aware  of  what  was 
accepted  in  newspapers  and  what  was 


not  (and  remember,  this  is  a  person  to 
whom  newspapers  were  not  a  daily 
habit),  his  news  judgment  and  sense 
of  what  was  tasteful  became  far  more 
acute. 

After  extensive  discussion,  we  con¬ 
tacted  Liz  Campbell,  a  blind  reporter 
for  the  Fort  Worth  (Tex.)  Star-Tele¬ 
gram.  Our  talks  with  her  convinced 
us  that  the  time  has  come  to  use  com¬ 
puter  technology  to  open  up  the  news¬ 
room  to  the  blind  —  that  newspa¬ 
pers,  heretofore  an  almost  exclu¬ 
sively  visual  medium,  now  may  both 
benefit  and  employ  those  without 
sight. 

(Dr.  Werner  frequently  voiced  the 
complaint  that  one  of  the  things  to 
which  he  once  had  to  reconcile  him¬ 
self  as  a  blind  person  was  that  he 
could  never  be  as  well-informed,  nor 
as  rapidly  informed,  as  a  sighted  per¬ 
son.  With  computers  and  the  growing 
availability  of  newspaper  data  bases, 
this  simply  is  no  longer  true.) 

In  sum,  if  the  blind  now  can  become 
consumers  of  information  gathered 
by  newspapers,  then  most  certainly 
they  may  become  gatherers,  prepar¬ 
ers  and  editors  of  same. 

Before  the  arrival  of  computers,  a 
blind  person  editing  copy  would  have 
had  to  pursue  an  extremely  convo¬ 
luted  and  unsatisfactory  procedure. 

To  understand  why  this  is  so,  a  few 
words  must  be  said  about  Braille.  The 
basic  unit  is  the  dot,  set  in  a  space,  or 
cell.  As  many  as  six  dots  can  occupy  a 
( Continued  on  page  50) 
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Ideally,  the  blind  newspaper  editor  would  be  able  to 
access  the  newspaper’s  copy  queue  directly,  although 
to  our  knowledge  this  Is  not  presently  done  anywhere 
because  of  terminal  and  software  incompatibility. 


Responsive 

•  Aitswering  a  need,  as  Rockwell 
httemational  has  with  the  new  Goss" 
Modular  Press  Control  System"  for 
Headliner  Offset"  frresses,  to  sitnfdify 
offeration  and  reduce  inakeready  and 
start-uff  waste. 

•  Quick  to  react:  sufffdying  commercial 
fwinters  with  the  latest  technology  in 
sheet-fed  /rresses  and  bindery  equip¬ 
ment  from  Miehle^ 

•  Meeting  requirements,  as  with  the 
Goss  C7OO  fvess,  to  boost  quality  and 
fwovide  2,000  fpm  frroductivity  for 
high-volume  insert  jmnters. 
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Rockwell  International’s  responsiveness 
to  customer  needs  is  evidenced  by  our  position 
as  the  world’s  largest  manufacturer  of  web  offset 
newspaper  presses.  Major  newspapers  in  95  countries 
and  two  of  every  three  U.S.  dailies  are  printed  on  Goss 
presses.  We’re  at  the  forefront  in  improving  productivity 
for  commercial  printers  as  well. 

We’re  an  $11.3  billion  company.  Our  Graphic  Systems 
Division  had  sales  of  $479  million  in  1985.  Goss  products  have 
served  the  industry  for  more  than  100  years.  Today  we’re  pro¬ 
viding  newspaper  and  commercial  presses  and  mailroom 
components  responsive  to  customer  needs  for  unprece¬ 
dented  levels  of  productivity  accountability  and 
reliability.  To  learn  more  about  us,  write 
Rockwell  International,  Department  815EP-112, 

600  Grant  Street,  Pittsburgh,  PA  15219. 
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WHETHER  BOOKS  AND  MINDS 

ARE  OPEN 


DEPENDS  ON  LITERACY 

It’s  a  battle  no  one  should  hesitate 
to  join.  There's  no  left  or  right — only 
the  sure  knowledge  that  not  to  wage 
war  on  illiteracy  and  help  27  million 
functionally  illiterate  people  is  even¬ 
tual  societal  suicide. 

Newspapers  and  broadcast  sta¬ 
tions  are  now  playing  a  leading  role 
in  national  literacy  campaigns. 

Scripps  Howard  has  made  a  major 
commitment  to  support  literacy  pro¬ 
grams  in  all  Scripps  Howard  cities, 
including  comprehensive  efforts  by 
the  El  Paso  Herald-Post. 

Other  media  groups,  including 
Cox  Newspapers  and  Capital  Cities, 
are  developing  model  literacy  pro¬ 
grams  in  their  communities. 

PROJECT  LITERACY  US.  (PLUS), 
a  joint  program  of  ABC  and  PBS,  has 
featured  extensive  television  and 
radio  coverage  of  literacy  problems. 
PLUS  is  also  involving  numerous 
volunteer  organizations,  including 
churches  and  synagogues. 

The  American  Newspaper  Pub¬ 
lishers  Association  with  its  “Press 
to  Read”  campaign  has  distributed 
materials  to  help  newspapers  launch 
their  own  literacy  programs. 

And  the  American  Society  of 
Newspaper  Editors  has  formed  a 
Literacy  Committee  chaired  by  Jay 
Ambrose  of  the  El  Paso  Herald-Post. 

What  are  you  doing  to  help  open 
books  and  minds? 
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LITERACY:  WE  OPEN  DOORS  TO  A  WK)ER  WORLD 
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